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ABOVE  THE  FOLD 


Reporters  flee 
open  bar 

IT  S  DEHNITELYTIME  to  change  the 
stereotype.  Seventy  years  after  Ben 
Hecht  and  Charles  MacArthur  wrote  The 
Front  Page  —  the  now-classic  play  they 
called  a  salute  to  “the  lusty,  hoodlumesque 
half-drunken  caballen)  that  was  the  news¬ 
paperman  of  our  youth”  —  a  recent  press 
conference  confirms  that  the  age  of  the 
hard-drinking  reporter  is  history. 

When  the  National  Licensed  Beverage 
Ass(x:iation.  an  Alexandria,  Va.-based 
lobb)'  for  tavern  and  nightclub  owners, 
held  a  press  conference  recently  to  kick 
off  its  bo)'cott  to  punish  California  for 
passing  legislation  that  pn)hibits  smok¬ 
ing  in  bars,  it  advertised  an  open  bar  for 
the  press  and  pa,ssed  out  cigars. 

“We  wanted  to  represent  what  we’re 
talking  about  —  people  being  able  to 
have  a  few  drinks  and  smoke  if  they 
want  to,”  said  Nick  Thimmesch  II,  the 
Washington  publicist  who  organized 
the  event. 

The  group  apparently  figured  that 
boundlessly  thirsty  news  hounds  would¬ 
n’t  pass  up  an  opportunity'  for  free 
drinks.  But,  as  David  E.  Rosenbaum 
noted  in  his  dispatch  for  the  May  3  New 
York  Times,  only  four  reporters  showed 
up  —  and  none  of  the  members  of  the 
fourth  estate  bellied  up  to  the  bar. 


Thimmesch,  a  cigar<'homping 
columnist’s  son  who  grew'  up  around 
journalists,  said  that  in  fact  a  scribe  for 
an  alternative  paper  had  a  few  drinks 
and  even  smoked  a  cigarette. 
Acknowledged  that  the  world-weary, 
whiskey-guzzling,  cigarette-smoking 
reporter  is  a  relic  of  the  past,  he  said 
today’s  journalists,  “are  more  likely  to 
be  eating  tofu.”  —  Robert  Neuwirth 

Murdoch  scoop: 
His  wife  splits 

Go  FIGURE.  RUPERT  Murdoch 
became  a  billionaire  publishing 
salacious  news  at  the  same  time  his 
editorials  preached  traditional  family 
values.  Now  the  once-divorced  media 
magnate,  recently  honored  with  a 
papal  knighthood,  has  separated  from 
his  second  wife.  Reports  said  she  was 
fed  up  with  his  insatiable  ambition. 

Murdoch,  a  67-year-old  Aussie-tumed- 
American,  said  the  rupture  of  his  32-year 
marriage  to  Anna,  53,  was  deeply  painful, 
but  he  remained  focused  on  his  $3  2  bil¬ 
lion  media  empire,  spanning  the  down- 
and-dirty'  New  York  Post,  London’s  hoity- 
toity  Times  and  Fox  TV  network. 

Syndicated  columnist  Liz  Smith 
broke  the  news  April  21,  emphasizing 
Anna  would  remain  on  the  board  of 


Rupert  and  Anna  Murdoch  in  1973 


Murdoch’s  Australian-ba,sed  parent 
company.  News  Corp. 

Biographers  portra}  .Murdoch  as  a 
less-than-attentive  family  man.  Author 
Linda  Melvern  wrote  that  the  family 
was  once  seated  at  a  table  when  their 
son,  Lachlan,“,said,‘Mummy,  is  Daddy 
deaf;*’ Anna  replied  straight  away, ‘No, 
he  is  just  not  listening  to  you.’” 

.Murd(H:h“has  no  real  friends.  He 
does  not  allow  himself  to  become  inti¬ 
mate  with  anybody  eLse,  for  he  never 
knows  when  he  will  have  to  turn  on 
them,”  charged  Andrew  Neil,  whom 
Murdoch  fired  as  Sunday  Times  editor. 

Known  for  guarding  his  own  priva¬ 
cy,  .Murdoch  has  been  criticized  as  a 
resentful  commoner  whose  papers 
invade  the  private  lives  of  Britain’s  roy¬ 
als.  He  told  Smith  he  was  trying  to  rec¬ 
oncile  with  Anna.  — Joe  Nicholson 


In  Wenatchee,  Wash., 

Discretion  Dictates  Standing  Pat  In  P.M.  Cycle 


AS  DAILIES  CONTINUE  to  switch 
from  afternoon  to  morning  deliv¬ 
ery,  Rufus  Woods,  editor  and  publisher 
of  the  Wenatchee  (Wash.)  World, 
chooses  to  stick  with  the  afternoon. 

He  decided  to  buck  the  decades- 
long  trend  after  polling 
subscribers  and  carefully 
weighing  the  benefits  and 
drawbacks  of  the  morning 
cycle. 

Early  risers  wanted  the 
paper  on  their  doorstep  at 
5:30  a  m.,  since  many  start 
work  early  in  the  region’s 
orchards.The  poll,  surpris¬ 
ingly,  shows  a  hefty'  major¬ 
ity  of  the  500  respondents 
prefer  afternoon  delivery'. 

The  six-day  World,  daily 


circulation  27,000,  publishes  three 
editions  for  distribution  over  1 1 ,000 
square  miles. 

Some  readers  threatened  to  be  non¬ 
readers  of  a  morning  World,  Woods 
recalled  in  an  interview,  adding  that 
5:30  a.m.“is  too  early  for  us 
to  package  the  paper  for 
delivery'.” 

Still,  he  gave  the  switch  a 
lot  of  thought,  on  the 
grounds  that  a  lot  of  papers 
made  the  move  and  gained 
significant  circulation.  “And 
morning  would  give  us 
more  time  to  put  the  paper 
together,  which  generally 
means  a  higher  quality 
newspaper  for  readers  and 
advertisers,”  he  said. 


But  the  shift  would  mean  night 
work  for  employees,  difficulty  for  their 
families  and  an  adverse  impact  on 
nearly  4(X)  youth  and  adult  carriers. 

“But  the  fundamental  reason  for 
staying  as  we  are  was  that  we  are  not 
as  strong  as  we  need  to  be,”  Woods 
said.  “To  be  competitive  in  the  mar¬ 
ketplace,  you  have  to  have  a  strong 
product,  whatever  your  delivery 
time.  We  believe  we  have  a  good 
product  to  build  on  and  there  will  be 
changes  taking  place.  We’re  consider¬ 
ing  a  raft  of  them  to  shore  up  our 
weaknesses.” 

Refusing  to  rule  out  a  cycle  change 
in  the  future,  Wcx)ds  said,  “But  right 
now,  1  don’t  believe  we  ll  be  giving  up 
a  lot  of  growth  by  staying  as  we  are.” 

—  M.L.  Stein 


Rufus  Woods 
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NEW  CURMUDGEON  by  tom  winship 


International  News  Does  Matter 

There  was  a  time,  before  the  days  of  working  spouses,  when  reporters  would  kill  for  a  foreign  assignment. 


A  LITTLE  NOTICED  spinoff  from 
last  month’s  American  Society^ 
of  Newspaper  Editors  conven¬ 
tion  is  underway  with  huge  promise. 

The  initiative  is  the  brainchild  of 
Edward  Seaton,  editor-publisher  of  the 
Manhattan  Mercury’  in  Kansas.  He 
launched  the  effort  —  under  the  co¬ 
sponsorship  of  Chris  Wells  of  Freedom 
Forum’s  international  operations  — 
less  than  1 2  hours  after 
becoming  president  of 
ASNE. 

In  Ed’s  words:  “It  is  an 
effort  to  look  at  how  we 
are  using  international 
news  with  an  emphasis 
on  helping  readers  figure 
out  how  international 
forces  are  affecting  and 
changing  their  communi¬ 
ties  and  their  lives.” 

ITiis  is  not  a  project  to  juice  up  the 
likes  of  the  New  York  Times,  the 
Washington  Post  or  the  husky  region¬ 
al  to  print  more  foreign  news.  Far 
from  it. This  is  about  more  approaches 
to  global  news  within  easy  reach  of 
community  newspapers  of  all  sizes. 

A  RARE  BIRD 

Seaton  is  a  rare  bird  to  become  the 
pre-eminent  promoter  of  more  —  and 
more  meaningful  —  international 
news  in  newspapers,  small  and  large. 
He  is  a  heartland  newsman  if  there 
ever  was  one,  but  his  role  in  this  is  no 
surprise.  He  happens  to  be  a  distin¬ 
guished  Harvard  graduate,  a  Fulbright 
Scholar  and  the  most  knowledgeable 
U.S.  editor  on  Latin  American  affairs. 

Seaton  emphasizes,  however,  that 
ASNE’s  obvious  top  priority'  is  its  on¬ 
going  credibility  project. The  drive  for 
more  foreign  news  in  the  local  press 
“has  my  imprint,  but  that’s  all.” 

Most  of  the  foreign  news  junkies 
showed  up  for  the  all-day  kickoff  ses¬ 
sion  of  ASNE.  James  F.  Hoge  Jr.,  editor 
of  Foreign  Affairs  magazine,  led  a  live¬ 
ly  discussion  among  three  dozen  inter¬ 
national  news  buffs.  One  was  John 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the 
International  Center  for  Journalists 
in  Washington,  D.C. 


Maxwell  Hamilton,  who  first  articulat¬ 
ed  the  meaning  of  the  developing 
world  to  every'  U.S.  community.  xMore 
than  10  years  ago,  he  wrote  the 
primer.  Main  Street  America  and  the 
Third  World,  Entangling  Alliances. 

Hamilton  is  the  tough-minded  jour¬ 
nalism  dean  at  Louisiana  State 
University.  “For  editors  to  relate  the 
outside  world  to  their  community'  sim¬ 
ply  makes  good  business 
sense,”  he  says.  “We 
should  emphasize  this.” 

Ideas  on  how  to 
encourage  and  stimulate 
more  creative  foreign 
news  in  smaller  papers 
tumbled  out.  Among 
them; 

♦  For  starters,  recent 
readership  polls  show 
readers  desire  more,  not 
less,  foreign  news.  They  also  show  that 
a  solid  international  market  exists  for 
U.S.  newspapers.  Readers  are  interest¬ 
ed  in  foreign  news  dealing  with 
lifestyles,  human  interest,  the  environ¬ 
ment,  drug  traffic,  international  crime 
and  jobs  far  more  than  in  diplomatic 
double  talk. 

♦  More  programs  should  be  devel¬ 
oped  to  send  inside  editors,  the  gate¬ 
keepers,  on  trips  abroad. The  folks 
who  read  the  screen  are  the  key  play¬ 
ers. 

♦  Engage  in  more  “parachute”  cover¬ 
age.  Except  for  complicated  combat  or 
diplomatic  reporting,  the  short  trips 
on  special  assignment  are  perfectly 
acceptable  and  should  be  encouraged. 

♦  Encourage  business  page  editors 
to  carry  more  labor  and  business  sto¬ 
ries  from  overseas.  It’s  jobs,  stupid. 

♦  Rekindle  interest  among  the 
younger  journalists  in  foreign  report- 
ing.There  was  a  time,  before  the  days 
of  working  spouses,  when  reporters 
would  kill  for  a  foreign  assignment. 

♦  Encourage  schools  to  teach  more 
foreign  languages. 

♦  Banish  the  word  “foreign.”  How 
parochial  can  we  get? 

♦  Develop  more  flexibility  among 
editors  about  whom  they  engage  to 
write  from  abroad.  Under  careful 
supervision,  we  should  tap  into  local 
doctors,  students  and  teachers  who  so 


often  are  overseas. 

The  Seaton-Freedom  Forum  enter¬ 
prise  has  firmed  up  plans  well  into  the 
years  ahead. 

On  May  4,  Jack  Hamilton  was  slated 
to  lead  another  round  table  at 
Freedom  Forum’s  Washington  head¬ 
quarters  —  this  one  concentrating  on 
how  to  persuade,  and  stimulate,  edi¬ 
tors  to  employ  new  approaches  to 
international  news  in  community 
newspapers. 

In  addition,  four  regional  workshops 
were  in  the  works,  along  with  a  hand¬ 
book  on  how  to  produce  and  carry 
international  developments  everyone 
can  and  should  afford  to  carry. 

Here  is  a  fresh  idea  of  the  finest 
kind.  I  say  bravo. 

The  high  point  of  the  ASNE  conven¬ 
tion  was  retiring  president  Sandy 
Rowe’s  soaring  keynote  speech.  All 
editors  should  plant  these  words 
inside  their  noggin. 

JOURNALISM  IS  STORY  TELLING' 

Quoting  the  beloved  late  Charles 
Kuralt,  Sandy  said:  “He  wanted  to 
know  about  people  and  what  they 
did. ...  He  knew  that  journalism  was 
not  just  fact  gathering  and  blathering, 
but  at  its  heart,  was  story  telling.  It  is 
the  love  of  story  telling  and  the  pas¬ 
sion  of  ideas,  and  for  people  that 
makes  the  labor  of  newspapering  a 
privilege.” 

Sandy  continues, “I  believe  there  is  a 
growing  consensus  among  editors  that 
we  have  recently  directed  extraordi¬ 
nary'  time  and  attention  to  the  very 
real  concerns  about  market  share  and 
corporate  mission  statements  and 
quarterly  budget  revisions.  We  have 
gained  knowledge  from  that,  and,  no 
doubt,  benefited  from  it.  But  we  have 
been  diverted  from  the  place  where 
our  passion  is  most  needed:  in  our 
newsroom.  We  can  change  that. 

“Our  central  responsibility  as  edi¬ 
tors  is  to  make  the  believability  —  a 
combination  of  accuracy,  authority, 
skill,  judgment  and  respectfulness  — 
of  our  newspapers  THE  central  con¬ 
cern  of  our  newsrooms.  Ahead  of  prof¬ 
its.  Ahead  of  what  corporate  thinks  of 
us.  At  the  front  of  the  line  —  in  time, 
commitment  and  passion.” 
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Four  Days  To  Evaluate  j 
New  Technology  And  ( 
Learn  About  The 


lire  you  LooliinQ  HI 
Itie  Neuispoper  Of 
Itie  Next  Centurij? 


Industry 


Where  Else  Can  You  Meet  All  The 
Newspapers  And  Key  Industry  Suppliers? 


Register  today  for  NEXPO  98  •  June  20-23,  1998 
Orange  County  Convention  Center  •  Orlando 
www.nexpo.com 


"Discover  a  World  of  Quality  Solutions 


N  Visit  NAA's  Web  site  at  www.naa.org/conferences/nexpo98  or  call  Fax-on- 

Demand  at  (703)  716-6291  and  reference  these  documents:  (710)  Registration 
Form  and  Information;  (720)  Housing  and  Travel  Form;  (730)  List  of  Exhibitors; 
N«w«paiMr  (740)  Program  At  A  Glance;  (750)  Rising  Stars;  (760)  Program  in  Spanish;  (770) 
Labor  Relations  &  Technology  Seminar;  (780)  Tours;  (790)  Y2K  Day  at  NEXPO. 


Find  Out  At  The  NEXPO  '98 

General  Session 


When:  9-10:15  a.m., 

Monday,  June  22,  1998 

Where:  Auditorium,  3rd  Level 

Orange  County  Convention 
Center,  Orlando 


Moot  llio  hr.iins  tiohiiid  tho  fl.it-pfinol 
<ind  now  display  tochiiologies  from 
both  sidos  ol  tho  Allanlir — Kont  Displays, 
liu.  ol  Koiil,  Ohio  and  Cambridgo  Display 
Tocbnology  ot  Cambridge,  U.K.  Recent 
brogklhronghs  in  display  technology  have 
allowed  light-omilting  diodes  to  be  made 
fiom  plastics  as  opposed  to  semiconduc- 
lois.  This  technology  seems  so  promising 
that  il  has  attracted  investors  like  Esther 
Dyson,  John  Scully  and  even  the  rock 
band  Genesis. 


There's  Still  Some  Work 
To  Be  Done,  Of  Course 

You  need  to  stay  informed  and  keep  up 
with  technological  developments  that 
affect  the  industry.  Make  up  your  own 
mind  about  the  potential  of  this  new 
technology.  Join  us  for  an  exciting  pre¬ 
sentation  at  the  NEXPO  '98  General 
Session  on  Monday  morning! 


Secrecy  Only  Helps  KKK’s 
“Newspaper  Night  Riding” 

The  newspaper  is  a  wonderfully  versatile  medium.  After  it  has 
informed,  inspired  and  entertained,  it  can  also  be  used  to  wrap 
fish,  line  the  bird  cage  and  protect  floors  from  paint  splatters. 
Unfortunately,  the  morons  who  comprise  the  Ku  Klux  Klan  are 
using  newspapers  to  wrap  their  garbage  before  newspapers  get  to 
readers.  Klan  members  are  taking  newspapers  from  street  racks,  wrap¬ 
ping  the  papers  with  their  smudgy  hate  propaganda  and  delivering 
the  packages  to  homes. 

This  so<alled  “newspaper  night  riding”  is  a  nationwide  problem, 
with  newspapers  from  Pennsylvania  to  California  falling  victim.  As 
befits  an  organization  that  gives  its  leaders  titles  such  as  Grand 
Dragon  and  Exalted  Cyclops,  Klan  officials  are  as  giddy  as  schoolboys 
in  a  treehouse  about  their  latest  dirty  trick.  “We  checked  with  civil  lib¬ 
erty  lawyers  and  all  that.  And  what  we’re  doing  is  legal,”  chortles  Jeff 
Berry',  the  leader  —  or,  excuse  us,  the  National  Imperial  Wizard  —  of 
the  American  Knights  of  the  Ku  Klux  Klan. 

Make  no  mistake  about  it,  what  the  Klan  is  doing  is  stealing  and  we 
urge  publishers  to  be  aggressive  in  pursuing  legal  measures  to  stop  it. 

More  importantly',  however,  newspapers  faced  with  this  problem 
should  do  what  newspapers  do  best;  Shine  the  cleansing  light  of  pub¬ 
lic  attention  on  these  cowardly  night  crawlers.  Publishers  so  far  have 
been  remarkably  silent,  saying  in  private  that  they  don’t  want  to  give 
the  KKK  additional  publicity.  But  silence  is  confusing,  and  readers  may 
think  newspapers  have  accepted  this  obnoxious  material  as  a  paid 
insert.  Silence  helps  the  Klan,  whose  goofy'  ideas  can  flourish  only  in 
darkness. 

From  its  start,  the  KKK  has  depended  on  anonymity.  Newspaper 
publishers  must  never  join  the  Klan  in  donning  the  robes  and  hoods 
of  secrecy. 


The  Fourth  Estate  By  Steve  Greenberg 
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LETTERS  TO  THE  EDITOR 


Character  need 
not  forgo  sex 
to  join  ministry 

As  A  CHRISTIAN  male,  married  to 
the  same  wife  for  37  years,  father 
of  two,  who  enjoys  reading  about  the 
newspaper  industry  in  E&P,  I  have 
two  quick  comments  on  your  “Teen 
Character  In  ‘Luann’  Isn’t  Gay”  story 
(£6fP,  April  11). 

1 .  Perhaps  cartoonist  Greg  Evans 
could  have  been  more  accurate  in 
describing  an  optional  story  path  for 
his  possibly  homosexual  character 
Aaron  Hill, 

Newspaperdom* 

50  YBARS  AGO  . . .  Gen.Juan  Peron’s 
government  in  Argentina  has  just 
deported  three  foreign  journalists,  a 
businessman  who  was  formerly  U.S. 
cultural  attache  in  Buenos  Aires  and 
a  bank  executive.  A  U.  S.  reporter 
barely  escaped  jail. 

The  moves  were  considered  signs 
of  a  new  trend  since  Peron  has 
gained  a  safe  two-thirds  majority’  in 
congress.  Domestic  and  foreign 
reporters  must  print  only  what  the 
government  tells  them  —  or  suffer 
the  consequences. 

Legislation  allowing  a  stiff  fine  and 
a  jail  sentence  for  newspaper  people 
who  print  certain  confidential  gov¬ 
ernment  information  was  approved 
by  the  House  Rules  Committee. 
Sponsored  by  Rep.  Clare  Hoffman  of 
Michigan,  the  measure  would  open 
all  government  files  for  congressional 
examination  and  would  punish  any¬ 
one,  including  journalists  and  mem¬ 
bers  of  Congress,  who  discloses 
information  obtained  under  the  law. 

From  Editor  &  Pubusher 
May  8, 1948 
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More  accurately.  Hill  might  have 
been  cited  as  having  the  option  of  celi¬ 
bate  life  as  a  priest  rather  than  just 
going  into  the  “ministry.”  Most  of  those 
choosing  the  ministry’  have  the  option 
of  marriage  —  usually  to  the  opposite 
sex. 

2.  The  reporter  defining  Evans’ 
lifesty  le  states  he  “is  married”  but 
doesn’t  confirm  that  it  is  to  a  wife. 
Nowadays  being  married  doesn’t  guar¬ 
antee  a  spouse  of  the  opposite  sex. 

But  as  TV  characters  Jerry’  Seinfeld 
and  George  Costanza  remind  us  . . . 

“not  that  there’s  anything  wrong  with 
that.” 

John  Alter 

retired  public  relations  executive, 
Bascom,  Fla., 
treeman  @phonl.  com 

Consider  readers 
on  URL  ad  policy 

Your  ARTICLE  on  URLs  (April  11, 
“Newspapers  Bar  URLs  In  Ads,” 
April  1 1,  p.  6)  brought  to  mind  the 
beginning  of  television  when  newspa¬ 
pers  refused  to  carry’  TV  listings. 

Now  publishers  pay  much  for  the 
privilege. 

Smart  managers  and  editorial  direc¬ 
tors,  those  who  are  visionaries,  are  run¬ 
ning  editorial  information  on  new  Web 
sites  in  their  areas,  both  commercial 
and  personal,  as  a  reader  serv’ice. 

It  is  time  to  remember  that  what 
helps  readers,  helps  advertising  linage. 

Publishers  who  have  forgotten  this 
are  guilty’  of  the  “rock-splash”  syn¬ 
drome.  That  is  if  they  drop  a  rock  in  a 


body  of  water,  they  concentrate  on  the 
splash  and  forget  to  see  where  the  rip¬ 
ples  go. 

Lee  Ellis 
editor  &  publisher, 
Sharlee  Publications,  Indio,  Calif. 

Mathematical 

miscalculation 

E  THANKFUL  THAT  Robert 
Neuwirth  is  not  your  corporate 
treasurer!  His  story  on  sex  ads  (April  4, 
p.  16)  states  baldly’:“A  typical  25-line 
classified  costs  $19.  The  same  size  sex 
ad  brings  $80  —  421%  higher.” 

1  expect  better  math  from  E&P,  just 
as  I  do  better  reportage. 

Fred  Kerner 
Willou’dale,  Ontario 

Editors  note:  We  goofed  on  the  math. 
For  the  record,  the  increase  was  521%, 
not  421%.  We  strive  every  week  to 
improve  our  reporting. 


Corrections 

A  REFERENCE  TO  press  commission¬ 
ing  at  the  Ventura  County  Star 
(April  18,  p.  72)  gave  the  wrong  loca¬ 
tion  of  Press-Tec  Inc.  The  company  is 
based  in  Altoona,  Iowa. 

STORY  (APRIL  25,  p.  29)  incorrect¬ 
ly  reported  the  number  of  func¬ 
tioning  U.S.  news  councils  at  two,  in 
Minnesota  and  Hawaii. The  Northwest 
New  s  Council,  in  addition,  covers 
Oregon  and  Washington. 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 

^ore  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 

1605  Colonial  Parkway,  Suite  200  •  Inverness,  Illinois  60067-4732 
847.991.6900  •  Fax  847.934.6607  •  ywsearch@stametinc.com 
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EVERY  SATURDAY  SINCE  1884 


BY  DAVID  NOACK 


Death  Chamber  Photos? 
Fla.  Prohibition  Challenged 


A  Tallahassee  newsman  wants  to  videotape  and  photograph  electric  chair  executions. 
He  says  state  rules  prohibiting  cameras  are  not  valid  because  of  a  legislative  oversight. 


He  claims  the  departmental  rule  was  not  prop¬ 
erly  adopted  because  the  legislature  failed  to  take 
all  the  actions  required  to  fully  authorize  it. 

In  response,  state  lawmakers  are  scrambling  to 
adopt  a  bill  to  prevent  cameras  from  covering  exe¬ 
cutions.  The  state  attorney  general’s  office  is  also 
arguing  against  allowing  cameras  in  the  death 
chamber. 

In  interviews,  Florida  newspaper  editors  gener¬ 
ally  line  up  on  the  side  of  photo  access.They  want 
to  be  able  to  make  decisions  about  whether  or  not 
to  send  a  photographer  to  cover  an  execution 
without  government  interference.  At  the  same 
time,  they  admit  that  the  decision  to  actually  pub¬ 
lish  death  chamber  images  in  the  newspaper 
involves  editorial  issues  of  judgment,  taste,  com¬ 
munin'  sensibilities  and  news  value. 

“To  me  it’s  a  public  right-to-know  issue,” 
explained  Vasilinda.  “A  couple  of  letters  to  the  St. 
Petersburg  Times  accused  me  of  wanting  to  put 
executions  on  television.  I  know  of  no  responsible 
television  station  in  Florida  that  would  televise  an 
execution  at  the  actual  moment  of  death.” 

He  has  not  solicited  support  from  any  other 
media  organizations  and,  so  far,  none  has  been 
offered. 

None  of  the  38  states  that  have  the  death  penal¬ 
ty  allow  cameras  at  executions. 

Last  week,  a  federal  appeals  court  in  California 
ruled  that  officials  can  conduct  part  of  an  execu¬ 
tion  behind  a  curtain  and  out  of  the  view  of 
reporters  and  other  witnesses. 

The  9th  U.S.  Circuit  Court  of  Appeals,  in  a  3-0 
ruling,  said  that  the  public  and  news  media  have 
little  —  if  any  —  constitutional  right  to  witness  an 
execution,  although  the  jurists  stopped  short  of 
deciding  whether  a  state  could  bar  reporters  from 
executions  altogether. 


IN  A  CASE  that  could  pave  the  way  for  news¬ 
paper  photographers  to  cover  executions,  a 
Florida  journalist  is  challenging  a  Department 
of  Corrections  rule  banning  photography 
equipment  in  the  death  chamber. 

Mike  Vasilinda,  who  owns  and  operates  Capitol 
News  Service,  is  seeking  the  right  to  have  a  televi¬ 
sion  camera  present  at  executions.  If  he  succeeds, 
still  cameras,  artists’  equipment  and  tape  recorders 
would  also  be  allowed.  Capitol  News  is  a 
Tallahassee-based  television  video  production  firm 
that  provides  news  reports  to  most  NBC  affiliates 
in  the  state. 

Florida  uses  the  electric  chair  for  executions; 
four  inmates  were  put  to  death  in  March. 

“The  public  has  a  right  to  have  the  light  of  day 
shown  upon  the  exercise  of  this  very  awesome, 
ultimate  power  of  the  state,”  said  Vasilinda,  who 
has  witnessed  three  executions  during  his  career. 
He  is  contesting  a  1977  Corrections  Department 
rule  barring  all  forms  of  video  and  audio  gear,  even 
artists’  paraphernalia,  from  the  area  where  wit¬ 
nesses  view  executions.  His  legal  challenge  is  slat¬ 
ed  to  be  heard  by  an  administrative  law  judge  later 
this  month. 


ULTIMATE  EXERCISE’ OF  POWER 

The  decision  overturned  the  March  1997  ruling 
' of  U.S.  District  Judge  Vaughn  Walker,  who  wrote 
IPF’  that  an  execution  was  “the  ultimate  of 

r'  I  state  power  short  of  war,”  and  “must  be  visible  to 

B  the  press  as  the  public’s  representatives,  from  start 

Doug  Clifton,  editor  of  the  Miami 

Herald,  there  a 

BBBHBB^BH^HI^flHHi^^BBflBKBflflflfll^Bi  public  purpose”  in  having  journalists  witness  exe- 
Do  news  organizations  have  the  First  Amendment  right  to  photo-  cutions,  having  cameras  record  the  event  is  anoth- 

graph  the  executions  that  take  place  in  this  Florida  electric  chair?  er  question. 


Editor  &  Pi  BLISHER 


http;//www.mediainfo.com 


“I  don’t  see  the  public  purpose  in  allowing  us  to 
photograph  those  executions,”  he  said.  “I  can’t 
imagine  a  circumstance  that  would  make  me  want 
to  run  an  execution  photo.” 

Phil  Lewis,  managing  editor  of  the  Naples  Daily 
News,  said  he  doesn’t  foresee  running  an  execu¬ 
tion  photograph  in  the  newspaper. “If  they  sent  me 
a  press  pass  saying  that  you  can  have  a  cameraman 
at  the  next  one  (execution)  I  wouldn’t  send  one, 
but  that’s  a  decision  I’d  like  to  make,”  he  said. 

Bob  Shaw,  managing  editor  of  the  Tallahassee 
Democrat,  said  he  supports  the  right  of  camera 
access  to  executions  but  would  think  “long  and 
hard”  about  publishing  an  execution  photograph. 
“I  think  many,  many  of  my  readers  would  have  real 
concerns  about  seeing  a  picture  like  that  on  the 
front  page  of  their  newspaper,”  said  Shaw.  But  he 
did  not  absolutely  rule  out  the  publication  of  such 
photos. 


“I  was  living  in 
Tallahassee  in 
1978  when  Ted 
Bundy  came 
through  here,”  he 
said.  “At  the  time,  I 
was  a  reporter  for 
the  Miami 

Herald.  I  could 
see  an  argument 
(over  running  an 
execution  photo) 
if  cameras  had  Mike  Vasilinda  of  Capitol  News  Senice 
been  allowed  wants  to  videotape  Florida's  executions, 
when  Bundy  was 

executed.  I  think  that  editors  at  the  Democrat 
would  seriously  have  discussed  whether  to  print 
that  picture  because  Bundy’s  impact  on  this  com¬ 
munity  was  so  great  .” 


BY  M.L.  STEIN 

Reporters  Barred  From 
Seeing  All  Death  Procedures 

Federal  appellate  court  overturns  ruling  that  said  journalists  have  a  First  Amendment 
right  to  view  the  entire  death-by-injection  execution  process 


The  RUUNG  of  a  federal  judge 
who  said  reporters  should  be 
allowed  to  witness  the  entire 
lethal  injection  execution  procedure 
has  been  overturned  by  an  appellate 
court  in  San  Francisco. 

The  higher  court  last  week  conceded 
the  press’  constitutional  right  to  gather 
news  and  information  but  declared  that 
such  protection  “is  not  without  limits.” 
It  cited  a  1974  Supreme  Court  decision 
to  support  its  contention  that  “the  First 
Amendment  does  not  guarantee  the 
press  a  constitutional  right  of  special 
access  of  information  not  available  to  the 
public  generally.  ”  The  issue  is  the  crux  of 
a  suit  against  the  California  Department 
of  Corrections  by  the  California  First 
Amendment  Coalition  and  the  Society 
of  Professional  Journalists.  In  a  long¬ 
standing  dispute  with  the  department, 
the  media  has  sought  permission  to  wit¬ 
ness  the  entire  execution  procedure. 
The  state  seeks  to  bar  reporters  and  the 
public  as  witnesses  to  an  execution 
until  after  the  conderrmed  person  is 
strapped  into  the  gurney,  intravenous 
tubes  are  inserted  into  his  arms  and 
guards  have  left  the  chamber. 


Federal  District  Judge  Vaughn  Walker, 
who  originally  ruled  in  favor  of  the 
media  plaintiffs,  was  instructed  by  the 
higher  court  to  rule  in  favor  of  the 
defendants,  Arthur  C^alderon,  director  of 
the  Department  of  Corrections,  and  San 
Quentin  Prison  warden  James  Gomez. 

In  their  complaint,  the  media  organi¬ 
zations  argued  that  by  being  prevented 
from  seeing  the  entire  execution 
sequence,  the  state  imposes  a  kind  of 
censorship  that  prevents  reporters  from 
completely  doing  their  job.The  plaintiffs 
noted  that  it  takes  approximately  20 
minutes  to  prepare  a  prisoner  for  exe¬ 
cution  during  which  the  press  is  barred. 
The  purpose,  Calderon  claimed,  is  to 
shield  execution  team  members,  who 
might,  along  with  their  families,  suffer 
harassment  if  they  were  identified. 

Writing  for  a  three-judge  panel  of  the 
9th  Circuit  U.S.  Court  of  Appeals,  Judge 
Michael  Daly  Dawkins  said,  “We  agree 
that  executions  arc  unquestionably  mat¬ 
ters  of  great  public  importance,”  and 
that  “more  information  leads  to  a  better 
informed  public.”  But  the  court  rejected 
the  argument  that  the  protections  of 
the  First  Amendment  are  “dependent 


upon  the  notoriety  of  the  death  penal¬ 
ty,”  he  said. 

Dawkins  wrote  that  Walker  is  the 
only  district  judge  in  the  land  who  has 
held  that  the  First  Amendment  allows 
the  press  or  public  to  view  executions. 

CFAC  executive  director  Terry 
Francke  told  E&P  that  an  appeal  to  the 
Supreme  Court  is  under  consideration 
if  the  appellate  court  does  not  grant  a 
rehearing.  “The  decision  did  not  address 
at  all  our  rationale  for  complete  access 
to  executions,"  he  said. “The  court  treat¬ 
ed  our  complaint  as  a  simple  request  for 
prison  access.This  is  not  merely  a  ques¬ 
tion  of  getting  into  a  prison  to,  say,  inter¬ 
view  an  inmate.  This  is  an  entirely  dif¬ 
ferent  category.  An  execution  is  an 
extreme  culmination  of  the  criminal 
justice  system.  It’s  important  that  read¬ 
ers,  whether  they  arc  for  or  against  cap¬ 
ital  punishment,  know  what  goes  on  in 
the  execution  process.” 

Francke  termed  Calderon’s  fear  that 
the  identity  of  execution  team  mem¬ 
bers  may  be  disclosed  by  press  witness¬ 
es  as  “baloney.” 

“It  has  never  happened  and  never 
will  happen,”  he  asserted.  ■ 
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BY  MARK  FITZGERALD 


Daily  Circulation  Builds 
As  Sunday  Softens  Slightly 

Top  25  papers  may  have  reversed  long  slump  in  daily  circulation 
but  momentum  is  fading  from  Sunday's  decades-long  surge,  FAS-FAX  indicates 


Newspapers  are  beginning  to  show 

signs  —  however  modest  —  that  they 
are  turning  around  their  long  circulation 
slump.  For  the  first  time  this  decade,  the 
majority'  of  the  nation  s  25  biggest  newspapers 
reported  average  daily  circulation  gains  for  two 
consecutive  Audit  Bureau  of  Circulations  FAS-FAX 
reporting  periods.  For  the  six  months  ended 
March  31,  17  of  the  top  25  papers  reported  year- 
over-year  gains,  while  just  six  reported  decreases. 

MOSTLY  MODEST  GAINS 

Most  of  those  big-city  newspaper  gains  were 
modest,  to  be  sure  —  with  seven  of  the  period’s 
gainers  failing  to  break  even  a  1%  gain. 

Yet  there  were  also  some  increases  that  were 
substantial  by  any  measure,  especially  among  the 
biggest  papers.  USA  Today,  for  instance,  was  up  a 
total  of  53,185  copies  to  1,715,245,  an  increase  of 
3.1%  over  the  same  period  last  year. 

And  the  Los  Angeles  Times,  which  had  been 
barely  over  1  million  circulation  only  two  years 
ago,  continues  to  show  early  success  in  its  cam¬ 
paign  to  net  1.5  million  paid  circulation.  For  this 
period,  it  reported  an  increase  of  26,201  copies,  or 

Times  Mirror  chairman 
Mark  Willes,  who  is  also  the 
Los  Angeles  Times  publisher, 
credited  editorial  improve¬ 
ments  and  the  paper’s  ongo¬ 
ing  branding  campaign  — 
featuring  special  events  and 
promotional  tie-ins  with 
retailers  —  for  much  of  the 
increase.  The  Times  also  said 
it  had  “begun  to  see  the  ben¬ 
efits”  of  its  controversial  reor¬ 
ganization,  which  put  editor¬ 
ial  sections  under  the  man¬ 
agement  of  marketers. 

TRUE  GROWTH’ 

In  Phoenix,  the  Arizona 
Republic  added  circulation 
over  and  above  the  increase 
that  might  have  been  expect¬ 
ed  when  it  folded  the  after¬ 
noon  Phoenix  Gazette  in 
January  1997.  The  Republic's 
daily  circulation  showed  a 
4.46%  increase  over  the  com¬ 


bined  Republic/Gazette  total  for  the  same  period 
in  1996-97. 

“That  is  true  growth,  and  it  is  not  aided  by  the 
closing  of  the  Gazette^  said  Carol  Freeman, 
Phoenix  Newspapers’  circulation  sales  manager. 

Both  Detroit  papers  won  back  some  of  the  cir¬ 
culation  lost  during  the  long  labor  strike  that 
ended  with  an  unconditional  offer  to  return  to 
work  on  Valentine’s  Day,  1997.  Detroit  Free  Press 
daily  circulation  was  up  16, 143  copies,  or  4.4%,  to 
381,599,  while  Detroit  News  was  up  5,907,  or 
2.4%,  to  244,850  on  weekdays.  On  Sundays,  the 
combined  Detroit  News  and  Free  Press  increased 
14,156  copies,  or  1.7%,  to  809,479. 

An  analysis  of  the  FAS-FAX  by  the  Newspaper 
Association  of  America  shows  that  overall  daily- 
newspaper  circulation  increased  by  0.072%. 

“We  already  know  that  more  people  read  a  daily- 
newspaper  than  purchase  one,”  NAA  president  and 
CEO  John  F.  Sturm  said.  ‘These  ABC  figures  show 
us  that  increasing  numbers  of  people  are  buying 
one  as  well.” 

While  NAA  characterized  the  ABC  figures  as 
“further  good  news  for  the  newspaper  industry,” 
the  flat  line  trend  of  circulation  only  fuels  its 
recent  push  to  draw  public  attention  to  newspa¬ 
per  readership,  which  research  shows  is  growing 
even  as  broadcast  and  cable  television  viewersbip 
is  declining  slightly. 

SUNDAY  SOFTNESS 

NAA’s  analysis  of  this  latest  FAS-FAX  shows  that 
Sunday-  circulation,  once  the  industry’s  showcase 
achievement,  is  down  again  —  this  time  off 
0.172%  from  a  year  ago. 

Big-city  newspaper  sales  on  Sunday  rose  mod¬ 
estly,  with  17  of  the  top  25  Sunday  papers  report¬ 
ing  increases  —  1 1  of  those  under  1%. 

The  Minneapolis-based  Star  Tribune  posted  a 
.9%  Sunday  increase  of  5,058  copies  to  708,636 
The  Arizona  Republic's  daily  increase  of  20,972 
copies,  or  4.46%,  was  more  than  double  the 
Sunday-  gain  of  8,963  copies,  or  1.46%. 

Overall,  NAA  said,  43.16%  of  Sunday  newspa¬ 
pers  reported  circulation  gains. 

In  Chicago,  year-over-year  sales  of  Sunday 
papers  dipped  at  both  of  the  city-’s  major  dailies, 
despite  a  single-copy  price  war  that  the  Chicago 
Tribune  initiated  in  February.  The  market-leading 
Tribune  was  off  11,316  copies,  or  1%,  to 
1,034,440,  while  the  Chicago  Sun-Times  was 
down  6,637,  or  1.5%,  to  431,639. 


2.4%,  to  1,095,007. 


"We  already  know  that  more 
people  read  a  daily  newspaper 
than  purchase  one.  These  ABC 
figures  show  us  that  increasing 
numbers  of  people  are  buying 
one  as  well." 

—  John  F.  Sturm, 
president-CEO,  Newspaper 
Association  of  America 
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Weekdays,  the  Sun-Times  gained  2,460  copies, 
or  0.5%,  to  494,146,  while  the  Tribune  declined 
9,065  copies,  or  1.3%,  to  655,522.  Sun-Times  vice 
president  of  circulation  Mark  Homung  said  edito¬ 
rial  improvements  at  the  tabloid  helped  in  win¬ 
ning  and  retaining  home-delivery  customers,  help¬ 
ing  to  offset  a  decline  in  street  sales.  Tribune  vice 
president  of  consumer  marketing  and  sales  David 
P.  Murphy  said  that  while  overall  circulation 
slipped  slightly,  the  paper  has  seen  first-quarter 
increases  in  its  nine-county  primary  market  and 
also  in  sales  targeted  to  specific  days.  In  the  first- 
quarter,  he  said,  Wednesday  through  Friday  circu¬ 
lation  was  up  3  9%  over  the  same  period  last  year. 

In  Denver,  neither  the  Denver  Post  nor  the 
Rocky  Mountain  News  made  the  top  25  daily 
newspaper  list.  The  Post  continued  the  overall  cir¬ 
culation  dominance  it  cemented  two  years  ago 
when  the  News  cut  circulation  outside  the 
Denver  metropolitan  area. 

Denver  Post  daily  circulation  increased  4,275 
copies,  or  1.2%,  to  354,102,  while  the  Rocky 
Mountain  News  lost  3,851  copies,  or  1.1%,  to 
325,320. 

On  Sundays,  the  Post,  the  biggest  percentage 
gainer  among  the  top  25  papers,  reported  sales 
rose  20,357  copies,  or  4.3%,  to  490,738.The  News 
had  a  stronger  percentage  increase,  4.75%,  as  it 
gained  19,699  copies  to  434,951. 


Mailers  Reject 
Washington  Post  Pact 

UNIONIZED  WASHINGTON  POST  mailroom  workers 
voted  by  a  2-to-l  margin  to  reject  a  five-year  contract, 
the  union  said. 

After  the  April  25  vote,  the  bargaining  committee  of  Local 
14201  of  the  Communications  Workers  of  America,  which 
represents  some  600  Post  mailroom  workers,  was  trying  to 
schedule  meetings  to  revise  the  proposal,  said  union 
spokesman  Greg  Kenefick.  “It’s  within  the  Post's  realm  to 
revise  it  or  not,”  he  noted.  A  revised  contract  would  face 
another  membership  vote. 

Post  representatives  could  not  be  reached  for  comment. 
The  400  mailers  and  175  helpers  —  who  operate  equip¬ 
ment  that  inserts  preprinted  advertising  fliers  into  the  paper 
—  have  been  working  without  a  contract  since  June  15, 1997. 

The  contract  they  rejected  called  for  a  total  of  $6,000  a 
year  in  pay  increases,  an  additional  week  of  paid  vacation 
after  25  years  of  service,  and  70?^  of  health  insurance  premi¬ 
ums  to  be  paid  by  the  company,  up  from  30%.  The  proposal 
increased  job  security  to  full-time  workers  not  covered  by 
lifetime  security  pacts,  while  giving  the  paper  the  right  to 
add  temporary-  mailroom  workers. 

One  sticking  point,  Kenefick  said,  was  a  management  bid 
to  exempt  50  supervisory  workers  from  the  bargaining  unit. 

Negotiations  began  in  April  1997,  and  became  fractious. 
Union  members  picketed  the  Post’s  headquarters  several 
times,  and  both  sides  argued  their  case  in  the  media.  Finally, 
a  tentative  agreement  was  announced  April  9  (£'(S?P,  April  25, 

pp.  20,21). 

Kenefick,  saying  union  leaders  took  the  rejection  in  stride, 
added,  “The  will  of  the  majority  prevailed.” 

—  Kelvin  Childs 


ABC  FAS-FAX 

(For  six  months  ended  March  31,  1998) 


Top  25  Daily  Newspapers 


Average 

daily 

circulation 

Gain/loas  ; 
same  period  ! 
last  year 

1  Wall  Street  Journal  (m) 

1,820,186 

-16,925  (-0.9%)  j 

(national  edition) 

2  USA  Today  (m)  (M-Th) 

1,715,245 

+53,185  (+3.1%) 

3  New  York  Times  (m) 

1,110,143 

+2,975  (+.2%) 

(national  edition) 

4  Los  Angeles  Times  (m) 

1,095,007 

+26,201  (+2.4%) 

5  Washington  Post  (m) 

808,884 

-9,347  (-1.1%) 

6  New  York  Daily  News  (m) 

730,761 

+2,654  (+0.3%) 

7  Chicago  Tribune  (m) 

655,522 

-9,065  (-1.3%) 

8  Newsday  (m) 

571,283 

+12,050  (+2.1%) 

9  Houston  Chronicle  (m) 

553,387 

+3,531  (+0.6%) 

10  Chicago  Sun-Times  (m) 

494,146 

+2,460  (+0.5%) 

1 1  San  Francisco  Chronicle  (m) 

490,003 

-4,090  (-0.8%) 

12  Phoenix  Arizona  Republic  (m)* 

484,630 

13  Dallas  Morning  News  (m)  (M-Th) 

484,597 

-4.741  (-0.9%) 

14  Boston  Globe  (m) 

472,668 

+6,350  (+1.3%) 

15  Philadelphia  Inquirer  (m) 

433,489 

+10,660  (+2.5%) 

16  New  York  Post  (m) 

432,707 

+4,306  (+1.0%) 

1 7  Newark  Star-Ledger  (m) 

405,333 

+3,002  (+0.7%) 

18  Cleveland  Plain  Dealer  (m) 

400,421 

+13,358  (+3.4%) 

19  Minneapolis/St.  Paul 

386.807 

-446  (-0.1%) 

Star  Tribune  (m)  (Th-Sat) 

20  San  Diego  Union-Tribune  (m) 

385,995 

+2,732  (+0.7%) 

21  Detroit  Free  Press  (m) 

381,599 

+16,143  (+4.4%) 

22  Miami  Herald  (m)  (M,  Th-Sat) 

367,029 

•• 

23  St.  Petersburg  Times  (m) 

366,212 

+3,292  (+0.9%) 

24  Orange  County  Register  (m) 

364,404 

+6,51 3  (+1.8%) 

25  Portland  Oregonian  (all-day) 

357,333 

+3,589  (+1.0%) 

“Change  in  reporting  plan,  reflecting  folding  of  sister  paper,  the  Phoenix  Gazette  on 
1/19/97.  For  six  months  ended  3/30/97,  Republic  calculated  M-F  circulation  average  of 
438,636,  indicating  gain  in  cunent  period  of  45,994  copies,  or  9.49%.  For  same  1997  peri¬ 
od.  combined  M-Sat  circulation  of  Republic  and  Gazette  was  calculated  as  470370.  com¬ 
pared  to  1996  Republic  M-Sat  average  of  491 342,  irxficating  gain  of  20372  copies  or  446%. 
““Change  in  reporting  plan.  Previously  Herald  reported  M-Sat.  Now  reports  M  and 
Th-Sat  as  its  only  multiday  average,  and  separately  reports  results  for  T  and  W. 
M-Sat  results  reported  in  3/31/97  FAS-FAX  was  362,184. 


1  Top  25  Sunday  Newspapers 

(For  six  months  ended  March  31,1998) 

Average 

Sunday 

circulation 

Gain/lon 
taiM  pufiod 
lastyMT 

1  New  York  Times 

1,650,179 

+6,051  (+0.3%) 

2  Los  Angeles  Times 

1,385,373 

+23,388  (+1.7%) 

3  Washington  Post 

1,110,703 

-12,602  (-1.1%) 

4  Chicago  Tribune 

1,034,440 

-11.316  (-1.0%) 

5  Philadelphia  Inquirer 

871,659 

+5.670  (+0.6%) 

6  New  York  Daily  News 

856,042 

+1,227  (+0.1%) 

7  Detroit  News  &  Free  Press 

809,479 

+14,156  (+1.7%) 

8  Dallas  Morning  News 

795,030 

-5,275  (-0.6%) 

9  Houston  Chronicle 

750,486 

+9,534  (+1.2%) 

1 0  Boston  Globe 

748,726 

-2,651  (-0.3%) 

1 1  Atlanta  Journal  and  Constitution 

708,636 

+5,058  (+0.7%) 

12  Minneapolis/St.  Paul  Star  Tribune 

667,030 

-6,235  (-0.9%) 

1 3  Newsday 

657,559 

+11,1 13  (+1.7%) 

14  San  Francisco  Examiner  &  Chronicle 

617,708 

-17,484  (-2.75%) 

15  Phoenix  Arizona  Republic 

612,859 

+8,963  (+1.46%) 

16  Newark  Star-Ledger 

605,202 

+24  (+.003%) 

17  St.  Louis  Post-Dispatch 

524,695 

-14,726  (-2.7%) 

18  Cleveland  Plain  Dealer 

513,167 

+22  (+.004%) 

19  Seattle  Times/Post-Intelligencer 

503,061 

+926  (+0.18%) 

20  Denver  Post 

490,738 

+20,357  (+4.3%) 

21  Miami  Herald 

482,149 

-10,086  (-2.0%) 

22  Baltimore  Sun 

473,666 

+2,029  (+0.4%) 

23  St.  Petersburg  Tunes 

462,550 

+3.051  (+0.6%) 

24  San  Diego  Union-Tribune 

459,142 

+2,648  (+0.5%) 

25  Milwaukee  Journal  Sentinel 

456,354 

+1,108  (+0.2%) 
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BY  JOE  NICHOLSON 


Emphasizing  Readership: 
Real  Shift  Or  Spin  Control? 

For  ad  execs,  many  sold  on  newspapers,  debate  may  be  moot; 
they  want  more  and  better  information  on  readers  —  and  user-friendly  service 


The  newspaper  association  of  America 

has  launched  a  drive  to  broaden  the  way 
advertisers  look  at  newspapers  by  divert¬ 
ing  attention  from  paid  newspaper  circu¬ 
lation,  which  has  declined  nationwide  over  the  last 
decade  by  more  than  5  million  copies  a  day. 

Tired  of  being  judged  —  usually  harshly  as  an 
industry  in  decline  —  every'  six  months  when  the 
Audit  Bureau  of  Circulations  issues  its  FAS-FAX 
report,  the  NAA  created  a  new  barometer  —  the 
Competitive  Media  Index  —  to  measure  newspa¬ 
per  readership  against  audi¬ 
ences  for  prime  time  TV, 
prime  time  cable  TV  and 
morning  drive-time  radio. 

JUST  ONE  MEASURE 

“Because  the  latest  six- 
month  net-paid  circulation 
averages  are  just  one  mea¬ 
surement  of  the  overall 
health  of  the  industry,  our 
intent  is  to  broaden  the  dis¬ 
cussion,”  NAA  president  and 
CEO  John  Sturm  told  mem¬ 
bers. 

The  NAA  hailed  the  “good 
news”  of  ABC’s  reported 
0.072%  increase  in  overall 
daily  circulation,  a  sign  that 
newspapers  are  turning 
around  their  long  circulation  slump.  The  daily  fig¬ 
ures  were  accompanied  by  a  0.172%  decline  in 
Sunday  circulation. 

The  latest  ABC  figures  follow  a  6.4  million  drop 
in  aggregate  U.S.  newspaper  circulation  —  to  56.9 
million,  from  63.3  million  between  1990  and  1996, 
according  to  the  NAA’s  Facts  About  Newspapers 
1997. 

QUALITY  READERS 

“Circulation  numbers  don't  speak  to  the  fact 
that  our  readers  are  educated,  have  good  incomes, 
buy  big-ticket  items,  travel,  invest  and  so  on,”  Sturm 
explained. 

To  arm  newspaper  publishers  and  ad  directors 
with  proof  of  how  well  newspapers  stack  up 
against  other  media,  the  NAA  created  the  CMI,  a 
relative  measure  of  media  audiences  based  on 
existing  Scarborough  Research  Corp.  data.  Timed 
for  release  just  before  ABC’s  FAS-FAX  report  for  the 
period  ended  in  March,  the  new  index  paints  a 


ABC  chairman  S.  Scott  Harding 
values  readership  data. 


positive  picture: 

♦  Newspapers  in  the  top  50  markets  gained 
700,000  readers,while  prime  time  TV  viewership 
fell  3%  compared  with  the  previous  year  and  cable 
TV  viewership  declined  0.6%. 

♦  Average  Sunday  newspaper  readership  sur¬ 
passed  Super  Bowl  viewership  in  the  top  five 
Bowl  markets,  led  by  Milwaukee,  where  the  73-6% 
level  of  readership  surpassed  1997  Bowl  viewer- 
ship  of  70.7%. 

♦  Daily  newspapers  reached  58.7%  of  adults  in 
the  nation’s  50  largest  markets,  compared  with 
42.4%  for  prime  time  TV;  25.4%  for  morning  drive¬ 
time  radio;  and  10.4%  for  prime  time  cable. 

SHRINKING  VS.  GROWING 

“This  analysis  dispels  the  notion  that  newspa¬ 
pers  are  losing  readers,  while  reaffirming  the 
industry  ’s  vitality,”  said  Sturm. 

ABC  chairman  S.  Scott  Harding  said  the  NAA 
analysis  is  valuable  to  advertisers  who  spend  more 
than  $40  billion  on  newspapers  and  “want  to  get  a 
real  handle  on  the  demographics  of  readership.” 
Both  paid  circulation  and  readership  are  impor¬ 
tant  to  advertisers,  said  Harding,  who  is  also  chair¬ 
man  and  CEO  of  Newspaper  Serv  ices  of  America, 
which  places  $1  billion  worth  of  ads  in  newspa¬ 
pers  a  year. 

“It  certainly  did  not  surprise  me  to  see  substan¬ 
tiated  that  newspapers  have  fared  well  in  compar¬ 
ison  with  other  media,”  said  Harding. 

Chicago  Tribune  ad  director  Dennis  Grant 
praised  the  NAA  for  taking  advantage  of  the  kind 
of  expanded  definition  of  audience  used  by  TV 
and  other  ad  mediums. 

EYEBALLS.  NOT  BUYERS 

“Newspapers  are  switching  more  of  their  atten¬ 
tion  toward  total  eyeballs,  not  just  the  person  who 
paid  the  50  cents  or  whatever,”  said  Grant. 

“If  they  can  put  the  newspapers  in  the  proper 
and  best  light,  then  they  have  done  the  job  for 
me,”  said  Grant,  a  30-year  veteran  who  noted  the 
Tribune  has  marketed  readership  for  as  long  as  he 
can  remember. 

Ad  agency  executives  think  the  NAA’s  bid  to 
emphasize  readership  can’t  hurt  —  and  may  even 
help  sell  ads. 

Audry  Nizen,  vice  president  of  Arts  &  Crafts,  a 
Manhattan  ad  agency  that  focuses  on  fashion  and 
beauty'  products,  praised  the  CMI  for  showing 
“good  news  for  newspapers”  and  providing  “an 
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ABC  Mulls  Readership  Audits 


Ever  since  the  Audit  Bureau  of  Circulations  was 
founded  in  1914,  its  gold  standard  has  been  paid  cir¬ 
culation,  but  now  it  is  weighing  whether  to  expand  into 
auditing  readership  surveys,  sources  say. 

ABC’s  board  of  directors  has  formed  a  committee  to 
make  recommendations  and  to  provide  an  interim  report 
at  its  July  meeting. 

Two  sources  who  were  present  at  the  board’s  last 
meeting  said  there  appeared  to  be  wide  support  for  the 
change,  which  they  said  probably  will  not  be  implement¬ 
ed  before  next  year. 

“All  sides  of  the  board  gave  a  strong  endorsement  of 
the  concept,”  said  one  source,  referring  to  ABC  board 
members,  who  represent  advertisers  and  newspapers. 

Board  members  “talked  about  what  demographic  pro¬ 
files  should  be  included  and  the  scope  of  what  would  be 
included,”  one  source  said. 

Under  the  proposal,  ABC  would  not  do  its  own  reader- 
ship  research,  meaning  surveying  the  public.  Rather,  it 
would  audit  and  assess  readership  surveys  performed  for 
newspapers. 


John  Murray,  vice  president/circulation  marketing  at 
the  Newspaper  Association  of  America,  which  has  a  re¬ 
search  unit,  said  ABC  has  consulted  with  the  NAA  about 
research  issues  that  could  be  involved  if  a  change  were 
made. 

Murray  said  he  has  spoken  to  a  handful  of  newspaper 
circulation  executives  about  the  proposal  and  said  they 
expressed  “healthy  skepticism”  about  whether  the  “rules 
and  criteria  for  accreditation”  of  readership  surveys 
would  include  their  own  newspapers’  current  readership 
surveys. 

Those  circulation  executives  worried  that  narrow  ABC 
guidelines  on  acceptable  readership  surveys  “might  hurt 
their  investments  in  continuity,”  said  Murray,  who  pointed 
out  that  year-to-year  comparisons  would  be  lost  if  a  news¬ 
paper  had  to  switch  to  a  different  survey  system. 

Nonetheless,  Murray  spoke  enthusiastically  about  the 
proposal,  saying  it  would  be  a  “big  change”  and  predicting 
it  would  document  better  than  ever  before  the  power  of 
newspapers  to  reach  and  influence  consumers. 

— Joe  Nicholson 


effective  way  to  get  that  information  out.” 

Advertisers  often  balance  ad  spending  between 
TV,  to  make  their  brands  known,  and  newspapers, 
to  provide  details  about  products. 

On  the  other  hand,  Bernard  Modes,  president  of 
Bernard  Modes  Advertising,  with  $700  million  in 
media  billings  last  year  is  among  the  nation’s 
biggest  recruitment  ad  agencies,  called  the  NAA’s 
statistics,  even  the  figures  comparing  readership 
with  Super  Bowl  viewership, 
too  general  to  be  of  much 
use.  He  wants  to  see  a  break¬ 
down  of  the  occupations  of 
newspaper  readers. 

WHAT  ABOUT  OCCUPATION? 

“When  you  run  an  ad  for 
an  engineer,  you  have  to  be 
hoping  that  an  engineer  is 
reading  the  newspaper  that 
week  and  looking  for  a  job,” 

Modes  said,  downplaying  the 
value  of  newspaper  audience 
size  to  recruitment  advertisers. 

Newspapers  “have  just  taken  for  granted  that 
they  are  the  one  place  for  help  wanted,  and  they 
don’t  have  to”  provide  data  on  reader  occupation. 
Modes  said,  adding  that  recruitment  ads  pump 
more  than  $2  billion  a  year  into  newspaper  cof¬ 
fers. 

ABC’s  Harding  said  many  advertisers  want 
detailed  demographic  information  on  readers  to 
help  them  “reach  specific  target  audiences.” 

Along  those  lines,  ABC  has  approved  rules 
allowing  newspapers  to  break  out  circulation  by 
reader  characteristics,  or  segments,  such  as  senior 
citizens,  Hispanics  or  students. 

Sometimes  selling  is  less  about  statistics  than 
about  being  user  friendly.  Ad  agencies  have  long 
complained  about  the  difficulty  of  making  multi¬ 
market  newspaper  buys. 


Executives  at  two  big  ad  firms  said  they  felt  the 
NAA  could  influence  national  advertisers  more  by 
focusing  less  on  numbers  and  more  on  the  unique 
power  of  newspapers. 

Marcio  Moreira,  vice  chairman  and  chief  cre¬ 
ative  officer  of  McCann  Erickson  Worldwide,  said 
the  NAA’s  analysis  of  Super  Bowl  audiences  “leaves 
me  outright  cold.  It’s  not  a  numbers  game.” 
Moreira,  whose  agency  had  $2.9  billion  in  media 
billings  last  year,  called  it  a 
game  of  quality,  mind-set  and 
mood. 

MARKETING  MIND  SET 

“I  think  there  is  a  growing 
awareness  of  the  power  of 
newspapers,  not  in  a  circula¬ 
tion  sense,  but  in  an  opinion¬ 
making  sense,”  Moreira  said. 

The  White  House  sex  scan¬ 
dal,  he  contended,  illustrates 
this  point.  “People  got  titillat¬ 
ed  by  television,  but  they 
made  their  opinions  based  on  newspapers.” 
Newspapers  can  sell  that  power,  he  insisted, 
because  of  the  continuing  “love  affair  between 
Americans  and  newspapers,  at  least  in  an  opinion¬ 
making  sense.” 

Newspapers’  greatest  shortcoming,  he  said,  has 
been  a  failure  to  communicate  their  power  to 
young  media  planners  and  directors  at  both  ad 
agencies  and  advertisers.  Moreira  credited  the  NAA 
for  moving  in  the  right  direction,  but  he  agreed 
with  Modes  about  the  need  for  readership  infor¬ 
mation  more  specific  than  broad  categories  like 
education  and  household  income.  Advertisers 
want  a  far  more  detailed  picture  of  readers. 

“Audiences  should  be  more  richly  defined  with 
regard  to  wishes  and  desires,  other  media  con¬ 
sumption  habits,  influence  in  the  community. 

(See  Readership  on  page  34) 


“Newspapers  are 
switching  more  of 
their  attention  toward 
total  eyeballs,  not  just 
the  person  who 
paid  the  50  cents 
or  whatever^' 

—  Dennis  Grant,  Chicago  Tribune  ad  director 
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Scribe  Sues  Paper  For  Defamation 


The  daily  camera  of  Boulder,  Colo.,  has  been  sued 
by  a  former  reporter  who  charges  defamation,  inva¬ 
sion  of  privacy  and  outrageous  conduct. 

The  action  is  the  latest  move  in  an  unusual  confronta¬ 
tion  between  a  reporter  and  her  newspaper  over  who 
owns  the  notes  and  files  she  collected  while  covering 
the  JonBenet  Ramsey  murder  case. 

William  D.  Meyer,  a  Boulder  attorney  representing  for¬ 
mer  reporter  Allison  Krupski,  filed  a  lawsuit  against  the 
newspaper  last  month  in  Boulder  District  Court.  She 
asked  for  unspecified  monetary  damages  and  a  jury  trial. 

Krupski,  who  was  the  Camera's  lead  reporter  on  the 
unsolved  murder  case,  left  the  newspaper  last  December 
taking  a  number  of  files  and  documents  she  had 
acquired  while  covering  the  killing  and  investigation  of 
the  young  beauty  queen. 

The  Camera  called  Krupski  a  “thief”  and  sued  her  to 
regain  the  documents,  which  the  paper  valued  at 
$15,000.  But  in  January,  a  judge  ruled  that  Krupski  could 
keep  the  files  but  ordered  her  to  turn  over  copies  to  the 
newspaper. 


When  the  Camera  then  tried  to  drop  its  suit,  Krupski 
argued  that  dismissing  it  would  deny  her  the  right  to  sue 
the  newspaper. 

District  Judge  Daniel  Hale  denied  the  paper’s  motion 
to  dismiss. 

Hale  wrote:  “Based  on  preliminary  findings,  there  is  a 
substantial  likelihood”  Krupski  would  win  “on  the  merits 
of  at  least  the  theft  claim.” 

The  suit,  Meyer  said,  intends  to  show  that  the  Camera 
acted  recklessly  in  publishing  stories  about  Krupski  that 
were  “false,  or  that  the  statements  were  made  with  a 
reckless  disregard  as  to  whether  they  were  false.”  Meyer 
said  that  because  of  the  publicity  surrounding  the  case, 
Krupski,  23,  a  Northwestern  University  graduate,  has  suf¬ 
fered  a  loss  of  earnings,  damage  to  her  personal  and 
business  reputation,  public  humiliation,  embarrassment 
and  emotional  distress. 

Marc  Flink,  the  newspaper’s  Denver-based  attorney, 
declined  to  comment  on  the  case,  as  did  Colleen 
Conant,  Camera  publisher  and  executive  editor. 

—  David  Noack 


BY  BOB  BROWN 

Strip-Searched 
Reporter  Busted  On 
Old  Warrants 

A  NORTHWEST  INDIANA  newspaper  says 
the  arrest  of  a  reporter  on  two  old  misde¬ 
meanor  warrants  was  the  county  sheriff’s 
deliberate  retaliation  for  stories  about  allegations 
of  corruption  and  misuse  of  federal  drug-fighting 
funds. 

Lake  County  Sheriff’s  officers  arrested  police 
reporter  Daniel  Yovich  April  24  at  the  Times 
offices  in  Munster.  One  warrant  involved  an 
August  1993  probation  revocation,  and  the  other 
was  issued  in  April  1994  on  a  drunken  driving 
charge.  Yovich,  36,  who  alleges  he  was  strip- 
searched  by  sheriff’s  officers  in  February  {E&P, 
March  14,  pp.  15-16),  was  released  on  a  $2,000 
bond  after  nearly  five  hours  in  jail. 

The  newspaper,  located  just  outside  Chicago, 
questioned  how  the  warrants 
were  discovered  among  thousands 
of  unserved  warrants,  when  they 
didn’t  come  up  when  Yovich  was 
stopped  twice  recently  for  traffic 
violations. 

“I  think  there  was  a  purposeful 
search  to  find  some  manner  in 
which  to  embarrass  Dan  Yovich 
and  the  Times”  said  executive  edi¬ 
tor  William  Nangle. 

Sheriff  John  Buncich  was  on 
vacation  and  a  spokesman  didn’t 
return  phone  calls.  John  Bushemi, 
attorney  for  the  sheriff,  would  only 


say,  “The  defendant  was  arrested  on  outstanding 
court  bench  warrants  for  violations  of  law.” 

But  Nangle  raised  doubt  about  one  warrant.  He 
said  Yovich  produced  documents  showing  he  com¬ 
pleted  a  required  program  for  his  drunken  driving 
case.  Shortly  afterward,  Yovich  went  to  Bosnia  for 
more  than  two  years  as  a  correspondent  for  United 
Press  International.  “If  there  were  any  questions 
unresolved,  he  was  unaware  of  it,”  Nangle  said. 

Nangle  said  the  company  has  hired  an  attorney 
to  aid  Yovich.  The  newspaper  is  insisting  that  he 
resolve  the  matter. 

Adding  to  the  dispute  are  radio  and  print  ads 
Buncich  took  out  the  same  day  as  the  arrest.  The 
ads  state  that  negative  and  inaccurate  stories  by 
Yovich  and  the  Times  endanger  federal  funding  of 
the  special  anti-drug  unit. 

“I  believe  the  sheriff  is  seeking  to  deflect  atten¬ 
tion  from  the  real  issues  that  need  to  be 
addressed,”  Nangle  said.  He  promised  the  Times 
will  continue  to  follow  the  story,  to  which  he  has 
assigned  two  additional  reporters. 

The  Lake  County  Drug  Task  Force  ceased  oper¬ 
ations  in  early  February  shortly  after  one  of  its 
undercover  agents  wa.  arrested  by  the  FBI  on 
extortion  charges.  The  unit  recently  was  put 
under  the  supervision  of  the  U.S.  Drug 
Enforcement  Administration. 

Yovich  had  gone  to  interview  Buncich  Feb.  12 
about  alleged  wrongdoing  by  task  force  members 
when  he  allegedly  was  strip-searched.  Buncich 
contends  some  officers  played  a  joke  on  Yovich 
but  has  denied  that  any  search  was  conducted. 

Buncich  threatened  to  file  a  libel  suit  against 
the  paper  for  publishing  the  allegations.  Bushemi 
would  not  comment,  and  Nangle  said  he  is 
unaware  of  any  suit  being  filed. 


Brown  is  a  freelance  writer  based  in 
Westchester,  III. 


Daniel  Yovich 
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It  begins  with 
editorial  excellence 
and  innovation. 

- -A - 


Announcing  Times  Mirror’s  1998  awards  for  outstanding 

JOURNALISM,  EDITING  AND  INNOVATION. 


Lifetime  Achievement  Award 

Jim  Murray,  Los  Angeles  Times 

Times  Mirror 
Journalists  of  the  Year 

Sonia  L.  Nazario’^,  Joel  Sappell*,  Clarence  Williams  III*, 

Los  Angeles  Times,  Carolyn  Cole,  Los  Angeles  Times,  Viorel 
Florescu*,  Laurie  Garrett*,  Newsday,  Peter  Bengelsdorf, 
Newsday,  Marego  Athans*,  Mike  Bowler*,  David  Folkenflik*, 
Stephen  Henderson*,  Kathy  Lally*,  Howard  Libit*,  Debbie  M. 
Price*,  Larry  C.  Price*,  The  Baltimore  Sun,  Scott  Higham, 
Walter  F.  Roche,  Jr.,  The  Baltimore  Sun,  Christian  Potter  Drury, 
The  Hartford  Courant,  Wendy  K.  Warren,  The  Morning  Call, 
Tom  Ryan,  The  Advocate,  John  Breunig,  Paul  Desmarais,  Bruce 
Hunter,  J.A.  Johnson,  Jr.,  Sara  Schaefer,  Greenwich  Time 

Times  Mirror 
Editor  oe  the  Year 

Todd  W  Smith*,  Times  Mirror  Magazines 

Times  Mirror 
Innovation  Prizes 

The  Baltimore  Sun,  Reading  by  9* 

Tony  Barbieri,  Bruce  Barwick,  Robert  Benjamin,  John  S.  Carroll, 
Marvina  J.  Dail,  Carol  Dreyfuss,  Mary  Esmond,  Marcia  Goldman, 
Nancy  Hauswald,  Darlene  M.  Hutchinson,  Luwanda  Jenkins, 
Mary  Junck,  Kim  Marcum,  Bill  Marimow,  Scott  Moores,  Kevin 
C.  Naff,  Stephen  R.  Proctor,  Hilary  Schneider,  Ross  Settles, 
Jacqueline  Thomas,  M.  Dion  Thompson,  Mike  Waller 

The  Baltimore  Sun,  Brand  Builders 

Kerry  Carroll,  Mary  Esmond,  Michael  Gabriele,  Jeanne 

Robinson,  Suzette  Sherin-Desser,  Kelly  Swift 

The  Baltimore  Sun,  Creating  Core  Customers 

Deborah  Bennett,  James  “Jake”  Bennett,  Dwight  Hanna,  Lenora 

Howze,  Scott  Miller,  Tim  Pomeroy 

Los  Angeles  Times,  Printing  Press  Dampening  System 
Mark  Agnew,  Russell  Christensen,  Dennis  Cole,  Richard 


u 


Eromel,  Steve  Grant,  Clyde  Hawkins,  Roger  Howe,  Nate 
Lavender,  Dan  McKenzie,  Bob  Nelson,  Rick  Russell,  Gordon 
Tomaske,  John  Wenzel 

Los  Angeles  Times,  New  Health  Section 

Patrick  Adams,  Gina  Albi,  Steve  Anderson,  Toni  Battle,  Jan  Berk, 

Bob  Caputo,  Jim  Davis,  Jennifer  DeVore,  Lorey  Eisenberg, 

Glenn  Geffcken,  Gail  Hyland-Savage,  Nancy  Massa,  Phyllis 
Marsh,  Nelson  Matsukawa,  Kelly  Sole,  Mark  Teichrow, 

Michelle  Williams,  Maureen  White 

Los  Angeles  Times  Syndicate,  Fortune  Americas 

Beth  Barber,  Dylan  Cohen,  Jesse  E.  Levine,  Gary  Neeleman, 

Ryan  Stephens 

The  Morning  Call,  Home  Tour  TV  Show 
Gretchen  Csrenko,  Elaine  Hall,  Mary  Theresa  Taglang 

Newsday,  Long  Island:  Our  Story* 

Peter  Bengelsdorf,  Paul  Fleishman,  Howard  Schneider,  Mary  Wyman 
Newsday,  Three-Part  Newspaper 

Jayne  Boden,  Jon  Borthwick,  George  Brandenberger,  Mann 
Chun  Chu,  John  Gotch,  Gregory  McDonald,  Dorothy  McKillop, 
Jack  Millrod,  Thomas  Pidgeon,  Phyllis  Singer,  Glenn  Stidham 

Times  Mirror  Magazines,  The  Sporting  News  Relaunch* 

Ken  Amos,  Fred  Barnes,  Amy  Beadle,  Michael  Behrens,  David 
F.  Brickey,  Michael  Bruner,  Robert  Conti,  Francis  X.  Farrell, 
Tom  Funesti,  Andrew  H.  Goldstein,  Steve  Guthrie,  Bob  Hille, 
Lesley  Hunt,  Marilyn  Kasai,  John  M.  Kastberg,  Kathleen 
Kinkeade,  Jack  Kruyne,  Don  Liebling,  Bill  Marx,  Mike  Nahrstedt, 
Paul  Nisely,  Marcia  Orovitz,  Diane  G.  Potter,  John  D.  Rawlings, 
Ian  Wilkinson,  Bill  Wilson 

Times  Mirror  Magazines,  Outdoor  Life  Strategy 
Bob  Brown,  Jim  Carmichel,  Michael  Cassidy,  Jennifer  Cavaliere, 
Stephen  Clow,  Bob  Cohn,  Camille  Cozzone-Rankin,  Kathy  M. 
Crowder,  Tim  DeLoe,  Kim  DeStefano,  Jamus  Driscoll,  John 
Francesconi,  Jerry  Gibbs,  Jason  E.  Klein,  Chris  Marcangelo, 
John  Marquardt,  Rohan  McFarlane,  Philip  Monahan,  Jeff  Paro, 
Tom  Pesik,  Amy  Pietrasanta,  Deborah  Pyle,  Ed  Scheff,  Donald 
Schulz,  Nick  Seifert,  Kenneth  Shapiro,  Todd  W  Smith,  Martha 
Sturgeon,  Barbara  Taffuri,  John  Tebeau,  Michael  Ziegler 

*  Designates  Chairman’s  Award,  which  recognizes  exceptional 
merit  in  each  category. 


Times  Mirror 


STOCKQUOTES 


E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


5/5/98 

4/29/98 

5/6/97  1 

A.H.  Belo  Corp.  (NY) 

52.125 

52.188 

37.750 

American  Media  Inc.  (NY) 

7.438 

7.000 

5.750 

Central  Newspapers  Inc.  (NY) 

74.125 

73.000 

58.500 

Dow  Jones  &  Co.  Inc.  (NY) 

48.563 

48.750 

40.125 

E.W.  Scripps  Co.  (NY)* 

56.750* 

55.938* 

38.000* 

Gannett  Co.  Inc.  (NY)# 

66.625 

67.000 

45.250 

Gray  Comm.  Sys.  (NY) 

30.188 

30.000 

17.375 

Harte-Hanks  Comm.  (NY) 

22.125+ 

22.875+ 

28.875 

Hollinger  International  (NY) 

16.188 

15.375 

10.250 

Journal  Register  Co.  (NY)# 

21.563 

22.750 

N/A 

Knight  Bidder  (NY) 

58.563 

57.375 

39.875 

Lee  Enterprises  Inc.  (NY) 

31.375 

31.000 

24.625 

McClatchy  Newspapers  Inc.  (NY) 

30.375 

29.500 

26.000 

Media  General  Inc.  (AM) 

47.500 

47.375 

30.250 

New  York  Times  Co.  (NY) 

71.250 

70.000 

44.000 

News  Corp.  Ltd. 

27.750 

26.938 

18.500 

Pearson  Ltd. 

16.000a 

16.250a 

7.060a 

Pulitzer  Publishing  Co.  (NY)** 

87.750 

82.563 

46.000 

Quebecor  Inc.  Class  A 

20.250b 

20.375b 

26.000b 

Sun  Media  Corp.  (TSE)## 

14.700b 

14.650b 

N/A 

Thomson  Corp.  (TSE) 

43.250b 

43.150b 

30.650b 

Times  Mirror  Co.  (NY) 

61.875 

60.125 

55.875 

Tribune  Co.  (NY)*** 

68.125 

64.875 

44.500 

Washington  Post  Co.  (NY) 

529.000 

517.000 

370.500 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 


share  of  E.W.  Scripps  as  of  1 1/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 
***  Adjusted  for  2-for-1  stock  split 
#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Company  went  public  on  5/8/97 
###  Initial  public  offering  completed  on  12/15/97 
+  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
(a)  British  pounds  (b|  Canadian  dollars 
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Times  Mirror  sells 

legal  &  health  units  for  $2B 

CONTINUING  TO  DIVEST  non-newspaper  interests, 

Times  Mirror  Co.  has  agreed  to  sell  its  legal  publishing 
subsidiaries  to  magazine  giant  Reed  Elsevier  PLC  and  its 
health-related  arm  to  book  behemoth  Harcourt  General  Inc. 

The  legal  deal  was  valued  at  $1.65  billion. Times  Mirror 
expected  to  report  a  gain  of  $1  billion  —  or  $10.50  per 
share.  Reed  will  acquire  Matthew  Bender  &  Co.  after  35 
years  with  Times  Mirror.  Reed,  which  has  co-owned 
Shepard’s  legal  citation  service  with  Times  Mirror  since 
1996,  will  take  over  the  entire  operation.  Reed  said  the  two 
legal  services  will  fit  well  with  its  Lexis-Nexis  database  unit, 
acquired  in  1994.  Bender  had  annual  revenues  of  approxi¬ 
mately  $200  million,  Shepard’s  about  $70  million. 

Times  Mirror  also  said  it  would  sell  Mosby  Inc.,  its  health 
publishing  unit,  to  Harcourt  General  Inc.  for  $415  million. 
Times  Mirror  expects  a  $195  million  gain  on  that  sale. 

Silicon  jobs  from  Merc  News 

SILICON  VALLEY  JOBS  and  retirement  homes  are  the  sub¬ 
jects  of  two  new  books  published  by  the  San  Jose 
Mercury  News.  The  Guide  to  Silicon  Valley  Careers  profiles 
employment  practices  of  nearly  500  companies,  from 
Adobe  Systems  to  Yahoo!  Compiled  by  business  reporters 
and  editors,  the  book  is  designed  to  help  job-seekers  keep 
pace  with  the  changing  Silicon  Valley  employment  scene.  It 
lists  contacts,  benefits,  telecommuting  policies  and  Web 
sites.  The  Best  Retirement  Residences  in  California  and 
the  West,  by  Sally  Ravel  and  Lee  Ann  Wolfe,  covers  more  than 
350  residences  in  California,  Oregon,  Washington,  Arizona, 
Nevada  and  New  Mexico.  It  includes  geographic  analysis, 
ages  of  residents,  ratio  of  men  to  women,  prices,  access  to 
public  transportation  and  more. 

Bellows  advises  MediaNews 

JAMES  G.  BELLOWS,  former  newspaper  editor  and  TV  exec¬ 
utive,  has  been  named  an  editorial  consultant  to  the  Los 
Angeles  Newspaper  Group,  a  division  of  William  Dean 
Singleton’s  MediaNews  Group.  Bellows,  75,  was  an  editor  at 
the  New  York  Herald  Tribune,  Los  Angeles  Herald 
Examiner  and  Los  Angeles  Times,  and  was  a  vice  president 
of  MediaNews  Group,  whose  Los  Angeles  holdings  includes 
the  Daily  News,  Long  Beach  Press-Telegram,  San  Gabriel 
Valley  Tribune,  Pasadena  Star-News  and  Whittier  Daily 
News.  Daily  News  editor  David  J.  Butler  called  him  “a  legend 
—  one  of  the  most  inspiring  and  innovative  editors  in  the 
country,  who  has  a  knack  for  attracting  top  talent.”  Bellows 
will  help  develop  new  editorial  initiatives  for  the  five 
papers,  focusing  first  on  entertainment.  —  M.L.  Stein 

Californian  buys  weekly 

The  BAKERSFIELD  CAUFORNIAN  has  agreed  to  buy  the 
weekly  Tehachapi  (Calif.)  News  and  three  sister  publi¬ 
cations  for  undisclosed  terms.The  News'  owners.  Bill  and 
Betty  Mead,  put  the  paper  on  the  market  in  late  March, 
when  the  Californian  “was  looking  for  strategic  acquisi- 
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Come  Out 
Of  the  Dark. 

■  Ten  years  of  an 
overstated  anti-sun 
message  have  made 
the  sun  protection 
problem  worse. 

The  latest  research  confirms  that 
regular  suntanners  may  actually  be 
better  off  in  the  fight  against  the 
most  deadly  form  of  skin  cancer,  (Ltfi)  “Sun-scare”  lobbyists  want  you  to  believe  that  eliminating  sun 
malignant  melanoma.  exposure  eliminates  risks.  (Right)  In  fact,  we  know  that  zero  exposure 

“Chronic  sun  exposure  may  be  poses  deadly  risks.  New  research  on  breast  cancer,  melanoma  and  other 
protective  for  the  development  of  deadly  diseases  supports  the  position  that  moderate  sun  exposure  — far 
melanoma  because  the  skin  has  those  of  us  who  can  develop  a  tan  —  is  the  best  way  to  maximize  the 
adapted  to  the  sun,”  says  Dr.  benefits  and  minimize  the  risks  of  either  too  much  or  too  little  sunlight. 

Marianne  Berwick,  epidemiologist  - 

at  the  Sloan-Kettering  Cancer  Why  are  tanners  burning  less?  increased  ultraviolet  light  exposure 
Center  ofher  latest  study,  presented  People  who  tan  moderately  and  and  decreased  risk  of  many  deadly 
in  February.  “Intermittent  sun  regularly  are  acclimated  to  sunlight,  cancers.  Breast,  prostate  and  ovarian 
exposure  appears  to  increase  risk,  and  therefore  are  less  apt  to  sun-  cancers,  as  well  as  osteoporosis  and 
making  it  much  less  protective.”  burn  when  they  do  go  outdoors,  other  disorders,  all  may  be  inhibited 
Berwick’s  study  challenges  the  Additionally,  indoor  tanners  are  by  regular  sun  exposure, 
myths  about  tanning  drilled  into  more  educated  on  the  proper  use  of  So  why  do  we  only  talk  about  the 

our  heads  in  the  past  1 0  years.  sunscreens  outdoors.  negatives?  It’s  time  to  come  out  of 

Now  we’re  challenging  you  to  re-  The  anti-sun  craze  has  also  failed  the  dark  and  put  the  whole  truth 
examine  the  research  you  might  to  recognize  the  undeniable  benefits  about  sun  exposure  and  tanning 
have  thought  was  incontrovertible  of  regular  moderate  sun  exposure.  back  into  perspective:  That  is,  for 
about  sun  exposure.  In  fact,  we’ll  Merely  saying  “ultraviolet  light  the  vast  majority  of  us  who  can 
send  you  the  studies,  none  of  which  causes  skin  damage”  is  like  saying  develop  suntans,  the  good  news  far 
were  funded  by  our  industry,  to  “water  causes  drowning.”  Water  can  outweighs  the  bad. 
prove  our  point:  That  it’s  time  to  cause  drowning,  but  we  would  die  Don’t  get  us  wrong:  We’re  not 
come  out  of  the  dark.  Consider:  without  it.  Similarly,  we  would  all  upset  that  there  is  concern  over  UV 

•  Sunburn  incidence  among  all  die  without  any  ultraviolet  light  exposure.  People  need  to  be  sun 
Americans  has  increased  9  percent  exposure.  It  is  capricious  to  categor-  smart.  But  the  hype  and  spin  on 
in  the  past  10  years,  research  says.  ically  state  that  any  tan  is  a  sign  of  this  issue  has  taken  good  sense  and 

•  At  the  same  time,  those  who  damage,  because  avoiding  the  sun  proven  research  out  of  the  equation, 
tan  in  indoor  tanning  facilities  are  may  be  more  dangerous  holistically.  Call  us  if  you’re  interested  in 
up  to  81  percent  less  likely  to  sun-  Consider,  legitimate  research  has  reporting  the  facts  —  all  of  the  facts 
burn  outdoors  than  non-tanners.  established  a  connection  between  —  about  sun  exposure. 


Come  Out  of  the  Dark  Today.  Listen  to  the  Whole  Story  About  Sun  Exposure. 
Call  (800)  652-3269,  ext.  12,  for  a  free  kit  on  “Smart  Tanning.” 
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tions  to  expand  their  business,”  a 
spokesman  for  the  family-owned 
Californian  said.The  sale  is  expected  to 
close  by  June  l.The  deal  includes  the 
8,OOOcirculation  News,  a  shopper  with 
9,000  distribution,  the  4,000-controlled 
circulation  Southeast  Kem  Weekender 
and  Tehachapi's  Own  Phone  Book. 

Californian  president  and  CEO 


Mike  Fisch  said  plans  call  for  more 
acquisitions.  The  company’s  long-term 
growth  strategy  calls  for  investments 
in  Kern  County  and  beyond  “to  ensure 
that  our  independently  owned  busi¬ 
ness  can  grow  and  prosper  in  the  next 
century,”  he  added. 

The  Californian  is  owned  by  Ginger 
Moorhouse,  the  publisher,  and  her 
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brother,  Don  Fritts,  who  represent  the 
fourth  generation  of  family  ownership. 

—  M.L.  Stein 

Ad  sales  rise  8.5% 

Newspaper  ADVERTISING  rev¬ 
enue  increased  8.58%  last  year  to 
a  total  of  $41.3  billion,  the  Newspaper 
Association  of  America  reported. 

The  1997  total  represented  a  $3  3  bil¬ 
lion  increase  over  1996,  the  association 
said.The  year-end  total  included  $16.8 
billion  from  classifieds,  up  1 1.35%;  $5.3 
billion  in  national  ads,  up  14.1%;  and 
$19  3  billion  in  retail  ads,  up  5.0%. 

Paxton  buys 
Sanford  Herald 

The  HORNER  FAMILY,  which  has 
owned  and  published  the  Sanford 
Herald  in  North  Carolina  since  its 
founding  in  1930,  has  sold  the  newspa¬ 
per  to  Kentucky-based  Paxton  Media 
Group.  No  terms  were  disclosed. 

Publisher  W.E.  Horner  Jr.,  son  of  the 
late  Herald  founder,  said  he  would 
retire  after  37  years  with  the  14,000- 
circulation  paper.  The  new  owner 
named  Bill  Homer  III  as  publisher  to 
oversee  news  and  business  operations. 

Paxton  Media  is  a  family-owned  com¬ 
pany  founded  in  1896  and  based  in 
Paducah,  Ky.,  where  it  publishes  the 
Paducah  Sun,  a  30,000-circulation  daily. 

When  the  acquisition  of  Nixon 
Newspapers  in  Indiana  closes  this 
month,  Paxton  will  have  25  dailies,  a 
TV  station,  17  weeklies  and  multiple 
specialty  publications.  —  AP 

Willes  pay  hike 

Times  mirror  CO.  chairman  and 
CEO  Mark  H.  Willes’  combined 
salary  and  bonus  rose  34%  last  year  to 
$2.87  million,  according  to  documents 
filed  with  the  Securities  and  Exchange 
Commission.  The  company  said  Willes’ 
pay  was  partly  based  on  the  company’s 
50%  increase  in  per-share  earnings. 

Willes’  salary  last  year  was  $905,770, 
up  13  5%  from  1996,  and  his  bonus 
was  $1,968,750,  up  46%.The  company 
said  salaries  for  top  executives  were 
generally  in  line  with  pay  at  similar 
companies,  while  bonuses  were  slight¬ 
ly  above  the  midpoint.  Stock  repur¬ 
chases  helped  per-share  earnings.  —  AP 
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;  The  Penn  State  College  of 
Communications  is  pleased  to 
I  announce  the  1 997  winner  of  the 
I  Bart  Richards  Award  far  Media 
I  Criticism. 

:  Edwin  Diomond,  renowned 
I  media  critic  and  professor  of 
I  journalism,  is  the  recipient  of  the 
i  1 997  Sort  Richords  Lifetime 
J  Achievement  Award  for  his  coreer 
I  in  writing  and  teaching  media 
j  criticism.  The  posthumous  award 
I  honors  Diamond's  career,  which 

•  spanned  more  than  45  years,  and 
'  during  which  he  won  numerous 

awards  working  for  newspapers, 
j  magazines,  wire  services,  and 
!  television  stations  in  Chicago, 
Washington,  New  York,  and 
:  Bostan. 

I  In  1972,  he  founded  the  News 

I  Study  Group,  which  he  directed 

j 

I  throughout  his  time  as  faculty  at 
I  MIT  and  NYU.  Most  recently, 

I  Diamond  was  a  regular  contributor 
I  to  the  PoliticsNow.com  web  site, 

•  where  he  wrote  the  weekly  medio 
I  column  "Medium  Cool." 

JUDGES:  EVERETTt  DENNIS 
DIREnOR,  CENTER  FOR  COMMUHICA 
TIONS  FORDHAM  UNIVERSITY: 
WOODENE  MERRIMAN  FORMER 
ASSISTANT  TO  THE  EDITOR  PIUSBURGH 

posmnm.  and  david  shaw 
MEDIA  critic,  THE  lOS  AHGPLES  TIMES 


pennState 

NEWSPEOPLE  IN  THE  NEWS 


Dirks,  Van  Essen  &  Associates 


ALBERT  FINO, 

chief  financial 
officer  of  Speed 
Graphics,  a  digital 
printing  and  pub¬ 
lishing  firm  locat¬ 
ed  in  New  York, 
has  been  named 
chief  financial 
officer  of  the 

New  Haven  Register  in  Connecticut.  \  PETE  HERSCHBERGER,  advertising 
GERALD  MASSARI,  controller  at  j  director  at  the  Macon  (Ga.)  Telegraph, 
Krause  America,  Branford,  Conn.,  an  j  has  been  named  vice  president  of 
importer  of  German  industrial  equip-  j  advertising  for  Contra  Costa 
ment,  was  appointed  controller  at  the  j  Newspapers  Inc.,  Walnut  Creek,  Calif. 
Register.  \  Both  companies  are  owned  by  Knight 

I  Bidder. 

CKV7WM  JfOSS-J»AlVZ4,  advertising  ! 

director  at  Minuteman  Newspapers,  :  TOMMIE  “TONY”  FARLEY  JR.,  cir- 
Westport,  Conn.,  has  been  promoted  to  j  culation  operations  manager  at  the 
general  manager.  i  Newport  News,  Va.,Z)«/7y  Press,  has 

i  been  promoted  to  vice  president  and 
SVE  KAIRNES  BAKER,  assistant  edi-  j  director  of  circulation, 
tor  at  the  Narragansett  (R.I.)  Times,  j 

has  been  promoted  to  editor.  \  MICHAEL  BERGMEIJER,  senior  edi- 

:  tor  of  Dow  Jones  Newswires,  has  been 
WILLIAM  F.  CONNOLLY  JR.,  48,  trea-  i  named  managing  director  and  senior 
surer  and  business  manager  at  the  Bos-  |  editor  of  Dow  Jones  Newswires  in 
ton  Globe,  has  been  appointed  presi-  j  Asia. 

dent  of  the  New  York  Times  Co.’s  Shared  i  £IX4S  international  mar- 

Services  Center,  which  began  operations  j  keting  and  business  director,  was 
in  1996  to  centralize  the  processing  of  i  appointed  executive  director  of  inter- 
financial  and  human  resource  transac-  \  national  business  management  for 
tions  across  the  company.  i  Dow  Jones  Newswires. 


AI^EN  BON- 

^  GARD,  senior 

TOMimB^TONY”  wires  in  Europe. 

FAHLEYJR. 

DEBBIE 

BRADLEY,  managing  editor  at  the 
Stevens  Point  (Wis.)  Journal,  has  been 
promoted  to  editor. 


ALBERT  FINO 


WnUAMF. 
CONNOLLY  JR. 


MARK  SMIDT,  editor  at  the  Fort 
Dodge,  Iowa,  Messenger,  has  been 
named  publisher  at  the  Clipper-Herald, 
a  twice-weekly  newspaper  in 
Lexington,  Neb. 


MICHAEL  LAWSON,  34,  an  executive 
for  Passaic’s  North  Jersey  Newspapers 
Co.,  has  been  appointed  publisher  of 
four  Essex  County  weekly  newspapers 
recently  acquired  by  NJN. 

He  is  publisher  of  the  Nutley  Sun, 
Belleville  Times,  Bloomfield  Life  and 
Glen  Ridge  Voice. 


ALAN  SORENSON,  editorial  page  edi¬ 
tor  at  the  Roanoke  (Va.)  Times,  has 
been  named  editorial  page  editor  at 
the  Virginian-Pilot  in  Norfolk. 


DAVID  F.  LYLE,  corporate  accounting 
manager  at  Observer  Publishing  Co., 
Washington,  Pa.,  has  been  named  cor¬ 
porate  controller. 


TED  O’BRIEN,  news  director  at 
WABU-TV,  Boston,  has  been  appointed 
associate  director  of  the  Pew  Center 
for  Civic  Journalism,  Washington,  D.C. 


DON  LONGACRE,  classified  manager 
at  the  Arlington  Heights,  Ill.,  Daily 
Herald,  has  been  promoted  to  classi¬ 
fied  and  new  business  director. 

CHRIS  RUTHERFORD,  display 
manager,  was  named  display  advertis¬ 
ing  director. 

JOHN  GRAHAM,  marketing  ser¬ 
vices  supervisor,  was  appointed  man¬ 
ager  of  marketing  services. 

ROGER  WENDT,  classified  assistant 
manager,  becomes  classified  advertis¬ 
ing  manager. 

FRANK  GAZIANO,  trainer  in  sales 
force  automation,  was  appointed 
DuPage  division  manager. 

MARK  BANDO,  a  sales  account 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
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BY  IAN  E.  ANDERSON 


executive,  was  named  assistant  division 
manager. 

iCAMtEN  MELDKAMP,  vice  president 
and  chief  financial  officer  at  the 
Charlotte  (N.C.)  Observer,  has  been 
appointed  corporate  controller  at 
Central  Newspapers  Inc.,  Phoenix,  Ariz. 

MAGGME  MARTmKOVICH,  an  ac¬ 
count  executive  at  the  North  Hills  News 
Record,  Warrendale,  Pa.,  has  been  pro¬ 
moted  to  display  advertising  manager. 

RICK  MORAN,  former  publisher  of 
the  Queens,  N.Y.,  Observer  newspa¬ 
pers,  has  been  appointed  executive 
editor  and  assistant  to  the  publisher  at 
the  Rockwall  (Texas)  Chronicle. 

ELLEN  FOLEY,  45,  assistant  managing 
editor  for  features  at  the  Kansas  City 
Star,  has  been  named  managing  editor 
at  the  Philadelphta  Daily  News. 

She  succeeds  BRIAN  TOOLAN, 
who  was  named  editor  at  the  Hartford 
Courant. 

MICHAEL  DAYS,  assistant  manag¬ 
ing  editor  at  the  Philadelphia  Daily 
News,  was  promoted  to  deputy  manag¬ 
ing  editor. 

JOHN  CASH,  vice  president  of  adver¬ 
tising  at  Media  Sources  Inc., 
Greeneville,Tenn.,  has  been  elected 
president  of  Mid-Atlantic  Newspaper 
Advertising  Marketing  Executives, 
Raleigh,  N.C. 

Other  officers  elected  include  BOB 
TAYLOR,  Jacksonville,  N.C.,  Daily 
News  —  executive  vice  president; 
PHIL  PORTER,  Hilton  Head  Island, 
S.C.,  Island  Packet  —  president;  JCJfiV 
WARREN,  Winston-Salem  (N.C.) 
Journal  —  second  vice  president;  and 
GENE  BOBBITT,  Durham,  N.C., 
Herald-Sun  —  secretary/treasurer. 

DAVID  J.  BUTLER,  47,  editor  at  the 
Daily  News  of  Los  Angeles,  has  been 
named  vice  president  of  news  of  the 
Los  Angeles  Newspaper  Group,  a 
regional  group  of  five  daily  newspa¬ 
pers.  He  will  continue  as  editor  of  the 
Daily  News. 

TERRY  RYAN,  assistant  editor  on  the 
city  desk  at  the  Arlington  Heights,  III., 
Daily  Herald,  has  been  appointed 
regional  editor  of  three  weekly  com¬ 
munity  newspapers  —  the  Wheaton 


Sun,  Bolingbrook  Sun  and  60504/Fox 
Valley  Villages  —  of  Sun  Publications, 
Naperville,  Ill. 

MIKE  NADEL,  a  veteran  sportswriter 
and  columnist  at  the  Associated  Press, 
has  been  named  a  sports  columnist  for 
the  Copley  News  Service  Chicago 
bureau. 


Correction 

The  may  2  “Newspeople  In  The 
News”  incorrectly  identified  the 
two  companies  for  which  Martin  Till  is 
responsible.  He  is  president  and  pub¬ 
lisher  of  Easton  Publishing  Co.,  Easton, 
Pa.,  and  NJN  Publishing  Co., 
Somerville,  N.J. 
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Trib  Launches 
Jobs  Weekly 

The  CHICAGO  TRIBUNE  launched  a 
free  weekly  help-wanted  publica¬ 
tion,  Job  Finder.  Concentrated  on 
recruitment  ads  for  entry-level  posi¬ 
tions,  it  lists  jobs  by  category  and  by 
location,  and  is  distributed  on  Mondays 
in  racks  at  Dominick’s  and  Jewel,  the 
two  big  Chicago-area  supermarket 
chains,  and  more  than  300  other  retail 
stores. 

Sports  Feast 

The  news  tribune  of  Tacoma, 
Seafirst  Bank,  KJR  Sports  Radio  and 
other  organizations  honored  Wash¬ 
ington  state  athletes  at  the  third  annual 
Sports  Banquet,  where  awards  were 
given  to  male  and  female  amateur  ath¬ 
letes  and  to  the  Coach  of  the  Year.  In 
addition,  the  Washington  Sports  Hall  of 
Fame  inducted  selected  athletes. 

“The  Neu’s  Tribune  focus  on  educa¬ 
tion  and  athletics  is  one  the  bank  fully 
supports,”  said  Seafirst  senior  vice  pres¬ 
ident  Fred  Brown.  “Since  sports  are  an 
important  part  of  life  for  a  lot  of  young¬ 
sters,  we  believe  they  can  be  a  bridge  to 
help  kids  do  their  best.” 

Web  Ad  Manager 

FUTURETENSE,  an  acton,  Mass.- 
based  developer  of  software  for 
Web  publishers,  has  designed  an  elec¬ 
tronic  ad  management  system  and  sold 
it  to  Texas’  Austin  American-Statesman, 
Minneapolis  Star  Tribune  and  New 
Jersey’s  Asbury  Park  Press.  The  3-year- 
old  firm  said  the  system.  Mission 
Critical  AdFAX,  enables  newspapers  to 
convert  faxed  classified  ads  to  comput¬ 
er  text.  It  also  links  faxes  with  account 
information  and  returns  automatic  con¬ 
firmations  to  advertisers. 

Hot  Partners 
In  Miami 

The  MIAMI  HERALD  has  agreed  to 
provide  news  to  local  radio  station 
WHQT,Hot  105. 

The  deal  provides  for  Herald 
reporters  to  speak  on  air  to  the  station’s 
primarily  African-American  audience 
and  to  provide  morning  updates  on 
news,  sports  and  features. 

In  return  the  Herald  will  promote 


I  Hot  105  events  and  activities.  The 
I  Herald,  a  link  in  Knight  Ridder’s  chain, 
i  has  a  circulation  of  366,000  daily  and 
i  488,000  Sunday. 

The  radio  station  said  it  will  also  fea¬ 
ture  Herald  columnist  Bea  Hines  on  its 
Sunday  Morning  Joy  religion  program 
and  will  add  a  Herald  reporter  to  its 
monthly  discussion  of  current  events. 

Doughnuts  Make 
A  Difference 

The  reporter,  a  21,000-circuia- 

tion  daily  in  Fond  Du  Lac,Wis.,  uses 
the  slogan,  “The  Difference  Is  News. 
Today.  Always.” 

But  on  a  recent  day  the  Reporter's 
circulation  drive  found  another  way  to 
make  a  difference:  doughnuts.  Another 
day  it  was  french  fries. 

The  multipronged  campaign  has 
already  increased  single-copy  sales  by 
50  to  75  a  day  out  of  an  average  of 
1,800  daily. 

Each  day  a  box  at  the  top  of  the 
front  page  trumpets,  “Today’s  Reader 
Value  . . . .”  Coupons  offer  a  free  dough¬ 
nut  at  Richard  &  Sons  or  free  french 
fries  someplace  else. 

The  box  leads  to  Page  2,  where  a 
reverse  headline  declares:  “Deal  of  the 
Day/The  Reporter  guarantees  a  savings 
equal  to  or  greater  than  the  cost  of  your 
paper.  Every  Day!”  It  costs  50t. 

The  circulation  drives  also  include 
enhanced  news  coverage  and  a 
redesign  of  the  front  page  to  display 
“only  headlines  and  photos  above  the 
fold  every  day.” 

“Part  of  our  target  audience  is 
younger  readers  who  are  more  visual 
and  oriented  toward  TV,  magazines,  the 
Internet,  etc.  We  hope  that  middle  age 
and  older  readers  also  appreciate  the 
extra  color,”  said  managing  editor 
Richard  Roesgen,  who  said  the  new 
design  prompted  only  three  immediate 
calls  “from  elderly  readers  who 
expressed  mild  concern  that  the  new 
look  was  too  ‘busy.’  ” 

Anywhere  Trips 
From  Merc  News 

The  SAN  JOSE  Mercury  News  has 
been  offering  two  tickets  to  any¬ 
where  in  its  Sunday  edition  as  part  of 
the  largest  promotion  it  has  ever  run. 

The  Mercury  News,  owned  by 
Knight  Ridder,  has  received  thousands 


of  entries  and  has  supported  the  pro¬ 
motion  with  more  than  $500,000  in 
radio,  in-paper  and  outdoor  ads. 

One  reader,  36-year-old  Bibek  Das  of 
Sunnyvale,  won  two  tickets  and  plans  to 
take  his  wife  Kuku  to  India,  and  see  the 
Taj  Mahal.  Reader  John  Henriques,  41 ,  of 
Aptos,  plans  to  go  to  Amsterdam.  They 
were  the  first  of  eight  winners  to  be 
selected  at  random  from  entry  forms 
published  in  the  newspaper. 

Sunflower  Gives 
Its  Pouch  Honors 

The  sunflower  group,  an 

Overland  Park,  Kan.-based  maker  of 
bags  for  holding  newspapers  and  prod¬ 
uct  samples,  has  declared  itself  winner 
of  its  own  annual  Newspaper  Pouched 
Sampling  Survey. 

The  survey  of  243  daily  newspapers 
found  Sunflower’s  SamplePouch  was 
used  to  deliver  “nearly  twice  as  many 
samples  via  pouched  newspaper  deliv¬ 
ery  bags”  as  all  competitors  combined. 

Sunflower  said  its  bags  delivered 
61.6  million  newspapers,  or  67.7%,  of 
all  newspaper  deliveries  covered  by  the 
survey. 

Runner-up  was  Valassis’  Newspouch, 
which  delivered  26.7  million  newspa¬ 
pers,  or  29.4%.  Alternate  Postal 
Delivery’s  In  The  Bag  delivered  2.3  mil¬ 
lion  newspapers,  or  2.6%,  and  Gannett’s 
Power  Pocket  delivered  355,114  news¬ 
papers,  or  0.4%. 

Tech  Section  In 
Houston  Chron 

The  HOUSTON  chronicle 
launched  Technology,  a  section 
dedicated  to  coverage  of  computers 
and  consumer  technology.  Technology, 
which  runs  on  Fridays,  replaces  a  sec¬ 
tion  that  had  run  in  the  Sunday  Business 
section. 

Rocky  Mountain 
Baby  Booster 

The  rocky  mountain  News  is 

offering  free  Web  announcements 
of  births. 

The  paper’s  insidedenver.com 
enables  parents  to  create  birth 
announcements,  including  the  new¬ 
born’s  name  and  birth  information,  a 
photograph  and  an  interactive  guest 
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book  where  friends  and  family  may- 
leave  congratulatory  messages. 

Parents  may  create  an  announce¬ 
ment  by  completing  an  online  form 
at  babyannounce.com.  Parents  may 
select  up  to  12  e-mail  addresses  for 
babyannounce.com  to  notify  automati¬ 
cally  of  the  happy  news. 

Fla.  Fight  For 
Marketing  Rights 

The  ST.  PETERSBURG  TIMES  is 
protesting  contracts  between  the 
University  of  South  Florida  and  the 
Tampa  Tribune,  saying  the  school 
failed  to  solicit  bids  on  agreements  giv¬ 
ing  the  Tribune  the  right  to  promotion¬ 
al  activities  at  sporting  events. 

In  protest,  the  Times  has  frozen  pay¬ 
ments  of  a  $1  million  gift  pledged  to 
USF  last  year.  The  newspaper  asked  a 
state  hearing  officer  to  rescind  the  USF- 
Tribune  deals  and  order  the  university 
to  conduct  open  bidding  on  such  con¬ 
tracts  in  the  future. 

“1  have  no  interest  in  paying  until  this 


is  resolved,”  Times  editor  and  chief 
executive  Andrew  Barnes  said  of  the 
gift  to  the  university.  “We  love  them, 
and  we  believe  in  them.  We  support 
them.  But  they’ve  got  to  get  this  right.” 

The  contracts  are  two-year  deals 
under  which  the  Tribune  pays  $250,000 
for  the  exclusive  right  to  post  advertis¬ 
ing  at  certain  stadiums  during  games, 
according  to  Tribune  marketing  com¬ 
munications  director  Michael  Kilgore. 

“This  is  something  between  USF  and 
the  St.  Pete  Times^  Kilgore  said,“But  my 
perception  is  the  St.  Petersburg  Times 
didn’t  have  a  problem  until  it  couldn’t 
get  a  marketing  deal.” 

The  Times  argued  in  its  request 
April  6  that  USF,  as  a  state  university, 
must  open  such  arrangements  to  com¬ 
petitive  bidding. 

USF  general  counsel  Noreen  Segrest 
said  bids  are  not  required  for  sponsor¬ 
ship  agreements  “because  we  are  not 
spending  any  money.”  Furthermore, 
Segrest  said,  the  Times  has  reached  sim¬ 
ilar  sponsorship  agreements  with  the 
university  for  different  events. 

The  Times  announced  its  $1  million 


pledge  last  May.  The  money  was  to  fund 
scholarships,  an  eminent  scholar  lec¬ 
ture  series  and  improvements  to  the 
libraries  on  the  St.  Petersburg  and 
Tampa  campuses.  Asked  if  the  gift, 
which  carries  a  state  match  of 
$750,000,  might  be  withheld  altogether, 
Barnes  said,  “It  will  not  come  to  that. 
This  will  come  out  right.” 

Betty  Castor,  USF  president,  said,  “The 
university  values  its  relationships  with 
both  of  the  major  newspapers  in  the 
Tampa  Bay  community.  Decisions 
regarding  sponsorships  of  our  athletic 
programs  are  guided  by  many  factors, 
but  fairness  is  always  a  major  considera¬ 
tion.”  —  AP 

New  Pa.  Section 

CALKLNS  NEWSPAPERS,  PARENT  of 
the  Bucks  County  Courier  Times, 
launched  a  weekly  supplement  recently 
that  expands  coverage  of  Newtown 
Borough  and  Newtown  Township.  With  a 
two-person  news  staff.  Focus  on  Newtown 
will  cover  local  government,  schools, 
sports,  churches  and  civic  organizations. 


^Dog  bites  man'  is  a  story  that  still  needs  to  be  told 


Dogs  are  wonderful  companions. 

But  even  the  cutest,  sweetest  pup  can  bite 
if  provoked. 

State  Farm  Insurance,  the  American 
Veterinary  Medical  Association,  the 
Insurance  Information  Institute  and 
Auburn  University  College  of  Veterinary 
Medicine  can  help  you  tell  your  audience 
about  the  problem  of  dog  bites. 

•  As  many  as  one  million  people  seek  treatment  for  dog  bites  each  year. 

•  Nearly  two-thirds  of  dog  bite  victims  are  children,  ranking  it  as  the  No.  1  health  risk  for  kids. 


•  Dog  owners  can  face  civil,  and  in  some  cases,  criminal  action  because  of  dog  attacks. 


Send  me  the  following  dog  bite  prevention  information: 

□  Press  release/general  information  packet 

□  Interview  subject  contacts 

□  Video  b-roll,  report  from  Insurance  Information  Institute 

□  Camera-ready  print  backgrounder 

State  Farm  Fire  and  Casualty  Company  State  Farm  General  Insurance  Company 

Home  Offices:  Bloomington.  Illinois 

State  Farm  Lloyds,  Home  Office:  Dallas,  Texas 

http://www.stalefarm.com 


Name _ Title _ 

Media  outlet  _ 

Address  _ 

City _ State  _ ZIP _ 

Ph.#  _ 

Mail  or  fax  to:  Dog  Bite  Prevention/Public  Affairs  Department,  State 
Farm  Insurance  Companies,  One  State  Farm  Plaza,  Bloomington,  IL 
61 71 0-0001  (fax;  309/766-1 1 81 ).  Or,  you  may  send  your  request  by  e-mail 
to  Joe.Johnson.CLD7@StateFarm.com 

For  additional  help,  call:  309-766-8864  E 
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Another  Try  At  Dry 


After  several  near 

misses,  a  graphic  arts  film 
requiring  no  wet  chemi¬ 
cal  processing  is  finish¬ 
ing  a  year  of  beta  tests  in 
the  United  States  and  abroad. 

Recalling  other  first  forays  into 
new  publishing  production  tech¬ 
nologies  (pagination,  electronic 
cameras,  computer-to-plate  imaging,  keyless  color 
offset),  earlier  dry  film  technologies  often  stumbled 
upon  reaching  mailcet. 

Imation  Corp.,  Oakdale,  Minn.,  the  2-year-old  spin¬ 
off  of  3M  Co.’s  data-storage  and  imaging  businesses, 
believes  it  got  it  right  this  time,  after  two  earlier  dry- 
silver  efforts  by  3M.  DryView  uses  a  light-sensitive  sU- 
ver-based  imaging  layer  on  5-mil  polyester  that  han¬ 
dles  like  . . .  well,  like  conventional  photo-sensitive 
silver-halide  film  on  polyester.  The  film’s  higher  cost 
and  the  expense  of  a  thermal  processor,  accord¬ 
ing  to  suppliers,  should  be  more  than  matched  by 
the  absence  of  consumables,  water  and  effluent¬ 
handling  costs  and  by  minimal  maintenance  and 
training.  Imation  puts  processor  operating  cost  at 
between  5%  and  10%  that  of  a  conventional  unit, 
including  lower  power  consumption. 

Sensitive  to  visible-red  light,  the  negative-acting 
film  is  imaged  by  a  powerful  infrared  laser.  Devel¬ 
oped  by  heat  rather  than  wet-chemistry  process¬ 
ing,  the  film  requires  no  chemicals  or  water;  so  the 
processor  requires  no  plumbing,  replenishment 
checks,  frequent  cleaning  or  waste-water  dispos¬ 
al.  Delivered  to  platemaking,  DryView  works  just 
like  wet-processed  film,  according  to  Imation. 

Protected  from  high  heat  and  humidity, 
DryView  is  designed  to  last  as  long  as  conven¬ 
tional  imagesetter  film.The  manufacturer  also 
says  that  dry  processing  eliminates  image-quality 
variability  associated  with  wet  processing. 
DryView  is  packaged  for  daylight  loading. 
Unexposed  and  unprocessed  film  must  be  han¬ 
dled  under  dark  green  safelights.The  film’s  silver 
and  polyester  are  recoverable. 

Imagesetters  from  four  manufactures  support 
DryView.  Imation  makes  the  2771  DryView  pro¬ 
cessor,  for  up  to  18"  film.  It  lists  for  $14,000  and 
is  sold  by  DryView  dealers.  While  film  exposure 
time  may  be  no  less  for  DryView,  processing  time 
is  cut  in  half,  according  to  Imation,  which  also 
cites  the  unit’s  easy  installation/relocation  and 
short,  24"  film  path. 

At  next  month’s  Nexpo,  the  Ultre  division  of  the 
Heidelberg  group  will  run  its  5400dri  imager,  a 
device  used  for  nine  to  12  months  at  four  sites  — 
two  in  the  U.S.,  one  in  Germany  and  another  in 
Japan.The  5400dri  can  be  switched  back  and  forth 
between  imaging  DryView  and  conventional  film 
or  paper. Taking  less  than  a  minute,“control  panel 


change,”  said  Ultre  sales  and  mar¬ 
keting  director  James  Martin,  “is 
just  a  laser-intensity  change.” 

Beginning  at  under  $39,000  (the 
same  as  the  5400,  without  Stoesser 
punch),  the  imager  allows  cus¬ 
tomers  to  experiment  with 
DryView  or  gradually  switch  over 
to  it,  said  Martin.  While  this 
assumes  possession  of  a  chemical  processor  by  a 
customer  already  outputting  conventional  imageset¬ 
ting  film,  Martin  said  the  5400dri  “will  probably 
make  the  most  impact  initially”  among  mostly  small¬ 
er  printers  not  yet  doing  their  own  imagesetting  but 
who  wish  to  do  so  without  incurring  installation 
and  operating  costs  of  conventional  systems. 

“After  a  very  short  period  of  time,  this  is  costing 
you  almost  nothing”  compared  with  the  full  costs 
of  conventional  imagesetting,  said  Martin.  The  5400 
images  16"  film  at  1,000  (25"/min.)  to  over  3,386 
rasters  per  inch,  with  1  mil  repeatability.  Noting 
that  the  resolutions  are  suitable  for  newspaper 
work,  and  that  the  film  “gives  an  extremely  hard 
dot,”  Martin  thought  smaller  dailies  and  weeklies 
may  be  the  first  newspapers  to  move  to  DryView. 

DryView  marketing  manager  Parvis  Riazi  said 
Imation  is  “not  concentrating  on  newspapers 
immediately.”  Precisely  because  they  use  so  much 
film,  he  explained,  they  are  particularly  sensitive 
to  its  cost.  A  newspaper  shopping  for  a  new 
imagesetter,  however,  would  be  a  different  story. 

ECRM  Inc.  marketing  manager  Tom  Ireland  also 
said  his  “only  concern  about  the  newspaper  market 
is  the  premium  price  for  the  material.”  Though  quick 
to  point  out  immediate  savings  on  consumables  and 
maintenance,  Ireland  also  noted  that  newspapers’ 
waste-disposal  paperwork  alone  in  states  like  New 
York  and  California  “is  enough  to  choke  them.” 

For  DryView,  ECRM  offers  Oasis  3650  (14")  and 
4650  (18")  high-speed  models  of  its  latest  Mako 
imagesetters,  which  can  switch  between  dry  and 
conventional  film. 

Dealers  began  shipping  Oasis  machines  last  year. 
Since  December,  a  4650  has  been  producing 
color  brochures  and  catalog  work  on  Imation 
DryView  for  a  German  shop.  Prepress  houses  in 
the  U.K.  and  Italy  also  have  been  running  Oasis 
imagers  from  several  months.To  date,  there  have 
been  no  announced  sales  to  newspapers. 

Contrasting  it  with  other  dry-film  efforts,  Ultre’s 
Martin  called  DryView  “traditional  IR  film”  that 
“imaged  conventionally”  and  provides  the  dynamic 
range  of  conventional  film.  DryView  Dmax  is  over  4.5. 

The  film  relies  on  many  of  the  same  patents  that 
led  to  Imation’s  continuous-tone  medical  imaging 
DryView.  Optimistic  about  DryView  but  remem¬ 
bering  earlier  false  starts,  Martin  said,  “I’d  rather 
(See  Film  on  page  35) 


Silver-based  film 
aims  for 
equality  in  all 
but  operating 
cost,  chemistry 
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Almost  Like  A  Newspaper 
Theme  Park  Thrill  Ride 


Mixing  technology  with  new  media  &  marketing  conference  attractions 


The  vision  that  comes  to  mind 
when  one  thinks  of  Orlando  can 
be  summed  up  with  one  simple 
concept;  theme  park  fun.  In  keep¬ 
ing  with  that  idea,  this  year's 
NEXPO  —  which  will  take  place  at 
the  Orange  (a)unty  (Convention  Center  in 
Orlando  —  is  offering  a  veritable  industry  thrill 
ride  that  promises  to  leave  participants  lining  up 
for  new  ideas,  information  and  innovative 
approaches  to  the  day-today  running  of  newspa¬ 
pers. 

It’s  almost  as  if  the  Newspaper  Association  of 
America  has  created  a  newspaper  theme  park  by 
overlapping  NEXPO  with  two  other  important 
industr)’  events  at  the  same  time  in  Orlando: 
CONNECTIONS  New  Media  Conference  and  the 
.Marketing  Conference. 

The  attractions  don't  end  there.  Other  events 
planned  around  NEXPO  include  a  Cooperative 
.Marketing  Issues  and  Sales  Conference  (June  17- 
20),  a  Labor  Relatit)ns  &  Technology  Seminar  on 
June  20,  and  a  special  Y2K  Idea  Exchange  on 
June  19  to  look  at  Year  2000  computer  problems. 

After  its  absence  from  NEXP(0  last  year,  CON¬ 
NECTIONS  is  back  in  place,  offering  up  a  pro¬ 
gram  that  attendees  can  customize  at  will. 
Devoted  to  addressing  the  issues  raised  by  the 
roller-coaster  ride  that  is  electronic  media,  CON¬ 
NECTIONS  will  feature  industry'  leaders  and  inno¬ 
vators  speaking  on  a  variety  of  topics  related  to 
new  media.  Speakers  scheduled  to  appear 


include  Christie  Heffner,  chairman  and  CEO  at 
Playboy  Enterprises,  George  Bell,  president  and 
CEO  of  Excite,  and  David  Bhonett,  founder  and 
CEO  of  GeoCities. 

CONNECTIONS  will  offer  themed  attractions 
designed  to  allow  participants  to  customize  their 
program.  Divided  into  four  "tracks,"  the  sessions 
focus  on  specific  areas  of  interest  —  Track  A: 
Content, Track  B:  Revenue,Track  D:  Marketing 
and  Track  D:Technology. 

The  .Marketing  Conference  w  ill  offer  marketing 
professionals  an  opportunity  to  network  at  each 
evening's  special  events,  and  during  the  day  they 
can  hear  all  about  new  marketing  strategies.  Over 
60  marketing  exhibitors  will  be  showcasing  their 
latest  products  and  serv  ices  at  the  Conference. 
And  for  the  first  time  ever,  NAA  will  be  offering  a 
combined  session  and  luncheon  with  NEXPO 
(including  a  tour  of  the  NEXPO  show'  flvxir). 

The  C(K)perative  .Marketing  &  Sales 
Conference  is  designed  around  two  special 
themes:  the  latest  in  traditional  and  non-tradition- 
al  co-op  marketing  and  a  hands-on  training  work¬ 
shop  including  a  focus  on  business  plans  and 
budgeting  for  co-op  marketing,  sales  staff  motiva¬ 
tion,  conducting  vendor  development  programs 
and  creating  dealer  list  advertising. 

It  all  adds  up  to  one  gigantic  display  of  indus¬ 
try'  know-how,  electronic  razzle  dazzle  and  tech¬ 
nological  innovation  -  that  is,  a  newspaper  theme 
park  to  rival  the  best  in  Orlando. 


IN  THIS  ISSUE 

♦  2N  Directory  listing  exhibitors  alphabetically,  with  booth  numbers 

♦  6N  Floor  plan  showing  booth  numbers  at  the  Orange  County  Convention  Center 
♦  9N  Day-by-day  schedule  of  conferences,  including  topics,  schedules  and  participants 

♦  ION  Aphabetical  listing  of  exhibitors  and  what  they  plan  to  show 

COVER  PHOTO:  ORLANOO/ORANGE  COUNTY  CONVENTION  &  VISITORS  BUREAUR.  INC 


May  9, 1998 


http;//www.mediainfo.com 


Editor  &  Pi  BUSH ER  IN 


who’s  Where 


Exhibitor  Booth  No. 


A-American  Press  Parts  . 2516 

ABB  Industrial  Systems  Inc . 2309 

AccuWeather  Inc . 1121 

Adobe  Systems  Inc.*  . 621 

AdOut  . 1177 

AdQuest  Classifieds  . 7.36 

Ad-Star  Publishing  Technologies,  Inc . 747 

Advance  Graphics  Equipment  of  York  Inc.  2632 
Advanced  Publishing  Technology  Inc.  . .  167 

Advanced  Technical  Solutions  Inc . 6ll 

Agile  Enterprise,  Inc . 1373 

AGV  Products,  Inc . 1920 

Allen-Bradley  Co . 2813 

Alpheus  Cleaning  Technologies*  .  2721 

ALTA  Graphics,  Inc . 1835 

American  Computer  Innovators,  Inc . 847 

American  Moistening  Co . 1612 

Anitec*  . 369 

Anocoil  Corp . 1659 

ANPE-IFRA  Congress/Expo  . 2836 

Apple  Computer,  Inc . 1001 

Artes  Graficas . 1813 

Associated  Press  . 1101 

ASTech  . 529 

Atex  Media  Solutions,  Inc . 1347 

Austin  Co.,  The  . 2017 

Autologic  Information  International . 759 

Baird  Manufacturing  Inc . 2824 

Baldwin  Technology . 1947 

Baseview  Products  Inc . 215 

Baumer  Electric,  Ltd . 2820 

Bellatrix  Systems  Inc . 1501 

Berges  et  Co.,  Inc.  (BETCO)  . 153 

Bela  Industries*  . 1559 

Bindery  Parts  Inc . 3231 

Blevins  Harding  Group  . 2321 

B-linked  Inc . 638 

Boldly  Interactive  . 1150 

Brainworks  Software  Development*  ....  431 

Breeder  Neumeister  GmbH* . 2455 

Burgess  Industries  Inc . 1959 

Buhrs  Americas  Inc . 2747 

Burt  Technologies  Inc . 3113 

Canadian  Web  Consultants  Ltd . 1620 

Cannon  Equipment  Co.  Inc . 3101 

Capitol  Track  Co  *  . 1916 

Carnegie  Mellon  Research  Institute  . . .  2646 

Cascade  Systems  Inc.* . 1411 

CCI  Europe  . 547 

CE  Engineering  Publishing  Systems  Inc.  .  1259 

Celebro  Advertising  Solutions™ .  1309 

CHAHERBOX*  . 170 

Ciba  Specialty  Chemicals*  . 1814 

CKP  Newspaper  Systems  Inc . 113 


Exhibitor  Booth  No. 


Classified  Network  . 133 

Cleveland  Electric  Co . 2717 

CNI  Corp . 577 

Collectech  Systems  Inc . 1239 

CompuText  Inc . 1459 

CONPT-Japan  . 2162 

Coyne  Textile  Services*  . 2725 

Craftsman  Newspaper 

Production  Systems  . 3247 

CText  Inc . 801 

Cybergraphic,  Inc.*  . 811 

Cymbolic  Sciences  . 147 

Dalai  Software . 7.38 

Data  Engineering  . 1606 

Data  Sciences  Inc.  (DSI) . 1212 

DataTimes  Corp . 1229 

Dauphin  Graphic  Machines,  Inc . 1847 

David  M  Co . 1640 

Day  International,  Inc . 2626 

DENEX  Inc . 1829 

DeskNe,  Inc.*  . 977 

Devlin  Electronics  Ltd . 1573 

Digital  Collections  . 1309 

Digital  Data  Publishing  Inc . 269 

Digital  Equipment  Corp . 1401 

Digital  Technology  International . 413 

DK&A,  Inc . 1255 

Domino  Amjet  Inc . 3017 

DouthittCorp . 1541 

Duarte  Register  Systems  Inc . 1352 

DYC  Supply  Co . 3147 

Dynaric  Inc . 3147 

EAM-Mosca  Corp . 3201 

ECl  (Electric  Classifieds,  Inc.)  . 629 

Eclectic  Co.  Inc . 1912 

ECRM,lnc . 1013 

Edgil  Associates  Inc . 4.37 

Editor  &  Publisher  Co . 1147 

Ediwise . I6l6 

ELAPLAN  Buchholz  GmbH  &  Co . 156.3 

Enkel  Corp.*  . 1947 

Environmental  Services  &  Products*  .  1276 

Essex  Products  Group*  . 1821 

Ewert  America  Electronics  Ltd . 1917 

FERAG,lnc.*  . 3303 

Fincor  Electronics  . 2513 

Flint  Ink  Corp . 2428 

FMC  Corp . 2646 

Foley,  Torregiani  &  Associates  Inc . 671 

Freedom  System  Integrators,  Inc . 1127 

Fuji  Hunt  Photographic  Chemical  Inc.  .  1861 

FutureTense©  Inc . 521 

Gammerler  Corp . .3007 


Exhibitor  Booth  No. 


Gannett  Media 

Technologies  International® . 1309 

Gazette  Technologies  . 1507 

GE  Supply  . 2533 

Geac  Publishing  Systems . 601 

Gilberti  Spittler  International  (GSI) . 3047 

Global  Image  . 112 

Global  Press  Sales,  Inc . 2503 

Glunz  &  Jensen  Inc . 139 

GMA/Muller  Martini  . 2829 

Goss  Graphic  Systems  Inc . 1931 

Grafikontrol  America  . 1624 

Graphic  Enterprises,  Inc.  (GEI)  . 959 

Graphics  Microsystems  Inc . 2609 

GraphiX  Inc . 101 

GS,lnc.*  . 2629 

George  R.  Hall  Contracting  . 26.37 

Harland  Simon  . 2407 

Harris  Publishing  Systems  Corp . 201 

Hax  Systems  LLC  . 1511 

Heat  and  Control  . 2812 

Heidelberg  Finishing  Systems  Inc . 2747 

Heritage  Inks  International  . 2707 

HK  Systems,  Inc . 2606 

Honeywell  Measurex  Inc . 2121 

I/Pro*  . 6.39 

IBM*  . 8.37 

ICANON  Associates,  Inc . 1513 

IFRA . 2711 

IMC  America  . 1624 

Indramat . 2756 

Industrial  Acoustics  Co.,  Inc . 1636 

InfiNet . 533 

Infonautics  Corp . 100 

Informatel  Inc . 659 

Ink  Co.,  The  . 2546 

Inland  Graphics  International,  L.LC . 2346 

Inland  Graphics  International . 2346 

Inland  Newspaper  Machinery  Corp . 2346 

Innotek  Engineered  Products  . 2413 

Innovative  Systems  Design*  . 170 

Instrument  Control  Service  Inc.*  . 3247 

Intercontinental  Engineering  Co.*  . 2557 

Intralox  Inc . .3001 

IPT* . 142 

Jardis  Industries  Inc . 1621 

Jintek,  LLC . 1253 

John  Juliano  Computer  Services  Co.*  . .  220 

Jomac  Inc . 2158 

K  &  F  Printing  Systems  International  ....  1647 
Kaneda  Kikai  Seisakusho  Ltd.  (KKS)  ...  2159 

Kansa  Corp . 1947 

Kasper  Sho-Rack . 2810 


2N  Editor  &  Pi  BUSHER 


http://www.mediainfo.com 


May  9, 1998 


How  can  you... 

maximize  efficiencies,  manage  coio*', 
measure  success,  decrease  costs,  leverage 
&  protect  brand  identity,  handle  multiple 
content,  guarantee  ad  positioning,  automate 
edition  planning,  exceed  sales  goals, 
increase  revenue  achieve  complex 
zoning,  improve  local  focus,  manage 
diverse  workflows,  exploit  new  techn^  i  -  :r 

...create  the  daily  miracle,  and  do  it  quicker, 
better,  cheaper  again  tomorrow? 


.  Solutions.  Now. 


from  Atex  Media  Solutions 

Enterprise.  Classified  Pagination.  Architect.  DewarView.  Meeting  the  daily  demands  of 
advertising  salespeople,  production  departments,  and  the  newsroom.  Today  our  solutions  help  newspapers 
maximize  efficiencies,  minimize  costs  and  increase  revenues. 

People.  Service.  Support.  With  a  unique  understanding  of  the 
newspaper  business  and  its  evolving  technologies,  our  experience  and 
dedication  to  customer  service  have  created  and  sustained  solutions  for 
over  700  newspapers  around  the  world. 


Solutions  for  today. 
Technology  for  tomorrow. 


Visit  us  at  NEXPO  booth  #1347  to  view  our  latest  solutions.  Now. 


15  Crosby  Drive,  Bedford,  MA  USA  01730 
1-800-433-ATEX  http://wwvr.atex.com 


Exhibitor  Booth  No. 


KBA-Motter  Corp . 2230 

King  Press  Corp . 1637 

Kirk-Rudy  Inc . 2800 

Konica  Graphic  Imaging  . 1333 

Krause  Newspaper  Systems  Inc . 2354 

Lazer-Fare  Media  Services  Ltd . 114 

Lexis-Nexis/NewsView  Solutions  . 1021 

Linopress  Publishing  Systems  . 1321 

Lockwood  Greene  Engineers  Inc.*  _ 1600 

LogEtronics  Corp . 758 

Loki  Group,  The  . 747 

Los  Angeles  Times-Washington  Post 

News  Service  Inc.*  . 1051 

MacAcademy  /  Windows  Academy . 762 

MacDermid,  Inc.*  . 2059 

Machine  Design  Service  Inc . 2646 

Mactive,  Inc . 259 

MAN  Roland  Inc . 1901 

Management  Process  Integrators*  . 128 

Managing  Editor,  Inc . 459 

Maratek  Environmental 

Technologies  Inc . 2615 

Markzware  Software  Inc . 1551 

Masthead  International  Inc . 2415 

Matthews  International  Corp . 2828 

MCC  Business  Services  . 635 

McClier  . 3321 

Media  Marketing  IncV  imMEDIAte®  ....  447 

Media  Passage  Inc . 1154 

Media  Stream  Inc.*  . 1047 

Mesa  Corp.*  . 637 

MGI  International  Inc . 2741 

Micro  Systems  Specialists  Inc.  (MSSI) . .  1071 

Microsoft  Corp . 537 

Mid-America  Graphics  Inc . 2621 

Midwest  Publishers  Supply  Co.*  . 1247 

Miles  33  International  . 1328 

Mirachem  Inc.*  . 261"’ 

Miracom  Computer  Corp.*  . 1533 

MJ  Systems . 1233 

MLP  USA  Inc . 2360 

Monaco  Systems  Inc . 764 

Monotype  Systems  Inc.*  . 401 

Morcor  Solutions  Inc . 104 

MotterStitch  Co . 2629 

Muller  Martini  . 2829 

Multi-Ad  Services . 1171 

NAPP  Systems  Inc . 1273 

National  Newspaper  Association*  _ 1221 

Neasi-Weber  International  . 1301 

NELA  Graphics  Inc . 2455 

NENSCO  . 2437 

New  Horizons  Team™  . 953 

New  York  Times 

Syndication  Sales  Corp.* . 640 

Newark  Group  . 2063 

News  Venturer*  . 148 

NewsEngin  Inc . 977 

Newspaper  Association  of  America*  . .  2601 

Newspapers  &  Technology* . 2061 

Newspaper  Technologies  Inc.  (NTI)  . 821 

NewsTech  Co . 1529 

9  to  5  Computer  . 138 

NOVA  Publishing  Systems  Inc . 120 
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nuArc  Co.  Inc . 1547 

OLECCorp.*  . 1320 

Olympus  America  Inc . 108 

ONE  Corp . 1857 

OneVision  GmbH*  . 127 

Ovalstrapping,  Inc . 2819 

Oxy-Dry  Corp.*  . 2214 

Pacific  Newspaper  Group  . 2529 

Pakon,  Inc . 107 

Palos®  Software  . 1253 

Pamarco  Inc.*  . 1847 

Parascan  Technologies  Inc . 753 

Parsons  Infrastructure  &  Technology 

Group,  Inc . 2840 

PC  Industries*  . 1604 

Photo  Systems  Inc.  /  Silver  Pixel  . 1575 

Pitman  Co.*  . 1059 

Plumtree  Co . 3229 

Pongrass  Newspaper  Systems  . 1322 

Prepress  Image  Technologies*  . 150 

PrePress  Solutions  Inc . 229 

PrePress  Technology  Inc.*  . l60 

Pressline  Services  Inc . 1638 

Pressroom  Cleaners  . 1650 

Prim  Hall  Enterprises  Inc.*  . 33.30 

Printers  House  Ltd . 1835 

Printers'  Service  Inc.  (PRISCO) . 2737 

Printing  Impressions*  . 2716 

Printing  Press  Services  International*  .  2563 

Prismatic  Inc . 156 

Prolmage  . 663 

PTI  Inc . 2531 

Publishing  Business  Systems  Inc . 1359 

Publishing  Connections  Inc.  (PCI) . 877 

Publishing  Partners  International  (PPI)  .  831 

Pulse  Research*  . 1517 

Purup-Eskofot  Inc . 1467 

QuadATech  International,  Inc.  (QTI)  _ 2114 

Quark  Inc . 871 

Quipp  Systems,  Inc.* .  3331 

Reed  Brennan  Media  Associates,  Inc.  ...  541 

Reliance  Electric  . 2813 

Rendic  International*  . 2428 

Robertson  Press  Machinery  Co.,  Inc.  . . .  2701 

Rochester  Institute  of  Technology  . 1646 

Rock-Built®  In-Line  Finishing  Systems  .  2401 

Rockwell  Automation  . 2813 

Ryco  Graphic  Manufacturing,  Inc . 2521 

Ryder  Integrated  Logistics*  . 3107 

Ryson  International,  Inc . 3328 

Samuel  Strapping  Systems  . 3235 

Satori  Software  . 2804 

SAXoTECHA/S  . 223 

Scitex  America  Corp.* . 467 

Seybold  Publications  . 1241 

Shira,  Inc.*  . 1525 

Siemens  Energy  &  Automation,  Inc.*  . .  1658 

SIFCO  Selective  Plating . 2630 

Silver  Pixel,  Inc.*  . 1575 

Sitma  U.S.A.,  Inc . 3207 

Smart  Storage*  . 154 

Smith  RPM  Corp./ 

Pressroom  Products,  Inc . 2301 
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Exhibitor  Booth  No. 


SoftAd,  Inc . 359 

SOFTEK*  . 1571 

Software  Construction  Co.,  The  . 771 

Software  Consulting  Services . 247 

Solna  Web  USA,  Inc . 2346 

Sonoco  Products  Co . 1626 

Spanlink  Communications  . 1053 

Sparrow  Information,  Inc.* . 636 

Standlee  &  Associates,  Inc.*  . 2832 

Star  International  Corp.*  . 3331 

Stauffer  Media  Systems . 721 

Sterling  Packaging  Sytems . 3347 

Storeroom  Solutions,  Inc.*  . 1654 

Stratis  Plastic  Pallets*  . 2731 

Studio  Now  . 641 

Sun  Microsystems*  . 421 

Superior  Lithoplate  of  Indiana,  Inc.*  _ 106 

Support  Products,  Inc . 2512 

Syntellect,  Inc . 1146 

System  Integrators,  Inc.*  . 711 

T/One,  Inc . 632 

Tech-Energy  Co . 1923 

Tecnavia  S.A . 734 

Tensor  Group,  Inc . 1613 

Ternes  Register  System . 1632 

Teufelberger  GmbH  . 2814 

Thomson  Interactive  Media . 1223 

3M  Post-it®Notes  for  Advertising  . 174 

Tiger  Marketing  &  Sales,  Inc.*  . 2520 

Tlngue,  Brown  &  Co . 2527 

TKS(USA),lnc . 2101 

Tobias  Associates,  Inc . 1521 

Tolerans-Ingol,  Inc . 1608 

Total  Mailroom  Support,  Inc . 3217 

Tribune  Media  Services  (TMS) . 947 

TV  Data . 1027 

T. W.  Davis  Electrical  Contractors . 2637 

Ultra  Corp . 1338 

Ultre . 159 

U. M.1 . 2733 

Uncommon  USA  Inc . 2715 

Unisys  Corp . 1035 

UPl*  . 146 

US  Ink . 2460 

Valley  Remanufacturing  Co . 3119 

Varn  International  . 2714 

Vision  Data . 735 

Von  Roll  Handling  Systems  Ltd . 1624 

WCCS's  WinCMS*  . 220 

Web  Press  Corp . 2023/13.38 

Web  Printing  Controls  Co.  Inc . 1815 

Jervis  B.  Webb  Co . 2801 

Western  Lithotech . 1601 

WIFAG  Press  Co . 1627 

Willow  Bend  Communications  Inc . 453 

Wood  Associates  Inc . 174 

World  Technologies*  . 110 

Xitron  Inc . 677 

X-Rite  Inc . 1567 

Zapotec  Software  Inc.*  . 1505 

Zip2  Corp . 729 


Vendors  whose  exhibit  descriptions  were  unavailable  at 
presstime  are  noted  with  asterisk  (*). 
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Some  assembly  required. 


Heidelberg  Finishing  helps  build 
some  of  the  greatest  names  in 
American  journalism,  with 
newspaper  mailrcwm  systems  that 
personalize  individual  packages  to 
meet  th('  growing  needs  of 
worldwide  markets.  It’s  the  finishing 


touch  that  makes  newspapt'rs  a 
more  competitive  media  source. 
Learn  all  about  it  by  calling 
8(X)  222-49(K),  ext.  3.310  and  asking 
for  Doug  Gibson.  Vice  President 
of  Newspap«‘r  Sales. 


-HEIDELBERG- 

RNISHING 


Partners  in  progress 


Diagram  provided  by  Newspaper  Association  of  America 


Floor  Plan  For 

June  20-23,  Orange  County 
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Msna(|ing  Editor  Inc 


% 


Broadly  anticipated,  we  are  proud 
to  introduce  Linopress  ADVERTISING 
and  AdPAGINATlON  for  Windows  NT™ 

— two  mature  solutions  with  over 
530  professional  functions  tuned  just  for 
the  needs  of  North  American  newspapers. 
Established  at  240  publications  worldwide. 
Ready  for  SAP  R/3  Enterprise  Resource 
Planning  and  already  integrated  with  SAP 
IS-P-AM^M  and  IS-P-SD™.  Interfaces  to  all 


PUBLISHING  SYSTEMS 


linopress 

Solutions  for 
Content  Management. 

From  Concepts  to  Doorsteps. 


Linopress  Publishing  Systems 
NORTH  AMERICA 

425  Oser  Avenue,  Hauppauge,  NY  11788 
Phone:  (516)  434-2708 
Fax:  (516)  434-2720 
http://wvvw.linopress.com 


common  EDP  systems  as  well  as  Manag¬ 
ing  Editor's  ALS™,  Layout  8000™  and 
Quark  XPress™.  All  classified  and  display 
ad  data  are  managed  and  tracked  through 
a  single  source  database.  From  booking  to 
pagination.  From  production  to  the  WWW 
— and  completely  year  2000  compliant. 
Learn  all  about  these  comprehensive 
products  and  our  services  by  calling  (516) 
434-2077  and  asking  for  Rick  Shafranek. 


-HEIDELBERG- 


As  THE  CENTURY  draws  to  a  close, 
there  is  a  growing  feeling  among 
newspaper  people  that  the  indus¬ 
try  is  witnessing  the  end  of  one 
era  and  the  beginning  of  a  new 
one.  As  in  all  periods  of  epochal 
change,  publishers,  editors  and  journalists  are 
looking  to  the  future  with  a  mixture  of  appre¬ 
hension  and  expectation. 

The  Newspaper  Association  of  America’s  70th 
Annual  Technical  Exposition  and  Conference 
(NEXPO)  seeks  to  address  the  concerns  and  new 
interests  inherent  in  the  changes  facing  newspa¬ 
pers  while  bringing  together  over  10,000  indus¬ 
try  movers  and  shakers  at  the  Orlando  County 
Convention  Center  in  Orlando,  Fla. 

More  than  300  vendors  are  expected  to 
demonstrate  the  latest  developments  in  both 
print  and  online  newspaper  technology  at  the 
June  20-23  conference. The  exhibits  will  be  open 
to  attendees  during  the  conference  from  10  a.m.- 
5  p.m.  each  day. 

Workshops  and  general  sessions  will  be  devot¬ 
ed  to  a  wide  range  of  topics  such  as  labor  rela¬ 
tions,  pagination  and  quality  printing.  NEXPO  is 
planning  joint  sessions  with  the  CONNECTIONS 
new  media  conference  and  the  Marketing  and 
Sales  (Conference  for  Sunday,  June  21  and 
Monday,  June  22  to  give  attendees  an  opportuni¬ 
ty  to  learn  more  about  all  aspects  of  the  industry. 

The  following  is  a  synopsis  of  the  NEXPCO 
workshops  and  sessions  scheduled; 


offers  an  update  on  the  readiness  of  the  industry 
for  the  next  millennium.  Peter  de  Jager,  a  consul¬ 
tant  with  de  Jager  &  (Company  Limited,  and  Mike 
Schoepke,  assistant  vice  president  of  computer 
operations  for  the  Daily  //era W,  Arlington 
Heights,  111.,  will  be  among  the  speakers  offering 
progress  reports  on  this  issue. 

Other  speakers  scheduled  for  this  workshop 
are:  Carol  Howard,  production  director,  the 
Portland  Oregonian  and  John  Pourtless,  opera¬ 
tions  classified  support  manager,  the  Orlando 
Sentinel. 


SATURDAY,  JUNE 20 

Two  early  concurrent  workshops  will  be  held 
(See  What's  Up  on  page  55N) 


FRIDAY  JUNE  19 

Pre-NEXPO  bonus  morning  sessions  (9  a.m.- 
noon)  include  a  discussion  focusing  on  manage¬ 
ment  and  technology  issues  facing  newspapers 
today,  and  the  “Y2  Idea  Exchange,”  which  will 
provide  information  on  effective  ways  to  deal 
with  year  2(MK)  problems. 

The  afternoon  workshop,  "Y2K:  Btxmdoggle, 
Quagmire,  Or  No  Problem?"  (1:30-4:30  p.m.) 


Nine  conference  tours  will  showcase  the  attractions 
behind  Orlando  skyline 
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What’s  To 


Booth:  2516 

A-American  Press  Parts  Division 

STAFFED  BY;  Tom  Sweeney,  mgr- sales;  Shane 
Keller,  sales  associate. 

EXHIBIT;  A-American ’s  staff  will  be  on  hand  to  dis¬ 
play  various  parts  from  our  large  inventory  of  qual¬ 
ity  replacement  components,  including;  items  for 
the  reel  room,  unit,  angle  bars  and  any  folders. 
Featuring  our  line  of  tin-coated  cutoff  knives  and 
slitters. 


Booth;  2309 

ABB  Industrial  Systems  Inc. 

STAFFED  BY;  John  C.  Jellovitz,  v.p.  and  gen.  mgr, 
printing  systems;  Chris  Kay,  marketing  specialist 
EXHIBIT;  Integrated  press  control  and  drive  sys¬ 
tems  for  new  and  retrofit  applications;  MPS700 
control  console,  a  full  graphics,  ergonomic,  user- 
friendly  production  computer,  with  interactive  opti¬ 
mized  production/product  planning  and  presetting; 
MPS760  press  control  and  drive  system  for  shaftless 
presses  (individual  drives);  advanced  press  drives  - 
ACS6OO  Digital  AC  Direct  Torque  Control  and 
DCS500  Digital  DC  Drive. 


Booth:  1121 

AccuWeather  Inc. 

STAFFED  BY;  jean  Hauser,  Sheldon  Levine,  Jim 
Burke,  sr.  account  mgrs.;  Tom  Yebemetsky,  account 
mgr;  Chris  Kirkpatrick,  account  exec. 

EXHIBIT;  AauWeather  provides  custom  weather 
pages,  complete  and  delivered  on  schedule  direct  to 
prepress  systems  in  color  or  black-and-white;  pages 
tailored  to  reader  demand  including  local  and 
regional  maps,  local  almanac,  national  map  and 
traveler’s  forecasts;  more  than  100  features,  includ¬ 
ing  forecasts  for  ski  resorts,  beach/boating,  garden¬ 
ing,  farming,  ultraviolet  light  and  pollen. 
NetWeather,  complete  online  Internet  weather  ser¬ 
vice,  presents  local  and  regional  forecasts,  radar 


and  weather  maps;  also  available  through  AccuNet 
Online, 

Ix)ttery  results,  soaps,  news  and  sports  are  among 
information  categories  for  900  number  services  and 
voice  systems. 

Personal  AccuWeather  is  a  revenue  opportunity 
that  pays  newspapers  for  linking  to  our  site  and 
providing  customized  information  for  each  person 
with  an  interest  in  the  weather. 

Perfect  Date  voice  personals,  AccuWeather  sub¬ 
sidiary,  offers  high  payouts  and  serves  more  than  50 
newspapers  by  employing  a  formula  designed  to 
maximize  reader  interest  and  newspaper  revenue. 


Booth:  1177 

AdOut 

STAFFED  BY:  Jeff  Thmer,  CEO/pres.;  Joe  Beaver, 
CMO/v.p.;  Stuart  Smith,  CFO/COO/v.p.;  Rob 
Jennings,  v.p.-AdOut®  Advanced  Productivity 
Solutions™. 

EXHIBIT:  AdOut®,  a  leader  in  newspaper  adver¬ 
tising  production  outsourcing,  creates  more  than 
1.2  million  inches  of  ads  per  year  for  clients  such 
as  the  Los  Angeles  Daily  News,  Los  Angeles 
Times,  Multi-Ad  Services  and  Vecinos  del  Valle. 
AdOut®  Advanced  Productivity  Solutions 
(AAPS),  a  new  division  that  specializes  and  focuses 
on  streamlining  ad  production  through  consulting 
and  software  solutions.  AAPS  group  adapts 
AdOut  s®  systems  to  each  newspaper,  resulting  in 
increased  production  quality  and  quantity  and 
decreased  errors;  also  available  are  customized  soft¬ 
ware  programs  and  training  tools  such  as  the  all- 
new  “Monster  Commands:  The  Key  To  Killer 
Production”  game  that  teaches  newspaper  produc¬ 
tion  artists  and  designers  the  most  productive  key 
commands  in  Multi-Ad  Creator,  Adobe  Illustrator, 
Adobe  Photoshop  and  QuarkXPress. 


Booth:  736 

AdQuest  Classifieds 

STAFFED  BY:  Lamonte  Rhoades,  mgr.;  Tom  Guest, 
nat'l  account  exec.;  Kevin  Hoppes,  mgr.-Noitheast 
EXHIBIT:  AdQuest,  an  online  advertising  network 


created  to  increase  newspaper  ad  sales  by  expand¬ 
ing  its  presence  and  audience  alike  by  placing  ads 
online 


Booth:  747 

AD-STAR  Publishing  Technologies 

STAFFED  BY;  Leslie  Bernhard,  pres.;  Eli  D.  Rousso, 
exec,  v.p.;  Jeffrey  Diamond,  v.p.-technical  services. 
EXHIBIT:  Introducing  AD-STAR’s  Web  browser- 
based  client,  a  new  capability  obviating  the  need  for 
local  software  at  advertiser  sites;  commercial  adver¬ 
tisers  with  Web  access  have  the  full  functionality  of 
the  package  available  via  the  Internet;  private  party 
advertisers  able  to  send  ads  to  any  newspapers  uti¬ 
lizing  the  multi-publication  Internet  client. 

AD-STAR  for  Display  Advertising  has  been 
expanded  to  include  the  full  text  ads  electronically 
sent  to  the  newspaper  along  with  the  actual  ad  file. 

AD-STAR’s  Remote  Advertising  Management  tech¬ 
nology  has  at  its  core  the  AD-StarServer,  a  Windows 
NT,  SQL  server-based  product  providing  advertising 
(fax  or  electronic;  classified  or  di^lay)  receipt, 
translation,  storage,  routing  and  interfacing  to  tra¬ 
ditional  front-ends  and  new  media  destinations. 
Windows,  Macintosh,  DOS  and  Internet  clients  are 
available  to  advertisers. 

AD-STAR’s  expanded  client  software  allows  for 
keying  ads,  paramatization  of  ad  data  and  entry  of 
supplemental  information  directly  by  advertisers. 

AD-STAR  Remote  Entry  System  allows  electronic 
creation  and  composition  of  ads  and  ad  orders  on 
personal  computers  for  transmission  into  newspa¬ 
per  computer  systems. 

AD-STAR  Fax  Management  System  rounds  out  the 
Remote  Advertising  Management  providing  com¬ 
prehensive  support  to  newspaper  advertising  depart¬ 
ments.  Fax  Management  receives  faxed  ads  and 
then  logs,  stores  and  converts  them  into  files. 
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TAKE  THE  RISK 

OUT  OF  THE 


Enron  can  help  you  make  sure  you  get  the  hand  you  want.  Enron  has 
pioneered  a  way  to  manage  price  risk  using  financial  hedging  instruments. 
These  tools  let  you  "lock  in"  a  price  in  the  pulp,  paper  or  packaging  market  for 
up  to  ten  years.  Yet  there's  no  disruption  to  your  current  supplier  or  customer 
relationships.  The  result?  You  predict  future  cash  flow  more  accurately  and  can 
allocate  your  resources  more  effectively.  To  improve  your  odds  of  winning  in 
the  marketplace,  call  1-888-ENRON-41  or  713-853-1519  for  more  information. 


Enron  Capital  &  Trade 
Resources  Corp. 


01998.  This  copyrighted  work,  the  logo  arid  other  marks  are  property  of  Enron  Corp. 


Booth:  2632 

Advance  Graphics  Equipment  of  York  Inc. 

STAFFED  BY:  Frank  A.  Harro,  president;  William  R. 
Stober,  vice  president/sales  &  marketing 
EXHIBIT;  Information  on  Three  Knife  Rotary 
Trimmers  for  trimming  in-line  with  a  press;  equip¬ 
ment  for  producing  gatefolds,  coupons  and  special 
products;  inserting  equipment  for  placing  reply 
card  on  web. 


Booth:  61 1 

Advanced  Technical  Solutions  Inc. 

STAFFED  BY:  Ray  Toothaker,  CEO.;  Al  Edwards, 
pres;  Jon  Daly,  dir./product  development;  Ken 
Schurr  and  Bryan  Kelley,  account  managers 
EXHIBIT:  New  NewsDesk  II  editorial  system  and 
Advisor  advertising  system  offer  relational  database- 
level  integration,  an  industry-standard  text  editor, 
interactive  page  makeup,  graphics  browser  and 
Internet  tools  that  allow  Web  editing  group  to  be 
fully  integrated  into  traditional  newsroom  organi¬ 
zation. 

Booth:  1373 

Agile  Enterprise  Inc. 

STAFFED  BY:  Frank  Rizzo,  pres.;  Alan  Moyer, 
mgryengineering;  John  Vins,  mgrycustomer  service. 
EXHIBIT;  TeamBase:  The  Sequel  debuts  this  year, 
integrating  QuarkXPress™  4.X,  Microsoft  SQL  serv¬ 
er,  Office  97  for  PC  and  Office  98  for  Mac;  imple¬ 
ments  drag-and-drop  directories,  previews  graphics, 
pages  and  text,  while  extending  work  flow  automa¬ 
tion  with  user  scripted  tracking,  routing  and  dead¬ 
line  trigger  notification;  provides  common,  concur¬ 
rent  functionality  between  Macs  and  PCs.  Agile’s 
XActFit  and  Layout  Xtensions  for  QuarkXPress’’’^ 
interact  seamlessly  on  both  platforms,  furnishing 
rapid  page  design  and  page  assembly  to  makeup 
editors  as  well  as  providing  exact  line  ending  deci¬ 


sions  to  copy  editors  working  in  MS  Word. 
TeamBase  supports  automated,  Agile  publishing 
integration  with  Web  ventures  and  provides  a  com¬ 
plete  workflow  and  pagination  solution  for  newspa¬ 
per,  magazine  and  catalogue  publishers. 


Booth:  1920 

AGV  Products  Inc. 

STAFFED  BY:  Mats  Herrstromer,  president;  Don 
Holdenrid,  dir/sales  &  mktg.;  Brian  Jackson, 
dir./software  technologies;  Mike  Rodriguez, 
admininistration/sales  &  marketing 
EXHIBIT:  For  complete  system  control.  Trace  2000 
provides  real-time  graphics  of  both  vehicle  and  sys¬ 
tem  status,  utilizing  Windows  NT  operating  system 
with  SQL  Database,  providing  complete  material 
handling  control  including  inventory  manage¬ 
ment,  press  run  setup,  prep  station  interface  waste 
management  and  a  host  interface  to  various  Press 
Management  Systems. 

Standard  Roll  Handling  AGV,  equipped  with  an 
electric  lift,  is  capable  of  handling  60  rolls  weigh¬ 
ing  up  to  6,000  lbs.,  as  well  as  trash  containers  and 
palletized  inserts. 


Booth:  2813 
Allen-Bradley  Co. 

Reliance  Electric 
Rockwell  Automation 

STAFFED  BY:  Tom  Renner,  dir. -mktg.;  Bob  Warzin 
&  Steve  Manente,  sr.  account  reps.;  Jim  Minue, 
mgr.-mktg.;  Michael  Faase,  trade  show  coordinator 
EXHIBIT:  PrintLogix™  solution,  a  comprehensive 
press  control  package  specifically  designed  for 
newspaper  printing  applications;  consists  of  famil¬ 
iar  Allen-Bradley  and  Reliance  Electric  brand  com¬ 
ponents  for  high-level  automation  control,  MIS, 
MMI,  unit  control  and  drive  control  specifically 
configured  for  press  operations. 


AGV  Products 


Booth:  1835 

ALTA  Graphics  Inc. 

STAFFED  BY:  Al  Taber,  Bill  Kanipe;  Al  Taber  Jr; 
Robert  Taber,  M.M.KoIhi. 

FJflllBlT:  Orient  super  4-Hl  press  arrangement. 
ALTA  distributes,sells  and  services  single-width, 
web  offseL  newspaper  press  and  parts  for  the  Orient 
single-width,  offset  press.  It  deals  in  used  web  press¬ 
es,  inserters,  mailroom  and  bindery  equipment  from 
such  manufacturers  as  Goss,  Muller-Martini,  MAN 
Roland,  Harris,  TKS,  King,  Leader-Atlas,  Ferag, 
Quipp,  Hall  and  McCain.  Also  ALTA  can  refurbish 
and  rebuild  to  meet  almost  any  production  require¬ 
ment  and  budget. 

Booth:  847 

American  Computer  Innovators  Inc. 

STAFFED  BY;  Scott  Killoh,  president/CEO;  Ed 
Slattery,  vice  president/sales  &  mktg.;  Warren 
Ondras,  vice  president/research  &  development. 
EXHIBIT;  ACl  will  demonstrate  OpenPages™,  its 
open  platform  Editorial  Content  Management  sys¬ 
tem,  and  Dynamic  Pagination,  a  powerful  data¬ 
base-driven  pagination  system  with  QuarkXPress 
extensions.  OpenPages™  uses  standard  platforms 
to  provide  a  fully  integrated  editorial  application 
incorporating  Win95,  NT  servers,  MS/Word, 
QuarkXPress  and  ACI’s  unique  implementation  of 
Oracle’s  Relational  Database. 

Shown  for  the  first  time  will  be  ACI’s  “Newsroom 
Assignment”  module  and  a  browser-style  user 
client. 


Booth:  1612 

Amercian  Moistening  Co.  of  Pineville,  N.C. 

STAFFED  BY:  Mario  Giammattei,  president;  Barry 
Evans,  manager/sales. 

EXHIBIT:  Total  plant  humidification.  Product  line 
includes  space  humidifiers,  air-assist  and  high  pres¬ 
sure  (pump-based)  systems.  Full  design,  manufac¬ 
ture,  parts,  service  and  installation. 

Booth:  1659 

Anocoil  Corp. 

STAFFED  BY:  C.G.  Knorr,  Jr,  vice  president/market¬ 
ing/sales;  Al  Barnard,  Sr,  national  accounts  mgr. 
EXHIBITING:  Waterworks  negative-working  sub¬ 
tractive  plate  along  with  “XP”  series  of  subtractive 
plate-processors  for  both  newspaper  and  commer¬ 
cial  printing  applications.  T-Plate,  Anocoil’s  new 
thermal  ablative  litho  plate. 

Booth:  2836 

ANPE-IFRA  Congress  and  Expo 

STAFFED  BY:  Emma  Smith,  group  project  director 
EXHIBIT:  The  Asian  newspaper  publishers  conven¬ 
tion  &  exposition  serving  Asia’s  more  than  5,000 
dailies  and  weeklies;  comprises  business  conference, 
technical  conference,  information  exposition,  spe¬ 
cial  interest  seminars  and  Southeast  Asia  study  tour. 
1999  event  will  be  held  in  April,  venue  to  be 
announced. 
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Booth:  1001 

Apple  Computer  Inc. 

STAFFED  BY:  Chris  Gulker;  Bahmna  Dara:  Sal 
Soghoian. 

EXHIBIT:  Latest  Macintosh  G3  products:  Allegro, 
next  generation  of  Mac  OS;  Rhapsody;  a  modem, 
high-performance  sener  and  development  OS. 

The  Apple  newsroom/classroom  will  feature 
hands-on  training  in  practical  AppleScript, 
ColorSync  and  Quicktime  3  0  for  newspaper  pub¬ 
lishers,  as  well  as  training  in  3rd-party  applications 
for  Web  publishing,  archiving,  newsroom  manage¬ 
ment. 


Booth:  1101 

Associated  Press 

STAFFED  BY:  Jill  Arabas  and  Dave  Tomlin,  mem¬ 
bership  execs.:  Marty  Cammarata,  dir./technology 
mktg.:  Jim  Gerberich,  AP  .^dSEND;  Ron  Jacob,  dir- 
research/development:  Toby  Massey,  phototechnolo¬ 
gy  specialist. 

EXHIBIT:  Celebrate  150  years  with  the  Associated 
Press.  From  the  telegraph  to  the  satellite,  AP  has  led 
the  way  in  news  transmission  technology,  a  tradi¬ 
tion  that  continues  in  1998  with  the  following 
products:  NC2000e.  AP  Piranha,  AP  Server,  .AP 
Preserver,  AP  .Archive,  AdSEND,  AP  Graphics  on  the 
Vieb  and  new  senices  for  smaller  newspapers. 


Booth:  1347 

Atex  Media  Solutions  Inc. 

STAFFED  BY:  Larry  Mihalchik,  CEO;  Rick  Simpson, 
sr.  v.p.-North  .\merican  sales/operations;  Ron 
Stephens,  v.p.-U.S.  sales;  Allen  .Miller,  v.p.-mktg. 
EXHIBIT:  The  Enterprise  advertising  system  with 
demonstrations  of  its  latest  remote  ad  capture  (with 
background  H&J  and  pricing)  and  Internet  integra¬ 
tion;  newest  Microsoft®  Windows  NT®  versions  of 
Classified  Pagination  and  Architect;  and  DewarView 
editorial  system. 

Booth:  2017 

Austin  Co. 


Booth:  1813 

Artes  Graficas 

STAFFED  BY:  Juan  Carlos  Gayoso,  pub.;  Carolina 
Sanchez-Shay,  dir.-mktg.;  .Marcia  Cardenas,  ed. 
EXHIBIT:  Spanish-language  monthly  magazine 
published  by  Carvajal  S.A  of  Columbia:  distributed 
to  printing,  newspaper  and  graphic  arts  profession¬ 
als  throughout  Latin  America:  articles  primarily 
technical  in  nature,  in  addition  to  product  news, 
international  news,  interviews  with  industry  leaders 
and  supplement  on  activities  of  CONLATINGRAF 
(the  Latin  American  printing  federation);  BPA 
international  circulation  of  over  24.000  readers. 

Offers  .Annual  Buyers'  Guide  —  a  listing  of  sup¬ 
pliers  to  the  industry. 


Booth:  529 

ASTech 

STAFFED  BY:  Tom  Ratkovich,  president:  Rick 
.Matsumoto,  Patrick  Glennon,  Steve  Sleeper,  vice 
presidents:  Ted  Pappayliou,  team  leader;  .Mary 
Mirus.  education  consultant. 

EXHIBIT:  AnalylDC  for  newspapers  is  one  of  indus¬ 
try's  most  powerful,  flexible  database  marketing 
systems:  designed  to  integrate  multiple  sources  of 
marketing  data  and  assist  marketers  in  conducting 
detailed,  on-the-fly  analysis:  unlike  traditional  data 
warehousing  applications,  it  has  been  designed 
specifically  to  support  marketing  decision-makers, 
offering  unconstrained  querying  capabilities,  mod¬ 
eling  and  segmentation  of  customers  and  prospects 
for  full  campaign  management. 


STAFFED  BY:  Steve  Derman,  dir/planning  newspa¬ 
per  facilities:  Duane  Lofdahl.  mgr./facilities  develop¬ 
ment:  Mike  .McCaleb  &  Curt  Miller,  mgrs.^usiness 
development  .Mike  Pierce,  v.p.-sales/mktg. 

EXHIBIT:  Specializing  in  planning,  architectural 
design,  engineering  and  construction  of  newspaper 
printing  and  distribution  facilities,  including  office 
and  support  buildings:  offering  publishers  a  compre¬ 
hensive  portfolio  of  facility  services,  available  on 
integrated,  design-build  basis  or  in  any  combination. 

Senices  include:  site  location  studies,  site  and  facili¬ 
ty  analy  sis,  strategic  master-planning,  requirements 
programming,  space  planning  and  layout,  project 
management,  architectural  design,  interior  design, 
building  systems  engineering,  process  systems  engi¬ 
neering.  material  handling  engineering  and  con¬ 
struction. 


liMii 


Austin  Company 


Other  .ASTech  products  include:  ASTech 
Telemarketing  Workstation:  Database  services  and 
consulting. 


Photographs  of  current  and  recently  completed 
newspaper  projects,  including  new  facilities,  reno¬ 
vations  and  expansions. 


! 
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ASSOCIATED  PRESS 

www.ap.org 


From  the  telegraph  to  the  satellite, 
the  AP  has  led  the  way  in  news 
transmission  technology. 

Visit  AP’s  booth  at  NEXPO98  in  Orlando 
to  see  how  far  the  AP  has  come  —  from 
the  days  of  dots  and  dashes  to  digital 
delivery  in  the  next  millennium. 


AP*s  Special  Stage  Presentations  at 
NEXPO98  in  Orlando,  Fla. 

Booth  1101  June  20-June  23 

•  Karl  Kuntz,  managing  editor  graphics. 

The  Columbus  Dispatch,  talks  about  getting 
the  most  from  AP  technology  —  the  NCzoooe, 

AP  Server,  AP  Preserver,  Piranha,  AP  lobMinder 
and  more  —  and  what  it’s  like  to  take  a 
newspaper  digital. 

Saturday-Sunday:  10:30  a.m./i:30  p.m./3:30  p.m. 
Monday:  1:30  p.m./3:30  p.m. 

•  AP  on  the  Web 

Find  out  about  AP’s  array  of  Internet-based 
services  for  receiving  news,  graphics  and  photos, 
with  a  special  emphasis  on  the  AP’s  new 
Web-based  services  for  smaller  papers. 
Saturday-Monday:  11:30  a.m./2:30  p.m. 

•  FLASH!  The  AP  Covers  the  World 

A  special  brief  video  presentation  covering 
150  years  of  the  AP. 

Saturday-Monday:  12:30  p.m./4  p.m. 

Tuesday:  10:30  a.m./i2:30  p.m. 


Booth:  759 

Autologic  Information  International 

STAFFED  BY:  Al  Brunner,  vice  presdient/sales  & 
marketing;  Allan  Cross,  dir./sales  Western  region; 
Dave  Doyle,  vice  president/sales  Eastern  region;  Ric 
Herrero,  director/sales  Latin  America. 

EXHIBIT:  New  APS  3850  Computer-to-Plate  (CTP) 
Imager  is  built  for  high  speed  throughput  and 
images  up  to  100  broadsheet  plates  an  hour  at 
1270  dpi. 

Other  products  include:  High  performance  RIPs 
and  APS  Imagers,  Ad  Management  Systems,  Output 
Managers,  Copy  Dot  Scanners  and  Document 
Distribution  Systems;  fully-integrated  systems  oper¬ 
ating  on  standard  platfomis  feature  high-speed, 
high-quality  production  solutions;  Output 
Manager  and  APSCOM  will  demonstrate  new  PDF- 
enabled  features  to  improve  overall  system 
throughput. 

Output  Manager  is  a  server  which  efficiently 
organizes,  prioritizes  and  routes  pages  to  multiple 
RIPs  and  imagesetters. 

APSCOM  manages  electronic  document  delivery 
including  data  compression,  document  distribu¬ 
tion  and  communication  senices  to  multiple  sites. 

Ad  Manager  SQL  system  provides  effective  ad 
management,  improved  publication  ad  status  and 
integrated  output  management.  New  PDF-enabled 
solutions  featured. 


Booth:  2824 

Baird  Manufacturing  Inc. 

STAFFED  BY:  Jim  Baird,  president;  Karen  Horton, 
regional  sales  mgr.;  Buzzie  Samuels,  v.p./sales 
EXHIBITING:  Line  of  distribution  carts  and  dollies. 


Booth:  1947 

Baldwin  Graphic  Systems 

STAFFED  BY:  Joe  Collins,  sales  mgr.;  Larry  Miller, 
v.p./sales  &  marketing;  Mike  Gregory,  product  mgr. 
EXHIBITING:  IMPACT™  Automatic  Blanket 
Cleaner  features  the  use  of  extremely  low  VOC  pre¬ 
treated  cleaning  media  elimnating  need  for  blanket 
wash  pumping  system,  providing  environmentally 
friendly,  very  low  maintenance,  increasing  press 
productivity. 

1164  Press  Protection  System  is  PC-based  system 
featuring  web  history  and  trending,  press  event  log¬ 
ging  and  auto  and  low  speed  arming. 

Accutrak  spray  dampening  system  is  next  genera¬ 
tion  system  featuring  compact  design,  simplified 
cutting  edge  electronics  and  controls. 

Enkell  Corporation  will  be  displaying  two  styles  of 
speed  match,  automatic  splicers. 

Booth:  215 

Baseview  Products  Inc. 

STAFFED  BY:  Don  Rogers,  president:  Vickie  Bair, 
v.p./g.m.;  Geoff  Osier,  dir./mktg.;  Jean  Pearson, 
mgr. -sales;  Paul  Jones,  dir/development;  Patricia 
Son,  dir./finance  &  human  resources. 

EXHIBIT:  LivelQue  expands  the  IQue  editorial 


database  for  browsing  copy  via  the  Internet:  auto¬ 
matically  updates  and  formats  copy  for  Web  brows¬ 
ing,  freeing  you  from  tedious  HTML  coding. 

AdManagerPro  2.0  features  enhancements, 
including  superior  integration  between  display  and 
classifieds. 

Transporter  Plug-ins  provides  HTML  filter  to 
instantly  convert  stories  into  HTML-ready  files  and 
“e-mail  in/e-mail  out”  automatically  formatting 
NewsEdit  stories  for  e-mail  or  converting  e-mails 
into  NewsEdit  format. 

NewsEditIQue  offers  new  improvements,  "browser 
view"  search  ability  providing  thumbnails  of  pho¬ 
tos,  graphics  and  QuarkXPress  pages  stored  in  data¬ 
base. 

Other  products:  Phrasea  archiving  system. 
CirculationPro  and  NewsEditPro. 

Booth:  2820 

Baumer  Electric  Ltd. 

STAFFED  BY:  Linda  Barnes,  marketing  manager; 
John  Perrotti,  technical  product  manager;  Bill 
Little,  vice  president,  sales  &  marketing. 
EXHIBITING:  Scatec-1  and  Scatec-2  laser-based 
paper-sheet  detectors  can  detect  up  to  1.5  million 
copies  per  hour  while  in  a  continuous  flow,  even 
sheets  down  to  0.1  millimeter  or  newspaper  and 
magazine  folios.  Both  are  microprocessor  based, 
allowing  powerful  yet  flexible  features  that  can  be 
adapted  to  your  application. 


Netscape:  Neiu  Clull  Bights  Chief  i 
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Senate  committee  to  decide 
fate  of  Lee  nomination 

By:  Wire 

By  DARLENE  SUPERVILLE 
AMocaHeit  Press  VMer 

WASHINGTON  (AP)  -  Republicsn  opposition  to  Bill  Lenn  Lee  for  the  netion's  top 
dvil  rights  job  incressed  drapite  a  hsjjd  drive  by  the  Clinton  administration  to  build 
support  for  him  prior  to  a  Senate  committee  vote. 
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As  the  Senate  judidary  Committee  prepared  to  consider  the  nomitration  today,  Lee 
supporters  including  members  of  the  Gongiessiotul  Black  Caucus,  NA  ACP  President 
Kteaisi  Mfume  and  the  Rev .  Jesse  Jackson  crowded  into  the  hearing  room  to  press  for 
the  nominatism's  approval. 


But  the  chairman.  Sen.  Orrin  Hatch,  read  a  lengthy  statement  reiterating  his  reasons  for 
leading  the  anti-Lee  forces.  Hatch  said  the  record  shows  that  under  Lee,  the  Civil  Ri^ts 
Division  of  the  Justice  Department  would  continue  to  support  *constilutionally  suspect 


Baseview  Products  Inc. 


16N  Editor  &  PiiBUSHER 


http://www.mediaiiifo.com 


May  9, 1998 


mm 


There  are  a 
million  stories 
in  the  big  city. 
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CIRCULATION  MANAGER  SOFTWARE 


Every  day,  you  are  responsible  for  thousands  of 
papers  reaching  their  destinations.  You  de.serve  circulation 
software  that  can  handle  every'  nuance  and  unforeseen  event 
that  might  hamper  the  delivery. 

Our  NEWSLINE®  circulation  management  software 
allows  you  to  account  for  problems  such  as  inclement  weath¬ 
er,  breakdowns  and  press  delays.  And  running  on 
a  Windows-based  platform,  you  can  access  the.se  features 
quickly  and  easily  with  a  single  key.stroke. 

NTI  understands  what  it  takes  to  get  the  papers  out 
where  they  ought  to  be  -  in  the  readers'  hands. 

Call  us  today  for  a  demon.stration  of  our  .software 
programs  -  you’ll  feel  as  if  you’ve  been  handed  keys  to  the  city. 

TeL  (403)  234-0230,  or  1-888-Nn-LINE  (within  North  America) 


NEWSPAPER  TECHNOLOGIES  INC. 

Solutions  Without  Compromise 

New  at  NEXPO’98  -  NEWSLINE  Advertising 
Booth  #821  Pre-Bookings  Available 


Agcrosojft 


Booth:  1501 

Bellatrix  Systems  Inc. 

STAFFED  BY:  Bill  Hemingway,  president;  Steve 
Morris;  Bill  Raven. 

EXHIBIT:  For  newsracks:  MAGIC’'’^,  electronic 
entry  and  price  system  plus  innovative  new  elec¬ 
tronic  coin  totalizer  capability;  eliminates  tradi¬ 
tional  key-switch  used  to  make  daily-Sunday  price 
changes  replacing  it  with  ComLink^’^;  eliminates 
need  to  use  key,  coins  or  slugs  to  unlock  rack  door 
to  service  box;  up  to  four  different  prices  may  be 
preprogrammed  into  RouteWizard™  (electronic 
key  device)  carried  by  semce  personnel;  individual 
prices  selected  by  small  switch  on  RouteWizard^^ 
prior  to  servicing;  infrared  signal  through  each 
ComLink^M  automatically  unlocks  rack  and  sets 
appropriate  price. 

Other  products  include  Single-Trak® ,  complete 
electronic  data  acquisition  and  management  sys¬ 
tem  for  single  copy,  and  Coin  Wizard®,  electronic 
coin  totalizers  to  fit  all  major  newsrack  equipment. 


Booth:  153 

Berges  et  Co.  Inc.  (Betco) 

STAFFED  BY;  Gustavo  Beiges,  president/CEO. 
EXHIBIT:  Betco  is  experienced  one-stop  integrator 
and  solution  provider  of  digital  prepress  technolo¬ 
gies  obtained  directly  from  industry  leaders;  offers 
integration  of  software  and  equipment,  technical 
support,  consultation,  installation  and  training; 
focus  on  newspapers,  magazines,  service  bureaus, 
packaging  and  printers  wishing  to  vertically  inte¬ 
grate  the  digital  prepress  part  of  operations. 

Products  include  integrated  system  for  newspapers 
offering  six  open  database-centered  modules  stand¬ 
ing  alone  or  as  integrated  system:  Quark 
Publishing  System  integrating  QuarkXPress  with 
editorial  management,  document  tracking,  text 
processing  applications  and  third  party  products 
used  in  networked  publishing  environment;  Ailink 
Systems  for  satellite,  cable  or  remote  station  photo¬ 
graph  and  text  reception  and  communications; 
CoDesCo,  a  specialist  for  publishing  system  integra¬ 
tion  (database  publishing,  editorial,  advertising 
and  production  systems);  Tektronix,  color  printers 
providing  high  quality  color  and  fidelity  on  any 
paper  with  any  computer  graphics  software;  and 
Imacon,  radical  new  scanner  combining  image 
quality  of  high-end  drum  with  ease  of  use  of 
flatbed. 


Booth:  3231 

Bindery  Parts  Inc. 

STAFFED  BY:  Hank  Carney,  vice  president/sales 
EXHIBITING:  Parts  for  graphic  arts  machinery'  spe¬ 
cializing  in  European-made  air  products,  suckers, 
chain,  belting,  electrical  parts  and  knives. 


Booth:  638 

B-linked  Inc. 

STAFFED  BY:  Todd  Melet,  president 
EXHIBIT:  I.eading  provider  of  digital  ad  delivery 
solutions,  for  “Top  100”  newspapers  and  over  1,500 
advertisers  transmiting  ads  directly  via  modem, 

ISDN  and  Internet;  no  middlemen  or  transaction 
charges  for  either  advertisers  or  newspapers.  See 
new  Web  and  FTP-access  modules. 

Booth:  1150 
Boldly  Interactive 

STAFFED  BY:  Richard  Rosen,  president 
EXHIBIT:  With  Boldly  Interactive  there  is  no  more 
pay  ing  to  repurpose  static  print  content  online.  And 
no  more  delivering  your  readers  into  the  hands  of 
Internet  merchants  for  a  one-time  fee. 

At  no  cost,  you  receive  rich,  multi-media  lifestyle 
content  “channels”  such  as  health,  relationships 
and  astrology.  These  channels  are  merchandised 
w'ith  goods  and  premium  services  related  to  the 
channel's  subject.  Transactional  commissions  are 
generated  from  the  sale  of  this  merchandise. 

Booth:  1959 

Burgess  Industries  Inc. 

STAFFED  BY:  D.J.  Burgess,  president/CEO;  Jamie  D. 
Carlson,  OE.M/intemational  sales;  Gary  Goldstein, 
v.p./sales;  Rich  Myers,  mgr./national  sales;  Mike 
McDonald,  national  product  consultant. 

EXHIBIT;  “Print  Control”  system  of  products 
enabling  printer-to-partner  with  a  low-risk,  single¬ 
source,  key  supplier,  ensuring  register  control, 
imaging  proofs  and  plates  with  plate  bending  and 
press  register  systems. 

Equipment  to  be  demonstrated  includes: 
Millenium,  new  automated  programmable  plate 
bender  featuring  electronic  programmable  con¬ 
troller  to  allow  for  multiple  plate  cut-offs; 

Print  Control  Register  System  Equipment  includ¬ 
ing  semi-automated  plate  bender,  single-end  plate 
bender,  double-page  plate  punch,  single-page  film 
punch,  register  control  boards,  step  &  repeat 
board/tiling,  pins  and  pin  strips. 

Plate  Exposure  Equipment  including  \^culux  II 
5KW  Plate  Exposure  System  with  Automatic  Bellows 
and  Automatic  Proofing/Clearing  Filter,  Vaculux  ST 
5KW  Step  &  Repeat/Tiling  System  with  Automatic 
Bellows. 


Booth:  2747 

Buhrs  Americas  Inc. 

STAFFED  BY:  Don  Pionter,  pres.;  Tony  Cockerham, 
sales  eng.  mgr.;  Mike  Dodds,  sales  eng.  mgr./East. 
EXHIBIT:  Enveloper  MTR®  Poly-Wrapping  system 
in  Heidelberg  Finishing’s  booth,  connecting  in-line 
with  a  Heidelberg  NP-630  Inserting  System  and 
wrapping  product  from  the  NP-630. 


Booth:  3113 

Burt  Technologies  Inc. 

STAFFED  BY:  Rich  Burt,  president;  Jim  Burt,  vice 
president;  Connie  Burt,  mgr./marketing  operations; 
Larry  Frakes,  mgr./national  accounts. 

EXHIBIT:  Windows  NT  version  of  the  Burt  System, 
as  well  as  BURT  System.sql.,  next  generation  of  new 
integrated  newspaper  packaging  and  distribution 
software  tools  supporting  the  packaging  and  distri¬ 
bution  efforts  of  almost  30  production  facilities 
throughout  North  America. 

NT  and  SQL  Systems  include  modules  for  advertis¬ 
ing  order  entry,  packaging  and  production  plan¬ 
ning,  transportation  manifests  and  load  balancing, 
as  well  as  delivery  manifest  preparation. 
PostalManager  option  offers  support  for  postal 
delivered  product. 

New  features  include  graphical,  multi-instance 
forms  and  reports,  support  for  relational  databases 
such  as  Microsoft  SQL-Server  and  Oracle  and  inte¬ 
gration  with  Microsoft  Office.  Other  features  include 
fault-tolerance  and  data  redundanq  to  withstand 
network  and  file  server  failures  with  ability  to  work 
remotely,  with  only  occasional  connection  to  net¬ 
work  and  servers. 


Booth:  1620 

Canadian  Web  Consultants  Ltd. 

STAFFED  BY:  Stephen  TWeddle,  president;  Michele 
Belanger,  vice  president 

EXHIBIT:  Web  offset,  heat  set,  letterpress  plus  pre¬ 
press  consulting  services  specializing  in:  plant  lay¬ 
out  and  planning,  project  coordination,  turn  key 
press  installations,  rebuilds  and  repairs,  extensive 
experience  with  auxiliary  equipment,  heat  set  and 
cold  set  conversions,  equipment  evaluation,  train¬ 
ing  and  preventative  maintenance  programs 
designed  to  address  plant’s  specific  needs,  employee 
enrichment  programs,  in-house  hands-on  training; 
seminars  and  spoilage  control. 

Booth:  3101 

Cannon  Equipment  Co.  Inc. 

STAFFED  BY:  Pat  Geraghty,  national  sales  manager 
EXHIBITING:  NCL  Series  II  Cart  Loader  and 
Bundle  Distribution  System.  Modular  components 
include  E-Z  Lock  Cart  with  doors,  cart  loaders  and 
simple  cart  infeed  exit  lanes  or  fully  automated  cart 
accumulation  systems  for  cart  storage  and  han¬ 
dling,  carrier  carts  and  workstations  for  satellite 
distribution  centers  and  modular  display  racks. 
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Up  to 

100  Plates  Per  Oour 

New  Computer-to-Plate  Imager 
Oesigned  and  Manufactured  by  aii 


The  APS  3850  CTP  connects  to  a  conveyor  for  routing  plates  into 
an  on-line  processor.  Plates  may  be  plain,  pre-punched  or  notched. 

High-Speed  Throughpet! 

Flat-path  optics  and  transport  with  built-in  interleaf  removal 

Plate  Variety! 

Multiple  sizes  up  to  18.6"  x  26".  Red  or  Green  Laser  Models, 
200  plate  (trolley-fed)  capacity. 

Variable  Reselutienl 

From  1 000  dpi  to  2540  dpi  in  one  dot  increments 

Small  Footprint! 

63"H  X  79"W  X  32.5"D 

Easy  Integration! 

Uses  aii  RIPs  and  Mux/Hub  architecture 

Reliable  Performance! 

The  APS  3850  CTP  is  manufactured  by  aii  -  world  leaders  in  high 
performance  imaging  devices. 


Autologic 

Information 

International 


ail 


1050  Rancho  Conejo  Blvd.,Thousand  Oaks,  California  91320 
Tel:  (805)  498-96 1 1  Fax:  (805)  499- 1 1 67  Web:  www.autoiii.com 


Booth:  2646 

Carnegie  Mellon  Research  Institute 

STAFFED  BY;  Regis  Leonard,  new  development 
coordinator;  Dennis  Whalen,  manager/newspaper 
automation;  Ronald  Krutz,  director 
EXHIBIT;  Production  monitoring  and  control  sys¬ 
tems  including;  press  and  inserter  totalizer  systems, 
new  and  retrofit  tray  sortation  s^tems,  inserter  con¬ 
trol  upgrades  and  software  for  material  handling 
equipment,  inserter/packaging,  newsprint  inventory 
and  totalizing.  Services  include  simulation  and 
planning  for  production  facilities,  multi-vendor 
SN’stems  integration  and  customer  specification 
development.  Computer  systems  security-related 
services  include  system  evaluation  and  improve¬ 
ment,  training  and  remote  monitoring. 

Booth:  547 

CCI  Europe 

STAFFED  BY:  Carsten  J.  Christensen,  pres.:  Johnny 
Thogersen,  v.p.-mkt.  research/product  design.;  jorgen 
Valker,  v.p.-project  sales;  Richard  Tamargo,  g.m.;  Ed 
Easley,  account  mgr.;  Ulrik  Cramer,  mgr.-mktg. 
EXHIBIT:  New  release  of  integrated  editorial  front- 
end  and  pagination  sv’stem,  CCI  NewsDesk: 

CCI  ArticleChamp,  editorial  tool  for  ViYSIWYG 
editing  articles. 

CCI  TableEdit,  part  of  editing  tool  CCI  Edit/MS 
Word,  for  keying-in  table  data  or  importing  tables 
from  outside  sources  as  part  of  editorial  text. 

New  version  of  CCI  Electronic  MediaServer  fea¬ 
tures  automatic  export  of  content  to  multiple 
media. 

CCI  Mail  Gateway  allows  automatic  import  of  text 
and  images  by  using  standard  e-mail  tools. 

CCI  Wire  Text  Service  with  indexing  for  full  text 
search  and  automatic  notification. 

Other  Products:  advertising  production,  sales  and 
management  systems  including  CCI  AdDesk 
Production  and  CCI  AdDesk  Sales  (prototype). 

Booth:  1259 

CE  Engineering  Publishing  Systems  Inc. 

STAFFED  BY:  Chris  Ellsworth,  CEO;  Bob 
Waterhouse,  president;  Joe  Gionnone,  v.p.;  John 
Ferra,  general  manager;  Don  Rich,  dir./sales;  Jason 
Gammelgard,  dir/mktg.  &  advanced  products. 
EXHIBIT:  Decade  NT,  a  networking  server  software 
package  that  allows  unlimited  users  to  edit  stories 
with  a  Microsoft®  wordprocessor  that  interfaces 
with  Tandem®  SlI®  Systems. 

New  Services:  Electronic  Tear  Sheets,  Scanning 


Technologies,Compaq  Reseller,  Desktop  Computer 
Sales,  Repairs,  Networking,  Upgrades,  Consulting, 
and  Installations,  Tandem  value  added  reseller. 

New  Tandem  Equipment  Sales  and  Rate  Table 
Update  Service. 

Booth:  1309 

Celebro  Advertising  Solutions™ 

(See  listing  under  Gannett  Media 
Technologies  International) 

Booth:  113 

CKP  Newspaper  Systems  Inc. 

STAFFED  BY:  Dick  Mooney,  president;  Pat  Stewart, 
v.p./g.m.;  James  Mooney,  din/operations;  Ellen 
Stewart  and  Linda  Sanborn,  applications  specialists; 
Carl  Berg,  software  consultant. 

EXHIBIT:  Millennium  Classified  Advertising  System 
is  fully-integrated  classified  ad  processing  and  pagi¬ 
nation  system  easily  managing  complex  zoning 
requirements  and  handling  remote  bureau  ad-tak- 
ers;  revolutionary  Java  client  allows  deployment  of 
user  interface  on  common  browser;  network  archi¬ 
tecture  benchmarked  at  8.000  ads  per  hour;  also 
provides  simple  mechanism  for  automated  publica¬ 
tion  of  ads  to  your  Web  Site. 

Millennium  Editorial  Publishing  System  is  fully- 
integrated  editorial,  pagination  production  system 
to  manage  high  newspaper  page  volumes:  system 
shares  basic  architecture  with  Millennium 
Classified  and  is  totally  compatible  with  display  ad 
makeup,  graphics  and  logos. 

Millennium  Editorial  News  Browser  enhances  the 
system,  allowing  remote  journalists  access  to  news¬ 
paper’s  intranet  resources. 

Booth;  133 

ClassiFIND  Network 

STAFFED  BY:  Dave  Thoma,  pres,  and  CEO;  Greg 
Root,  national  sales  director;  Cynthia  Nottage,  vice 
president/marketing; 

EXHIBITING:  Online  multimedia  classified  tech¬ 
nology  for  the  newspaper,  broadcast  and  online 
industries. 

Booth.  2717 

Cleveland  Electric  Co. 

STAFFED  BY:  Buster  Cleveland,  Mike  Friedeberg, 
Amos  Stacey,  Robin  Ginn,  Jeff  Vines. 

EXHIBIT:  Cleveland  Electric  Company  has  a  team 
of  qualified  technicians  offering  full  range  of  ser¬ 
vices  including  emergenq'  services,  installations, 
preventative  maintenance  programs,  upgrades  and 
retrofits,  video  themiographic  surveys  and  circuit 
breaker  testing  and  repair.  Cleveland  Electric  also 
stocks  new  motors,  new  drives  and  replacement 
parts. 


Booth:  577 

CNI  Corp. 

STAFFED  BY:  Jon  Dickinson,  principal;  Mike  Gold, 
president 

EXHIBIT:  Leading  systems  integrator  for  newspaper 
industry  providing  solutions  for  display  advertising, 
editorial,  pagination,  classified  and  networks  based 
on  industry  standard  hardware  and  software,  net¬ 
works  and  databases. 

Products  demonstrated  include: 

Ad  Tracker,  powerful  tool  for  managing  and 
tracking  QuarkXPress  and  Multi-Ad  Creator  display 
ad  production,  providing  up-to-the-minute  infor¬ 
mation  on  every  ad  in  system  including  status  and 
current  operator,  reducing  common  mistakes  by 
automatically  sizing  ad  pages  and  naming  ad  files, 
purging  and  archiving  files  automatically  and 
automatically  creating  EPS  files  of  display  ads, 
naming  and  moving  them  into  pagination  systems. 

Special  Edition  provides  the  tightest  integration  of 
Word  and  QuarkXPress  available  featuring  exact 
Quark  H&J  from  within  Word;  headlines  can  be  fit 
right  in  Word;  edits  made  in  Quark  update  the 
Word  file;  shows  exactly  how  many  lines  over  or 
under  story  is  plus  exact  line-ending  decisions; 
multiple  users  can  edit  content  on  same  Quark 
page  at  same  time. 

Booth:  1239 

Collectech  Systems  Inc. 

STAFFED  BY:  John  C.  Rawlins  Jr.,  senior,  vice  presi¬ 
dent/sales;  Elena  Kolbengtson,  executive  assistant 
EXHIBIT;  New  tools  and  technology  to  assist  news¬ 
paper  in  maximizing  subscriber  retention. 

Booth:  1459 

CompuTEXT  Inc. 

STAFFED  BY:  Jimmy  Connell,  president 
EXHIBIT:  CompuClass  5.0  advertising,  COMETlll 
editorial,  pagination  and  layout  solutions  providing 
tools  for  answering  Y2K  issues.  CompuText  utilizes 
Windows  NT  platforms  (Windows  NT,  SQL  Server, 
ODBC,  Windows  95  Clients,  Word  97,  QuarkXPress 
4.0,  Cry'stal  Reports  Professional). 

Booth:  2162 

CONPT-Japan  (Conference  for  Newspaper 
Production  Technique-Japan) 

STAFFED  BY;  Yuichi  Okamura,  chairman; 

Y.  Sakuma,  manager;  Ray  Kimura,  coordinator 
EXHIBIT:  Association  of  newspapers  and  providers 
of  goods  and  services  for  newspaper  industry  with 
objective  to  work  together  with  newspaper  compa¬ 
nies  for  improvement  and  advancement  of  newspa¬ 
per  production  technology,  founded  in  1975  by 
companies  that  manufacture  and  provide  equip¬ 
ment  and  services  for  newspaper  production. 


20N  Editor  &  Pi  BLISHER 


http://www.mediainfo.com 


May  9, 1998 


Jan.  1. 2000 

We  saw 


Our  Year  2000  compliant  software  is  already 
live  and  field-proven  on  dozens  of  client 


systems  right  now.  And  SII 
is  on  deck,  ready  for 
rapid  delivery  of  Year 
2000  solutions  for 
those  who  need  them. 


We're  celebrating  our  25th  year  in  business 
by  looking  forward.  Y2K  compliant  software 
today  is  one  more  way  System  Integrators 


continues  to  provide  the  most  reliable 


solutions  for  our  customers,  year  after  year. 

For  complete  information  about  Y2K  solu¬ 
tions,  visit  our  web  site  at  www.sii. com/2000 
or  call  1-800-445-4744.  And  check  out  all 
the  products  and  services  SII  has  to  offer  at 
NEXPO  '98  in  Orlando,  June  20-23.  We'll  be 
in  Booth  711. 


System  Integrators,  Inc.® 


Booth:  3247 

Craftsman  Newspaper  Production  Systems 

STAFFED  BY:  Richard  T.  Higgins,  president;  Roger 
S.  Miller,  vice  president 

EXHIBIT:  North  American  distributor  of  Windab 
high  speed  automatic  palletizers,  cart  loaders, 
robotic  systems,  gripper  conveyors  and  bundle  dis¬ 
tribution  systems;  Schur  Packaging  System  insert¬ 
ers,  bottomwrappers,  plasticwrappers,  addressing 
and  labeling  machines;  Instrument  Control  Service 


Inc.  inserters,  packaging  cell  controls,  roll  handling 
controls  and  totalizing  systems. 

Booth:  801 

CText  Inc. 

STAFFED  BY:  Eugene  Kiel,  vice  president/market¬ 
ing;  Karl  Weiss,  director/sales,  Western  region;  Paul 
Mrozinski,  director/sales  and  support  services 
EXHIBIT:  Innovative,  flexible  Y2K  compliant  con¬ 
tent  management  systems  for  editorial  and  adver- 
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tising  applications;  CText’s  Advision  and  ALPS  for 
managing  advertising  content  and  pagination; 
Dateline  and  Expressline  for  managing  editorial 
content  and  pagination;  products  with  32-bit 
Windows  NT  client/server  applications  utilizing 
open  system  architecture  using  standard  hardware 
and  softeware  platforms. 

Booth:  147 

Cymbolic  Services 

STAFFED  BY:  Neena  Rahemtulla,  marketing  com¬ 
munications  manager;  Nick  Haddon,  marketing 
director;  Alex  Holowko,  sales  director 
EXHIBIT:  Newsjet  computer-to-plate  system  pro¬ 
ducing  plates  or  film  at  1,000  d.p.i.  in  under  two 
minutes;  semi-automatic  gripper  system  accommo¬ 
dates  a  variety  of  sizes;  maximum  37-by-27  inches 
for  newspaqper  formats;  2,000  dpi  output  in  under 
four  minutes. 

Booth:  738 

Dalai  Software 

STAFFED  BY:  Heriberto  Garcia,  CEO;  Juan  L. 

Aguirre,  mgr.-mktg,/channels;  Gerardo  Trevino, 
mgr.-research/development. 

EXHIBIT;  New  version  of  Dalai  Intranet  for 
Newspapers  including  complete  editorial  system 
and  SQL  classified  and  display  advertising  solution 
allowing  construction  of  Intranet  by  mixing  com¬ 
ponents  from  several  suppliers  with  Dalai’s  special¬ 
ized  newspaper  solution  set. 

Other  products  include  PageXtractor,  a  full-text 
searchable  QuarkXPress  document  digital  archival, 
and  Dalai  Mobil,  PDA-based  portable  editorial  sta¬ 
tion. 

Booth:  1606 

Data  Engineering  Ltd. 

STAFFED  BY:  Jarmo  Seppanen,  vice  president; 
Juhani  Virtanen,  department  sales  manager 
EXHIBIT:  NEXPO  exhibits  include  F-PAR  and 
Pagevision  systems. 

Data  Engineering’s  products  are  designed  to 
ensure  correct  ink  key  presetting,  production  man¬ 
agement  and  printing  quality  control  with  products 
including  NPS  and  OPS  plate  scanner,  FR  film 
readers,  F-PAR  digital  presetting  scanner  applica¬ 
tions  and  Pagevision  calibrated  on-screen  proofing 
systems. 

Booth:  1212 

Data  Sciences  Inc. 

STAFFED  BY:  Dan  Martini;  Mark  Ganslaw;  Deane 
Parkhurst;  Kelli  Nowak;  Dave  Hunter;  .Mick  Rocks 
EXHIBIT:  Developer  of  newspaper  business  software 
since  1972  and  installed  at  large  and  small,  daily 
and  weekly  publications.  Featured  products  include 
new  Oracle  7/Windows  NT/Powerbuilder  Circulation 
and  Display  Advertising  Accounts  Receivable 
Software  offering  Common  Address  Module  for  stor¬ 
ing  addresses  in  one  central  location  and  append¬ 
ing  information  to  address,  household,  person  and 
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business  levels.  All  products  are  Microsoft 
Compliant  running  in  a  True  Client  Server  environ¬ 
ment.  For  on-line  Address  Cleansing  of  addresses, 
DSI  has  incorporated  Postalsoft  Software  in  all 
products.  Also  offered  is  Cash  Register,  Classified 
Transient  and  Newsprint  Inventory’. 


standard,  four-ply  gauge  and  option  for  printers  who 
want  flexibility  in  packing  the  blanket. 


Booth:  2626 

Day  International  Inc. 

STAFFED  BY:  Bill  Smalls,  Larry  Cabaniss,  Mike 
Treadway,  Julio  Vela,  dirs.-sales;  Mike  Neroni,  mgr.- 
ntl,  sales. 

EXHIBIT:  Complete  line  rrf  blankets  for  single-wide 
presses  such  as  the  NewsMaker  8889  featuring  no¬ 
pack,  dual  compressible  layer  designed  for  neutral 
feed  characteristics;  the  NewsMaker  8891,  a  no-pack, 
positive  feed  blanket;  and  Newsprinter  8894  featuring 


Booth:  1829 

DENEX  Inc. 

STAFFED  BY:  Christer  Olsson,  corporate  pres./CE0; 
Gary  Carroll,  pres./L'.S.;  Jeff  Gelfand,  dirynat'l  sales 
&  mktg.;  Yves  Robinet,  mgrytechnical  operations. 
EXHIBIT:  Products  include  latest  version  of 
CopyTrack™,  a  production  tracking  and  informa- 


Booth:  1229 

DataTImes 

STAFFED  BY:  Mike  Harris,  manager/publisher  ser¬ 
vices;  Tony  Dempewolf,  software  engineer,  Valerie 
■Maclixxl,  vice  president/UMI  strategic  alliances. 
EXHIBIT:  Serving  publishers  with  industry-leading 
text  archive  solutions  since  1981,  DataTimes  prod¬ 
ucts  include: 

ProQuest  Publisher,  a  browser-interfaced,  intranet 
Web  server-based  archive  system  for  processing  edi¬ 
torial/pagination  content  using  custom  filtering 
application,  allowing  stories  to  flow  directly  into  the 
database  or  into  work-in-process  area  where 
enhancements  and  fielded  information  may  be 
optionally  added  by  library  personnel;  story  retrieval 
with  multiple  search  interface  options,  tailoring 
query  and  document  display  needs  to  end-users; 
browser-interfaced  system  administration  includes 
features  for  filtering  and  updating  story  files,  mak¬ 
ing  story  corrections  and  exporting  content  to 
online  information  providers  such  as  UMI’s 
ProQuest  Direct  or  your  Web  site;  package  directly 
supports  simple  hyperlinked  photos/graphics  with 
associated  story  text  and  may  optionally  be  fully 
integrated  with  the  AP  Preserver  photo/graphics 
archive;  operates  on  NT  or  Sun  Unix. 


We  strapFof  the 
top  20  newspapers 
SH,  across  America... 


Booth:  1847 

Dauphin  Graphic  Machines  Inc. 

STAFFED  BY:  Chris  Lunt,  exec,  v.p.;  Jack  Little,  v.p. 
sales;  Bob  Dietz,  Dave  Romberg,  sales. 

EXHIBIT:  Manufacturer  of  DGM-4.S0  and  DGM-850 
single-width  printing  units  together  with  IXiM-1030 
and  DGM-1050  folder  for  printing  industry  will  be 
displaying  the  DGM430  2-high  and  the  DGM-1030 
folder.  Sales  representatives  will  be  available  to  dis¬ 
cuss  equipment,  sales  and  service  while  also  autho¬ 
rized  for  sales  and  service  of  Fincor  Press  Drives. 
IXiM  offers  an  extensive  parts  inventory,  24-hour 
emergency  service,  electrical  field  service,  appraisals 
and  consultations. 


Booth:  1640 

David  M  Co. 

Division  of  Day  International  Inc. 

STAFFED  BY:  E.G.  Mills,  pres.;  Bob  Hasinbiller, 
nat’l  sales  mgr.;  Charles  FMwards,  technical  service 
manager 

EXHIBITING:  David  M  Quanta  Lith  special  edition 
offers  high-quality  solid  and  halftone  reproduction. 
It  eliminates  feed  and  registration  difficulties,  tight 
web  and  web  breaks,  as  well  as  gapping  and  wrin- 
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tion  system  for  planning,  totalizing  and  reporting  all 
production  activiK  from  folder  through  distribution, 
and  ReelTrack,  a  Windows-based  sNStem  to  track  and 
provide  reports  for  newsprint  shipments,  inventory 
and  runnabilire. 

Both  sv’stems  run  on  Microsoft®  Windows  and  will 
display  accurate  “real-time”  production  status.  Web 
server  applications  can  be  used  for  Internet  & 
intranet  web  pages  for  viewing  of  “real-time”  and 
other  production  data  remotely.  All  data  is  stored  in 
shared  SQL  database  for  automatic  end-of-run  and 
management  trend  reports, 
leaser  CopySensors,  copy  counters  designed  for  the 
most  accurate  counting  possible  in  all  applications: 
lapped  or  shingled  stream,  gripper  pickup,  gripper 
conveyors,  inkjet  labeling,  stackers,  etc. 

Booth:  1573 

Devlin  Electronics  Ltd. 

STAFFED  BY:  Martin  Baker,  mng.  dir;  Richard 
Sucher,  mgr. -sales;  Vic  Bostock,  mgr. -development. 
EXHIBIT:  New  KCN-144  keyboard  which  combines 
standard  PC104/105  layout  with  additional  40 
function  keys  which  can  be  user  dedicated;  key¬ 
board  has  been  chosen  by  a  number  of  large  users 
to  be  integrated  with  new  Unisys  Hermes  system. 

Devlin  offers  range  of  high  reliability  keyboards 
designed  to  improve  operator  efficiency  in  newspa¬ 
per  prepress  applications;  designed  to  interface  easi¬ 
ly  with  industry  standard  software  including  Atex, 
SIl  and  Unisys,  keyboards  offer  independence  of 
hardware  by  incorporating  multiple  interfaces;  key¬ 
board  can  migrate  from  Atex  to  IBM  to  RS6OOO, 
reducing  need  for  operator  retraining;  rapid  and 
comprehensive  keylop  color  and  legending  service 
offered,  allowing  complete  customization  for  each 
application. 


Booth:  1309 

Digital  Collections 

(See  Gannett  Media  Technologies 
International) 

Booth:  269 

Digital  Data  Publishing  Inc. 

STAFFED  BY:  Javier  Semerene,  pres/CEO;  Alvaro 
Rodriguez,  v.p.;  Liliana  Fiano,  v.p.-operations. 
EXHIBIT:  Leading  integrator  for  pre-press  and  digi¬ 
tal  assets  management  is  exhibiting  Dalai  Intranet, 
multi-modular  system  integrating  all  newspaper 
activities  in  single  Intranet/Extranet  system  and 
automating  Internet  publishing. 

DDPI  system  modules  include  DalaiCompass, 
Dalai  NewsCreator,  Dalai  PowerWire,  Dalai 
NewsPlacer,  Dalai  Page  Xtractor,  Dalai  NewsAudit, 
Dalai  Comercial,  Dalai  Interlncome  and  Dalai 
InterAgency. 

Other  DDPI  products  include:  Digital  Databank, 
Intersep  OPl,  Imposition  Publisher,  Page  Pairer, 
and  Express  Rip. 


Booth:  413 

Digital  Technology  International 

STAFFED  BY:  Don  Oldham,  CEO;  joAnn  Froelich, 
pres.;  Richard  Hall,  p.r;  Eric  Brandt,  system  config¬ 
uration  consultant;  Bret  Petersen  &  Katherine 
Klein,  product  demos. 

EXHIBIT:  Latest  versions  of  fully-integrated  systems 
for  editorial,  pagination,  ad  production,  classified, 
image  management  and  archiving;  Windows 
95/NT  and  Macintosh  workstations  run  against  SQL 
databases  enhanced  with  Retrievalware,  a  semantic 
full-text  search  engine. 

Products  include  Newsroom  Management  for 
scheduling  assignments  and  intranet  communica¬ 
tion;  Archive  Librarian,  a  tool  to  control  and  add 
value  to  stories  before  automatic  migration  to 
archive;  DT  Webserver  allowing  for  editorial  content 
and  classified  ads  to  be  published  directly  to 
Internet  and  to  be  updated  dynamically. 


Booth:  1255 

DK&A  Inc. 

STAFFED  BY:  David  Brannan,  dir.-ntl.  sales;  Charles 
James,  v.p.-technical  services/sales/mktg.;  Gerry 
Greene,  mgr. -sales  east  coast  region. 

EXHIBIT:  Leading  supplier  of  prepress  software 
solutions  for  publishing  and  printing  industries, 
internationally  selling  software  products  that  have 
easy-to-leam  and  intuitive  interfaces  to  deliver 
immediate,  measurable  productivity  gains. 
INposition  2.5  is  only  imposition  product  available 
that  can  impose  native  QuarkXPress  4.0  files,  as 
well  as  PageMaker  and  PDF,  from  their  native  envi¬ 
ronments.  PostScript,  EPS,  TIFF  and  PICT  files  may 
be  imposed  also,  from  both  Macintosh  and 
Windows  applications,  allowing  the  user  to  create 
publication  from  multiple  documents  in  many  dif¬ 
ferent  formats. 

The  Trapper  is  first  full-featured  object-based 
color  trapping  solution  offering  virtually  unlimited 
control  and  flexibility  to  users  and  enabling  users 
to  trap  each  and  every  object  within  the  PostScript 
environment,  including  embedded  EPS  files;  fea¬ 
tures  include  editing  on  screen,  unlimited  spot 
colors  and  automatic  removal  of  existing  traps. 
INposition  Lite  (Mac  and  Windows)  is  user- 
friendly  tool  supporting  up  to  4-up  plates  and  32- 
page  signatures;  ideal  for  smaller  and  simpler 
imposition  jobs  not  requiring  full  power  of 
INposition. 


Booth:  3017 

Domino  Amjet  Inc, 

STAFFED  BY:  Scott  Larson,  mgr.-cp  sales;  Brad 
Gill;  Hank  Heupel;  Kevin  McMurtagh;  Jim  Denys; 
Sam  Smethers. 

EXHIBIT:  Products  include  high  speed  post-press 
inkjet  addressing  and  stacker  control.  Jet  Array  LTE 
provides  four  lines  of  high-quality  text  for  variable 
messaging,  addressing  and  barcoding  along  with 
EditorZ  Controller  and  NP  Tracker. 


Booth:  1541 

Douthitt  Corp. 

STAFFED  BY:  Mark  Froelich,  John  Diehl,  Mark 
Diehl. 

EXHIBIT:  Products  include:  FleXgem  TWin  Frame 
Platemaker  for  exposing  Flexographic  plates 
including  NAPP  Systems;  offering  two  Option  “X” 
Vacuum  System  Frames  with  self-contained  high- 
wattage  point  light  and  automated  exposure  con¬ 
trol;  built  with  same  heavy  duty  design  characteriz¬ 
ing  Douthitt  trademark  for  more  than  78  years. 
Semi-automated  Model  Gemini  TWin  Frame 
Platemaker.  equipped  standard  with  two  GATF 
Intertech  Award-winning  Option  “X”  Vacuum 
System  Frames  offering  speed,  registration  and  per¬ 
formance;  two  motorized  vacuum  frames  allows 
one  operator  to  simultaneously  load/unload  one 
frame  while  the  other  is  exposing  with  choice  of 
5,000  or  8,000-watt  printing  lamp,  making  the  sys¬ 
tem  the  fastest,  highest  quality  platemaker  in  its 
class. 


Booth:  1352 

Duarte  Register  Systems  Inc. 

STAFFED  BY:  Martin  A.  Peters,  Kevin  M.  Klass, 

Marco  Cema. 

EXHIBIT:  Provider  of  pin  registration  for  web  presses, 
offering  precise  im^e  control  from  pasteup  or  elec¬ 
tronic  output  on  to  the  press;  configured  to  work  with 
existing  press  and  prepress  equipment;  increases  pro¬ 
ductivity  and  profitability  by  reducing  paper  waste, 
virtually  eliminating  plate  remakes,  providing  faster 
press  starts  and  printing  more  color  in  register  in  less 
time  (whether  offset  or  direct) . 

Other  products  include  Duarte  WEB-STEP 
Imagesetter  Tiling  System  providing  simple,  precise 
and  innovative  way  to  tile  pre-punched  imageset 
output  in  platemaker;  configured  to  work  with 
imagesetter  and  with  register  system. 


Douthitt  Corp. 
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Booth:  3247 

DYC  Supply  Co. 

STAFFED  BY;  Jack  Valdespino,  Kevin  Kennedy. 
EXHIBIT:  Complete  line  of  offset  printing  blankets 
including  the  NP-21, 4-ply  no-pack  blanket 
designed  for  use  on  all  newspaper  presses,  especially 
tower  presses,  such  as  Colorliner  and  Newsliner, 
blanket  provides  excellent  dot  reproduction  and 
maintains  consistent  registration,  especially  with 
color  decks;  neutral  feed  blanket  eliminates  the  need 
to  compensate  for  overfeed  and  underfeed  keeping 
the  web  tight  between  units  on  the  towers  while 
controlling  tension  going  into  folder  and  elimi¬ 
nates  use  of  more  than  one  type  of  blanket  on 
entire  press:  special  rubber  surface  allows  for  quick¬ 
er,  easier  washups  between  runs  and  is  easy  to 
mount  on  qlinder.  As  with  all  DYC/Kinyo  blankets, 
thickness  is  guaranteed  to  be  within  eight  ten-thou¬ 
sandths  of  an  inch. 

Booth.  3247 

Dynaric,  Inc. 

STAFFED  BY:  Bob  Frey;  Mike  Moses;  Len  Brown; 

■Mike  Ameser;  Sal  Paldino;  Steve  Mishler. 

EXHIBIT:  Supplier  of  striping  machinery  to  news¬ 
paper  industry  provides  quality  strappers  to  17  of 
top  20  newspapers  across  America. 

Products  include  NP-3  strapping  machine,  high 
speed  machine  capable  of  applying  50  straps  per 
minute,  allowing  for  increased  production  capabli- 
ties;  equipped  with  external  operator  interface  fea¬ 
turing  four-line,  easy-to-read  language  display, 
identifying  operational  status  of  the  unit;  low  bun¬ 
dle  sensor,  soft  clamp  compression,  wider  tension 
range  and  bundle  conditioning  system  provides  for 
appropiate  amount  of  tension  allowing  for  more 
uniform  bundle;  accommodates  user  with  remov¬ 
able  panels,  end  of  strap  sensor,  quick  change  dis¬ 
penser  and  external  adjustable  tension  control. 
RLM-1,  a  high-speed  bottom  seal  strapper  for 
offline  applications,  capable  of  strapping  50  bun¬ 
dles  per  minute,  featuring  the  industry’s  first  auto 
bundle  sensor. 

Booth:  3201 

EAM-Mosca  Corp. 

EXHIBIT:  Full  line  of  strapping  equipment  for 
newspaper  industry  including  completely  new  TR2- 
3  heavy-duty,  fully  automatic  newspaper  bundler 
featuring  speed  of  up  to  45  bundles  per  minute  and 
unique  TR-1  “In-Line”  cross  strapping  machine 
that  cross  straps  bundles  without  bundle  turning. 


lit  the  pieces 
in  place  for 
the  year  ^1000.  ~ 


VisionShift  Advertisings 

The  most  feature-rich  client  server 
advertising  system. 


InfiptementafficHi  Piar;. 

We  provide  step  by  step  procedures  for  success. 


A  highly  trained,  industry-knowledgeable  team  of 
experts  who  installs  the  system  and  trains  your  staff. 


Your  advertising  team,  staff  and  management 
are  an  integral  part  of  the  implementation. 


For  more  information  on  Geac  products  and  how  we  can 
help  your  newspaper  make  the  leap  into  the  2V'  century, 
visit  www.cyhIishiiigsyTitems.geac.com, 
NEXP8  booth  601  or  call  (813)  878-7867. 
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Booth:  1912 

Eclectic  Co.  Inc. 

STAFFED  BY;  Ronald  M.  Wantz,  pres.;  Douglas  D. 
Wantz,  project  mgr. 

EXHIBIT;  Pressroom  environmental  systems,  featur¬ 
ing  UMA450  and  UMA750  dust  collectors  for  press¬ 
room  dust  control  and  folder  enclosures  for  the  fold¬ 
er  and  slitter  group. 

Also;  Eclectic  Waste  Ink  Reclaimer,  a  unit  for 
recycling  waste  ink;  Eclectic  Solvent  Recovery 
Systems;  Ink  Mist  Control  systems,  quiet  rooms  and 
enclosures. 


Booth:  1013 

ECRM  Inc. 

STAFFED  BY;  Ken  Hurtubise.  v.p.-mktg.;  Thomas 
Ireland,  mgr.-ntl.  mktg.;  Vince  Cooper,  dir.-sales. 
EXHIBIT;  .Marlin  imagesetter,  which  utilizes  imag¬ 
ing  technology  from  ECR.M’s  Holotek  division,  and 
can  achieve  imaging  speeds  of  60  ipm  at  1000dpi. 

It  also  automatically  cuts  film  to  size.  It  also  offers 
a  full  18.1"  imaging  width  for  newspapers  needing 
fast  imaging  speed  at  a  cost  effective  price. 

Knockout  4550  an  18"  wide,  high-resolution 
imagesetting  system,  with  head  and  tail  punch  mod¬ 
ules.  Precise  imaging  and  film-to-film  accuracy  is 
made  pos.sible  by  a  tension  control  system,  from  the 
input  cassette  to  final  film  delivery.  The  dual  buffer 
exit  system  allows  it  to  be  connected  directly  to  a 
film  processor. 

,AIR75  color  digital  platesetter  is  perfect  for  print¬ 
ers  that  are  looking  to  go  straight  to  metal  plate, 
because  its  unique  multi-beam,  internal  dmm 
design  optimizes  imaging  and  overall  plate  han¬ 
dling  performance  at  speeds  of  over  100  plates  per 
hour. 

CtF  (Computer-to-film)  and  CtP  (Computer-to- 
Plate)  Server  software  designed  to  maximize 
imagesetter  and  platesetter  productivity.  The  Server 
software  enables  ECRM  imagesetters  to  interface 
with  many  front-end  systems  and  allows  users  with 
older  front-end  systems  to  drive  more  modem 
imagesetters. 


Booth:  437 

Edgil  Associates  Inc. 

STAFFED  BY:  Ed  Hopey;  pres.;  Gil  Wolsky,  v.p.;  Linda 
Gagnon,  v.p.-sales/mktg.;  Jeff  Kosiorek,  .Marcom 
mgr.;  Bill  Jatromb  &  Sean  Callahan,  sales  execs. 
EXHIBIT;  Complete  Web-based  .\d  Order  Entry  sys¬ 
tem.  With  this  new  modular  advertising  technolo¬ 
gy,  newspapers  are  able  to  accept  and  manage  cus¬ 
tomer  ads  and  accounts  online.  It  provides  a  com¬ 
prehensive  standard  for  incorporating  online  ad 
management,  billing  and  security,  with  smooth 
transition  into  newspaper's  current  online  environ¬ 
ment.  .Ad  transaction  processor  allows  for  submis¬ 


sion  of  classified  ads  for  advertising  classifications 
through  automated  phone  room’  atmosphere. 

Display  Ad  .Management  module  enables  newspa¬ 
pers  to  break  apart  display  ads  to  create  individual 
ads  for  accurate  responses  to  Web  queries.  AdParse 
and  WebCentral  products  allow  this  vocabulary  to 
be  normalized  and  searched  from  the  Web.  Display 
ad  manager  can  also  be  used  as  stand-alone  system 
for  quick  breakdown  of  display  ads.  Logos,  images, 
and  corporate  profiles  combine  for  complete  multi- 
media  experience  and  revenue  generating  opportu¬ 
nities. 

EdgCapture,  solution  for  automated  processing  of 
advertising  and  circulation  prepayments,  will  be 
shown  on  new  Windows  NT  platform.  New  features 
for  NewsCentral  include  dynamic  content  evalua¬ 
tion  by  easily  creating  and  executing  programs 
which  perform  specific  tasks,  such  as  editing  head¬ 
ers  or  copy  for  electronic  publishing  opportunities. 

Booth:  1147 

Editor  &  Publisher  Co.  Inc. 

ST.AFFED  BY:  Chris  Phillips,  publisher- 
circulation/production;  Colin  Phillips,  publisher¬ 
advertising/research;  Dennis  O'Neill,  v.p.- 
sales/advertising;  .Marsha  Stoltman,  v.p.-marketing 
relations;  Betsy  Maloney,  associate  advertising  direc¬ 
tor;  Ramona  Cox,  Howard  Flood,  Mike  Madden, 

.Mike  Rogers,  and  Joanne  Stahl,  regional  sales  man¬ 
agers;  Eileen  Long,  classified  advertising  manager; 
Greg  Lawner.  database  manager. 

EXHIBIT:  New  design  and  new  columns  of  Editor  & 
Publisher  Interactive  Web  site;  new  bi-monthly 
MediaINFO.com,  Journal  of  the  Online  News 
Industry;  new  weekly  topical  coverage  of  technology 
issues  in  E&P  magazine;  new  departmental 
phone/fax/e-mail  listings  for  U.S.  dailies  in  the 
NEW  1998  Editor  &  Publisher  International  Year 
Book  CD-ROM. 

Presenting;  Current  issues  of  Editor  &  Publisl}er 
magazine,  the  "bible”  of  the  newspaper  industry; 

Free  Paper  Publisher,  monthly  magazine  maga¬ 
zine  exclusively  serving  free  paper  industry; 

Editor  &  Publisher  International  Year  Book, 
enqclopedia  of  industry  providing  more  infomia- 
tion  on  more  newspapers  than  any  other  single 
directory. 

E&P/FPP  Community.  Speciality  &  Free 
Publications  Year  Book  provides  complete  data  on 
papers  and  groups  of  these  rapidly  expanding 
industries. 

Editor  &  Publisher  Market  Guide  helps  sell  news¬ 
paper  markets  with  demographic  and  commercial 
information,  including  quality  of  life  data,  for  every 
U.S.  and  Canadian  newspaper  market. 

U.S.  Market  Forecasts  is  quickly  setting  new  stan¬ 
dard  for  marketing  source  books  packed  with  com¬ 
prehensive  data  and  projections  for  all  towns  in  the 
U.S.  with  population  of  2,500  or  more. 


Editor  &  Publisher  Interactive,  the  most  accessed 
Web  site  of  the  U.S.  newspaper  industry;  news, 
events,  classifieds,  research  links  to  more  than 
10,000  news  sites  (across  all  media)  around  the 
world.  Access  E&P  magazine  archives  since  1988, 
E&P  Interactive  archives  since  1995  and  Free  Paper 
Publisher  archives. 

Get  details  and  sign  up  for  new  media  confer¬ 
ences;  10th  Annual  Interactive  Newspapers,  Feb.  17- 
20, 1999,  Atlanta,  Ga.;  3rd  Annual  .Mdios 
Interactivos,  Dec.  2-5, 1998,  Miami,  Fla. 

Booth:  1616 

Ediwise 

STAFFED  BY;  Susan  Sulman,  pres.;  Jeff  Low, 
account  mgr.;  Eric  Wee,  dir.-electronic  commerce; 
Dave  .Maggs.mgr. -development;  Rose  Gonzalez,  sr. 
support  analyst. 

EXHIBIT:  A’ear  2000  compliant  Electronic 
Commerce  documents  translation  and  mapping 
services  for  printers  and  publishers.  Services  will 
convert  existing  EC  documents,  independent  of 
application  software,  into  Year  2000  compliant 
transaction  sets. 

Ediwise  will  highlight  its  industry  de-facto  stan¬ 
dard  and  year  2000  compliant  AbitRoI  Pro®  sys¬ 
tem.  In  existence  for  11  years  and  installed  at  over 
170  sites,  the  system  is  a  must  for  consolidated 
paper  purchasing,  warehousing,  production,  waste 
and  accounting  management. 

Demonstration  geared  to  your  focus  showing  sys¬ 
tem’s  ease  of  use  and  proven  benefit  as  a  purchas¬ 
ing  management  tool;  for  warehouse  roll  mix 
management;  for  production  job  estimating  and 
costing;  for  NAA  compliant  waste  management  and 
financial  reporting  has  made  it  a  leading  industry 
tool. 

Booth:  1563 

ELAPLAN  Buchholz  GmbH  &  Co. 

STAFFED  BY:  Wolf  Buchholz,  project  mgr.;  Roland 
Neigenfind,  mgr. -sales. 

EXHIBIT:  PrePress  To  Print:  MultiLink  Server  and 
adapter  system  to  organize  the  image  setting 
between  DPI  process  (digital  page  make  up)  or 
paste  up  handling  to  set  a  final  page  on  film,  pre¬ 
pared  for  CTP  or  direct  on  a  CTP  recorder. 
Providing  inhouse  and  facsimile  solutions;  integra¬ 
tion  of  existing  equipment  and  recorder  types; 
workflow  and  PageTrack  oriented;  color  presetting; 
and  final  page  softproof. 

PrintFax:  a  high  performed  facsimile  system,  spe¬ 
cialized  for  newspaper  requirement,  including 
Workflow  and  PageTrack  tools. 

Color  Presetting:recorder  bitmap  oriented  preset¬ 
ting  data  for  any  press  control. 

MultiLink  Adaptenan  adaption  of  recorders,  scan¬ 
ners  and  rips  into  future  oriented  CTP  solutions. 
PressFax;  support  and  upgrades  for  the  Hell 
PressFax  world. 
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Booth:  629 

Electric  Classifieds  Inc.  (ECl) 

STAFFED  BY;  Alan  Mutter,  pres./CE0;  Mark 
Elchinoff,  v.p./CF0;  Jack  Dale  &  Maureen  Dohert\', 
dirs. -sales:  Tom  Barquinero,  dir.-mktg.;  Bill  Gimbel, 
v.p.-development. 

EXHIBIT:  The  industry  's  first  and  completely  flexi¬ 
ble  online  classified  advertising  system,  based  on 
intensive  real-world  experience  and  built  with  state- 
of-the-art  technology,  it  provides  online  classified 
publishers  with  everything  they  need  to  build  a 
variety  of  revenue  streams  —  today  and  in  the 
future. 

The  new  Internet  Classified  Engine  consists  of 
modular  tools  and  templates  built  on  a  rapid 
and  robust  server  platfonn.  It  can  search  and 
serve  more  ads  faster:  the  system  grows  efficient¬ 
ly  to  meet  your  needs;  creates  new  advertising 
categories  and  change  ad  classifications  on  the 
fly.  You  can  use  the  simple  user-interface  tem¬ 
plates  or  build  your  own  with  any  HTML 
authoring  product,  as  well  as  host  the  system 
—  or  ECl  can  do  it  for  you.  ICE  has  advanced 
technology  for  handling  display  ads,  the  most 
complete  private-branded  employment,  auti> 
motive  and  real  estate  solutions.  It  also  has 
more  than  a  dozen  multiple-revenue  opportuni¬ 
ties. 


Booth:  1917 

Ewert  America  Electronics  Ltd. 

STAFFED  BY;  Richard  Ewert.  pres.;  Chris 
Eickhoff,  exec,  v.p.;  David  Robinson,  v.p.-mktg. 
EXHIBIT;  Press  control  console:  planning  and 
presetting  system:  material  flow  and  roll  man¬ 
agement  system;  and  retrofit  solutions. 


Booth:  2513 

Fincor  Electronics 

STAFFED  BY;  Lee  Hankey,  mgr. -printing  prod¬ 
ucts;  Dick  Simmons,  mgr. -engineering;  Cheryl 
Freedman,  mktg. 

EXHIBIT;  TVo  new  AC  micro-controllers,  OEM- 
designed,  microprocessor-based  units  which  rep¬ 
resent  the  latest  advances  in  AC  drive  technolo¬ 
gy  and  are  cost  effectively  priced  to  suit  a  range 
of  OEM  requirements. 

Both  the  ACX  and  BCX  are  1 15,  208/230  and 
460  VAC,  single-  and  three-phase  units,  and  are 
furnished  in  a  rugged  NEMA  1  ventilated  enclo¬ 
sure.  The  ACX  is  available  in  1/6  through  10 
horsepower  and  has  90  programmable  parame¬ 
ters.  The  BCX  is  available  from  1/6  through 
five  horsepower  ;ind  features  two  LED  indicators 
and  three  potentiometers  for  adjustments.  They 
are  both  made  in  the  USA  and  UL  and  cUL  list¬ 
ed. 

Products  include  single  and  double-width  drive 
systems  designed  specifically  for  printing  pres.ses. 
Systems  are  easily  :idapted  to  new  press  installa- 
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tions  or  configured  for  upgrades  to  existing  installa¬ 
tions.  Complementary  equipment  (i.e.  operator 
panels  and  digital  data  collection  systems)  will  be 
displayed.  Also  the  “Spark  of  Life"  retrofit. 


Booth:  2428 

Flint  Ink  Corp. 

STAFFED  BY:  David  B.  Flint,  exec,  v.p.;  Roy  T. 
Beagle.  v.p./g.m.;  Susan  C.  Kuchta,  dir-  group 
mktg.;  Gregory  .M.  Lawson,  pres.-  North  American 


operations:  Norman  A.  Harbin,  dir.-newspaper  ink 
products. 

EXHIBIT:  Worldwide  printing  ink  supplier  high¬ 
lights  economical,  environmentally-friendly  news 
inks;  Arrowlith  Performance  Plus  enhanced  soy  col¬ 
ors;  Arrowlith  Rub-Free  Soy  Black,  lOO^i  soy-based, 
average  2%  VOC,  offset  inks:  Lustre  Plus  for  coated 
stock  flexographic  inks.  All  backed  by  our  Ink  Plus 
Customer  Support. 


INTRODUCING  TWO  NEW  WAYS 
TO  PUT  YOUR  DIGITAL  ASSETS  TO 
WORK  IN  THE  EXPANDING  UNIVERSE 
OF  ONLINE  COMMERCE. 


See  our  Latest 
Internet  tools 
in  action  at 
Nexpo  booth  1021. 


Connections32  with  WebDesk, 


the  revolutionarv-  new  media  publish 


ing  system  from  New'sView  Solutions, 


gave  publishers  the  first  direa  path 


to  new  revenue  opportunities.  And 


tor  profitable  web  commerce. 


Use  NewsView  Signup' 


build  revenue  by  selling  access  to 


photo  and  graphics  archives  with 


All  NewsMew  Solutions  are  proven 


existing  systems 


and  we  handle  all  the  installation. 


From  basic  archiving  to  digital 


asset  management,  get  NewsView 


isit  www.newsviewsolutions.com. 


http://www.mediainfo.coiti 


CREATING 
BUSINESS  IS  OUR 
BUSINESS! 


NewiView 

solutions 
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Booth:  2646 

FMC  Corp. 

STAFFED  BY;  John  Harper,  mgr. -sales. 

EXHIBIT:  The  newest  Windows-  based  software  and 
vehicles:  the  SGV2000  vehicles  are  modular  plat¬ 
form,  laser-guided  AGVs.  The  modular  design 
allows  custom  attachments:  roller  deck,  lift,  fork, 
unit  load  or  tugger. 


Booth:  671 

Foley,  Torregiani  &  Associates  Inc. 

STAFFED  BY:  Bill  Foley,  Jamie  Torregiani,  Charlie 
Donovan,  Jim  Cuozzo,  Tom  Difazio. 

EXHIBIT:  REAL™:  Retail/Editorial  Ad  Layout 
System,  imports  Ad  Manifest;  automatically  places 
all  ads  &  standing  elements. 

ClassPage™:  automatic  classified  pagination  pro¬ 
gram  that  paginates  in  five  seconds/page  or  less. 
Both  programs  were  developed  by  Northwood 
Publishing  Systems,  Inc. 

Also,  two  new  high-speed,  color-capable  imageset¬ 
ters  with  built-in  punches:  the  BIDCO  Front  Page 
FP84MCS  (36”/min.,  18”  wide,  multi-res)  and  the 
ULTRE  5400  (21.5”/min.,  l6”  wide,  multi-res). 
Either  of  these  imagesetters  can  be  configured  for 
dry  output  (no  processing  chemicals). 


Booth:  1127 

Freedom  System  Integrators  Inc. 

STAFFED  BY:  Dennis  Nierman,  pres.;  Nicholas 
R.Koriakin,  v.p.-sales/mktg.;  Don  Blecha,  g.m. 
EXHIBIT:  ADvance  Sales  for  Windows  98,  integrated 
client-server  advertising  system  featuring 
QuarkXPress  as  the  word  processor.  New  features 
are:  enhanced  contract  fulfillment;  enhanced  ad 
scheduling  deadline  management;  enhanced  rates; 
tracking  of  multiple  payments  &  credits;  expanded 
secondary  notes  &  address  fields;  cost  per  insert; 
tearsheet  request  by  specified  day(s);  real-time 
automatic  file  server  takeover  software  for 
Windows  NT  &  Oracle. 

ADvance  Net,  an  Internet  tool  providing  a  search 
engine  for  the  FSI  Oracle  database  to  search  ads 
booked  for  the  Internet  by  ADvance  Sales  (automat¬ 
ically  saves  booked  ads  in  HTML).  Used  with  any 
standard  Internet  browser. 

Class2Web  automatically  generates  indexed  Web 
page  of  classified  ads  from  same  sort  file  that  pro¬ 
duces  printed  publication. 

ROP  Ad  Layout  full-featured  Macintosh-based 
solution  that  rapidly  and  efficiently  creates  publi¬ 
cation  page  dummies. 

.METS  (Mentor  Editorial  Tracking  System)  uses 
Windows  95  client.  Word  for  text  editing, 
QuarkXPress  for  page  layout  and  editorial  pagina¬ 
tion. 


Booth  1861 

Fuji  Hunt  Photographic  Chemicals  Inc. 

STAFFED  BY:  Scott  Clouston,  director  of  sales;  Alice 

Peterson,  marketing  manager 

EXHIBIT: 

Fuji  Hunt  brings  a  reputation  for  quality  into  the 
pressroom  introducing  ChemPac®  CPF  Fountain 
Solution  System.  It  features  small,  dry',  vacuum- 
packed  concentrate  with  on-site  mixing  unit.  CPF 
reduces  storage  space  and  transportation  costs,  pro¬ 
vides  fresh  mixed  solution,  improves  printing  per¬ 
formance  and  results  in  less  “ink  rub-off.” 

Booth:  521 

FutureTense®  Inc. 

STAFFED  BY:  Ron  Matros,  pres./CEO;  Bill 
Machanic,  v.p.-mktg.;  BC  Krishna,  v.p.-technology; 
Carol  Mitchell,  v.p.-sales. 

EXHIBIT;  Next-generation  Internet  Publishing 
System  (IPS)  and  the  new  Web-based  ad  entry  and 
management  system. 

IPS  3-0  is  a  high-performance  suite  of  products 
comprised  of  specialized  tools  designed  to  master 
the  entire  publishing  process  for  large,  complex 
Web  sites.  This  scaleable  system  separates  design 
from  content  for  efficiency  and  delivers  either  static, 
scheduled  or  dynamic  pages  for  flexibility. 

The  company's  newest  addition  to  its  Mission 
Control  remote  ad  management  product  line  is 
designed  for  classified  ad  order  entry  over  the 
Internet  for  both  contract  and  transient  advertisers. 
The  Web-entered  ads  are  sent  directly  into  the  news¬ 
paper's  advertising  system  while  returning  key 
information  to  the  advertiser  such  as  text,  status 
and  run  dates. 

Other  products  include  AdFAST,  AdBRIDGE, 

AdFAX,  AdCAPTURE. 


Booth:  3007 

Gammerler  Corp. 

STAFFED  BY:  Mark  Legac,  v.p.-sales;  Barb 
Woodmff,  mgr.-mktg.;  Mike  Fairhurst,  mgr. -sales 
eastern  region;  Mario  Banci,  mgr. -service;  Mary 
Langston,  v.p.-engineering;  Tammy  Way,  coord.- 
sales/mktg. 

EXHIBIT:  The  latest  post-press,  in-line  finishing 
equipment,  such  as  the  newly  released  FD  130/S 
offline  stream  feeder,  the  RSI  11  Rotary'  Trimmer 
and  the  KL503  Compensating  Stacker. 

Booth;  1309 

Gannett  Media  Technologies  International 

STAFFED  BY:  Daniel  Zito,  presVCEO;  Kurt  Dressel, 
v.p.-sales/mktg.;  Steve  Bums,  v.p.-new  technology; 

Bill  Kelley,  mgr.-ntl.  account  (Digital 
Collections™);  Rebecca  McGarvey,  mgr.-ntl. 
account  (Celebro  Advertising  Solutions™);  Tony 
Lococo,  account  exec.  (Celebro  Advertising 
.Solutions™). 

EXHIBIT:  Gannett  Media  Technologies 
International®  (GMTI)  develops  software  solutions 
and  provides  consulting  services  for  the  publishing 
industry.  Their  employees  are  dedicated  to  provid¬ 
ing  their  customers  with  products  engineered  to 
increase  revenues,  reduce  operating  costs  and  posi¬ 
tion  their  businesses  for  the  future. 

Celebro  Advertising  Solutions^^  create  multime¬ 
dia-marketing  opportunities  through  a  suite  of 
applications:  Celebro/Real  Estate  is  a  multimedia 
real  estate  marketing  system  enabling  real  estate 
advertisers  to  electronically  submit  ads  directly  to  a 
newspaper.  Celebro/Automotive  automates  print 
and  electronic  classified  advertising  for  the  auto¬ 
motive  industry. 

Digital  Collections is  a  powerful  multimedia, 
data  warehousing  system  designed  exclusively  for 


information-intensive  businesses.  It  manages  all 
forms  of  digital  content  including  text,  photos, 
video,  graphics  and  page  images  in  one  powerful 
database  system. 


MONTCOMERY  HARMON 


Gannett  Media  Technologies 
International 
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SoYouThinkYouKiiow 
Your  Older  Readers!  ThinkAgain. 


Your  newspaper 
will  resonate  with  the  new 
me”  generation. 


Mid-lifers  (age  45  and  up)  are  all 
grown  up,  and  they’re  just  like  kids 
again:  playing  more,  doing  what  they 
want  to  do  and  getting  their  own 
Nowadays,  this  market  is  taking  their 
energy,  wisdom  and  experience  and 


It  takes  a  unique  perspective  and  a 
different  approach  for  a  publication  to 
successfully  reach  this  new  generation 
of  readers.  Forget  the  old  traditional 
stereotypes  that  most  publications  rely 
upon.  After  all,  these  readers  know  who 
they  are — and  your  newspaper  can,  too. 
Instead,  when  it  comes  to  guiding  the 
mature  market  along  the  journey  from 


Keep  your 
readership  level  booming 
more  than  ever. 


Zeal'xs  a  syndicated  monthly  lifestyle 
and  entertainment  supplement  from 
Thomson  Target  Media  that  showcases 
life-enrichment  ideas  for  mature  and 
active  adults  over  the  age  of  45.  More 
and  more,  baby  boomers  stand  to  totally 


redefining  themselves  in  their  own 
terms,  by  seeking  new  challenges  and 
opportunities  for  personal  fulfillment 
and  infinite  possibilities. 


where  they’ve  been  to  where  they’re 
going,  the  new  Zeal'is  the  quintessential 
resource  that  aflirms  a  passion  for 
active  living  and  uncovers  new 


re-create  perceptions  after  making  the 
transition  into  mid-life.  Zea/ gives  these 
readers  the  tools  to  look  and  feel  good 
forever  with  its  engaging,  comprehen¬ 


sive  coverage  of  topics  such  as  house 
and  home,  health  alternatives,  travel, 
relationships  and  personal  finance. 

It  also  provides  an  outlet  for  their 


Yes,  I’d  like  more  information 
on  how  to  express  my  Zeal 
for  my  newspaper. 

Fill  out  the  card  below. 
Mail  it,  fax  it  or  just  call 
Paul  Morgan  at 
(800)  217-8679. 


730  N.  Franklin  Street,  Suite  706  Chicago.  II 60610 
Phone;(800)  217-8679  Fax:(312)  573-3810 
E-mail:  moreinfo@ttmedia 


survey  found  that  this  segment  of  adults 
is  involved  in  food  trends  and  nutrition, 
staying  in  shape,  looking  good  and 
traveling  more  than  ever.  So,  Zea/and 
your  newspaper  can  be  instrumental 
in  providing  a  different  perspective 
that  helps  these  individuals  and  your 
newspaper  achieve  their  goals. 


This  growing  market  is  full  of  surprises. 
You  may  think  you  understand  this 


uniquely  diverse  group, 
but  were  you  aware  that  these  adults 
now  account  for  more  than  half  of  all 
discretionary  spending  in  the  United 
States?  Conspicuous  consumption, 
indeed!  And  there’s  an  emergence  of 
“empty  nest”  middle  adults  in  peak 
earning  years  who  can  afford  to  splurge 
on  products  for  their  own  enjoyment. 
With  this  in  mind,  imagine  the  opportu¬ 
nities  to  appeal  to  new  and  existing 
advertisers.  And  if  older  Americans  have 
more  time  and  money  to  spend  on 
everything  from  leisure  time 


and  entertainment  to  home  redecorating 
and  gardening,  then  your  advertisers  will 
undoubtedly  find  the  time  and  money 
to  help  increase  your  newspaper’s  ad 
revenues.  It’s  really  that  simple. 

And,  as  with  all  Thomson  Target 
Media  publications,  we  provide  you  with 
the  most  comprehensive  marketing  and 
sales  support  in  the  industry.  For  more 
details  on  Zea/and  other  Thomson 
products,  call  us  at  (800)  217-8679  or 
simply  send  in  this  reply  card. 


Acquire  a  Zeal 
for  greater  ad  revenues. 


Getaway,  fast 

Wtare  tt  tikt  a  a«ick-«tfy-cliMp 
watktMl  p«tmt 
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You,  too, 
can  find  the 
courage  to 
realize  your 
lifelong 
dreams. 
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Booth:  1507 

Gazette  Technologies 

STAFFED  BY:  Steve  Hannah,  v.p.-information  tech¬ 
nology;  Jim  Pamau,  dir.-mktg./sales;  Julie 
Schreekloth,  mgr. -education  services;  Scott  Stines, 
coord.-integrated  mktg.;  Connie  Snitker,  admin, 
asst. 

EXHIBIT:  MarketlnfoTw  was  designed  by  newspa¬ 
per  professionals  for  the  newspaper  business.  The 
software’s  design  reflects  the  day-to-day  needs  of 
decision-makers  in  circulation,  advertising,  direct 
marketing,  finance  and  the  newsroom.  Using  the 
data  warehouse  concept,  it  allows  you  to  bring 
together  data  from  all  functional  areas  of  your 
enterprise.  Information  is  loaded  and  refreshed  in 
the  warehouse  from  legacy,  billing,  and  external 
sources  of  data.  The  GUI  interface  easily  allows 
non-technical  decision-makers  to  identify,  track, 
manage,  analyze  and  report  information  related  to 
individuals,  households  and  businesses  that  make 
up  ♦heir  market. 

Gazette  Technologies  also  offers  several  consulting 
services  to  help  you  launch  your  data  warehouse 
project,  including  strategic  database  planning, 
database  methodolog\'  and  process. 

Booth:  2533 

GE  Supply 

STAFFED  BY:  .Morgan  Grislinger,  Dennis  Fewell, 
Frank  Uvanni,  Mark  Knorlauch,  Chuck  Rivers,  sales 
reps. 

EXHIBIT:  GE-Fanuc  PLC,  paster  panel  PLC  conver¬ 
sion  component,  that  replaces  the  paster  controls  in 
Goss  Metro  and  Metroliner  presses.  Updated, 
upgradable,  off-the-shelf  PLC  modules  and  sensors 
eliminate  obsolete  components.  System  integra¬ 
tion,  conversion  design,  and  programming  by 
■Morgan  RTP  PLC  Specialties. 

Booth:  601 

Geac  Publishing  Systems 

STAFFED  BY:  Warren  Fletcher,  g.m.;  Jerry  Martinez, 
mgr.-newspaper  sales:  Gary  Schoessow,  mgr.-newspa- 
per  development;  Laurel  Reinhardt,  mgr.-newspaper 
support;  Cheryl  Lasse,  mgr.-mktg. 

EXHIBIT:  VisionShift  Advertising:  new  modules/fea¬ 
tures  include  bad  debt  tracking,  credit  manage¬ 
ment,  classified  interface,  interface  to  Layout  8000 
and  integration  with  Crystal  reports  as  well  as 
Excel. 

VisionShift  MarketBuilder:  a  data  warehouse  that 
can  help  manage  campaigns  for  building  the  cus¬ 
tomer  base,  generate  additional  advertising 
through  its  analysis  tools. 

VisionShift  Circulation  Director  a  relational 
reporting  and  analysis  tool  for  World  Class  Series 
Circulation  users.  It  integrates  information  gather¬ 
ing  with  the  power  of  Excel,  PivotTables  and 


.Microsoft  Graph  to  provide  Circulation  with  infor¬ 
mation  to  better  manage  their  business. 

VisionShift  Attache:  the  only  advertising  system 
with  the  ability  to  do  laptop  ad  rating  and  quoting. 
Other  products  include  VisionShift  PostalPro!; 

World  Class  Series:  .Advertising,  Circulation,  Ad 
Layout,  Classified,  Bad  Debt  Processing;  and  finan¬ 
cial  information  on  Geac  SmartStream. 

Booth:  3047 

Gilbert!  Spittler  International  (GSI) 

STAFFED  BY:  Celso  Gilbert!  &  Peter  Spittler,  princi¬ 
pals;  Steve  Barber,  dir.-newspaper  services;  Chuck 
Rosati  &  Reuben  Grossberg,  mgrs.-senior  project; 
Ronaldo  Gilberti,  rep.-Latin  America. 

EXHIBIT:  GSI,  a  planning,  architectural,  engineer¬ 
ing  and  management  firm,  specializes  in  providing 
customized  services  to  the  newspaper  industry. 
Services  include  feasibility  studies,  masterplanning, 
process  planning,  engineering  and  project  manage¬ 
ment.  Displays  will  include  project  models,  graph¬ 
ics  and  literature. 

GSI  tiene  personas  que  hablan  Espanol  y 
Portuguese  para  discutir  las  necesidades  de  sus 
facilidades. 

Booth:  2503 

Global  Press  Sales  Inc. 

STAFFED  BY:  Edward  R.Padilla.  pres.;  Donald  Hart, 
mgr.-business;  David  Lukas,  mgr.-engineering; 
Anthony  J.  Ordino,  sales  engineer. 

EXHIBIT:  Representatives  will  be  available  to  dis¬ 
cuss  the  wide  range  of  specialized  services  that 
Global  offers,  world-wide,  to  the  newspaper  produc¬ 
tion  industry,  including  press  surveys,  appraisals, 
representation  for  the  purchase  or  sale  of  quality- 
used  newspaper  presses  and  complete  turnkey  ser¬ 
vices.  including  press  removal,  rebuilding,  shipping, 
installation,  start-up  and  training.  Global  also  has 
an  in-house  staff  of  mechanical  engineers  for  press 
modifications,  including  press  additions,  cut-downs 
and  reconfigurations. 


Booth:  139 

Glunz  &  Jensen  Inc. 

STAFFED  BY:  W.  Bruce  Goodwin,  pres.:  .Michael  C. 
Bugge,  dir. -OEM  sales/product  management;  Ray 
.Mesh,  mgr.-ntl.sales/dealer  sales. 

EXHIBIT:  A  world  leading  manufacturer  of  film 
and  plate  processing  systems  will  be  displaying  the 
new  MultiLink  On-Line  film  processing  systems  for 
the  newest  imagesetter  models,  the  .MultiSpeed  high 
speed,  deep  tank  28-inch  film  processor  and  the 
new  InterPlater  85HD  “PlateTech”  plate  processor 
for  conventional  and  CTP  plate  applications. 

Booth:  2829 

GMA/Muller  Martini 

STAFFED  BY:  Randy  Seidel,  presyCEO;  Dick  Connor, 
exec,  v.p.-sales/mktg.;  Tom  Stuart,  mgr.-ntl.  sales: 
Darrell  Pav,  dir-technology-;  Phil  Jones,  dir-software 
systems;  Frank  Cinquino,  dir-customer  services. 
EXHIBIT:  SA.M™,  the  production  planning  and 
control  system  developed  by  the  New  York  Times 
and  marketed  by  GMA,  will  be  shown  at  several 
exhibit  stations,  demonstrating  how  it  integrates 
critical  production  functions  into  a  dynamic,  inter¬ 
active  system  to  maximize  productivity. 

GMA  SLS2000®  inserting  system  managed  by 
Lines™  packaging  line  control  system,  qjerating 
in  double  production  mode  at  speeds  up  to  40,000 
cph.  Lines  control  system  addresses  product  integri¬ 
ty  through  individual  copy  tracking,  including 
field-proven  programmable  electronic  miss  and 
double  detection.  Automatic  hopper  loaders  will 
feed  products. 

Other  products  include  G.MA  Alphaliner  inserting 
machine  managed  by  Lines  control  system,  pro¬ 
cessing  pre-prints  at  speeds  up  to  15,000  cph; 

GMA’s  NEWS-GRIP™,  single  gripper  conveyor  sys¬ 
tem;  .MM’s  new,  fully-automated,  11,000  cph  Bravo 
TV  program  stitcher,  PrintRoll  stands,  and  CN-25 
counter  stackers;  working  GMA  InkJet  addressing 
display. 
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Booth:  1931 

Goss  Graphic  Systems 

STAFFED  BY:  B.R.  Surkamer,  v.p.-global 
mktg.:P..M.Kienzle.  v.p.-sales/north  american  opera¬ 
tions.;  D.  Gustafson,  dir. -eastern  sales;  K.  Kraft,  dir.- 
westem  sales;  B.L.  Gora,  dir.-mkt^communications. 
EXHIBIT:  Goss  double-width  and  single-width 
newspaper  presses  including  the  Newsliner  and 
Universal.  Also  on  display:  the  latest  Goss  technolo¬ 
gies. 

Booth:  1624 

Grafikontrol  America 

STAFFED  BY:  Ward  Walsh;  Ric  .\layle;  Paolo 
DeGrandis. 

EXHIBIT:  A  new  register  control  system  for  newspa¬ 
per  presses,  the  CR20.  Its  first  installation  is  on  the 
new  Goss  presses  in  Oslo,  Norway. 

Booth:  959 

Graphic  Enterprises  Inc. 

STAFFED  BY:  Rosanne  Dressel,  coord.-trade  show; 
Mike  Frank,  mgr.-ntl.  sales;  Greg  Pasco,  v.p.-sales; 
Bob  Behringer,  dir.-mktg.  system  integration. 
EXHIBIT:  GEI  ColorProof  XL:  a  higli-sjieed,  wide- 
fomiat  color  proofer  available  with  Harlequin  NT 
RIP  interface;  GEI  PageCheck:  a  digital  proofing 
st'stem  that  offers  remote  soft  proofing  and 
PostScript  error  identification;  GEI  ReadySet:  a 
high-speed  imagesetter  featuring  Virtual  Drum 
Technology;  and  available  with  the  Harlequin  NT 
RIP  interface;  GEI  CF900:  a  4-color,  full-bleed 
process  prints  with  the  Harlequin  NT  RIP  interface; 
GEI  NewsProof:  a  high-speed,  wide-format,  black- 
and-white  digital  proofer. 

Other  products  include  GEI  G.U.S.S.,  a  Windows 
NT-based  output  management  software  package  for 
large  production  departments;  GEI  Scanner,  a 
large-format,  variable  resolution,  flatbed  copydot 
scanner. 

Booth:  2609 

Graphics  Microsystems  Inc. 

STAFFED  BY:  Fred  Barnes,  v.p,;  Bill  Fleck,  mgr- 
southem  region;  Patricia  Johnson,  mgr.-sales/mktg. 
EXHIBIT:  Microcolor  100%  digital  remote  ink  con¬ 
trol  system;  ColorQuick  on  web  color  measurement, 
and  DPS  Digital  Presetting  System,  feu  will  see 
dramatic  decreases  in  time  and  waste  assiociated 
with  setting  and  maintaining  consistent  color, 
which  leads  to  improved  color  quality. 


@1^ 

Booth:  101 

GraphX  Inc. 

STAFFED  BY:  Douglas  Himer,  pres.;  James  Pfeiffer, 
v.p.-system  design:  Tonya  Bowers,  mgr. -operations; 
Charles  Derk.  system  developer;  Erika  Ratz,  system 
support  specialist. 

EXHIBIT:  Adtaker32  Classified  and  Display 
Advertising  Systems,  with  calendar/fiscal  accounts 
receivable,  contract  fulfillment,  and  contract  man¬ 
agement/sales  tracking.  Running  now  under 
U'indows95  and  Vi'indows  NT  Workstation,  it  is  the 
latest  release  of  the  industry  recognized  Adtaker. 

The  software  w;is  redesigned  from  the  ground  up 
as  a  true  32-bit  client/server  application.  Using 
Microsoft  SQL  Sener  or  Oracle  Workgroup  Serv'er, 
its  enhancements  include  handling  more  clients, 
providing  simultaneous  access  to  accounts,  multi¬ 
tasking  for  background  reporting,  true  WSlVtYG 
style  ad  creation,  and  desktop/network  fa.xing. 

Using  Microsoft  Office  compatible  components 
rather  than  Office  itself,  Adtaker32  runs  faster  than 
the  competition  at  about  S500  less  per  workstation. 
It  combines  the  industry's  need  for  low  cost,  accel¬ 
erated  front-end  system  with  today's  client/server 
paradigm  creating  a  self-contained  product  that 
will  take  publications  into  the  next  generation. 

Booth:  2637 

George  R.  Hall  Contracting 

STAFFED  BY:  Gniham  Hall.  CEO;  Richaid  Taylor, 
pres.;  Devin  Hogan,  project  mgr.;  Ronald  Ehrhardt 
Jr.,  dir.-sales;  Don  Bish  &  Pat  Jarrell,  mgrs.-installa- 
tions. 

EXHIBIT:  A  full-service  company,  providing  press, 
mailroom  and  material  handling  installations, 
press  equipment  rebuilding  services  and  press  sys¬ 
tem  upgrades.  Installation  services  include:  single- 
and  double-width,  new  and  used  press  installations; 
unit  stacking,  unit  additions  and  reconfigurations 
of  existing  presses;  and  mailroom/distribution 
installation.  Rebuilding  services  include:  single- 
and  double-width  press  equipment  rebuilding  and 
web  width  reductions.  System  upgrading  includes 
ink  systems,  RTP  upgrades  and  press  control  sys¬ 
tems. 


Booth:  2407 

Harland  Simon 

STAFFED  BY:  Tony  White,  dir.-sales;  Doug  Mace, 
mgr.-technical  sales;  Mark  Hainsworth,  mgr. -busi¬ 
ness  development;  Peter  Samuel,  mgr, -operations 
the  Americas;  Werner  Peterlechner,  mgr.-mktg. 
EXHIBIT;  A  leader  in  press  automation,  control  and 
computer  systems  technology  unveils  a  range  of  its 
PRLMA  press  control  consoles,  as  sold  to  the 
Chiaigo  Sun-Times.  Also  demonstrating:  PRLMA 
MS.  the  complete  management  system  package, 
including  RIPSet — the  link  to  prepress  with  page 
tracking  and  screen  proofing,  press  presetting,  pro¬ 


duction  planning  and  control,  local  and  intranet 
production  monitoring;  PRIMA  Esprit  for  auto  press 
layout;  PRIMA  Totaliser  for  copy  flow  and  waste 
tracking;  and  PRLMA  RTS  for  paper  reel  manage¬ 
ment.  reports/analysis  facilities,  etc.  They  also 
handle  installations  and  systems  upgrade  projects 
for  both  double-  and  single-width  presses. 

Booth:  201 

Harris  Publishing  Systems  Corp 
Division  of  Harris  Corp. 

STAFFED  BY:  Don  Rogers,  v.p.  &  gen.  mgr;  Bill 
Coates.  v.p./sales;  Johanne  Kittle,  v.p./operations 
EXHIBIT:  Harris,  the  only  traditional  pre-press  sys¬ 
tem  supplier  to  successfully  port  its  legacy  products 
to  the  open-system  environment,  provides  highly 
productive  integrated  system  solutions  for  advertis¬ 
ing  and  editorial  publishing  operations.  Harris's 
XP-21  family  of  products  provides  the  capability  to 
produce  a  large  volume  of  fully  paginated  pages. 

Booth:  1511 

HAX  Systems  LLC 

STAFFED  BY:  Charles  Wright,  CEO;  Dick  Overton, 
dir.-sales/mktg. 

EXHIBIT:  The  HAX  Story  Processor one  of  the 
easiest  and  fastest  ways  for  reporters  to  write  and 
send  stories  from  their  laptop  computers  to  their 
newspapers.  It  combines  an  easy-to-leam  and  use 
word  processor  with  spell  checker  and  an  integrated 
communications  program  that  sends  a  story  with 
the  click  of  an  icon.  The  story  arrives  at  the  news¬ 
paper  front-end  system  with  the  proper  formatting 
control  codes  for  paragraphs,  type  styles,  fonts  and 
story  header  information.  Stories  can  be  sent 
directly  to  the  front-end  system  or  using  Windows 
95®  messaging;  stories  may  also  be  sent  by  e-mail 
in  plain  text  or  already  formatted  for  the  system. 

HAX  is  compatible  with  most  front-end  systems, 
including  SH®  and  Atex®.  It  can  be  used  on 
almost  any  laptop  or  desktop  PC  running  Windows 
95®  with  a  Hayes®  compatible  modem.  HAX  is 
priced  about  the  same  as  ordinary  word  processing 
and  communications  programs,  even  though  it  was 
designed  specifically  for  the  newspaper  industry. 

HAX  Systems,  LLC  also  offers  expert  mapping  and 
consulting  services. 


Booth:  2812 

Heat  and  Control 

STAFFED  BY:  Bill  Nutting,  Ken  Dunlap,  Andy 
Delment 

EXHIBIT:  DACS-W300  new  generation  check- 
weighter  from  Ishida  featuring  a  digital  filter  per¬ 
mitting  auomatic  setting  of  characteristics  to  con- 
fomi  with  weighting  condition,  resulting  in 
enhanced  speed  and  accurac;  Digital  Signal 
Processor  (DSP)  permits  accurate  signal  processing 
under  a  wide  range  of  conditions  with  easy-to-read 
display  allowingcontinuous  data  monitoring. 
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Booth:  2747 

Heidelberg  Finishing  Systems  Inc. 

STAFFED  BY:  Doug  Gibson,  v.p.-sales;  Tim  Klee, 
dir.-mktg.  services;  Julia  Stevenson,  mgr.-mktg. 
communications;  Nadia  Bebo,  coord.-intl. 
sales/mktg. 

EXHIBIT:  Mercury  Y  single-width  press,  based  on 
the  V-series  pressline,  provides  additional  color  flex¬ 
ibility  with  its  third  printing  couple. 

Rima  RS-2510SN  Stacker,  rated  at  60,000  cph, 
compensating  counter  stacker. 

The  Eclipse  Bottomwrapper  applies  protective 
kraft  paper  to  the  bottom  or  three  sides  of  a  news¬ 
paper  bundle. 

The  Line  Storage  System  provides  an  automated 
method  to  retain  preprinted  newspaper  sections  and 
inserts. 

The  Mini-Hopper  Loader,  with  its  ergonomic 
design,  convenient  feeding  height  and  mobility, 
enables  the  increase  of  productivity  and  reduction 
of  labor  costs  by  feeding  inserts  and  jackets  into 
inserter  hoppers. 

The  Olympian  Stacker,  capable  of  stacking  both 
tabloid  and  broadsheet  sections,  runs  efficiently  at 
press  speeds  while  accommodating  smooth  or  slick 
sections. 

Other  products  include  a  line  storage  system. 
Eclipse  bottomwrapper,  HFS  stacker,  mini-hopper 
loader,  Rima  stacker,  mercury  press. 

Booth:  2707 

Heritage  Inks  International 

STAFFED  BY;  Bob  Mayer,  exec,  v.p.-sales/mktg.; 
Mark  Penney,  dir.-News  Ink  sales:  Steve  .McLellan  & 
Gene  Harbour,  regional  v.ps.;  John  Sarik,  field  tech¬ 
nical  mgr.;  Elmer  Katler,  field  sales. 

EXHIBIT:  FlOO:  an  offset  news  black.  Injection 
grade  news  black  with  high  quality  lithographic 
qualities  combined  with  low  vob  and  low  vocs; 

F300:  an  offset  news  black  An  open  fountain  grade 
of  F-lOO,  Keyless  Black,  their  newest  product 
designed  for  keyless  press  configurations.  It  features 
excellent  mileage,  fast  clean  up  with  high  perfor¬ 
mance  printing.  The  ink  contains  soy  oil  and  in 
low  voc  formula;  Keyless  Colors:  a  color  version  of 
above  product.  Colors  offer  the  same  superior  print 
quality  with  easy  clean  up  and  low  voc;  F78  News 
Flexo  Black:  their  newest  black  flexo  ink  for  flexo 
presses,  F78  offers  stable  ph,  clean  sharp  half-tones 
with  pigment  concentration. 

Other  products  include  Sierra  News  Black, 
Knightstar  New  Black,  AdLitho  and  AdPro  Colors 
and  Letterpress  Black. 


Booth:  2806 

HK  Systems  Inc. 

STAFFED  BY:  Rob  Smith,  mgr.-business  develop¬ 
ment. 

EXHIBIT:  HK  Systems,  a  leading  manufacturer  and 
integrator  of  automated  material  handling  systems 
in  North  America,  is  a  company  formed  by  the 
merger  of  Hamischfeger  Engineers  (formerly  P&H 
Hamischfeger),  Eaton-Kenway  and  Western  Atlas 
(formerly  Litton  Material  Handling  and  von  Gal 
Palletizers).  HK  Systems  markets  a  full  line  of  stor¬ 
age/retrieval  machines,  automated  self-guided 
vehicles,  conveyor,  sortation  equipment,  electrified 
monorail  and  palletizers,  including  the  Z-3 
NewsWrapTM  Palletizer.  In  addition,  the  company 
designs  and  installs  its  suite  of  supply  chain  man¬ 
agement  software  products. 

HK  Systems’  client  base  is  one  of  the  largest  of  any 
material  handling  integrator  in  North  America. 
They  have  installed  over  3,000  systems  for  compa¬ 
nies  throughout  and  beyond  the  Fortune  500  list. 
Their  newspaper  client  list  includes:  Dayton  Daily 
Neu'S,  Detroit  Newspaper  Agenq,  the  Neu'  York 
Times,  and  the  Washington  Post.  These  projects 


included  solutions  in  handling  newsprint  rolls, 
preprinted  inserts,  newspaper  bundles  and  overall 
systems  integration. 

Booth;  1512 

ICANON  Associates  Inc. 

STAFFED  BY:  Brian  .MacQueen;  Joe  Lewinski:  Mike 
Hanson;  Art  Lieby. 

EXHIBIT:  NEWZware  Business  Management  System, 
a  state  of  the  art,  fully-integrated,  modular  Year 
2000  compliant  business  management  system  that 
was  created  specifically  to  satisfy  the  many  (and 
diverse)  needs  of  the  newspaper  industry.  The  com¬ 
plete  system  consists  of  modules  for  circulation 
(integrated  with  Postalsoft  to  save  postage  dollars), 
advertising,  accounts  payable  and  general  ledger. 
The  latest  release,  5.0,  has  increased  functionality 
and  many  innovative  features  such  as  a  completely 
revised  customer  service  system  (a  standard  part  of 
the  Circulation  module).  This  exciting  innovation 
allows  for  one-screen  access  to  a  wide  variety  of 
information  displays  to  quickly  satisfy  any  service 
request  or  situation.  The  advertising  module  has 
also  been  revisited,  and  now  allows  for  more 
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detailed  cross-  selling  by  better  handling  of  multi¬ 
ple  publication  insertions,  and  better  co-op  pool 
management. 

NEVi7ware  will  be  displayed  in  a  new  GUI  (graph¬ 
ical  user  interface)  version,  and  now  supports  both 
UNIX  and  Windows  NT  file  servers.  Smaller  daily 
and  weekly  newspapers  should  xsk  about  the 
NEVi^ware  Service  Genter  partnership  program  and 
other  money-saving  opportunities. 

Booth:  2711 

IFRA 

ST.XFFED  B\:  Gunther  W.  Bottcher,  man.  dir;  Kern' 
1.  Northrup,  rep.-North  America;  Jamie  Davies,  dir- 
f:XP0/adv. 

EXHIBIT:  An  international  senice  association  for 
newspaper  and  media  technology  with  more  than 
1,200  members  from  newspaper  publishing  houses 
and  the  supplying  industry.  Infomiation  on  IFRA's 
activities  will  be  available  —  such  as  the  annual 
congress  and  LXPO  (held  this  coming  Oct.  in 
Lyons,  France),  along  with  the  INFRA/WAN  world 
electronic  publishing  conference  “Beyond  the 
Printed  Word:"  other  regional  conferences  and 
infomiation  exhibitions;  symposia,  seminars  and 
training  workshops;  publications  including  the 
monthly  magitzine  "Newspaper  Techniques"  and 
the  new  “Suppliers  to  the  Newspaper  Industry" 
international  director}';  consulting  services  and 
research  projects;  the  IFRA  ViAib  site  with  IFRAtech, 
the  online  publishing  technology  marketplace  and 
the  special  section  devoted  to  electronic  publishing 
and  more. 

Booth:  1624 

IMC  America 

STAFFED  BY:  Ward  Walsh,  president;  Ric  Mayle, 
v.p.,  sales  &  marketing 

EXHIBIT;  IMC  is  the  distributor  in  North  America 
for  Von  Roll  customized  systems  for  storing,  trans¬ 
porting  and  loading  paper  rolls.  Grafikontrol  sup¬ 
plies  a  closed-loop  automatic  register  control  sys¬ 
tem  featuring  marks  that  are  only  ,8  millimeters  in 
size. 

Booth:  2756 

Indramat 

Division  of  Mannesmann  Rexroth  Corp. 

STAFFED  BY:  Jim  Hulman,  end-user  acct.  exec, 
printing  industrv".  Kin  Aung,  mgr. -printing/con¬ 
verting:  Patrick  Dvorak,  mgr.-ntl.  OEM  accounts; 
Richard  Huss.  v.p.-sales/mktg. 

EXHIBIT:  A  world  wide  leader  in  shaftless  drive 


technology,  Indramat's  drives  and  motion  control 
system  are  implemented  by  press  and  press  control 
system  manufacturers  for  shaftless  printing  press 
applications.  The  benefits  of  shaftless  drive  tech¬ 
nology  are  now  being  realized  in  mailrooms.  It  is 
now  available  for  inserters,  stackers,  bundlers  and 
storage  and  retrieval  systems. 


Booth  1636 

Industrial  Acoustics  Company  Inc. 

STAFFED  BY:  Jim  Graham,  v.p..  Industrial;  Gary 
Figallo,  product  mgr. 

LXHIBIT:  Industrial  Acoustics  Co.  makes  quiet 
printing-press  control  rooms,  providing  Noishield 
Sound  Havens  to  newspapers  around  the  world 
from  Singapore  Press  to  Daily  Telegraph  to  the 
Washington  Post.  Keys  to  success  are  double-glazed 
windows  for  clear  sight  lines,  no-sill  doors,  and 
acoustically  soft  sound-absorbing  spaces. 

Booth:  533 

InfiNet 

STAFFED  BY:  Jeanne  Noah,  dir.-ntl.  sales;  Annette 
Kingma  &  Made  .Morris,  account  execs. 

LXHIBIT:  A  fully-integrated  online  publishing  envi¬ 
ronment  for  newspapers  that  combines  technical 
expertise  with  a  variety  of  online  publishing  solu¬ 
tions.  Supported  by  an  experienced  technical  staff, 
products  such  ;is  Classifieds  Online,  ArchivesOnline 
and  Open  AdStream^^  enable  the  company's  160- 
plus  affiliate  newspapers  to  concentrate  on  expand¬ 
ing  their  online  content  and  generating  revenue. 
Classifieds  Online  enables  newspapers  to  expand 
their  readership  and  advertiser  ba.se  within  and  out¬ 
side  their  community.  Its  versatile  features  include 
pnxluct  customization  and  offer  opportunities  to 
participate  in  networks  of  cla.ssified  ads  with  other 
newspapers  of  their  choice. 

In  conjunction  with  MediaStream,  ArchivesOnline 
offers  newspapers  a  way  to  provide  archived  articles 
for  download  with  various  registration  and  pricing 
methods. 

Open  AdStream'’'^'  provides  newspapers  with  an 
ad  management  tool  which  oversees  the  rotation, 
scheduling,  targeting  and  placement  of  banner 
advertising. 

Each  product  is  hosted  in  InfiNet’s  reliable  hosting 
environment,  a  cost-effective  alternative  offering 
redundant  Internet  connections  and  extensive 
bandwidth  with  24-hour  support  devoted  to  news¬ 
papers. 


Booth:  100 

Infonautics  Corp. 

STAFFED  BY:  William  Burger,  v.p.-content/media 
services;  Brv'an  Colby,  dir. -media  services;  Patrick 
Casey,  sr.  account  exec. 

EXHIBIT:  A  pioneering  provider  of  online  informa¬ 
tion  services  and  content-management  technolo¬ 
gies  for  the  Internet.  The  company  builis  and 
manages  custom  online  archives  for  publishers 
around  the  world.  Current  clients  include 
Financial  Times,  Neivsday,  Cox  Interactive  (the 
Atlanta  Journal  and  Constitution,  Palm  Beach 
Post,  Dayton  Daily  Neivs,  Austin  American 
Statesman),  Rocky  Mountain  News,  and  the 
Dallas  Morning  Netcs  &  Public  Agenda.  Its 
award-winning  Electric  Library is  a  leading 
source  of  trusted  information  for  schools,  libraries, 
businesses  and  consumers. 

Booth:  659 

Informatel  Inc. 

STAFFED  BY:  Andre  Paquette,  pres.;  Vincent  De 
Garie,  account  dir;  Sylvain  Lesage,  sr.  analyst. 
EXHIBIT;  AdPlus-Classifieds:  Windows  version 
answers  to  today's  business  requirements,  providing 
access  to  complete  customer  and  ad  history,  V(YS1- 
ViTG  text  editor  for  full  creativity  (including 
Internet  and  real  estate  ads),  flexibility  for  system 
configuration  by  your  people,  and  integrity  of  data 
for  reporting  and  analysis. 

AdPlacer-Display:  Windows  version.  This  32bit 
pagination  offers  possibility  to  paginate  multi  edi¬ 
tions  at  the  same  time. 

AdPlus-Display:  View  complete  advertisement 
details  on  the  insertion  order.  Perfomis  analysis 
and  generates  reports  rapidly.  Effectively  manages 
your  salespersons  with  reports  like:  last  year  sales, 
sales  forecasts  for  specific  time  frame,  etc. 
Prospector;  integrated  contact  management  sys¬ 
tem.  Generate  “To  Do”  list,  plan  supplements,  find 
leads  from  database  automatically. 

Booth:  2546 

Ink  Company 

STAFFED  BY:  George  Tholke,  pres.;  Paul  Bolnik, 
v.p.;  Bob  Throckmorton,  dir.-corporate  services;  Dave 
Roberts,  dir. -sales. 

EXHIBIT:  The  latest  advances  in  no-rub  ink  tech¬ 
nology,  water-ba.sed  inks  for  news  flexo,  and  the  full 
array  of  mobile  reclamation  services  available  from 
MRS.  Exciting  new  developments  in  water-based 
coating  for  use  on  news  stocks  will  also  be  intro¬ 
duced.  Key  technical  personnel  will  be  present  to 
answer  questions. 


32N  Editor  &  PrBi.isnER 


http://www.mediainfo.com 


May  9, 1998 


It’s  just  a  matter  of  time... 


NEWSRI\PER  TECHNOLOGES  INC. 

Solutions  Without  Compromise 

New  at  NEXPO’98  -  NEWSLINE  Advertising 
Booth  #821  Pre-Bookings  Available 

Tel:  (403)  234-0230,  or  1-888-NTI-UNE 

(within  North  America) 


Booth:  2346 

Inland  Graphics  International  L.C. 

STAFFED  BY;  Charles  T.  Kuryla,  dir.-sales;  Thomas 
D.  Jacobsen,  dir.-mktg.;  Maggi  Diez,  dir.- 
office/financial. 

EXHIBIT:  The  exclusive  Latin  American  distributor 
for  The  Ink  Co.,  news  inks;  Fincor  Electronics,  press 
controllers  and  drives;  used  presses  from  Inland 
Newspaper  Machinery  Corp.;  presses  from  Solna 
Web  International  AB;  and  plates  from  Southern 
Lithoplate. 

IGI  also  is  a  nonexclusive  Latin  America  distribu¬ 
tor  for:  Bingham  and  their  printing  rollers;  printing 
blankets  for  the  David  M.  Co.;  Kansa  and  their 
insertion  equipment;  and  register  control  devices 
for  Temes  Register  System. 

Booth:  2346 

Inland  Newspaper  Machinery  Corp. 

STAFFED  BY:  Beau  Campbell,  pres.;  Jim  Allison, 
mgr.-sales;  Ann  Ewing,  sales  asst. 

EXHIBIT:  One  of  the  largest  dealers  in  the  world 
engaged  in  buying,  selling,  rebuilding,  customizing 
and  installing  newspaper  presses  and  related  pro¬ 
duction  equipment.  In  prior  years,  INMC  has  sold 
capital  equipment  to  newspapers  in  all  50  of  the 
United  States,  as  well  as  to  newspapers  in  more 
than  20  foreign  countries.  On  occasion  INMC  also 
serves  as  a  broker,  assisting  in  negotiating  the  pur- 


Booth;  2413 

Innotek  Engineered  Products 

STAFFED  BY; 

Parke  Killinger,  v.p./sales;  Dan  Toynton,  interna¬ 
tional  sales  manager;  Jim  Scully,  exec.  v.p. 

EXHIBIT:  Innotek  manufactures  and  designs  pro¬ 
prietary  press  components,  including  wash-up  and 
damping  systems;  custom  hydraulic  and  pneumatic 
systems;  Scandrive  self-oscillating  rollers  for  an 
easy  solution  to  ghost  problems;  Scandrive  High 
Efficiency  Actuator  for  phas  and  registration  con¬ 
trol;  and  PS50  Phase-Shifting  Actuator. 


Booth:  3001 

Intralox  Inc. 

STAFFED  BY:  Dan  Waters,  mgr.-ntl.  sales;  Larry 
Ulsh.  mgr.-field  sales:  John  Landrum,  mgr.-ntl. 
accounts. 

EXHIBIT;  Conveying  solutions  to  improve  efficien¬ 
cies,  and  reduce  operating  and  start-up  costs. 
Intralox®  modular  plastic  conveyor  belts  can  be 
used  in  a  variety  of  newspaper  plant  applications, 
such  as  sorting  &  distribution  of  bundles,  stacking, 
strapping,  waste  collection  and  stream  conveying. 
The  positive  drive  and  tracking  of  modular  plastic 
conveyor  belts  eliminate  slippage  and  edge  damage 
associated  with  other  belting  technologies.  In 
many  applications,  Intralox  belts  have  proven  more 
reliable,  more  energy  efficient,  quieter  and  easier  to 


Booth:  1621 

Jardis  Industries  Inc. 

STAFFED  BY:  Al  Jardis,  pres.;  Gary  Klawinski,  dir.- 
sales;  Art  Langosch  &  Cliff  Bassett,  mgrs.-regional 
sales. 

EXHIBIT:  A  leading  supplier  of  pressroom  auxiliary 
equipment  worldwide.  Complete  pressroom  solu¬ 
tions  for  newspaper,  insert  and  commercial  printers 
are  available  with  single-source  responsibility. 
Jardis  equipment  is  approved  for  OEM  sales 
through  Press  Manufactures  in  conjunction  with 
news  press  installations  or  directly  from  Jardis 
Industries  for  upgrading  of  existing  pres.ses. 

Products  available  are  flying  pasters,  festoon 
splicers,  constant  tension  infeeds,  web  guides,  high 
velocity  dryers,  chill  stands,  silicone  applicators, 
ribbon  decks,  and  custom-engineered  products.  In 
addition,  press  unit  enhancements  available  are 
motorization,  pneumatic  throw-offs,  fan-out  con¬ 
trols,  plow  folders,  roll  loaders,  pneumatic  brake 
and  full-page  motorized  compensators. 

The  newest  model  in  the  series  of  web  pasting 
equipment  is  the  FP4550  flying  paster.  It  is  rated  at 
70,000  l.P.H.  50”  roll  diameter,  40”  web  width  and 
integrates  seamlessly  with  the  current  shaftless 
press  technology. 


Booth:  1253 

Jintek  LLC 


chase  or  sale  of  newspaper  properties  to  others.  One 
of  the  world’s  largest  dealers  of  pre-owned  printing 
equipment  because  of  their  excellent  reputation  for 
credibility  and  performance,  substantiated  by  their 
commitment  to  complete  customer  satisfaction  for 
over  80  years.  Experienced  sales  team  with  total 
familiarity  and  professional  understanding  of  buy¬ 
ing  and  selling  printing  equipment.  Experienced, 
highly  skilled  technicicians  assuring  projects  are 
carried  through  in  a  timely  and  problem-free  man¬ 
ner.  The  ability  to  provide  all  services  such  as 
removals,  transportation,  reconditioning,  installa¬ 
tions  and  training. 


repair  as  compared  to  rubber,  fabric  and  metal 
belts.  Intralox  bells  are  backed  by  written  belt  guar¬ 
antees,  worldwide  technical  support  and  24-hour 
customer  service. 

Other  products  include  Series  1 100  Flush  Grid  Belt 
with  mini-pitch,  0.6”  (nom.)  allowing  for  tight 
transfers;  Series  900  Flush  Grid  Belt  designed  for 
horizontal  applications  and  suitable  for  high  speed, 
moderately  abra.sive  environments;  Series  400  Flush 
Grid  Belt  suited  for  highly  abrasive  conditions  in 
post-press  operations. 


STAFFED  BY:  Paul  Srimuang;  Hans  Hartman. 
EXHIBIT:  New  QuarkXPress  XTension  offering 
advanced  image  cataloging  and  database  publish¬ 
ing  features;  name/pricing  announced  at  show. 

ScriptMa.ster  XT  1.1:  new  version  of  ScriplMaster, 
generating  scripts  by  recording  actions,  now  works 
natively  in  XPress  4.0.  With  this  software,  XPress 
users  don’t  need  to  leam  the  intricacies  of  scripting. 

Type  Chameleon  1.0:  New  Adobe  Plug-in,  which 
lets  Photoshop  users  create  custom  typographic 
effects  within  Photoshop,  without  the  need  to 
launch  other  programs  and  link  their  artwork  back 
into  Photoshop. 

TWister  XT  1.1:  QuarkXPress  XTension,  which  cre¬ 
ates  artistic  typographic  effects  and  is  now  support¬ 
ed  natively  in  XPress  4.0.  Its  main  strength  is  in  let- 


Jomac  Inc. 
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ting  4.0  users  create  type  on  arcs  or  trapezoids,  and 
design  typographic  effects  through  skewing  and 
scaling. 

3DXPress  XT  1.0;  QuarkXPress  XTension  letting 
graphic  designers  create  custom  3D  typographic 
effects  directly  within  their  XPress  documents. 
QuickMenus  XT:  Puts  hard-to-access  features  of 
QuarkXPress  right  into  the  title  bars  of  every  docu¬ 
ment  window.  Now  users  can  access  XPress’  most 
popular  features,  such  as  preferences,  alignment, 
and  styles,  without  floating  toolbar  palettes  getting 
in  the  way. 

Booth:  2158 

Jomac  Inc. 

STAFFED  BY:  Jack  Maltby,  mgr,-ntl.  sales;  Michael 
Hillbarger,  mgr. -sales  midwest  region;  Kevin 
Dunigan,  mgr. -sales  northeast  region;  Virgil  Snow; 
Michael  Galanti. 

EXHIBIT;  Pioneer  in  the  manufacturing  of  seam¬ 
less,  dampening  roller  covers  for  the  Graphic  Arts 
Industry  since  1936  with  a  broad  line  of  damper 
covers  manufactured  in  natural  and  synthetic  fibers 
for  use  on  sheetfed  and  web  presses.  Highly  regard¬ 
ed  covers  in  the  printing  world  include 
Greensleeves,  Watersleeves,  Uni-Damp,  Dura- 
Shrink,  News-Knit,  A-Tex,  Seamol,  Bild-Up,  J-Lastic, 
and  now  a  new  Green  Synthetic  Shrink  News-Knit, 
for  newspaper  presses. 

Along  with  covers,  jomac  produces  specialty  prep 
solutions  and  cleaning  solutions  to  improve  press 
efficienq.  Additionally  they  offer  a  line  of  press¬ 
room  gloves  to  handle  inks  and  pressroom 
chemistries. 

Other  products  includegloves,  prep  &  cleaning 
solutions,  loading  tubes  and  spill  containment. 


Booth:  1647 

K  &  F  Printing  Systems  International 

STAFFED  BY:  Alex  Kocsis,  CEO;  Joe  Bella,  v.p.- 
mktg,;  T.  Kelly,  dir.-intl.  operations. 

LXHIBIT;  Laser  E.\press  CTP  Platesetter  for  newspa¬ 
pers,  at  180  single  plates  per  hour  and  online  with 
Vision  Punch  Bender. 

New  offset  CML-HT  Lock  Systems  for  web  reduc¬ 
tion  and  will  improve  press  registration. 


K  &  F  Printing  Systems  International 


Booth;  2159 

Kaneda  Kikai  Seisakusho  Ltd.  (KKS) 

STAFFED  BY;  Yuichi  Okamura.  pres.;  Ray  Kimura, 
mgr.-foreign  sales  dept.;  Shozo  Sano;  Chikao  Ueda; 
Hiroyuki  Iwamoto;  Nobuyoshi  Yamaoka. 

EXHIBIT;  CTP-KKS  Cyberengin  2H-1121,  exposes 
newspaper  images  edited  and  processed  through 
computers  by  using  laser  light  directly  onto  print¬ 
ing  plates  wrapped  around  drums.  It  is  made  up  of; 
the  plate  feed  magazine  table,  the  plate  transport 


unit,  the  imager  unit  and  the  developer  with  heater. 
The  recording  system  is  an  external  drum  method 
with  two  128-beam  laser  heads  lined  parallel  on 
the  drum.  Using  an  FD-YAG  laser,  the  exposing 
energy  is  0.4mj/cm“,  and  the  resolutions  are  909, 
1016/2032  or  1270/2540.  Acceptable  plate  configu¬ 
ration  are;  two  plates  that  are  1-page  wide  by  1- 
page  long  (IW  x  IL)  which  are  exposed  simultane¬ 
ously  with  two  lasers,  thus  producing  two  p^es;  or 
one  plate  that  is  2-page  wide  by  1-page  long  (2W  x 


More  Than  a  SoluHon, 


More  than  100  publishers,  hundreds  ol  newspapers, 
more  than  30  million  readers. 


The  AdOne  Network  delivers  the  right  solutions 
for  hundreds  of  newspapers  across  the  country. 
From  large  daily  papers  to  smaller  weekly 
publications,  AdOne  helps  you: 

•  Extend  the  reach  of  your  online  classifieds 
to  regional  and  national  audiences 

•  Generate  incremental  revenue  from 
banner  ads  and  online  ad  placing 

•  Offer  your  most  important  advertisers 
innovative  ways  to  reach  their  target  markets 

•  Drive  more  traffic  to  your  Web  site,  further 
strengthening  it  as  a  local  destination  site 

If  you  don't  yet  have  a  classified  Web  site, 
we  can  even  help  you  publish  your  classifieds 
on  the  Internet  --  in  a  matter  of  weeks. 


Simple,  quick,  affordable. 
Whether  your  existing  classified 
Web  site  needs  to  demonstrate 
real  returns  yesterday  or  you 
need  to  build  your  first  site  today, 
AdOne  delivers.  Find  out  why 
hundreds  of  newspapers  say, 

“ It's  the  Network." 


CLASSIFIED 
N  ETWORK 


Your  >1  choico 
tor  oniino  ctossjfiads. 


Call  AdOne  today  at  800-555-4231 
or  e-mail  us  at  sales@adone.com 
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IL)  for  exposing  4  color  plates  with  two  hiser  heads. 
In  addition,  on  the  same  2-page  wide  by  1-page 
long  plate,  one  panorama  can  be  produced  using 
one  laser  head.  For  type  of  plates,  this  system  is  not 
restricted  to  one  brand,  but  can  be  adapted  to  many 
other  types,  such  as:  TOK  LASERMAX  Y-lOO,  Agfa  N- 
9OA,  Mitsubishi  Chemical  LY-1  (Western  Litho). 
Other  products:  Multilevel  roll  storage  system:  roll 
handling  system:  and  mail  room  equipment. 

Booth:  1947 

Kansa  Corp. 

STAFFED  BY:  Steve  Spencer,  mgr.-mktg.;  Ron  Swint, 
asst,  to  pres.;  Jesse  .Miser,  sr.  mktg.  rep.;  Sam  Perry  & 
Zach  Lake,  mktg.  reps:  joe  Zumbrum,  service  mgr. 
EXHIBIT:  Kansa  will  mn  its  high  speed  760, 480  and 
.^20  inserting  machines  from  small  weeklies  to  large 
metropolitan  dailies.  The  Kansa  480  Inserter  will  be 
running  into  a  Kansa  'Rvin  Stacker  which  will  stack 
half-folds,  quarterfolds  or  tabloids  at  speeds  up  to 
15,000  pieces  per  hour.  The  Kansa  760  Inserter  with 
inkjet  labeling  will  mn  into  a  conveying  system  and 
a  Kansa  high-speed  compensating  counter  stacker. 
The  760,  which  can  mn  up  to  1 1  inserts  in  a  single 
pass,  will  insert  single  sheets  to  128-page  half-folds 
through  each  insert  station.  Custom-designed  belt 
conveyor  systems  will  handle  products  from  a  four 
page  half-fold  to  a  large  football-shaped  inserted 
package.The  Kansa  stacker  handles  8  to  250  page 
half-fold  and  up  to  60  batches  per  minute.  The 
Kansa  500  Feeder  Base,  550  Labler  and  525  quar- 
terfolder  can  feed,  label  and  fold  up  to  30,000 
pieces  per  hour.  The  Kansa  6OO  Feeder  Base  can 
feed  and  label  up  to  a  128  page  half-fold  football 
shaped  package. 

Booth:  2810 

Kasper  Sho-Rack 

STAFFED  BY:  Don  Kaspar.  pres.;  David  Kasper,  v.p.- 
sales;  Cliff  Long,  mgr.-ntl,  sales;  Les  .Mitchell,  tech¬ 
nical  sales  consultant. 

EXHIBIT:  Celebrating  100  years  in  business,  Kasper 
U  ire  'X'brks,  Inc.  announces  the  addition  of  “TK- 
AD\A.NTACiE”  Single  Copy  Software  Co.  They  offer  a 
single-copy  circulation  software  that  works  in  com¬ 
bination  with  TK-ELECTRONIC  and  K-ELECTRON- 
IC  mechanisms. 

Sho-Rack  will  also  showcase  TK-Total  and  K- 
Total  Mechanisms:  strong,  dependable  additions 
capable  of  accepting  all  coins  programmed  into  it. 
Total  price  changers  for  quick,  easy,  inexpensive 
price  changes  on  all  electronic  mechanisms:  FCAL 
software,  for  additional  coins,  slugs  and  infomia- 
tion  to  be  programmed  in  the  field  to  existing  elec¬ 
tronic  mechanisms:  a  full  line  of  dependable  coin 


@1^ 

operated  newspaper  racks,  with  the  new  “Powder 
Coat  Primer,”  a  line  of  moulded  honor  racks,  the 
new  “Concourse”  line  of  racks  and  modulars  and 
the  modular  "Boulevard”  line  of  racks. 


Booth:  2230 

KBA-Moner  Corp. 

STAFFED  BY:  Gary  Owen,  dir.-mktg./  newspaper 
sales;  Bmce  Richardson,  mgr.-national  accts.;  Erin 
Downey,  mktg,  coord,;  Scott  Smith,  pres./CEO;  Heinz 
Schmid,  v.p.-sales. 

EXHIBIT:  As  a  member  of  the  KBA  Group,  KBA- 
.Motter  offers  a  complete  line  of  single-width  and 
double-width  flexographic  and  offset  printing 
machinery.  Specific  solutions  include  the  Colormax 
and  Colonnax  SW  flexography.  The  Colora  is  offered 
for  double-width  newspaper  customers,  while  the 
Comet  is  utilized  for  single-width  applications.  The 
pres,ses  are  available  with  shttftless  drives  and  keyless 
inkers. 


Booth:  1637 

King  Press  Corp. 

STAFFED  BY:  Evans  Kostas,  pres.;  Cliff  Eighmy,  v.p.- 
engineering;  Julius  Rosewicz,  v.p.-customer  service; 
Geoff  Symanek,  regional  mgr.;  Roger  Kaughman, 
mgr.-mktg.  administration;  Neina  Bellm,  mktg. 
administrator. 

EXHIBIT:  TVvo  new  additions  to  the  King  Press 
family  of  single-w  idth  web  offset  printing  presses 
includ  the  shaftless  drive  Media  King  2000  and 
NEWSCOLOR  IV. 

.Media  King  2000  obtains  high-speed  production 
and  broad  color  flexibility  combined  with  the 
advantages  of  shaftless:  reduced  make-ready, 
simultaneous  plate  changing,  tighter  register  con¬ 
trol.  easy  add-on  capability,  increased  web  lead 
versatility,  reduced  power  consumption,  adjustable 
folder  gain,  reduced  vibration,  lower  noise  levels 
and  much  more. 

NEWSCOLOR  IV  combines  truly  great  color,  reli¬ 
ability,  and  ease  of  operation  in  a  compact  and 
economical  4-high  package.  It  is  packed  with  fea¬ 
tures  designed  to  please  everyone  from  the  press¬ 
man  to  the  publisher:  great  color  inking  system  (9 
rollers  with  motorized  continuous  ink  feeding), 
super  register  control  (staggered  blanket  qlinders, 
2-way  control  of  both  plate  cylinders),  sequential 
start-up,  individual  unit  disconnects,  oil  bath  and 
injection  lubrication,  web  break  detection,  fast 
makeready  via  ample  operator  access  and  avail¬ 
able  options  for  increa,sed  automation.  It  is  also 
compatible  for  add-on  to  existing  King  presses, 
like  all  other  King  products. 

Products  include  Process  King,  Color  King,  Litho 
King  and  News  King  IL 


Booth:  2800 

Kirk-Rudy  Inc. 

STAFFED  BY:  Tom  Kirk,  v.p.;  Diane  Vetter,  trade 
show  coordinator;  .Mel  Collins,  pres. 

EXHIBIT:  From  the  U.S.  to  Thailand,  Canada  to 
Australia,  Kirk-Rudy  is  a  world  manufacturer  of 
automated  mailing  systems  with  labelers,  inserters, 
conveyors  and  more. 


Booth:  1333 

Konica  Graphic  Imaging 

EXHIBIT:  A  leading  service  company  in  the  news¬ 
paper  industry  for  complete  prepress  hardware  and 
software  solutions,  including  input,  black  and 
white  and  color  proofing  and  high  speed  film  out¬ 
put. 

Booth:  2354 

Krause  Newspaper  Systems  Inc. 

STAFFED  BY:  Richard  Reipke,  g.m.;  Peter  Lingat, 
v.p.-sales/mktg.;  Manuel  Hibaldo,  v.p.-sales/ser- 
vice. 

EXHIBIT:  KRAUSE  high  speed  CTP  newspaper  plate 
system  with  in-line  processor  and  NELA  plate  han¬ 
dling  line:  KRAUSE  Laserstar  LSN  computer-to-plate 
exposure  unit,  internal  180  degree  drum,  resolu¬ 
tions  from  1016  to  .3810  dpi  for  commercial  and 
newspaper  applications,  automatic  loader  and  dis¬ 
charge  of  plates;  in  line  plate  processor  for  either 
polymer,  thermo  or  silver  plates;  register  punching 
and  bending  unit  with  video  postioning  and  regis¬ 
ter  correction  with  fan-out  compensation;  plate 
stacker;  press  color  setting  software. 

Booth:  114 

Lazer-Fare  Media  Services  Ltd. 

John  Stockwell,  g.m.;  Christian  Danson,  mgr.-l  & 

T;  Chris  Stanley,  sales;  Jim  Ketcheson; 
research/development. 

EXHIBIT:  Phrasea:  newspaper  archiving  and 
retrieval  system  for  photos,  text,  pages  and  ads; 
StoxPro,  layout  and  sorting  system  for  wire  stocks 
and  mutuals;  AgateEase,  sorting  and  layout  system 
for  sports  agate;  PDE  VibrkFlow,  work  flow  design 
and  implementaion  of  standard  operating  proce¬ 
dures  leading  to  streamlined  and  effective  PDF  pro¬ 
duction;  DoubleBum,  a  new  product  that  allows 
editorial  and  ad  production  departments  to  pagi¬ 
nate  independently  of  one  another,  marrying  edito¬ 
rial  and  production  page  components  at  the  image¬ 
setter. 
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Booth:  1021 

Lexis-Nexis/NewsView  Solutions 

STAFFED  BY:  Michael  Foster,  dir.-NewsView 
Solutions;  Glenn  Cruickshank,  dir.-Tribune 
Solutions;  Ron  Hay,  product  mgr;  Todd  Stowe, 
mgr. -customer  development;  Cynthia  Amorocho  & 
Mike  Woodward,  account  mgrs. 

EXHIBIT;  Electronic  commerce!  New  Media! 
Information  Management!  Digital  Archives!  From 
basic  text  and  photo  archiving  to  complex  Web 
construction  and  management  tools,  NewsView 
offers  a  scalable  solution  based  on  10  years  leader¬ 
ship  experience  in  digital  asset  management.  Thm 
buzz  words  into  business  opportunities  with  our  full 
line  of  innovative  tools.  Connections32  with 
WebDesk,  the  revolutionary  new  media  publishing 
system  from  NewsView  Solutions,  gave  publishers 
the  first  direct  path  to  new  revenue  opportunities. 
And  now  they  are  offering  two  new  tools  for  prof¬ 
itable  Web  commerce. 

Use  NewsView  SignUp  to  track  and  bill  access  to 
your  Web  site  or  unique  content  products  you 
develop.  Or  build  revenue  by  selling  access  to  your 
photo  and  graphic  archives  with  PhotoView 
Contact. 


Booth:  1321 

Linopress  Publishing  Systems 

STAFFED  BY;  Wolfgang  Weber,  v.p.-intl. 
mktg./sales;  Larry  Larsen,  dir. -sales;  Kenneth 
Pond,  sr.  industry  consultant;  Carol  Meyers  mgr.- 
MarCom;  Rick  Shafranek,  sales;  Brian  Kruger, 
mgr. -project  mgmt. 

EXHIBIT;  Linopress  version  5,  featuring  expanded 
database  &  platform  independence;  Windows  NT 
and  Macintosh  in  Hybrid  systems;  workflow,  status 
tracking  &  messaging;  optimized  systems  adminis¬ 
tration;  enhanced  m^azine  &  layout  functionality; 
new  cross-media  &  archive  workflow;  enhanced 
integration  with  industry  standards;  improved 
reporting  and  statistics  functions;  greatly  enhanced 
ad  pagination;  user  interface  and  enhanced  details. 
Other  Products  include  Linopress  Advertising, 
Linopress  Newsroom  and  Linopress  Pagination. 


Booth:  758 

LogEtronics  Corp. 

STAFFED  BY:  Ray  Luca,  pres.;  Gary  Aheimer,  v.p.- 
sales;  Bill  Bardsley-regional  sales  mgr. 

EXHIBIT:  MS-2729  On-Line  Processor:  for  on-line 
processing  from  autologic  (III  imagesetters,  pre¬ 
press,  monotype,  ECRM  and  others).  This  unit  is 
the  highest  productivity  processor  currently  avail¬ 
able  in  the  marketplace. 

Other  products  include  Electronet  job  track  and 
estimating  systems. 


Booth:  747 

Loki  Group 

STAFFED  BY:  Dave  Rose,  pres.;  Ed  Heinrich,  v.p. 
EXHIBIT:  Y2K  support  for  CSI  Legacy  Systems.: 
AdWarehouse,  an  SQL  based  ad  archiving,  data 
analysis  and  display  tool. 

Booth:  1045 

MacAcademy/Windows  Academy 

STAFFED  BY:  David  Romeo,  international  mgr.; 
David  Dean,  sales  mgr;  Shelly  Schultz,  project  mgr. 
EXHIBIT:  Producer  of  computer  software  training 
on  both  video  and  CD-ROM;  each  volume  in  a 
series  is  two  hours  in  length,  taught  by  experienced 
instructors  and  providing  shortcuts,  tips  and  tricks; 
CD-ROMs,  videos  and  information  on  live  training 
will  be  available  in  *Booth  or  call  (800)  527-1914. 

Booth:  2646 

Machine  Design  Service  Inc. 

STAFFED  BY:  Pete  Nemeth,  pres.;  Peter  P.  Nemeth, 
v.p.;  Greg  Greenan,  mgr.-sales;  Tim  Dudley,  sales. 
EXHIBIT:  Lint  Buster,  the  dry  brush  press  blanket 
cleaner  that  removes  lint,  dust  and  ink  from  press 
blankets  on  the  fly  during  press  production  and 
eliminates  the  need  for  chemicals,  rags  and  dispos¬ 
able  material;  robotic  palletizing,  automatic  news¬ 
paper  pallet  loading  as  recently  installed  at  the 
Washington  Post,  the  Baltimore  Sun  and 
Pittsburgh  Tribune  Reiieu-,  zoned  belt  systems, 
.MDSI's  high  speed,  flexible  method  to  distribute 
newspaper  bundles  within  complex  production  situ¬ 
ations  at  high  speeds. 


Booth:  259 

Mactive  Inc. 

STAFFED  BY:  Scott  Roessler.  v.p./dir. -operations; 
Anna  Persson,  g.m.;  Lynn  Yawn,  mgr.-sales;  Steve 
Roessler,  project  mgr.;  Bill  .Mercer,  mgr.-customer 
support. 

EXHIBIT:  Mactive  Adbase,  including  order  entry 
modules  for  preprints.  ROP  display,  classified  liners 
&  display,  and  contact  management.  Mactive  will 
show  it’s  complete  concept  of  planning,  integration 
and  follow-up,  involving  all  areas  of  advertising. 
The  planning  package  includes:  on-line  dummy¬ 
ing,  budgets,  pricing,  discounts,  accounting  tools, 
bookings,  logos,  classified  pagination  and  much 
more.  Integration  helps  minimize  the  risks  of  sup¬ 
porting  many  systems  to  meet  your  requirements. 
Follow-up  tools  provide  sales  automation  and  con¬ 
tact,  and  contract  management. 

Booth:  1901 

MAN  Roland  Inc. 

STAFFED  BY:  Helgi  Schmidt-Liermann,  CEO;  Vince 
Lapinski,  v.p.-newspaper  group;  Craig  Simon,  dir- 
product  development. 

EXHIBIT;  The  new  70,000  cph  UNISET  70  single¬ 
width  press.  AB-level  print  inits  and  roll  stand  will 
be  in  the  booth,  as  well  as  diagrams  outlining  the 
UNISET  folder.  New  technologies,  such  as  their 
shaftless  drive  and  installations  of  its  single-and 
double-width  offset  and  flexo  graphic  newspaper 
printing  presses  can  also  be  seen. 

Man  Roland  provides  systems-based  installations, 
and  representatives  from  EuroGrafica  will  be  pre¬ 
sent.  as  well  as  from  its  North  and  South  American 
business. 


Solna  Web  offers  the  broadest  line  of  single-width  web  presses— in  both  horizontal  and 
vertical  formats.  Historically,  web  printers  have  been  forced  to  choose  one  design  over  the 
other,  but  now  Solna  offers  both  tyives  of  presses  to  match  your  production 
needs.  For  newspaper  or  commercial  printing,  as  stand-cdone  press  lines  or 
to  add  capacity,  look  to  Solna  for  the  best  single-width  solutions. 

Fof  more  intormation  call  1-8IHI-247-8392  or  visit  us  online  at  www.solnawet).com. 
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A  highlij'ht  of  the  exhibit  will  be  a  3D  "virtual 
realin  "  theater  showing  a  -t-unit  UNISET  tower 
configuration  printing  in  Gemiany.  Using  the  lat¬ 
est  technolog}'  viewers  will  travel  "inside"  the  press 
for  a  first-hand  look  never  before  seen. 

Booth:  459 

Managing  Editor  Inc. 

Staffed  by:  Mark  Leister,  v.p.  marketing; 
Dennis  McGuire,  pres.;  Linda  Penrod,  v.p. 
sales 

Exhibit:  Managing  Editor  specializes  in  auto¬ 
mated  pagination  and  management  solutions 
like  the  Page  Director®  series  of  advertising, 
editorial  and  classified  layout  systems,  the 
Roundhouse  Ad  Tracking  System,  AdForce  II, 
MextPro  and  Mac  and  PC  QuarkXTensions. 
Managing  Editor  is  also  an  integrator  of  and 
developer  for  the  Quyark  Publishing  System. 

Booth:  2615 

Maratek  Environmental  Technologies  Inc. 

STAFFED  BY;  Colin  Darcel,  chief  exec.;  Andrew 
Ma.x%’ell  pres.;  Paul  W'avrock,  natl  sales  mgr. 
EXHIBIT;  .Maratek's  complete  line  of  recycling 
equipment  addresses  all  waste  streams  in  the  pub¬ 
lishing  industry.  Vi  riste  blanket  wtcsh.  solvents  from 
parts  washers,  fountain  solution,  developers,  ink 
buckets  and  dirty  shop  towels  can  all  be  recycled 
easily  and  cost  effectively.  Also  offering  water  rea¬ 
ding.  Ii;t  Maratek  help  with  pollution-prevention 
planning. 

Booth:  1551 

Markzware  Software  Inc. 

ST.YFFED  BY;  Fernando  Ortega;  .Monica  Gallardo, 
mktg.  exec. 

EXHIBIT;  The  latest  advancements  with 
TrueFile™  technology  within  FLIGHTCHECK®,  as 
well  as  bad  file  preventions.  The  company  is  a  cus¬ 
tomer  oriented  and  driven  establishment  that  has 
put  together  a  package  that  will  serve  the  newspa¬ 
per  industry  by  providing  solutions  for  the  publish¬ 
ing  and  prepress  professional.  See  the  new  addi¬ 
tions  to  their  workflow  solutions  and  be  the  first  to 
see  the  next  generation  of  preflight  technology. 
FAHIBIT;  FLIGHTCHECK  COLLECT,  and 
MarkzTools  111. 


Booth:  2415 

Masthead  International  Inc. 

STAFFED  BA';  Harry  .Anderson,  v.p.;  Jack  Baker,  dir.- 
operations;  Frank  Casillas,  mgr.-press  drive  sales; 
Dan  Parlington,  mgr.-press  electric  installation. 
EXHIBIT;  Photos  and  documents  of  drive  upgrades 
and  conversion  of  IXi  to  ,AC.  .Also  job  site  photos  of 
press  installation  available. 


Booth;  2828 

Matthews  International  Corp. 

STAFFED  BY;  Janet  Stretavski,  sales  promotions; 
David  Basset,  sales  rep,;  Dave  Hubert,  business  unit 
mgr  (InkJet  products);  Kathy  Ruane,  mgr, -sales 
support. 

EXHIBIT;  VCinPorter  software  for  its  Jet-A-.Mark 
DOD-2(X)2-i-  ink  jet  printer,  allows  entry  of  data  and 
commands  through  the  use  of  a  Windows™  -based 
PC.  Through  a  tme  WYSIWYG  interface  with 
large  icons  and  graphics,  it  creates  messages  which 
incorporate  text,  logos,  batch  counts,  and  time  and 
date  codes  in  a  fraction  of  the  time  it  takes  with  tra¬ 
ditional  keypads. 

Other  products  include  the  Jet-A-Mark  Model 
DOD-2(X)2+  Compact  Coder.  This  drop-on-com- 
mand  ink  jet  printer  features  a  tilt  bracket  that 
allows  the  user  to  tilt  the  printhead  for  small  high¬ 
er-resolution  characters.  Special  software  adjusts 
characters  to  keep  the  dots  in  perfect  alignment. 
Jet-A-.Mark  Model  1P9000  Series  ink  jet  printer  for 
high-resolution  coding  applications,  prints  one  to 
four  lines  of  text  from  a  single  printhead  and  up  to 
eight  lines  from  a  dual-headed  system.  W'ith  char¬ 
acter  sizes  from  1/8"  to  1-7/8”  and  line  speeds  up 
to  900  feet  per  minute,  this  printer  provides  high- 
resolution  coding  of  text,  logos  and  bar  codes  on 
cormgated  cases,  tray  packs  and  other  packaging 
materials. 


Booth;  635 

MCC  Business  Services 

STAFFED  BA':  Patricia  McCarthy  &  Jan  Van  Der  I^e, 
partners/consultants;  Lynn  Michaels,  mktg.  consul¬ 
tant. 

EXHIBIT:  TextCon,  a  character  set  conversion  tool 
which  can  be  implemented  in  HTML/SGML  transla¬ 
tions  for  converting  text  for  online  use,  as  well  as  in 
system  integration.  It  is  an  independent,  portable. 
multipa.ss  text  converter  with  selective  substitution 
control,  style/tag  preservation  and  character  set 
independent  substitutions. 

Other  pnxlucLs  include  custom  development,  sys¬ 
tem  integration,  pagination  and  system  support 
services. 


Booth:  3321 

McClier 

STAFFED  BA’:  Rick  Rogers,  sr.  v.p./dir.-Newsp:iper 
Group;  Len  Elliot,  Mike  Pusich,  &  Brad  Shafer,  v.p.’s; 
Mike  Luciano,  sr.  mgr;  Grant  McCullagh,  CEO;  Paul 
Schlattman.  v.p.-Infonnation  Technology  Group. 
EXHIBIT;  Integrated  Solutions  for  the  newspaper 
industry — strategic  planning,  production  plan¬ 
ning.  facility  design  &  construction,  energy  man¬ 
agement,  information  &  data  systems,  call  centers 
and  facility  management.  .McClier's  Newspaper 
Group  provides  the  publishing  industry  with  con¬ 
sulting,  design,  engineering  and  construction  ser¬ 
vices  for  office,  production  and  distribution  facili¬ 
ties.  Services  are  available  on  an  unbundled  or  fully 


integrated  design-build  basis.  McClier  Information 
Technology/Communica-tions  Group  also  offers  a 
multi-service  approach  to  meet  the  diverse  needs  of 
call  centers,  data  networks,  energy  management 
and  communications  facilities.  Their  staff  includes 
architects,  interior  designers,  material  handling 
and  industrial  engineers,  and  engineers  represent¬ 
ing  all  disciplines  of  the  building  industry.  Projects 
range  from  operations  consulting  to  complete 
design  and  construction  senices  for  a  multiple- 
press  operation. 

Booth:  447 

Media  Marketing  lnc./imMEDIAte® 

STAFFED  BY;  Chris  Browne,  pres.;  Patti  Theall,  v.p.- 
sales;  Charles  Maudlin,  v.p.-mktg.;  Allyn  Hallisey 
v.p.-business  development;  Amy  Ross,  mgr.-mkt. 
development. 

EXHIBIT:  Demonstrating  1998  W'indows  and 
.Macintosh  releases  of  iniMEDIAte®  sales  force 
automation  systems.  See  actual  systems  from  leading 
newspapers,  designed  for  shoulder-to-shoulder,  inter¬ 
active  problem  solving  with  clients. 

Sales  .Assistant  feeds  business  system  data  to  users; 
provides  expert  opportunity  and  time  management 
tools  tailored  to  newspaper  needs,  generates  merge 
letters,  fa.xes  and  e-mail,  and  automates  client  inter¬ 
views.  See  synchronization  with  business  systems. 

Research  Manager  generates  instant,  customized 
presentations  of  market  data,  consumer  and  media 
behavior. 

In  Ad  Director,  the  Annual  Budget  creates  plans  to 
lock  up  long-term  budget  commitments.  Geographic 
Analysis  generates  full-color  maps  that  highlight 
client  target  areas,  data  analyses  andpreprint  propos¬ 
als. 

Radio  Analyst,  TV  Analyst  and  Cable  Analyst  opti¬ 
mize  schedules  in  competing  media,  saving  money 
for  larger  newspaper  ad  programs. 

Creative  Director  supports  effective  ad  development, 
spec  ad  presentation  and  markup. 

All  modules  feature  plug-and-play  integration,  lap¬ 
top,  desktop  and  mixed  solutions. 

Booth:  1154 

Media  Passage  Inc. 

STAFFED  BY;  Gary  Taylor,  dir/client  relations: 
Charles  Carr,  supA’./ad  traffic;  Michael  Chouaniec, 
application  support  technician. 

EXHIBIT:  E-\ELOX,  a  revolutionary  means  of 
transmitting  advertising  artwork  through  a  point  to 
point  exchange  via  their  Web  site.  Advertisers  pro¬ 
vide  MediaPassage  with  the  appropriate  artwork  as 
a  .pdf  (Adobe  Portable  Document  Format file. 
The  company's  Art  Traffic  Department  places  the 
appropriate  ad  into  a  unique  “box”  on  their  W'eb 
site  for  each  paper  on  the  buy  W'hen  the  paper 
receives  its  insertion  order  from  MediaPassage,  it 
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will  contain  the  password  for  this  “box”  and 
instructions  on  how  to  download  the  ad  to  whatever 
location  specified  (advertising  department,  produc¬ 
tion  department,  etc.).  A  trained  professional  from 
the  .MediaPassage  staff  will  be  able  to  answer  any 
questions  or  handle  any  difficulties  that  may  arise. 
Any  paper  with  access  to  the  Internet  can  receive 
their  artwork  via  E-Velox.  There  is  no  additional 
equipment  or  software  to  obtain:  no  need  to  wait 
for  a  specific  delivery  time.  With  E-Velox  and  the 
Internet,  the  artwork  for  any  campaign  is  just  a  few 
“clicks”  away. 


Booth:  2741 

MGI  International  Inc. 

STAFFED  BY:  Arthur  H.  Hamlin,  pres.;  Warren 
Weaver,  consultant;  Frank  Nichols,  supervisor. 
EXHIBIT;  Pollution  control  systems  for  newspaper 
pressrooms,  including  paper  dust  and  noise  control 
of  presses  and  mailrooms.  utilizing  MGI  proprietary 
collectors  including  the  APAR  .MKIV  air  washers,  E- 
VAC  air  operated  vacuums,  and  cyclonic  dry  collec¬ 
tors.  They  also  provide  FLEXO  ink  management 
systems,  ink  reclamation  and  waste  water  treatment 
solutions. 


Booth:  1071 

Micro  System  Specialists  Inc.  (MSSI) 

STAFFED  BY:  Catherine  Culkin;  Judy  Bruning; 
Suzanne  Murphy. 

EXHIBIT;  Ten  software  modules  that  may  be  pur¬ 
chased  separately  or  combined  to  form  a  compre¬ 
hensive  business,  accounting,  circulation  and 
inventory  system.  All  modules  —  Total  Circulation 
Control,  Advertiser  Billing  and  Accounts  Receivable, 
.Ad  Production  Manifest,  Transient  Classified  Billing 
and  Accounts  Receivable,  General  Ledger,  Accounts 
Payable,  Payroll  and  Newsprint  Inventory  —  mn 
IB.M  PCs  and  compatibles  running  either  MS-DOS 
or  Windows-based  operating  systems. 


Booth:  537 

Microsoft  Corp. 

STAFFED  BY:  Donna  Conner,  ADCU  industry'  mar¬ 
keting  mgr.,  media  and  publishing 
EXHIBIT;  Microsoft  is  a  worldwide  leader  in  com¬ 
puter  software.  Our  7,000  solution  providers 
design/install  solutions  based  on  .Microsoft's  scal¬ 
able  server  technologies,  providing  platforms  for 
print  and  Internet  applications.  Our  mission;  mak¬ 
ing  it  easier  for  businesses  and  individuals  to  take 
advantage  of  the  full  power  of  personal  computing 
every  day. 


Booth:  2621 

Mid-America  Graphics  Inc. 

STAFFED  BY:  David  George,  vice  president;  Chris 
George,  general  manager 
EXHIBIT;  Mid-America  Graphics  is  a  leading  sup¬ 
plier  of  quality  packaging/distribution  equipment 
and  services.  The  15-year-old  company  specializes 
in  rebuilding  inserters,  stackers,  strappers  and  con¬ 
veyor  systems  as  well  as  manufacturing  its  own 
stackers  and  conveyor  systems.  Consulting,  training 
and  turnkey  installations  are  also  available. 


Booth:  1328 

Miles  33  International 

STAFFED  BY:  Ray  .Mancini,  pres.;  Burt  Slavin,  tech¬ 
nical  dir;  Kenny  King  &  Mike  Moore,  sales;  Peter 
Meek,  dir.-research/development. 

EXHIBIT;  A  leading  supplier  of  newspaper  systems 
in  the  U.K.  brings  to  .America  an  industry-proven, 
year  2000  compliant  total  newspaper  system. 
FUTL'REPROOF  is  a  state-of-the-art  classified  and 
canvassing  package  mnning  on  Windows  NT  with 
an  ODBC  compliant  standard  database.  The  .Miles 
33  product  suite  includes  SCRIBE,  a  Word  ‘97- 
based  reporters’  worksheet  system;  EDITION,  the 
QuarkXPress-based  complete  editorial  pagination 
system;  BEACON,  the  best  combination  of  automat- 
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ic  and  interactive  ad  planning,  ROP  and  classified 
pagination  in  the  industry;  and  ADSEARCH,  an 
Internet  delivery  product. 

Miles  33,  founded  in  1976,  is  based  in  the  U.K., 
with  offices  in  the  U.S.  for  the  past  14  years.  The 
U.S.  operation  has  been  a  leading  supplier  of 
multi-terminal,  high  volume  publishing  systems  to 
the  commercial  market  since  its  founding  in  the 
mid-1980s. 


Booth:  1233 

MJ  Systems 

STAFFED  BY:  Les  Feasey,  v.p.-business  development; 
Laura  Creasy,  dir.-mktg. 

EXHIBIT:  The  Route  Max^^^  single-copy  portable 
distribution  system  enables  newspaper  distributors 
to  gather  real-time  information  on  their  route  sys¬ 
tems  to  dramatically  reduce  returns  and  stock  outs, 
increase  sales  and  eliminate  waste.  It  consists  of 
two  components:  a  communications  server  and  a 
network  of  portable  units.  The  portable  unit,  which 
is  carried  by  the  route  delivery  person,  automatical¬ 
ly  displays  successive  stops  along  the  specified  route 
and  transmits  data  to  the  communications  server 
which  in  turn  communicates  to  the  newspaper 
company's  host  machine. 

MJ  Systems,  Inc.,  is  a  leading  supplier  of  informa¬ 
tion  technolog)'  for  the  single  copy  periodical  distri¬ 
bution  industry.  Their  software  solution  provides 
back-office  distribution  management  software  for 
wholesale  distnbutors  and  publishers,  from  the 
accounts  receivable  department  right  through  to 
distribution/warehousing  systems. 


Booth:  2360 

MLP  USA  lnc./Mitsubishi  Heavy  Industries 

STAFFED  BY;  Roy  Yokouchi,  dir/newspaper  presses. 
EXHIBIT:  Sole  sales  and  after-sales  service  agenc)' 
for  not  only  newspaper  printing  but  sheet-fed  and 
commercial  web  printing  presses  made  by 
Mitsubishi  Heav\'  Industries  in  Japan. 


Booth:  764 

Monaco  Systems  Inc. 

STAFFED  BY;  Frank  Gilliland,  v.p.-sales;  Thomas 
Schom,  technical  support  specialist. 

EXHIBIT:  Version  2.5  of  its  products: 
MonacoMATCH,  a  complete  color  management  sys¬ 
tem  used  by  major  newspjqrers  in  the  U.S.  and 
abroad.  It  provides  accurate  color,  reliable  proofing 
and  streamlined  color  correction  and  color  separa¬ 
tion.  It  includes  three  modules  for  building  ICC 
device  profiles  and  two  modules  for  color  workflow 
automation;  MonacoSCAN  profiles  scanners  and 
digital  cameras  for  accurate  color  capture; 
MonacoVTEW  profiles  monitors  for  accurate  color 
display  and  permits  colors  to  appear  the  same  on 
different  monitors;  MonacoPRlNT  profiles  printing 


presses  and  printers  for  accurate  color  and  enables 
a  digital  proofing  system  to  reliably  emulate  a 
printing  press;  MonacoCOLOR  is  a  Photoshop  plug¬ 
in  which  provides  reliable  soft  proofing  and  simpli¬ 
fies  color  editing  with  e:isy-to-use  tools  for  global 
and  selective  color  correction.  Color  edits  are 
applied  interactively  and  displayed  as  they  will 
print;  .MonacoBATCH  executes  color  edits  (via 
defaults  or  individually  tagged  edits),  applies  pro¬ 
files  and  color  separates  images  —  all  in  the  back¬ 
ground.  It  also  automatically  converts  RGB  to 
grayscale,  sets  highlights  and  shadow,  and  balances 
tone. 

Booth:  104 

Morcor  Solutions  Inc. 

STAFTED  BY;  Kenn  .Morrison,  mktg/sales;  John 
.Martens,  lead  programmer;  Simon  Brown,  pro¬ 
grammer/tech  support;  Wayne  Bronkhorst, 
media/design. 

EXHIBIT:  xpance  is  a  pnxluction/tracking  sys¬ 
tem  specifically  designed  for  the  newspaper  indus¬ 
try.  To  begin,  the  graphic  artist  enters  the  unique  -ad 
number  and  presses  the  ‘Create  Ad”  button.  The  ad 
(either  XPress^’^  orCreatorT’^)  is  automatically 
sized  and  images  are  moved  to  this  single  ad  folder, 
xpance  imports  the  ad  copy  into  the  ad  and  the 
artist  designs  the  ad.  By  pressing  one  of  two  but¬ 
tons —  “Proof"  or  “Complete,”  xpance  performs  a 
number  of  checks  including  font,  image  and  ad 
size  before  the  EPS  is  automatically  generated.  The 
package  then  moves  the  complete  and  correct  EPS 
file  to  a  user-designated  folder  for  publication.  Each 
builder  can  concentrate  on  the  task  of  producing 
ads  and  not  searching  for  them! 

The  Ad  Listing  Report  shows  the  number  of  ads  for 
a  particular  publication  and  where  each  one  is  in 
the  pnxluction  cycle.  The  printed  report  for  the 
sales  reps,  ad  builders  or  paginators  are  used  to 
make  certain  ads  are  accounted  for  —  before  the 
deadline.  Sales  reps  know  their  ads  are  booked  cor¬ 
rectly  and  will  appear  in  the  correct  publication, 
100%  error-free!  With  xpance,  all  installed  sites 
have  found  an  increase  in  productivity  as  well  as 
decreased  costs! 


Booth:  2629 

MotterStitch  Co. 

STAFFED  BY:  Roland  Reuterfors,  pres.;  Roland 
Johnsen,  v.p.;  Bengt  .Magnusson,  v.p./chief  engineer; 
Laura  Doris  Reuterfors,  administrator. 

EXHIBIT:  In-line  stitching  at  full  press  speed  for 
newspaper  and  commercial  presses. 


Booth:  2829 

Muller  Martini 

(See  listing  under  GMA/Muller  Martini) 

Booth;  1171 

Multi-Ad  Services 

STAFFED  BY:  Perry  Rice,  v.p.;  Ron  Davis,  mgr- 
mktg.;  Jill  Addy,  Deb  Adlington,  Mike  Ingles, 

Theresa  Olsen,  product  mgrs. 

EXHIBIT;  Creator2  version  1.1,  a  comprehensive 
layout,  design  and  illustration  program.  This 
Macintosh®-based  program  increases  productivity' 
with  automation  of  tasks  by  utilizing  AppleScript™ 
technology.  CA.MS^’^  4.3.5  and  ClassForce®  1.0,  a 
complete  solution  for  classified  ad  management 
and  pnxluction.  CAMS  .Mac-based  software  is 
affordable  and  easy-to-use.  Cla,ssForce  classified  ad 
layout  software  quickly  builds  classified  pages,  sec¬ 
tions  or  entire  publications. 

Other  products  include  ReCAS®,  a  cross-platform 
co-op  recovery  and  market  information  for  business 
development.  Complete  service  after  the  sale; 
including  training,  technical  support,  accrual  call¬ 
ing  and  promotional  ideas;  and  Cashline,  co-op 
information  and  sales  ideas  via  the  Internet. 
Available  with  ReCAS  or  purchase  separately:  Ad- 
Builder®,  innovative  art  and  ideas  for  increased  ad 
revenue.  New  regional  distribution  allows  you  to 
give  your  ads  local  flavor.  A  variety  of  seasonal  and 
general  content  is  also  provided  including:  head¬ 
ings,  photos,  illustrations,  frames,  borders,  spec  ads, 
tab  covers  and  more;  SCANtm,  creative  resources 
and  sales  assistance  for  increased  classified  ad  rev¬ 
enue.  Promotion  ideas,  sales  training  and  advertis¬ 
ing  materials  focusing  on  automotive,  real  estate 
and  recruitment;  Ad-Builder®  Food  Photography, 
vibrant  color  food  photos  to  create  enticing  promo- 
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lions  and  grocery  advertisements.  Subscription  pro¬ 
vides  25  food  photos  each  month  on  CD-ROM; 
Search®,  image  cataloging  and  retrieval. 

Booth;  1273 

NAPP  Systems  Inc. 

SI\FFED  BY;  Kai  Wenk-Wolff,  pres./COO; 
Jacqueline  Crossman,  v.p.-newspaper  sales;  Tom 
Moore,  mgr.-Flexo  Publications. 

EXHIBIT;  NAPP  Systems,  Inc.,  a  PoKTibron 
Technologies  Co.,  will  showcase  their  new  genera¬ 
tion  of  computer-to-plate  for  flexo.  Based  on  an 
internal  drum  design,  the  new  computer-to-plate 
system  will  be  capable  of  producing  up  to  60  plates 
per  hour  with  ease  of  operation.  The  company  is 
continuing  to  develop  NAPPflex  HSll  plates,  which 
will  improve  printing  quality  with  enhanced 
process  color  and  black-and-white  reproduction. 


Booth:  1301 

Neasi-Weber  International 

STAFFED  BY;  Michael  Brier,  Steve 
Clippinger;,Michael  Head;  Sherry  Iwasaki. 

EXHIBIT;  A  leading  provider  of  newspaper  system 
solutions,  will  demonstrate  its  entire  suite  of  ORA- 
CLE-based  client-server  software  products  including; 
ADMARC,  an  ad  man^ement  system;  DISCUS,  a 
totally  integrated  customer  service,  single-copy  sales, 
distribution  and  database  marketing  circulation 
management  system;  and  ADSERT,  an  advertising 
iasert  man;^ement  system. 

Booth:  2455 

NELA  Graphics  Inc. 

STAFFED  BY;  Helmut  Britsch,  mgr.-sales/mktg.; 
Manfred  Neumeister,  man.  dir. 

EXHIBIT;  Products  include ;  NEIA  VCP2002,  a 
fully  automatic  register  punching  and  bending 
device  with  video-controlled  positioning  connected 
with  a  fully  automatic  offset  plate  processing  line; 
NELA  H-VCP2002,  a  semi-automatic  register 
punching  and  bending  device  with  video-controlled 
positioning  as  stand-alone  equipment;  NELA  HAD, 
a  semi-automatic  plate  bender  and  FanOut,  soft¬ 
ware  for  register  correction. 


Booth:  2437 

NENSCO 

STAFFED  BY:  Brad  Beaton,  CEO;  Larry'  Erwin,  pres.; 
Mike  O’Guin,  gen.  sales  mgr. 

EXHIBIT:  NENSCO  will  display  pre-press,  pressroom 
and  post-press  products.  New  products  include 
Freedom  and  USA  environmentally  safe  press  wash¬ 
es,  Liquid  Gold  fountain  solutions,  a  full  line  of 
Polyfibron  Technologies  Inc.  press  blankets. 

Ebonite  ink  drums,  rubber  rollers,  press  parts, 
ergonomic  handling  equipment  and  NENSCO’s  lat¬ 
est  pre-press,  pressroom  and  post-press  catalogs. 

Booth:  953 

New  Horizons  Team™ 

STAFFED  BY;  Sharon  Smith,  dir. -sales.;  Ed  Costic, 
Mark  Osbum,  Jim  Burke,  sales;  Julian  Milewski, 
trainer. 

EXHIBIT;  Four  new  media  products  developed  for 
use  in  small  to  medium  size  newspapers;  INFO- 
CONNECT™  for  Windows  NT®,  a  full  featured, 
customized  audiotext  platform  utilizing  NT®  pro¬ 
gramming;  Marketing  and  Consulting  Services,  a 
revenue  producing  and  staff  training  program  for 
audiotext  systems:  Web  Delivery™,  a  software  pro¬ 
duction  tool  developed  for  newspapers  that  want  to 
publish  on  the  Web  quickly  and  affordably;  Easy  to 


Read  Telephone  Directories™,  a  program  to  pub¬ 
lish  telephone  directories  and  generate  revenue  in 
individual  markets. 

Booth:  2063 

Newark  Group 

STAFFED  BY;  Eric  Ashley,  product  mgr.;  Randy 
Tillery,  mgr. -southeast  sales,  Larry  Mont^ue,  mgr.- 
westem  sales;  Dan  Kewin,  project  mgr.;  Don 
Gagnon,  sales  rep. 

EXHIBIT:  The  Greensleeves  System™  is  a  fiber  core 
with  a  plastic  sleeve  that  reduces  newsprint  butt-roll 
waste  by  80%,  and  enhances  web  delivery,  with  no 
wear  on  chunks.  Newark  can  also  create  programs 
for  managing  paper  waste  from  pre-production  to 
post-production,  including  newsprint,  copies,  wrap, 
headers  and  cores. 


Booth;  977 

NewsEngin  Inc 

STAFFED  BY:  George  Landau,  pres.;  Virgil  Tipton, 
)oumalist/co-developer. 

EXHIBIT:  NewsEngine  and  its  Quark-sawy  business 
partner,  DeskNet,  Inc.,  will  demonstrate  a  robust 
suite  of  cross-platform  newsroom  software  based  on 
Lotus  Notes/Domino  and  QuarkXPress.  Products, 
all  of  them  alreadv  installed  at  numerous  sites. 


Quality  Products  for 
Newspapers  from  a  Pioneer 
in  Newspaper  Software 


e 
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Stauffer  Gold  products  will  help  your  newspaper  move  into  the  rapidly 
expanding  world  of  consumer  direct  information.  Our  new  generation  of 
products  will  connect  your  library  to  the  Internet,  enhance  revenues  with  on¬ 
line  classifieds,  join  your  newspaper  to  the  community  with  expanded  audio¬ 
text  features,  simplify  ad  tracking,  and  archive  both  text  and  graphics  in  an 
Internet-compatible  database  archive. 

Stauffer  Media  Systems  continues  to  help  newspapers  turn  complex  prob¬ 
lems  into  easy  solutions,  at  a  price  you  can  afford.  Let  us  show  you  how. 
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include:  NewsFront,  an  editorial  front-end  with  cus¬ 
tomizable  workflow,  full-text  searching,  versioning, 
archiving,  tracking  for  photos  and  graphics,  and 
integration  with  Domino  Web  publishing; 
WireServer,  a  bulletproof  wire-capture  and  publish¬ 
ing  system  that  works  with  Notes  clients  or  Web 
browsers:  SourceTracker,  a  sophisticated  yet 
straightforward  Rokxlex  and  knowledge-manage¬ 
ment  system  for  journalists:  FrontDoor,  a  tool  for 
submission  of  editorial  content  via  the  Web  and 
Internet  e-mail;  Research  Assistant,  a  Web-based 
system  for  news  libraries  to  collect  research 
requests,  manage  workflow  and  share  search 
results;  LlniQueiy;  a  Web-based  tool  for  computer- 
assisted  reporting  that  simplifies  the  sharing  of 
public  records  on  a  newsroom’s  intranet  (such  as 
driver’s  licenses,  property  records,  etc,).  Permits 
global  searches  of  multiple  databases  with  a  single 
queiy, 


Booth:  2061 

Newspapers  &  Technology 

STAFFED  BY:  Geny  Valerio,  ed.;  Maty  L  Van  Metir, 
pub.;  .Mike  Tartan,  man.  ed.;  Skye  Barker,  mgr.-adv.; 
Kevin  Junazs,  as.sociate  ed. 

EXHIBIT:  .Monthly  publication  aimed  at  newspaper 
department  managers  and  publishers  who  are 
involved  in  applying  and  integrating  technology  in 
their  papers.  The  publication  provides  news  and 
information  on  the  latest  technologs-  as  well  as 
where  and  how  it  is  being  used  within  the  newspa¬ 
per  marketplace. 

Booth:  821 

Newspaper  Technologies  Inc.  (NTI) 

STAFFED  BY:  Donald  Chapman,  pres./CEO;Jim 
Evans,  v.p.-technology;  Jeff  Nelson,  dir.-sales. 
EXHIBIT:  Solutions  Without  Compromise,  a  new 
Windows®-based.  client/server,  NEWSLINE® 
advertising  software,  links  each  step  in  the  advertis¬ 
ing  qcle.  enabling  you  to  fully  integrate  all  the 
advertising-related  activities  of  your  departments 
and  gain  complete  control  over  operations  from 
order  entry,  to  administration,  to  accounts  receiv¬ 
able. 

Unguage.  database  and  platform  independent. 
NTTs  circulation  and  advertising  systems  fit  various 
corporate  standards.  Their  Windows®-based, 
client/ser\’er,  NEWSLINE®  suite  of  circulation 
pnxlucts  include:  Home  Delivery,  Single  Copy,  Total 
.Market  Coverage,  Collections,  .Mapping,  Telephony 
and  Internet.  Also  featuring  mobile  electronic 
hand-held  devices,  allowing  drivers  to  enter  and 
edit  data  from  a  remote  location.  A  powerful  mar¬ 


keting  tool  in  the  hands  of  your  staff,  NEWSLINE® 
allows  you  to  easily  maintain  and  access  detailed 
subscriber  infomiation. 

Booth:  1529 

NewsTech  Co. 

STAFFED  BY:  Oscar  Rovito,  pres.;  Diego  Rovito,  v.p.; 
Andrea  Fernandez  &  .Martha  Pinero,  inti,  sales 
execs.;  Rodolfo  Rossi,  dir.-NewsBra:  Luis  Castillo, 
dir. -NewsTech  Cia  LTDA. 

EXHIBIT:  An  exporter  of  publishing  technology 
and  supplies  specifically  aimed  at  the  Latin 
American  newspapers  with  headquarters  in  .Miami, 
Fla.,  and  offices  in  Bogota,  Colombia  and  Sao 
Paulo,  Brazil,  Among  the  products  distributed 
exclusively  by  the  company  are  Konica  Graphic 
Arts  films,  color  proofing  and  chemicals;  ECR.M 
imagesetters  and  CTP  equipment;  Digital 
Collections  MultiMedia  Archive;  Tecsa  Copydot 
Scanners  and  Software  Packages;  Barco  Precision 
Color  .Monitors;  DENEX  Production  Control  and 
Totalizing  Systems:  Image  Express  Windows  NT 
OPIs. 

Other  prcxlucts  and  services  offered  by  NewsTech 
include:  newspaper  local  area  network  compo¬ 
nents,  consulting,  installations  and  training;  digi¬ 
tal  and  conventional  cameras  and  accessories: 
managing  editor  page  layout  software;  CTP  and 
offset  lithographic  printing  plates,  chemicals  and 
blankets:  plateroom  supplies  and  automation 
equipment;  registration  systems:  pressroom  chem¬ 
istry  and  spare  parts;  Howtek  drum  and  flatbed 
scanners;  Glunz  &  Jensen  and  LogE  film  and  plate 
processors;  Tobias  tranmission  and  color  reflection 
densitometers;  and  NuArc  exposing  and  contacting 
equipment. 


Booth:  138 

9  to  5  Computer 

STAFFED  BY:  Rich  Raab;  Chris  Raab;  Kevin  Raab; 
Chris  Ozor;  Bob  Fish. 

EXHIBIT:  SpectraI.ogic  lOOOs/2000  AIT  Libraiy 
with  15,20,40  cart  into  the  multiple  terabyte  capac¬ 
ities;  high-end  Seagate  hard  drives  up  to  47  gb; 
DLT  drives  40  gb  up  to  multi  cart  libraries;  all  P.M 
G3  models  and  UMAX  G.3’s. 

Booth:  120 

NOVA  Publishing  Systems  Inc. 

STAFFED  BY:  Jan  .McDonald,  pres,  and  CEO;  Sue 
.Middleton,  dir.,  software  services. 

EXHIBIT:  NOVA  Publishing  Systems  offers  integrat¬ 
ed  classified  and  editorial  systems  that  provide  ad 
and  story  creation.  Quark  pagination  and  output. 
NOVA  Gold  is  Tandem-base  with  SIl  advertising  and 
editorial  software  and  a  Windows  client.  NOVA 
.Median  is  NT/SQL-based  for  ad  entry,  ROP  billing. 
Quark  pagination  and  full  Editorial. 

Booth:  1547 

nuARC  Inc. 

STAFFED  BY;  Don  Cims,  pres.;  Carlos  Acosta,  sales 
export;  Ron  Hopkins,  sales. 

EXHIBIT:  Inytroducing  nuLine  Imaging  Systems,  a 
completely  automated  exposure  unit  for  plates, 
color  proofing  materials  and  films.  Also  showing  a 
comprehensive  line  of  prepress  equipment  includ¬ 
ing  high-output,  flip-top  platemakers,  cameras, 
diffusion  transfer  processors,  light  tables  and 
accessories. 


nuARC  Inc. 
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Booth:  108 

Olympus  America  Inc. 

STAFFED  BY:  Al  DeMarcken,  sales  rep.;  Tim  Mills, 
mgr.-manufacturing  sales. 

EXHIBIT:  The  Olympus  Encore video  camera 
enables  you  to  pinpoint  problems  in  high-speed 
industrial  equipment.  It  digitally  records  up  to 
2000  frames  per  second  and  provides  instant,  vari¬ 
able  speed  slow-motion  replay  for  analysis.  Ideal 
for  manufacturing,  testing  QC  and  research  appli¬ 
cations.  Compatible  with  Olympus  fiberscopes  and 
borescopes. 


Booth:  1857 

ONE  Corp. 

STAFFED  BY:  Durelle  Boles,  pres.;  Jennifer  Boles, 
mgr.-mktg.  support  services;  Patra  Rhoads,  admin, 
mgr. 

EXHIBIT:  One  Corp.  specializes  in  the  sale  of 
remanufactured  and  used  newspaper  presses  to 
domestic  and  international  clients.  In  business 
since  1971,  the  company  buys  and  sells  quality 
secondhand  equipment  including  Goss  Metro, 
Urbanite  and  Community  presses,  as  well  as 
Heidelberg-Harris  and  MAN  presses. 


Booth:  2819 

Ovalstrapping  Inc. 

STAFFED  BY:  Isabelle  Lamb,  pres.-Enterprises  Inti, 
Inc.;  Jack  White,  pres.-Ovalstrapping;  Morgan  Stout, 
mgr.-sales/mktg.;  Ronnie  Berry,  product  mgr.;  Allen 
Copeland,  mgr.-graphic  arts  sales;  Alethea  Wofford, 
mktgyadv,  administrator. 

EXHIBIT:  StrapMaster,  a  newspaper  strapping 
machine,  built  with  over  40  years  of  service  and 
experience.  It  utilizes  the  latest  technology  to  elimi¬ 
nate  parts  and  mechanical  adjustments.  The 
machine  mns  on  maintenance-free  servo-motor 
drives,  which  replace  wearable  clutches  and  brakes. 
In  fact,  it  has  no  clutches  at  all.  Fewer  parts  mean 
less  maintenance,  fewer  repairs  and  more  reliabili¬ 
ty.  The  machine  also  has  touch-screen  diagnostics 
and  set-up  is  done  by  simply  touching  words  on  the 
screen.  Any  problems  are  diagnosed  and  reported 
on  the  screen  in  terms  that  are  easy  to  understand; 
no  complicated  error  codes  are  used. 

The  design  of  Strapmaster  concentrates  on  ease  of 
use.  Operators  will  find  controls  on  both  sides  of  the 
machine  for  easy  access  and  dual  strap  coils  make 
for  quick  and  effortless  changes.  A  blinking  yellow 
light  will  alert  operators  when  strap  is  low.  The 
machine  takes  the  hassle  out  of  post-production  by 
saving  you  time,  money  and  post-production 
headaches. 

Other  products  include  Ovalstrapping  Model  515 
strapping  machine.  Model  515N  newspaper  strap¬ 
ping  machine  and  Windab  turntable. 


Booth:  2214 

Oxy-Dry  Corp. 

STAFFED  BY:  Edward  T.  McLoughlin,  pres.;  Bruce 
Niedzwiedz,  dir.-sales/technical  support;  Mary  Ellen 
Cahill,  vpydir-  mktg.;  Rick  Hausfeld,  v.p.-sales; 

Diego  Uribe,  v.p.-operations. 

EXHIBIT:  Cylinder  Select,  a  revolutionary  new  multi¬ 
position  blanket  washer  system  that  automatically 
cleans  the  common  impression  cylinders  as  well  as 
the  blankets  on  newspaper  presses  equipped  with 
both.  Its  design  makes  the  washer  units  automatical¬ 
ly  retractable  to  allow  better  access  when  changing 
blankets  or  plates. 

Booth:  2529 

Pacific  Newspaper  Group 

EXHIBIT:  Complete  plant  design  and  construction 
man^ement.  black  and  color  ink  systems,  and 
energy  reduction. 

Booth:  107 

Pakon  Inc, 

EXHIBIT:  Impak  Division  of  Pakon,  Inc.  introduces 
its  new  Impak  DFS-200  High  Speed  Film  Scanner 
for  the  publications  industry.  Scanning  an  entire 
roll  of  35mm  film  in  65  seconds,  it  is  the  only 
scanner  fast  enough  to  keep  up  with  late  breaking 
developments,  while  keeping  labor  costs  to  a  mini¬ 
mum.  The  Impak  system  is  used  for  scanning  from 
35mm  color  negative,  positive,  or  B  &  W  film. 
Designed  to  scan  images  at  an  extremely  fast  pro¬ 
duction  rate,  the  Impak  creates  digital  image  files 
for  transfer  to  networks  and  the  Internet,  enabling 
easy  viewing  and  editing  of  images  by  several  users. 
Hard  copy  proof  sheets  can  be  quickly  produced 
boasting  significantly  larger  images  than  tradition¬ 
al  photographic  contact  proof  sheets.  Scanning  and 
viewing  entire  rolls  in  this  fashion  makes  it  easy  to 
compare  and  select  shots  for  publication.  The  sys¬ 
tem  is  also  capable  of  saving  images  to  disk,  creat¬ 
ing  4x6  prints  and  thumbnail  index  prints. 


Booth:  1253 

Palos  Software 

STAFFED  BY:  Mark  Barlow;  Paul  Srimuang. 
EXHIBIT;  PALOS  (Photo  Ad  Layout  System)  devel¬ 
ops,  markets  and  supports  electronic  publishing 
software  for  the  magazine  publishing  industry, 
including  newspaper  supplements  and  catalogs.  It 
features  a  series  of  integrated  applications  and 
QuarkXTensions  designed  to  automate  the  produc¬ 
tion  of  photo  advertisement  publications,  including 
database  management  and  digital  photography. 
The  system  is  targeted  at  assisting  production  staff 
with  pagination  and  layout.  The  software  is  com¬ 
patible  with  a  wide  range  of  remote  front-end  sys¬ 
tems  and  is  fully  customizable. 

AdEntry™  is  a  customizable  ad  entry  system 
which  tracks  ads  and  ad  client  information  and  it 
has  multi-user  capabilities. 

AdLink™  is  a  customized  application  which 


imports  ads  from  an  existing  remote  front-end  sys¬ 
tem  to  the  PALOS  databases. 

AdBase™  is  a  complete  database  management 
system  which  maintains  and  updates  ads  linked  to 
the  publication  databases  in  preparation  for  m^a- 
zine  layout. 

PhotoCaps™  is  a  digital  imag^  processing  system 
which  captures  and  digitizes  images  that  are 
imported  into  the  layout  of  a  publication. 
Display-Builder™  is  an  XTension  to  QuarkXPress 
which  automates  the  process  of  building  display- 
ads. 

AutoLayout™  is  an  XTension  to  QuarkXPress 
which  automatically  lays  out  photo  ad  publications 
precisely  and  accurately. 


Booth:  753 

Parascan  Technologies  Inc. 

STAFFED  BY:  Aytun  Erdentug,  pres.:  Floyd  Inman, 
v.p.;  Pete  Salerno,  mgr.-regional  sales:  Peter 
.Mitchell,  project  mgr. 

EXHIBIT:  Paravisual-On-The-Web  is  the  introduc¬ 
tion  to  your  Web  browser  of  press  images  as  they 
will  print,  yet  prior  to  the  start  of  the  press. 

Wydnet-On-The-Web.  the  introduction  of  the 
browser  as  a  user  interface  to  their  line  of  facsimile 
communications  products. 


MX  *  MX  V  MX^  MX 


LogEtronics  Corporation 
TiX-'l  R»wJ, 

SprinylktJ.  \  .\  J2ISO 
h-niiiil:  , 

r.i\:  (705)  47I  -‘»52S 


Processes  nuteria]  at  sizes  up  to  85**  wide. 

Our  Engineers  Got 
A  Little  Carried 
Away  With  The 
Latest  MX  Designs... 


It’s  So  Fast,  It  May 
Need  Airbags. 

For  information  call:  (703)  971*1400 
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CTP  Workflow  is  a  demonstration  of  the  changes 
in  workflow  requirements  when  converting  to  CTP, 
and  how  we  have  successfully  addressed  these  issues 
throughout  the  world. 

Plate  Tracking  —  a  plate  tracking  systems  in 
conjunction  with  both  Western  Litho  and  K  &  F 
Plate  Lines  —will  be  demonstrated. 

BitLink  is  Parascan’s  introduction  of  its  Wydnet 
product  line  ported  over  to  NT  Platforms.  These  will 
incorporate  all  of  the  strengths  associated  with 
Wydnet-merge,  page  pairing,  stitch,  rotation,  as 
well  as  all  of  the  reporting  functionality. 

Booth.  2840 

Parsons  Infrastructure 
&  Technology  Group  Inc. 

STAFFED  BY;  Nicholas  Mariani;  Richard 
Cunningham;  William  Whooley. 

EXHIBIT;  A  full-service  architect,  engineer  and 
constructor  specializing  in  the  design,  renovation 
and  expansion  of  new  or  existing  facilities  for  the 
newspaper  industry  since  1955.  They  offer  single 
source  project  implementation. 

Booth:  1575 

Photo  Systems  lnc./Silver  Pixel 

STAFFED  BY;  Marc  Freund.  mgr.-Photo  Systems 
ntksales;  Clayton  Crawford,  mgr.-Silver  Pixel  ntl. 
sales. 

EXHIBIT;  Complete  imaging  solutions  to  newspa¬ 
pers  across  the  nation;  photography  and  prepress 
chemistiy,  film,  computer  hardware,  computer  soft¬ 
ware,  film  and  paper  processors,  and  digital  and 
traditional  cameras  accessories. 

Booth:  3229 

Plumtree  Co. 

STAFFED  BY;  Tim  Cooper,  pres.;  Julian  Cooper, 
sales. 

EXHIBIT;  QT.MS  CopyCounter  II,  for  counting  fold¬ 
ed  paper  prtxlucLs  in  a  shingled  stream,  for  use  with 
counters,  totalizers,  ink  jet  labellers,  stackers  and 
gripper  pick-up  systems. 

TOTBOX  (Totalizer  in  a  Box),  a  software  system 
providing  easy  totalization  and  production  infor¬ 
mation  from  newspaper  printing  and  distribution 
operations,  from  press  to  dock. 

ADDCODE.COM,  a  new  approach  to  Internet  com¬ 
merce. 


PrePress  Solutions  Inc. 


Wfilaf 


Booth:  1332 

Pongrass  Newspaper  Systems 

STAFFED  BY:  Leslie  Pongrass,  man.  dir.;  Shelley 
Hando,  mgr. -group  sales;  Peter  Crundwell,  senice 
engineer. 

EXHIBIT:  Suite  of  programs  covering  Class  Ad 
Booking  and  Entry;  Display  Ad  Booking  and  Entry, 
Newspaper  Database  Functions  and  general  purpose 
software  for  incorporating  camera-ready  ads  into 
the  PostScript  job  flow.  Version  4.5  of  Pongrass 
Display  Ad  and  Class  Ad  Booking  will  be  demon¬ 
strated.  .Major  enhancements  have  been  made  to 
enhance  user  customizability  of  both  entry  screens 
and  database  format.  Class  Pagination  will  be 
shown  in  both  PC  and  Mac  versions. 

While  all  Pongrass  Database  products  operate  on 
Microsoft  and  Oracle  Relational  Databases,  they 
will  be  demonstrating  Sybase  SQL  Anywhere  with 
an  accent  on  cross  platform  issues  and  scalability'. 
New  software  for  general  release  will  be  Pongrass 
AdScan,  used  for  scanning  and  compressing  cam- 
era-ready  art.  AdScan  will  be  shown  in  PC  and  Mac 
versions  for  b&w  and  pre-separated  colour  camera 
supplied  art.  These  new  Photoshop  plug-ins  work 
with  all  scanners  capable  of  high-resolution  lineart 
scanning. 

Booth:  229 

PrePress  Solutions  Inc. 

STAFFED  BY:  jay  Roberts,  dir. -sales  newspaper  div. 
EXHIBIT:  PantherPro/bZ’’’^  Imagesetter  records 
tabloid,  broadsheet,  and  double-truck  impositions 
on  film,  RC  paper  or  polyester-backed  plate  materi¬ 
al,  delivering  a  24.625”  wide  format  at  up  to  37.8” 
per  minute.  The  field-proven  Panther  FasTRACK® 
Platesetter  images  directly  to  aluminum  plate 


(max.  si7.e  24.625”  x  36”).  All  PrePress  Panther 
systems  feature  Adobe®  PostScript  3^^“  software 
RIPs,  which  run  on  Power  Macintosh  or  Windows 
NT  (digital  Alpha  and  Intel). 

Booth:  1638 

Pressline  Services  Inc. 

STAFFED  BY;  Steve  Brown,  pres.;  Jim  Gore,  g.m. 
EXHIBIT:  Specializing  in  double-width  newspaper 
presses  Pressline  Services  offer  mechanical  and  elec¬ 
trical  press  rebuilding  and  repair,  including  rebuild¬ 
ing  cv'linders,  drivelines,  RTPs,  folders  and  more. 
Other  services  include  auditing,  web  reductions, 
upgrades,  electrical  service  and  more.  Pressline  will 
service  all  units,  folders,  RTPs  and  drivelines 
addressing  whatever  needs  the  customer  might 
have. 

Booth:  1650 

Pressroom  Cleaners 

STAFFING:  Roy  R.  Lilledahl,  owner  and  pres.; 

Steve  R.  Lilledahl,  v.p.;  Rhonda  Bojanski,  special 
projects  director 

EXHIBIT;  Pressroom  Cleaners  is  a  40-year-old  com¬ 
pany  that  specializes  in  complete  janitorial  services 
exclusively  for  the  newspaper  industry.  These  ser¬ 
vices  include  presses,  walls,  ceilings,  beams,  floors, 
catwalks,  ladder  ways,  air-handling  systems  and 
ductwork.  One-time  services  as  well  as  daily  service 
contracts  are  available. 

Booth:  1835 

Printers  House  Ltd. 

STAFFED  BY:  M.M.  Kolhi;  Al  Taber;  Robert  Taber; 

Al  Taber,  Jr. 

EXHIBIT:  Manufacturer  of  new  web  offset  single 
width  offset  presses. 
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Booth:  2737 

Printers'  Service  Inc.  (FRISCO) 

STAFFED  BY:  Terry  Torkelson,  dir.-mktg.;  Andrew 
Douglas,  mgr.-ntl.  equipment;  Ken  Cesario,  mgr- 
regional  equipment;  Don  Struck,  sales  consultant. 
FJtHIBIT:  Newsfount  family  of  fountain  solutions 
for  newspaper  presses  including  the  Newsfount  MA 
4,  a  mildly  acidic  concentrate  for  high  speed  news¬ 
paper  presses,  especially  those  using  subtractive 
plates  for  color  printing.  Newsfount  N6  BR  and  N6 
BR2  neutral  fountain  solutions  are  noted  for  their 
excellent  non-piling  characteristics.  All  fountain 
solutions  are  formulated  to  assist  in  faster  cold  or 
warm  press  start-ups  and  resets. 

The  new  Frisco  Tech  Draabe  pressroom  humidifi¬ 
cation  system  helps  printers  mn  at  top  speeds,  even 
in  the  winter,  enhancing  productivity  and  reducing 
downtime. 

The  PriscoTech  SolvKlene  solvent  recovery  system 
distills  and  condenses  pressroom  solvents,  removing 
water  and  permitting  the  solvent  to  be  re-used. 


Booth:  156 

Prismatic  Inc. 

STAFFED  BY:  David  Hinson,  pres.;  Christopher 
Hinson,  dir.-r&  d;  Jeff  Scott,  dir.-sales/procurement. 
EXHIBIT:  Prismatic  Pass/Fail  Station™  for  pre¬ 
press  is  used  to  monitor  the  quality  and  consistency 
of  imaged  film,  bromide,  lithographic  plates  and 
proofing  materials.  Certificates  or  labels  can  be 
printed  and  attached  as  proof  of  tolerance  confor¬ 
mity.  SWOP®  Material  Inspection  Reports  can  be 
generated  from  the  system.  A  standard  database  file 
is  maintained  with  all  completed  SWOP®  reports. 

Prismatic  News  Print  Controller™  is  a  software 
product  used  at  press  side  to  monitor  ink  density  of 
control  bars  for  newspaper  and  insert  printing.  This 
system  is  ideal  for  monitoring  density  of  color  bars 
typically  used  in  masthead  design,  3/C  gray  bars 
and  solid  bars  across  a  newspaper  page.  It  is  also 
useful  for  insert  printing  where  color  bars  used  for 
commercial  printing  cannot  be  used. 

Prismatic  Commercial  Print  Controller'*'’^  is  a 
software  product  used  at  press  side  to  monitor 
printing  characteristics  including  density,  dot  grain, 
ink  trap,  print  contrast,  hue  error,  grayness  and 
color  balance.  Reports  and  screen  printouts  can  be 
generated  which:  flag  press  maintenence  require¬ 
ments,  show  materials  performance,  provide  statis¬ 
tical  process  control  information  and  provide  print¬ 
ing  characteristic  information  to  fine  tune  pre-press 
settings. 


Booth:  663 

Prolmage 

STAFFED  BY:  Dov  Rainis,  llan  Vinner,  Amir  Karby, 
dirs.;  Bill  Daly  and  Roger  Pyle,  reps. 

EXHIBIT:  NewsWay;  a  virtual  editorial  and  produc¬ 
tion  management  system  for  magazines,  newspa¬ 
pers  and  catalogs.  The  NewsWay  server  is  based  on 
innovative  NFX  technology,  an  adaptive  langu^e 
used  to  learn  about  specific  workflow,  adapted  for 
communications  and  image  processing  applica¬ 
tions  that  generates  a  template  which  can  auto¬ 
mate  and  optimize  much  of  the  processing. 

Booth:  2531 

PTI  Inc. 

STAFFED  BY:  James  Grotevant,  pres.;  Bob  Pippin, 
v.p.-sales;  Chris  Mohler,  v.p.-engineering. 

EXHIBIT:  Plate  Imposition™;  The  Pressroom 
Management  Tool.  With  the  input  of  section  breaks, 
color  pages  and  some  mouse  clicks,  this  system 
automatically  places  plates  for  virtually  any  press. 
Other  features  include  crew  management,  run 
scheduling  and  spot  color  management.  This  prod¬ 
uct  automatically  determines  plate  placement  for 
web  press  lines. 

Plate  Imposition™  combined  with  Press 
Builder™  enables  PTI  to  customize  the  software 
without  any  code  rewrites. 

Press  Builder™  supplies  the  user  with  industry 
standard  choices  of  pressing  unit  types  to  choose 
from  (tower,  left  &  right-hand  stand-alone  and 
halfdeck,  blanket-blanket,  and  satellite). 

Crew  Manager™  is  an  extension  to  Plate 
Imposition™  and  allows  the  “Master  Pressman” 
to  add  personnel;  build  crews  with  the  personnel; 
create  tasks;  assign  personnel  or  crews  to  those 
tasks;  plan  production  times;  and  enter  actual  man 
hours  for  each  individual  task.  This  product,  in 
combination  with  their  Stop  Codes™  module,  will 


enable  the  pressroom  to  produce  quantifiable 
reports  on  individual  press  runs  based  upon  user 
definable  reasons. 

Press  Scheduler™,  an  extension  to  Plate 
Imposition™,  allows  the  “Master  Pressman"  to 
check  the  status  of  scheduled  and  unscheduled 
jobs.  When  used  with  the  Crew  Manager™,  mod¬ 
ule  crews  can  be  assigned  to  press  mns  by  press  line 
and  verified  that  resources  are  available  from  both 
the  press  line  and  crew  prospective. 

Layout  Integration™  utilizes  the  PTI  Universal 
System  Database  (USDB),  a  standard  SQL  net¬ 
worked  database  that  has  a  specific  interface  for 
layout  system  manufacturers  to  insert  their  requests 
for  press  runs. 

Booth:  1359 

Publishing  Business  Systems  Inc. 

STAFFED  BY;  Steve  Smith,  CEO;  Bud  DePietto, 

COO;  Mary  Olsen,  v.p.-product  development;  Linda 
Sheldon,  dir.-adv.  product  services. 

EXHIBIT:  Adding  to  its  line  of  integrated  business 
software,  PBS  features  new  Windows®  NT  products 
for  operations,  management  analysis  and  decision 
making.  JAVA™-based  MediaPlus®  Grculation 
and  Advertising  Management  for  Intranet  and 
Internet  deployment  across  a  wide  array  of  plat¬ 
forms,  build  on  the  rich  functionality  of  these 
robust  relational  database  products.  .MediaPlus 
InSight,  a  Windows®-based  executive  information 
system,  gives  you  the  big  picture;  click  on  a  menu 
to  get  revenue  opportunities,  softspots,  key  perfor¬ 
mance  indicators,  and  trends  in  vivid  graphs  and 
color-highlighted  summaries.  Underlying  detail  is 
a  mouse  click  away.  To  create  your  own  graphs  and 
summaries,  just  dr^  and  drop  any  of  the  many 
views  of  your  business  which  InSight  creates  auto¬ 
matically.  InSight  draws  on  advertising  and  circu¬ 
lation  detail  data,  updates  a  data  warehouse  sum¬ 
marized  at  many  business  levels,  then  gives  man- 
^ement  a  PC  tool  that  is  powerful  and  easy  to  use. 


‘^THE  MIGHTY  STAPLE” 
_ 


IN-LINE  STAPLING  IS  THE  FASTEST, 
THE  MOST  ECONOMICAL  AND 
THE  CLEANEST  METHOD  OF 
BINDING  A  PRODUCT 
AT  FULL  PRESS  SPEED 


STITCHERS  CUSTOM  DESIGNED  FOR  ALL  WEB  FOLDERS 


FOR  FURTHER  INFORMATION  PLEASE  CALL 
MOTTERSTITCH  CO.  /  P.O.  BOX  553  /  504  NORTH  MAIN  STREET 
LANOKA  HARBOR,  NJ  08734  /  TELEPHONE:  609-693-6262 
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Booth:  877 

Publishing  Connections  Inc.  (PCI) 

STAFFED  BY:  Andy  Bart,  pres.;  Mike  Arnold,  v.p.; 
Brent  Goss,  dir. -technology';  Lori  Markle,  imple¬ 
mentation  specialist;  Pierre  Strasbourg,  system 
architect. 

EXHIBIT:  Real  Estate  Agents’  Listings-PropertyNet, 
which  creates  simultaneous  newspaper  and  Web 
paginated  listings  including  text  and  pictures. 
Selected  in  PublMig  magazine  s  Top  20  products 
of  1997.  Windows  NT,  SQL,  Mac. 

Ad  Tracking  and  Management  System-Pulse  man¬ 
ages  display  advertising  production  and  provides 
archived  information  for  online  retrieval  of  previ¬ 
ous  ads.  Windows  NT,  SQL,  .Mac. 

.Multimedia  Archive  and  Production  Workflow  — 
the  .MediaServer  database  contains  production  and 
archive  libraries  for  images,  text,  PDFs,  sound  and 
video  clips,  etc.  It  supports  access  by  standard  Web 
browsers.  .MediaGrid  is  the  client,  supporting 
dynamic  libraiv'  searches  for  management  of  mul¬ 
timedia  files,  providing  thumbnails  and  customiz¬ 
able  searches,  Windows  NT,  SQL,  .Mac. 

Content  .Management  and  Web  Publishing  System 
—  UynaBase  creates  large  dynamic  Wtb  sites  for 
workgroups.  The  system  processes  content  generat¬ 
ed  by  traditional  pagination  systems,  converts  it  to 
an  X.ML  object-oriented  database  thereby  allowing 
Web  access  on  the  Internet.  Windows  NT,  .Mac, 

Sun. 

SGMITHTML  Conversion  —  Converter/XT  trans¬ 
lates  QPS  articles  to  standard  fomiats  such  as 
Xtags,  Vi'ord.  SG.ML  or  HTML.  Windows  NT  and 
PowerMac. 

Editorial  Pagination  —  the  latest  release  of  QPS 
2.0  that  supports  the  PC  platform  and  incorporates 
numerous  new  features  for  newspaper  publishing. 

Booth:  831 

Publishing  Partners  International 

STAFFED  BY:  Mel  Graves  &  Sam  List,  principals; 
Jack  Tonole,  Dan  Richter,  Bill  Clark,  mgrs. -sales. 
EXHIBIT;  The  latest  version  of  AD2000  advertising 
management  system.  .Main  modules  include;  Order 
Entry  for  cla.ssified  liner,  classified  display,  ROP  dis¬ 
play  and  insert  advertising:  receivables  and  finan¬ 
cial  iipplications,  contact  management,  credit 
management;  integration  of  classified  pagination 
and  Internet  advertising  products;  canvassing,  reso¬ 
liciting,  and  sales  contact  management  functions; 
editorial  and  news  pagination  products. 

This  latest  version  is  a  full  32-bit  SQL  integrating 
Microsoft  Office  97  and  uses  Microsoft  SQL  Server. 
Sybase.  Oracle  or  Tandem  Non-Stop  SQL  database 
managers  on  Windows  NT,  Unix,  VMS,  Tandem 
Himalaya  or  Novel  file  servers. 

Workstations  can  now  run  in  stand-alone  mode 
using  Microsoft  Access  or  SQL  .Anywhere  for  data¬ 
base  access. 

New  features  include  multi-level  hold  processing, 
revenue  allocation  by  publication,  edition,  and 


insert,  and  expanded  capabilities  for  handling  date 
specific  publications.  AD2000  now  supports  an 
expanded  capability  for  crossing  ads  in  multi-site 
configurations.  Other  features  shown  are  credit 
checking  based  on  total  credit  exposure,  not  just  on 
balances  due  and  expanded  notes  capabilities  for 
credit  and  accounting  use.  New  interfaces  include 
Class  Page  pagination,  ClassAct  Pagination,  Edgil 
credit  card  processing,  telephone  call  routing  sys¬ 
tems  and  interfaces  to  various  business  systems. 


Booth:  1473 

Purup-Eskofot  Inc. 

STAFFED  BY:  Barbara  Cohen,  dir.  marketing  and 
sales  support;  John  lalacci,  product  mgr.,  scanners; 
Rick  .Mangold,  v.p.,  sales  and  marketing. 

EXHIBIT:  Purup-Eskofot  offers  comprehensive 
work-flow  solutions  for  newspapers  from  input  to 
output.  Our  products  include  a  collection  of  true 
copy-dot  scanners,  Eskoscan;  computer-to-plate  sys¬ 
tems  D\D(  2737  and  Merlin;  and  software  capabili¬ 
ties  that  give  the  advantages  of  quick  turnaround 
and  fast  corrections. 


Booth;  2114 

Quad/Tech  International  (QTI) 

STAFFED  BY:  Geoiy»e  Czechowski,  mgr.-sales;  Karl 
Fritchen,  dir. -sales;  Vince  Kuhn  &  Doug  Inda,  sales. 
EXHIBIT:  Register  Guidance  System  (RGS)  V  Series 
N,  a  high  perfomiance  closed-loop  register  control 
system  for  4-higli  towers.  The  system  was  the  first 
closed  loop,  color-to-color  register  system  designed 
specifically  for  newspaper  presses;  It  scans  register 
marks  to  detennine  lateral  and  circumferential  reg¬ 
ister  postion  and  automatically  corrects  errors. 

Register  Guidance  System  (RGS)  IV  Series  X,  a 
closed-loop,  color-to-color  register  control  system, 
which  provides  high  performance  web  offset  printers 
with  affordiible  technology  to  increa.se  quality,  reduce 
waste  and  improv'e  the  bottom  line, 

Print-to-Process  Controller  (PPG)  ,3000X  provides 
full  unit-to-unit  and  cutoff  control  registration  for 
newspaper  pres.ses.  It  is  able  to  control  up  to  48 
compensators  from  one  operator  station. 

Contamination  Prevention  System  (CPS),  an  air- 
based  device,  prov  ides  a  curtain  of  air  over  the  criti¬ 
cal  lenses  of  the  scanner,  preventing  airborne  ink 
and  dust  from  accumulating  on  the  lenses.  It 
greatly  reduces  maintenance  and  is  available  for 
retrofit  and  new  installations  on  the  RGS  V  Series  N 
and  the  PPG  .3000X. 


Booth:  871 

Quark  Inc. 

STAFFED  BY:  Craig  Rodman  &  Kelly  Tripplett,  asst, 
pnxluct  mgrs.  QPS;  Nicol  O'Connor,  lead  trainer; 
Eva  Pawlowitz,  product  mgr.  DMS,  Peter  Togel,  asst, 
product  mgr.  D.MS. 

FJCHIBIT:  Quark  Publishing  System  2.0  (QPS)  is  a 
high-performance,  seA’er-ba.sed  workgroup  man¬ 
agement  system  that  provides  page  layout,  word 
processing  and  file  tracking  software  for  cross-plat- 
form  workgroup  publishing  environments.  More 
than  500  companies  worldwide  —  including 
major  publishers  and  corporations  in  Canada, 
France,  Gemiany,  the  U.K.,  South  Africa,  Australia, 
Russia,  Indonesia  and  the  United  States  —  use 
QPS  to  handle  their  editorial  management  and 
production  activities.  Using  QuarkXPress’^’^  with 
the  QuarkDispatch  XTensions’’’^  software  and 
QuarkCopyDesk’^^  as  its  core  components,  QPS 
provides  security;  flexibility'  and  control,  while 
allowing  writers,  editors  and  designers  to  work 
simultaneously  on  the  same  documents. 

Quark  Digital  .Media  System,  a  new  product  under 
development,  is  the  first  of  several  new  Quark  prod- 
ucLs  that  will  integrate  client/server  and  database 
technology  with  Quark's  existing  electronic  pub¬ 
lishing  products,  as  well  as  with  selected  third-party 
applications.  QuarkDMS  uses  a  database  to  track, 
organize,  catalogue,  store,  retrieve  and  archive  all 
computer-generated  content. 


Booth;  541 

Reed  Brennan  Media  Associations  Inc. 

STAFFED  BY:  Bob  Reed,  pres.;  Tim  Brennan,  v.p.;  Jeff 
Talbert,  dir.-operations. 

EXHIBIT:  .More  than  240  newspapers  outsource 
production  work  to  RBMA  today.  They  paginate 
daily  comic  pages  in  black  &  white  or  color,  pro¬ 
vide  custom  editing  services  for  daily  feature  sec¬ 
tions,  delivers  fully-customized  page  files  via  disk, 
the  Internet  or  Web.  The  company  also  provides 
GIF  files  of  color  comics  for  online  use. 


Booth:  2813 

Reliance  Electric 

(See  listing  under  Allen-Bradley  Co.) 

Booth;  2701 

Robertson  Press  Machinery  Co.  Inc. 

STAFFED  BY:  Sheryl  Lallemand,  dir.-mktg.;  Bob 
Robertson  Sr,  rep. 

EXHIBIT:  Disc  brake/air  tensioning  systems  for  sin¬ 
gle-width  presses  with  remote  controls  at  folder. 
Benefits  include  reduced  paper  waste  and  improved 
registration  due  to  better  web  control.  Also  dis¬ 
played  will  be  a  spiral  brush  dampening  system 
which  reduces  maintenance,  gives  faster  startup 
and  improved  quality  due  to  clean  fountain  solu¬ 
tion. 
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RPMC  also  remanufactures  King-brand  presses, 
allowing  upgrade  and  expansion  of  existing  press 
lines.  No  obligation  quotations  provided,  along 
with  expert  consultations  at  the  booth. 

Booth:  1646 

Rochester  Institute  of  Technology 

STAFFED  BY:  Owen  Smith;  John  Elredge. 

EXHIBIT:  Newspaper  operations  management  edu¬ 
cation;  technical  and  management  education  in 
newspaper  operations,  seminars  and  consulting 
through  the  Center  for  Newspaper  Operations. 
Product  testing  and  quality  assessment  available. 

Booth:  2401 

Rock-Built®  In-Line  Finishing  Systems 

STAFFED  BY:  Rock  Ferrone,  pres./equipment 
inventor,  Bmce  Bama,  v.p.;  Ed  Wiest,  sr.  manufac¬ 
turing  technician. 

EXHIBIT:  Rock-Built®  In-Line  Trimming  Systems 
introduces  In-Line  Trimming  Technology  at  new 
affordable  prices! 

Uni-Trim™:  in-line  trimming  systems;  Uni- 
Stack™:  compensating-stacking  systems;  custom 
conveying  systems;  bump  turn  systems;  in-line  glue 
systems;  trim  removal  systems;  trim  removal  cen¬ 
trifugal  blowers;  Spin-A-Roll®  paper  roll  direction 
changing  device. 

Every  two  hours  Rock-Built  will  be  giving  away  a 
free  Spin-A-Roll! 

Booth:  2813 

Rockwell  Automation 

(See  listing  under  Allen-Bradley  Co.) 

Booth:  2521 

Ryco  Graphic  Manufacturing  Inc. 

STAFFED  BY:  David  J  Lies,  pres.;  Thomas  Carbery, 
v.p.-sales;  Steven  Brown,  mgr.-regional  sales;  .Martin 
Kaczmarek;  mgr.-tech.  sales;  Pier  Lifelsi,  mgr. -engi¬ 
neering;  Mike  Niemiro,  elec,  engineer. 


EXHIBIT:  An  innovator  of  press  equipment  for  over 
31  years,  their  philosophy  of  listening  to  their  cus¬ 
tomers’  needs  and  developing  products  around 
those  needs  has  been  the  key  ingredient  in  their 
success. 

Double  Width  Newspaper  Spray  Dampening 
Display  with:  Web  friendly  modular  spray  bar  to 
simplify  web  width  changes,  self-aligning  nozzles, 
sealed  coil  assemblies,  integrated  quick  disconnect 
service  connection  and  multi-curve  electronic  con¬ 
trols. 

Single  Width/Commercial  Spray  Dampening 
Display:  convert  your  single-width  press  into  a 
commercial  printing  machine  with  multi-curve 
capabilities. 

PTM  Mark  III  Fountain  Solution  Supply  System: 
B.MR  Fountain  Solution  Supply  System;  Multi¬ 
curve  Replacement  Folder  Control;  Multi-curve 
Emergenq  Dampener  Unit. 


Booth:  3328 

Ryson  International  Inc. 

STAFFED  BY:  Ole  B.  Rygh,  president;  Ian 
Silverstone,  vice  president 
EXHIBIT:  The  Spiral  Conveyor,  a  new  concept  in 
vertical  conveying.  Also  on  display  will  be  the  Roll 
Handling  systems,  including  AGVs  and  Ryson’s  new 
Reel  Manager  software  for  tracking  new^rint  from 
mill  to  press.  Other  products  include  Palletizers, 
Conveyors,  Systems  Integration  software  and  simu¬ 
lation  modeling  consulting  services. 


Booth:  3235 

Samueal  Strapping  Systems 

STAFFED  BY:  Tom  Gould,  v.p.-sales;  David  Homik, 
mgr.-newspaper  industry;  Michael  Helton,  Gary 
Nffibit  &  Joe  Lux,  mgrs.-regional  sales. 

EXHIBIT:  Their  complete  line  of  newspaper  pack¬ 
aging  solutions;  the  capability  to  wrap,  label  and 
strap  newspaper  bundles,  then  stretch  wrap  pallets 
for  storage  or  shipment.  Rotary  Arm  stretch  wrap¬ 
per  will  be  demonstrated  along  with  the  NT30 
newspaper  strapper,  the  Newstyer  2000,  a  high 
speed  newspaper  strapping  machine;  MK6  3/4 
wrapper  and  underwrapper  with  ink  jet  printing; 
P4000  Ring  Timer;  P940,  an  automatic  strapper 
and  P200,  a  semi-automatic  strapper. 

Booth:  2804 

Satori  Software 

STAFFED  BY:  Hugh  Rogovy,  pres.;  Tammy  Benner, 
v.p.-sales. 

EXHIBIT:  Satori  Software’s  Bulk  Mailer  series  is  a 
PAVE  certified  mail  list  tool  kit  packed  with  features 
to  make  your  mail  list  management  easier.  It 
works  with  any  text  file  and  virtually  all  types  of 
printers,  with  presort  options  for  first  class,  periodi¬ 
cal  and  standard  mail.  Customized  labels  and 
reports  are  easy  to  print  with  Bulk  Mailer  plus, 
including  the  Qualification  Report  which  meets 
USPS  requirements  for  Standardized 


Documentation.  Offering  versatile  layout  features, 
barcodes,  carrier  route  and  endorsement  line  print- 
ability.  Bulk  Mailer  makes  it  convenient  and 
affordable  to  maintain  large  size  lists  —  even  hun¬ 
dreds  of  thousands  of  names.  Available  for 
Windows  and  Macintosh. 

Bulk  Mailer  CAS.S.  is  a  CD-ROM-based  Zip-t-4 
correction  system  certified  by  the  USPS  which  will 
process  Zip-(-4  data,  carrier  route  and  line  of  travel 
data  to  your  mailing  list.  CAS.S.  will  integrate 
seamlessly  with  Bulk  IVlailer  plus  to  guarantee  the 
lowest  possible  postage  rates,  reduce  undeliverable 
mail  and  help  eliminate  duplicate  addresses.  It  can 
be  used  with  Bulk  Mailer  files  or  files  from  your 
own  database.  CA.S.S.  is  updated  bi-monthly  using 
the  latest  Postal  Service  data. 

Booth.  223 

SAXoTECH  A/S 

STAFFED  BY:  W'emer  Elhauge,  man.  dir.;  Carstin 
Hansen,  mgr.-int.  systems;  Niels  Grinsted  &  Heidi 
Heunecke  mgrs.-mktg.;  Lars  Halkjaer,  sales;  Jacob 
Q.  Lauritzen,  mgr.-development. 

EXHIBIT:  A  tightly  integrated  editorial  SQL-data- 
base  production  system  with  an  intuitive  interface 
and  open  architecture  mnning  on  industry  stan¬ 
dard  MacOS,  Windows95  and  NT  platforms.  In 
addition  to  a  text  editor,  automatic  page 
makeup,lntemet  publishing,  archiving  of  text 
image  and  pages,  SAXoPRESS  includes  automatic 
multichannel  im^e  processing,  an  advanced 
information  transmission  system  and  a  graphical 
article  preview. 

SAXoPRESS  @CCESS  allows  authorized  users  full 
access  to  the  system  using  any  standard  Web  brows¬ 
er  from  anywhere  in  the  world. 


We’ll  locate  it, 
negotiate  it,  remove  it, 
rebuild  it,  customize 
it,  transport  it,  install 
it  and  stand  behind  it. 
(Or  just  sell  it  “as  is”.) 

Our  85  years  of  experience  and  turn-key 
capabilities  have  made  us  the  resource  for 
pre-owned  presses  worldwide.  From 
single  width  to  double  width,  the  presses 
we  handle  are  as  varied  as  the  ways  we 
handle  them.  For  the  complete  menu 
(or  just  a  very  good  price),  call 

www.inlandnews.com 
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The  PerfectMatcli/H&J  serv'er  gives  users  a  graphi¬ 
cal  preview  of  all  available  articles  without  using 
QuarkXPress. 

SAXolmageProces.sor  Pro  is  an  automatic  multi¬ 
channel  image  prcxessing  product  that  processes 
each  image  based  on  a  combination  of  user  deci¬ 
sions  (crop,  size,  rotation,  darkness,  colorcast)  and 
the  source  of  the  image  (agency,  scanner).  The  sys¬ 
tem  runs  on  a  separate  server  allowing  the  user  to 
work  on  other  things.  After  processing,  the  image 
contains  exactly  the  amount  of  image  data  needed 
for  the  RIP  process  —  and  no  more.  This  speeds 
up  printing  and  makes  an  OPI  for  the  editorial 
images  optional.  In  addition  this  improves  consis- 
tenq  in  quality  and  makes  images  l(X)k  alike 
regardless  of  their  origins. 

Booth:  1241 

Seybold  Publications 

EXHIBIT:  A  worldwide  editorial  scope  and  27  years 
of  providing  unbiased  information  make  Seybold 
Publications  the  source  of  record  for  the  dynamic 
computer  puhlishing  and  graphics  industries. 

Ih;  Sey'hoUl  Report  on  Puhlishing  Systems  deliv¬ 
ers  in-depth,  objective  analysis  of  traditional  pub¬ 
lishing  prepress  technology. 

Ihe  Se)’hol(i  Report  on  Internet  Publishing  ana¬ 
lyzes  technology  changes  and  their  implications  for 
online  publishing. 

Ihe  Bulletin:  Seybold  Netes  &  Vietes  on 
Electronic  PuhlBhing  is  Seybold’s  weekly  E-mail 
news  summarv  service. 


How  WSJ  interactive  I  ^ 
Built  Its  Own  Web 
Publishing  System 


<>•*  (>ror  VlbM  M 


Booth:  2630 

SIFCO  Selective  Plating 

STAFFED  BY:  Bill  Kozane;  Bob  Burfield. 

EXHIBIT:  Portable  bmsh  plating  products  and  job 
shop  plating  services  provides  solutions  to  meet 
your  most  demanding  metal  finishing  needs.  For 
over  39  years,  their  engineered  coatings  and 
deposits  have  been  meeting  a  broad  range  of  indus¬ 
try  needs  ranging  from  the  repair  of  knife-edge 
sealing  areas  on  the  water-tight  hatchs  of  sub¬ 
marines,  to  resizing  worn  bearing  diameters  on 
pump  shafts,  to  locally  enhancing  the  properties  of 
mating  surfaces  on  components  of  the  internation¬ 
al  space  station. 

Bmsh  plating  provides  the  printing  industry'  with 
a  means  of  quickly  repairing  damage  to  roll  sur¬ 
faces,  in  place  and  with  minimal  dissembly  of  the 
equipment  —  hence,  less  downtime. 

Sifeo  offers  a  complete  line  of  DALIC®, 
Selectron®  and  SIFCO  Process®  bmsh  plating 
equipment  and  solutions  for  electroplating,  anodiz¬ 
ing  and  electropolishing.  The  company  also  offers 
job  shop  plating  services  at  all  five  of  their  conve¬ 
nient  locations,  or  we  can  come  to  your  facility. 

Booth:  3207 

Sitma  U.S.A.  Inc. 

STAFFED  BY:  Pete  Butikis,  man.  dir;  Al  Lindsay, 
dir. -sales;  Ken  Kujawa,  Herb  Klaus  and  Jim  Mcl^ear, 
mgr.-regional  sales. 

EXHIBIT:  C80/750  Newspaper  Polywrap  System,  uti¬ 
lizing  the  new  985Uisc  Feeder  for  collating  light¬ 
weight  advertising  pieces  for  TMCydirect  mail. 
System  is  capable  of  full  selective  control  for  house¬ 
hold  specific  addressing.  Will  be  demonstrating  the 
SPAC  Control  System  for  selective  control  and 
addressing. 
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Booth:  2301 

Smith  RPM  Corp./Pressroom  Products  Inc. 

STAFFED  BY:  Dennis  Schupp,  mgr.-operations; 

Jessie  Bmnk,  mgr. -engineering;  Ross  Hart,  pres. 

PPI;  Paul  Gerali,  sales  PPI;  John  Gavelda  &  Rick 
James,  sales. 

EXHIBIT:  The  latest  in  Digital  Pulsed  Spray 
Dampening  Systems.  Custom  engineered  systems 
are  available  for  all  offset  printing  applications, 
newspaper  and  commercial.  Patented,  flow 
through,  quick  disconnect  Spray  Bars  provide  the 
pressroom  with  low  maintenance  reliable  alterna¬ 
tives  to  conventional  and  bmsh  dampening  sys¬ 
tems.  All  applications  are  available  with  new 
Touchstar  digital  controls  for  fast  set  up  and  pro¬ 
gramming  of  all  job  functions.  Touch  screen  con¬ 
sole  controls  with  unlimited  job  storage  are  also 
available. 

Complementing  the  Spray  Dampening  System  is 
the  PDS-3000  automated  recirculating  mixer,  the 
latest  in  dual-function  fountain  solution  control. 
Additional  press  accessories  from  Pressroom 
PnxlucLs,  Inc.  and  NAMA  Graphics  will  also  be  on 
display  including:  temperature  control  equipment; 
folder  delivery  systems;  ink  levelers  and  pyramid 
rollers. 

Booth:  359 

SoftAd  Inc. 

STAFFED  BY:  Bill  McNey,  v.p./g.m.-Media 
Solutions;  Jerry  Dyson.v.p.-business 
development;Elisa  Hamquist,  mgr.-mktg. 

EXHIBIT:  SalesFAcelerator^’^E  a  sales  and  market¬ 
ing  automation  product  foundation  that  provides  a 
comprehensive  infrastmeture  for  a  company,  its 
customers  and  its  sales  channels. 
.MediaSalesExcelerator™,  a  newspaer  market  ver¬ 
sion,  is  designed  to  maximize  the  productivity  of 
the  newspaper  advertising  sales  process.  Advertisers 
can  interact  face  to  face  with  a  salesperson  utilizing 
sophisticated  tools  on  a  laptop  or  desktop  computer, 
and  electronically  obtain  sales  or  marketing  infor¬ 
mation  at  any  time  from  any  location.  This  new 
selling  process  positions  a  newspaper  with  its  adver¬ 
tisers  as  a  valued  provider  of  media  expertise  and 
fosters  the  development  of  long-term,  mutually 
profitable  relationships. 

SoftAd’s  Professional  Services  (Jroup  leverages 
SoftAd's  product  foundation  for  clients  that  have  a 
need  to  create  an  integrated  solution  with  their 
internal  legacy  systems  and  external  content 
providers. 

Founded  in  1985,  SoftAd  develops  powerful  soft¬ 
ware  solutions  that  drive  new  sales  and  marketing 
processes. 
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Booth:  771 

Software  Construction  Co. 

ST.\FFED  BY;  Rick  Marucci;  Lee  Funnel;  Miles 
Waldron.  Jim  Popovitch.  Jun  Zhang,  Charles 
Fedonczak. 

EXHIBIT:  SCC  MediaGrid  for  Windows  95/NT  and 
Power  .Macintosh,  which  is  both  a  network  folder 
watcher  and  client  to  SCC  MediaServer. 

SCC  MediaFactorv’  for  Windows  95/NT  is  a  32  bit 
multi-threaded  application  that  supports  99  chan¬ 
nels,  individually  configurable  for  processing  wire 
photos,  scanned  photos,  wire  text,  structured  or 
unstructured  ACSII  text.  Acrobat  PDF  files,  EPS 
graphics,  WAV  or  .MPEG  sound  files  and  QuickTime 
video  clips. 

SCC  MediaServer  for  W'indows  NT  Sener  4.0,  is  a 
multimedia  database  using  Microsoft  SQL  Server 
and  Verity  search  technology.  It  allows  storage  of 
images,  graphics,  text,  PDF,  and  multimedia  files 
with  Production  and  Archive  libraries.  Client  is 
either  SCC  MediaGrid  or  standard  Internet  Web 
browser.  It  also  includes  a  photo  assignment 
librarv'  and  projects  capability.  Supports  online  CD- 
ROM  or  Optical  Jukeboxes. 

Other  products:  SCC  Plug  In  Kit  for  Adobe 
Photshop;  SCC  PhotoGrid  Pro;  SCC  PhotoFactorv. 


Booth:  247 

Software  Consulting  Services 

STAFFED  BY:  Richard  Cichelli,  pres.;  Kurt  Jackson, 
dir. -operations/project  management;  Buck  Davis  & 
Jason  Conklin,  mgrs.-regional  sales. 

EXHIBIT  SCS  provides  Y2K  compliant  systems  on 
W'indows  95  and  NT.  With  SCS  solutions,  paginate  a 
newspaper,  not  just  a  page. 

GoodNews,  a  fully  integrated  editorial  and  news 
pagination  solution,  uses  Microsoft's  SQL  Server 
database  to  track  stories  from  journalist  to  page. 
AdMax  integrates  retail  and  classified  order  entry, 
billing  and  accounts  receivable  into  one  unified 
system. 

SCS/ClassPag  is  the  super-fast  classified  pagina¬ 
tion  solution,  with  long  legals  (agates),  square-offs, 
section  indices  and  display  ad  position  requests  are 
no  problem.. 


SCS/Track,  an  advertising  production  and  man¬ 
agement  system  that  offers  complete  document 
workflow  management  from  input  scanning,  pick¬ 
ups,  ad  makeup  and  pagination  to  CD-ROM  archiv¬ 
ing. 

Layout  8000,  an  automated  dummying  solution 
that  allows  for  more  sophisticated  grouping  and 
prioritizing  options. 

Booth:  2346 

Solna  Web  USA  Inc. 

STAFFED  BY;  Richard  Kerns,  pres.;  Travis 
Ferguson,  dir.-sales/mktg.;  Randy  Johnson,  mgr.- 
parts;  Daryl  Schock,  service  coord.;  Ulf  Aggeryd. 
Solna  International;  Karl  Klokler,  Solna  do  Brasil. 
EXHIBIT  The  broadest  line  of  single-width  web 
presses  —  in  both  horizontal  and  vertical  fomiats. 
For  newspaper  commercial  printing  or  to  add 
capacity,  look  to  Solna  for  the  best  single-width 
solutions.  Exhibit;  Solna  GlOO  Single-Width, 

Vertical  W'eb  Press,  a  brand-new  addition  to  the 
Solna  Web  line  made  in  the  U.S.  by  our  manufac¬ 
turing  and  technology  partner,  Global  W'eb  Systems, 
the  GlOO  provides  a  solid,  reliable,  vertical  web 
press  at  an  economical  price.  Based  on  proven  tech¬ 
nology  with  the  latest  iidvancements,  the  stackable 
units  of  the  GlOO  can  serve  as  a  stand-alone  four 
high  color  press  line,  or  as  shaftless  add-on  towers 
to  any  existing  single  width  press  line  regardless  of 
manufacturer.  Solna  G150  Single- Width,  Vertical 
Web  Press  is  an  upgraded  version  of  the  GlOO,  and 
has  the  latest  in  press  automation  equipment,  spe¬ 
cially  adapted  for  adding  capacity  to  existing  Solna 
installations.  As  a  stand-alone  press,  the  G150  uses 
the  same  press  operating  console,  motorized  ink 
fountains,  plate  register  systems  and  spray  dampen¬ 
ing  as  other  Solna  presses.  Or  using  its  shaftless 
technology  and  matched  operating  controls,  the 
G 150  can  sene  as  a  seamless  add-on  tower  to  exist¬ 
ing  Solna  press  lines. 

Other  products:  Solna  D300  single-width,  hori¬ 
zontal  press;  Solna  C800  single-width,  horizontal 
press. 


Booth:  1628 

Sonoco  Products  Co. 

STAFFED  BY;  Brad  Weller,  mgr.-mktg.  industrial 
products  div. 

EXHIBIT;  The  CPC-B  Core,  the  sure  thing  for  high 
speed  modem  presses.  It  is  engineered  to  respond  to 
today's  high  speed,  high-volume  mills  and  pres.s- 
rooms  with  superior  strength  and  stress  resistance. 

Booth:  1053 

Spanlink  Communications 

STAFFED  BY;  Ron  Fresquez.  mgr.-mkt.;  Gary 
Akridge.  Dave  Dorman,  Kristen  Jacobsen,  Steve 
Peterson.  Steve  Sipe,  account  execs. 

EXHIBIT:  Spanlink  Communications  designs,  man¬ 
ufactures,  markets  and  sells  software  products  and 
associated  semces  for  the  Call  Center  marketplace. 
They  provide  a  comprehensive  suite  of  CTl 
(Computer  Telephony  Integration)  products  and 
services  for  call  centers.  To  support  this  strategic 
direction.  Spanlink  announced  on  Jan.  5, 1998.  the 
aquisition  of  the  Aurora  FastCall  product  line  from 
.Aurora  Systems,  Inc.  FastCAll  is  a  client  server  soft¬ 
ware  package  which  streamlines  the  handling  of 
incoming  and  outbound  calls  through  capabilities 
like  screen  pops,  voice  and  data  transfers  and  auto¬ 
mated  dialing.  Spanlink  is  aggressively  developing 
“next  generation”  turnkey  CTl  and  IVR  (Interactive 
Voice  Response)  software  solutions  to  increase  pro¬ 
ductivity,  automate  the  hiring  and  training  process¬ 
es  and  measure  customer  satisfaction  in  the  Call 
Center  and  Help  Desk  environments. 

Booth:  721 

Stauffer  Media  Systems 

STAFFED  BY:  Keith  Wood,  mgr.-sales;  Kim  Sexton 
&  DeBondt,  sales  reps.;  Chris  Waaga,  dir.-audiotext; 
Pat  Scherr.  sales  support. 

EXHIBIT  TWo  new  producls:  VOYAGER,  an 
Internet-ready  relational  database  archive  support¬ 
ing  both  text  and  images,  and  AdQue.  a  “one  order 
one  entry"  ad  scheduling  application  for  the  adver¬ 
tising  department. 

Voyager  is  an  affordable  next  generation  applica¬ 
tion  in  the  tradition  of  SMS'  extremely  successful 
Stauffer  Gold  Library,  a  multi-platform  archive 
used  by  more  than  2(X)  publications.  Voyager 
archives  text,  graphics  and  full  page  images.  It 
works  initially  with  Quark-based  pagination,  oper¬ 
ates  on  a  Windows  NT  server.  It  is  designed  to  sup¬ 
port  the  research  intensive  needs  of  the  editorial 
department  and  it  is  inherently  Web  ready,  allowing 
public  access  to  the  newspaper's  archives  with  any 
standard  Web  browser. 

.AdQue's  “one  order-one  entry”  design  eliminates 
wasted  time  re-entering  ad  data  into  different  sys¬ 
tems.  AdQue  enables  sales  representatives  to  sched¬ 
ule  ads  directly  into  the  system,  eliminating  hand¬ 
written  mn  li.sts.  .AdQue  interfaces  with  MEI's  Ad 
liiyout  System  for  dummying  the  newspaper  and 
can  also  generate  billing  files  for  accounting  and  a 
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wide  varieU'  of  management  reports. 

Other  products  include  Stauffer  Gold  Librarv'  & 
Interconnect  On-line  Module,  Stauffer  Gold 
Audiotext,  Stauffer  Gold  Business  System  and 
Quardrant  On-Line  Classified  Publishing  System, 

Booth:  3347 

Sterling  Packaging  Systems 

STAFFED  BY:  Carl  Hansen,  g.m.;  Tammy  Hansen, 
mgr. -corporate  sales;  Ken  Wattleworth  &  Mark 
Racioppi,  mgrs.-regional  sales. 

EXHIBIT:  Five  strapping  machines  designed  to  fit 
any  size  paper  or  budget.  Including  the  MR-50CH. 
,MR-45CH,  the  GP-30  and  GP-30C.  Exhibit  the  new 
GR-45  Fully  Automatic  Newspaper  Strapper.  Also 
showing  a  cross-tie  system  with  a  new  ring  turn 
unit  and  our  back-to-back  interconnect  system  with 
touch-screen  diagnostics. 


Booth:  641 

StudioNow 

STAFFED  BY:  Alex  Sheshunoff;  Bennett  \’oyles; 

David  Schwartz. 

EXHIBIT;  StudioNow,  a  new  content-development 
company  from  New  York,  now  produces  a  complete 
line  of  interactive  publishing  tools.  Their  plug-and- 
play  modules  enable  online  news  sites  to  add 
proven,  traffic-building  content  to  their  site  quickly 
and  easily,  under  their  own  brand. 

StudioNow's  smart  publishing  tools  are  first  tested 
on  New  York  Now  (www.nynow.com),  an  award¬ 
winning  local  content  site  focusing  on  Manhattan. 
They  offer  newspapers  proven  applications  so  they 
don't  have  to  pay  for  custom  solutions. 

Their  award-winning  publishing  tools  help  con¬ 
tent  sites  build  traffic  and  revenues.  Its  content 
modules  include:  personals,  interactive  games, 
restaurants,  movies  and  shopping  and  have  been 
featured  in  the  New  York  Times,  USA  Today  and 
the  Bodou  Globe.  Clients  include  Advance 
Publications,  a  division  of  S.I.  Newhouse  and 
Cablevision.  Their  latest  module.  E-the  People,  an 
interactive  Town  Hall  will  be  available  early  this 
summer. 

E-the  People  is  an  exciting  newspaper  module 
that  can  actually  take  the  suggestions  and  concerns 
of  local  citi7,ens,  connect  them  with  the  proper  offi¬ 
cials  and  send  their  notes  and  petitions  via  email  or 
fax.  It  is  part  town  meeting,  part  Web  wizard  and 
comes  with  an  extensive  database  of  government 
officials  throughout  the  country: 


Booth:  2512 

Support  Products  Inc. 

STAFFED  BY:  Jim  Calhoon,  CEO;  Ina  Schlechte, 
pres.;  Bob  Beckly,  engineer. 

EXHIBIT;  The  Ink  kveler  maintains  a  predeter¬ 
mined  ink  level  in  the  fountain  by  providing  twice 
the  flow  of  other  models,  allowing  operation  at 
lower  pressure  and  reducing  ink  shear  while  main¬ 
taining  original  tack. 

The  Fountain  Solution  Controller  premixes  solu¬ 
tion,  automatically  controls  pH  or  conductivity, 
cools  to  and  maintains  set  temperatures,  supplies 
the  press  with  chilled  solution  and  skims  oils  from 
return. 

The  Bustle  Wheel  corrects  side  register  variation  as 
the  web  passes.  The  Air  Bustle  solves  register  fan¬ 
out  problems  by  creating  an  air  pocket  between  the 
mechanical  wheel  and  the  web  without  marking 
the  finished  product. 

The  Remote  Pasting  &  Softening  System  allows 
pasting  and  softening  of  signatures  on  folders  and 
finishing  lines,  reducing  make  ready  and  spoilage. 
Options  include:  a  dual  tank  assembly  for  easy 
crossover,  a  dripless  system  and  dual  needle  heads. 
Support  Products  manufactures  a  complete  line  of 
chainlock,  magnetic  and  clamp  goosenecks,  with 
optional  double  forming  wheels,  cones,  brushes 
and  wheels. 

The  Vieb  Puller  tends  the  web  while  the  press  is 
operating  at  thread  speed,  allowing  pressmen  to 
perform  other  duties. 

Other  products:  blanket  guage:  packing  guage; 
fountain  dividers:  Compu  Glue  digital  gluing  sys¬ 
tems:  batch  counters;  First  Down  Pumpsaver;  ink 
meters;  ink  filiters. 

Booth:  1146 

Syntellect  Inc. 

STAFTED  BY:  Keith  Bennett,  account  exec. 

EXHIBIT:  Syntellect  helps  newspaper  companies 
better  serve  their  customers  through  a  broad  range 
of  interactive  communication  pnxiucLs  and  ser¬ 
vices.  These  solutions  allow  customers  to  conduct 
transactions  via  telephone,  pager,  fax.  Internet,  etc. 

Syntellect's  Interactive  Voice  Response  (I\'R)  sys¬ 
tem  leads  callers  through  pre-recorded  voice 
prompts  that  let  them  access,  enter  or  modify  data 
using  natural-language  voice  commands  or  their 
touchtone  keypad. 

The  company’s  Interactive  Web  Response  (reif) 
system  pr(x:esses  high-volumes  of  business  transac¬ 
tions  via  the  Internet. 

Gompanies  conducting  outbound  collections,  tele¬ 
marketing,  retension  and  customer  .service  cam¬ 
paigns  may  be  interested  in  Syntellect’s  Predictive 
Dialer. 

Syntellect  incorporates  GTI  functionality'  into  all 
of  its  products  through  screen  pops  of  caller  infor¬ 
mation,  agent  perfomiance  reports,  ANI/DNIS  and 
call  management  features. 


Booth:  632 

T/One  Inc. 

STAFFED  BY;  David  M.  Tenenbaum,  pres.;  Peter  B. 
l^abo,  dir.-mktg. 

EXHIBIT:  T/One,  Inc.  is  a  dominant  name  in 
image  archiving/picture  desk  and  digital  asset 
management  systems  in  the  news  industry.  The 
company  is  rapidly  expanding  in  the  news  corpo¬ 
rate  IS  environments  with  all  new  support  for  text 
and  graphics  file  formats. 

Merlin  31:  features  support  for  text  objects,  Adobe 
Acrobat  PDF  files.  Quark,  Illustrator,  Freehand  and 
other  graphics  file  fomiaLs.  Users  can  search  for 
photos,  graphics,  and/or  text,  in  any  combination 
with  .Merlin’s  powerful,  intuitive  search  tools  — 
making  .Merlin  a  fully-integrated  digital  a.sset  man¬ 
agement/archive/picture  desk  system. 

.Merlin  Webmaster;  makes  the  photos,  graphics, 
and  text  in  Merlin  available  to  users  with  Web 
browsers  on  corporate  intranets,  or  even  the 
Internet. 

Scrounger:  offers  high-speed,  cost  effective  storage 
for  all  digital  camera  files  with  a  powerful  database 
of  information  about  each  assignment’s  images,  so 
that  users  can  locate  any  digital  camera  assign¬ 
ment’s  images  in  seconds  using  a  wide  array  of 
search  criteria. 

TRAX  Assignment  Tracking  System:  tracks  all 
aspects  of  assignments,  from  inception,  to  photog¬ 
raphers’  scheduling,  to  captioning  scanned  images, 
to  archival  storage  of  all  information  gathered  for 
—  and  during  —  the  assignment  for  lightning- 
quick  searches  and  information  retrieval. 

Booth:  1923 

Tech-Energy  Co. 

STAFFED  BY:  John  E.  Pickard,  pres.;  David  Moeller, 
mgr. -sales;  Rachel  Bell,  lx)uis  Benke,  Tommy 
Moeller,  sales. 

EXHIBIT:  Tech-Energy  Co.  is  a  leading  provider  of 
replacement  press  parts  for  Goss,  Harris,  Hoe, 

.Motter  and  TKS  equipment.  Their  sen-ice  depart¬ 
ment  is  second  to  none  in  the  printing  industry, 
from  installing  the  smallest  part  you  order  to  com¬ 
pletely  rebuilding  your  printing  units  and  folders  in 
your  plant  or  theirs.  They  offer  pre-owned  printing 
equipment,  complete  turn-key  equipment  installa¬ 
tion,  unit  add-on  to  make  your  existing  printing 
pres,ses  more  efficient,  complete  web  width  reduc¬ 
tions  and  FINCOR  Drive  Systems. 
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Booth:  734 

Technavia  SA 

STAFFED  BY;  Giancarlo  Vanoni,  dir. 

EXHIBIT:  TECNAVIA  is  present  in  many  countries 
worldwide  with  its  PSF  and  E-Binder  systems  for 
reception,  management  and  archiving  of  any  type 
of  multimedia  data. 

On  the  cutting  edge  of  market  requirements,  the 
company  presents  the  off-the-shelf  renewed 
NEWSWEB  software  solutions  for  both  intranets  and 
the  Internet.  From  simple  utilities  to  picture  desks, 
news  rooms  and  multimedia  archiving  sv'stems. 

Also  on  display  will  be  the  well-established  PC/PSF 
(picture  desk)  and  the  E-Binder  (Arching  System) 
are  reliable,  fast  and  easy  to  maintain  products  for 
daily  operations. 

Booth:  1613 

Tensor  Group  Inc. 

STAFFED  BY:  Anna  Hozjan,  pres.;  Richard  Boate, 
v.p.-sales:John  Bonk,  v.p.-operations;  Michael 
Pavone,  mgr.-intl.  sales. 

EXHIBIT;  Tensor  Group,  Inc.,  is  committed  to 
meeting  the  needs  of  its  customers,  whether  the  sit¬ 
uation  requires  a  unique  press  configuration,  cus¬ 
tom  design  features  or  critical  spacing  require¬ 
ments.  Their  main  product  lines  include  the  1400 
and  2400  series  press  systems.  The  modular  design 
of  the  units  allows  maximum  flexibility  in  develop¬ 
ing  press  configurations. 

1400  series  units  can  be  mounted  over  a  rollstand 
or  stacked  in  a  2-high,  3-high,  or  4-high  configu¬ 
ration,  and  in  addition  can  be  stacked  on  top  of 
existing  units  for  increased  color  capability  of  page 
capacity.  It  is  also  capable  of  running  at  speeds  up 
to  40,000  PPH.  The  2400  series  units  are  engi¬ 
neered  to  run  at  sustained  speeds  up  to  50,000  PPH. 
Both  the  D-1  and  H-50  folders  have  numerous 
options  which  enhance  the  folder  capabilities. 


Booth:  1632 

Ternes  Register  System 

STAFFED  BY:  Jim  Temes,  owner;  Mike  .Manning, 
mgr. -web  OEM  sales:  Rick  Hughes,  mgr.-regional 
sales. 

EXHIBIT:  New  line  of  ProForm®  Plate  Benders  for 
newspaper  applications,  which  is  designed  to  deliver 
the  accuracy,  repeatability  and  durability  required 
by  today's  newspaper  presses.  The  product  line 
includes  four  different  models  to  choose  from 
including  the  ProForm  Classic,  ProForm  Contour. 
ProForm  XL  and  ProForm  Elite. 

TRS  will  also  be  showing  the  ARO®  Ink  Pumps 
and  packages.  Temes,  recently  named  a  first-tier 
distributor  of  ARO  Ink  Pump  products,  will  exhibit 
pump  packages  for  bulk/tote  ink  applications. 
Information  will  be  available  for  the  55-gallon  and 
5-gallon  pumps  and  packages. 


Booth:  2814 

Teufelberger  GmbH 

STAFFED  BY;  Christian  Obermair,  sales  mgr. 
EXHIBIT;  Teufelberger  shows  Tewe-Pohpropylene 
strapping  for  use  in  fully  automatic  strapping 
machines  for  bundling  newspapers  and  other  print¬ 
ed  productes.  The  strapping  t\pes  range  from  5  mil¬ 
limeters  to  19  millimeters  in  width.  Tewe-PP  strap¬ 
ping  convinces  through  its  reliability  in  the  pack¬ 
aging  process. 


Booth.  1223 

Thomson  Interactive  Media  (TIM) 

STAFFING  BY:  Christine  Mathis,  .Marketing  .Mgr;  Ed 
Manning,  Sales  Director;  Tony  Witek,  General  Mgr. 
LXHIBIT;  Thomson  Interactive  Media  (TI.M)  pro¬ 
vides  an  Internet  suite  designed  for  newspapers  to 
profit  online.  Their  clients  boast  Internet  profit 
margins  as  high  as  65%.  They  offer  tools,  services 
and  training  that  empower  newspapers  to  create 
local  and  regional  networks  of  their  choice.  No  co¬ 
branding.  No  set-up  fees.  No  revenue  sharing.  No 
kidding. 

TIM  provides  searchable  Internet  classifieds  and 
display  ads.  yellow  pages  and  guides,  an  online  Web 
site  builder,  banner  ads.  community  publishing 
tools  and  hosting.  They  can  publish  classified  ads 
online  within  ten  business  days,  with  no  staffing, 
hardware  or  software  requirements  beyond  provid¬ 
ing  electronic  files  via  the  Internet. 

Clients  include  a  broad  spectmm  of  dailies  and 
weeklies  in  North  America  with  circulations  rang¬ 
ing  from  1,000  to  over  700,000,  including  the 
Houston  Chronicle,  the  Tampa  Tribune,  Editor 
and  Publislyer,  the  Globe  and  Mail,  and 
Neu'sday. 


Booth:  174 

3M  Post-it®  Note  Advertising  for 
Newspapers,  Wood  Associates  Inc. 

STAFFED  BY:  Scott  Christman,  dir. 

EXHIBITING:  Wood  Associates  is  the  premier 
provider  of  3M  Post-it®  Notes  for  front-page  adver¬ 
tising.  There  are  now  over  700  daily  newspapers, 
weeklies  and  shoppers  that  will  accept  our  Post-it® 
Note  either  on  the  front  page  of  the  paper  or  their 
TV'  book.  Wood  has  developed  all  of  the  Sales  & 
.Marketing  materials  so  that  you  can  begin  offering 
Post-it®  Notes  to  advertisers  today.  In  addition,  we 
offer  automation  solutions  for  applying  the  Post- 
it®  Note  to  the  front  page  of  the  paper  as  well  as 
other  products.  We  also  work  as  an  ad  agency  for 
regional  and  national  advertisers.  On-site  Training 
&  Development  of  your  sales  representatives  is  al.so 
available. 


Booth;  2527 

Tingue,  Brown  &  Co. 

STAFFED  BY:  James  Hopkins,  Richard  Bird. 
EXHIBIT:  Packing  systems  for  letterpress  Polyfibron 
Technologies,  Polydraw  L-2  Drawsheet  and  Polystick 
Underblanket,  Tingue  Ball  Koat  Drawsheets  (glass 
beads),  packing  systems  for  offset,  Polyfibron 
Polycell-NP  and  Polycell-NP  version  20  blankets. 
•Mod  plastic  molded  material  handling  products; 
mod  wire,  fabric,  metal  material  handling  prod¬ 
ucts. 


Booth;  2101 

TKS  (U.S.A.),  Inc. 

STAFFED  BY:  Sapito  Hayhshi,  pres.;  1  Fukui,  v.p.- 
engineering;  .Mike  Shafer,  mgr.-national  sales. 
E,XHIB1T;  TKS  (U.SA)  is  a  subsidiary  of  TKS,  Ltd., 
the  number  one  Japanese  manufacturer  of  newspa¬ 
per  offset  printing  presses,  celebrating  their  125th 
anniversary.  They  manufacture  a  wide  range  of 
newspaper  and  commercial  presses,  from  smaller 
single-width  presses  to  larger  high-speed  double¬ 
wide  presses.  Their  product  line  includes  the 
Colortop  3000,  a  one  around  50,000  single  width 
press,  to  the  Colortop  6000,  a  two  around  75,000 
double  wide  press.  TKS  also  manufactures  commer¬ 
cial  presses  like  the  Colortop  8000,  a  high  speed 
directory  printing  Press. 

Within  this  product  line  you  can  choose  from  con¬ 
ventional  or  shaftless  drive  systems.  Jaw  folders  like 
the  3:2, 2:3:3, 2:5:5  or  combination  folders,  digital 
ink  pumps,  open  fountain  or  key  less  inking  sys¬ 
tems.  Also  core  brake/predrive  reelstands.  They  can 
help  you  upgrade  your  existing  press  by  adding  the 
very  proven  digital  ink  pump  and  T-NPC  press  con¬ 
trol  system,  for  the  presetting  and  remote  control  of 
various  press  functions. 

TKS  towers  use  the  patented  Super  Register 
Devices  which  control  the  fanout  and  tension  in 
vertical  process  color  printing. 

Booth:  1521 

Tobias  Associates  Inc. 

STAFFED  BY;  William  Bender.  mgr.-sales;Jim 
Fransisco,  Bob  Karpowicz,  Kevin  Kelly,  sales  reps. 
E.XHIBIT:  Hand-held  and  scanning  densitometers, 
as  well  as  digital  and  plate-scanning  fountain  pre¬ 
set  systems.  The  Tobias  SDT  Scanning 
Densitometer  can  reliably  and  repeatably  measure 
color  density  on  3-color  graybars  as  narrow  as 
1/16”.  The  SDT  reports  density  y  ields  for  each 
color  in  every  ink  column  across  the  graybar. 
Tobias  EPLEX  System  presets  ink  fountain  keys 
using  either  a  plate  scanner  or  the  new  DXP 
Digital  Fountain  Presetter.  Savings  in  color  make- 
ready  pay  for  the  system  in  a  matter  of  months. 
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Booth:  1608 

Tolerans  Ingol  Inc. 

STAFFED  BY:  Thoma.s  Perzon,  pres.;  Ragnar 
Magnusson,  dir.-tech.;  Igor  Heifets,  regional  mgr. 
EXHIBIT:  Tolerans  Ingol  custom  designs  and  man¬ 
ufactures  in-line  stitchers  for  all  t\pes  of  web  press¬ 
es.  The  new  generation  Streamliner  2000  will  staple 
a  tabloid  product  of  eight  to  144  pages  at  speeds  up 
to  120,000  per  hour. 

Other  products:  straight  and  collect  stitchers: 
reversed  fan-wheel  for  Goss  Community'  folder; 
pneumatic  reel  lifter  for  Goss  Community  units. 

Booth:  3217 

Total  Mailroom  Support  Inc. 

STAFFED  BY:  Michael  McGeady,  pres.;  Wayne 
Anderson,  mgr.-eastem  regional  sales;  Samuel 
Brockington,  mgr. -southern  regional  sales;  Gary 
Uishman,  mgr. -western  regional  sales;  Paul  Cook, 
mgr.-parts/field  service;  Bill  Pachinger,  lead  prod¬ 
uct  engineer. 

EXHIBIT:  The  versatile  and  innovative  new 
Navigator  Beltstream  Conveyor;  the  Compass  and 
Compass  180  Counter  Stackers  with  new  Compass 
Count  System  Control;  a  complete  line  of  stack  and 
bundle  distribution  equipment  including  Digital 
Drive  .Mattop  Conveyor,  Self  Tensioning  Roller  Top 
Conveyor;  the  new  high-speed  Cyclone  Bundle 
Himer  and  the  upgraded  &  reconditioned  Monitor 
Stackers.  The  TMSI  Service  Station  where  the  quali¬ 
ty,  commitment  and  service  of  yesterday  meet 
today's  technology. 

Booth:  947 

Tribune  Media  Services  (TMS) 

STAFFED  BY:  Suzan  Altan,  mgr.-sales/mktg.,  EIS; 
Jay  R.  Brodsky,  product  mgr/Vieb  Syndication;  Julie 
Tamblyn,  account  exec.,  WebPoint®  Interactive 
Content;  James  Donahue,  mgr.-interactive  prod¬ 
ucts;  Tom  Beatty,  mgr.-database/adv.  product  sales: 
John  Kelleher,  dir. -database  products. 

EXHIBIT:  Headquartered  in  Chicago,  TMS  is  a 
leading  provider  of  information  and  entertainment 
products  to  newspapers  and  electronic  media.  TMS 
syndicates  and  licenses  comics,  features  and  opin¬ 
ion  columns:  television  listings:  Internet,  online 
and  wire  services;  and  advertising  networks.  TMS 
will  be  exhibit  several  pnxlucts  for  'X'eb  publishers: 
WebPoint®  Interactive  Content,  providing  the  con¬ 
tent  and  technology  you  need  to  develop  the  inter¬ 
active  experience  your  online  audience  wants;  TV 
Quest®,  the  national  online  consumer  TY  listings 
service:  T\'  Week  Interactive,  an  electronic  television 
programming  guide  for  the  Internet  customized  to 
a  newspaper's  Web  site;  TV'  Listings,  customized  for 
newspaper  print  products;  and  VteatherPointT^,  an 
online  weather  reporting  and  forecasting  service. 


Booth:  1027 

TV  Data 

STAFFED  BY:  Kathleen  Wem,  sr.  v.p.-sales:  William 
J.  Callahan,  v.p.-newspaper/ad  sales:  John  Dodds  & 
Tom  Counce,  v.p.s-metro  div.;  Richard  Young,  dir.- 
technical  sales;  Kevin  Joyce,  mgr. -online  product. 
EXHIBIT:  clickTY  —  online  TV  listings  Web  service 
for  newspapers  featuring  two  weeks  of  listings;  daily 
updates;  full  statistical  reporting;  banner  advertis¬ 
ing  and  customer  ad  serving;  and  end-user  person¬ 
alization. 

Advertising  Sales:  TV  Data's  Advertising  Network 
provides  newspapers  with  the  expertise  to  increase 
the  revenues  of  one  of  the  most  popular  sections  of 
their  newspaper. 

TV  Book  Design  Workshop:  Ideas  on  how  to 
enhance  the  look  and  content  of  a  TV'  txwk. 
TransEdit:  latest  version  of  TVData's  exclusive  TV' 
book  QuarkXPress  Xtension,  designed  to  produce  TV' 
books  with  minimum  time  and  effort. 

Pagination  Senices:  Newspapers  save  time  and 
money  with  TVData's  TV  book  pagination  services. 
Other  Products:  Customizaxl  TV  listings  delivered 
electronically;  zoning  for  TV'  b(K)ks;  entertainment 
features  for  print  and  online. 

Booth:  2637 

T.W.  Davis  Electrical  Constractors 

STAFFED  BY:  Terry  W.  Davis,  pres.;  Gary  Allen,  v.p., 
Bmce  Knepp,  mgr. -operations. 

EXHIBIT:  A  leader  in  installations  of  double-  and 
single-width  newspaper  products  worldwide,  offer¬ 
ing  a  total  package  consisting  of  new  and  used 
equipment  installation  relocation,  rebuilding, 
reconfiguration,  engineering,  drive  replacement, 
press  startup  and  trouble  call  service,  circuit  board 
repair  and  control  upgrades. 


Booth:  1338 

Ultra  CORP. 

STAFFED  BY:  Tony  Pardo.  Carlos  Gomez,  Michael 
Vi'ead. 

EXHIBIT:  Ultra  will  demonstrate  its  latest  version  of 
ViewXpert,  its  Windows-based  editorial  and  produc¬ 
tion  tracking  database  and  archival  engine. 
Through  its  graphical  user  interface,  it  allows  the 
user  to  easily  create  queries  in  order  to  get  up-to- 
the-minute  status  infomiation  on  any  or  all  ele¬ 
ments  of  a  publication,  including  pages,  art,  pho¬ 
tos,  ads  and  text.  Additionally,  it  provides  an  auto¬ 
matic  routing  mechanism  where  some  or  all  ele¬ 
ments  from  the  production  database  are  sent  to  the 
archival  databa.se. 

Ultra's  PageXpert  is  a  QuarkXPress  Xtension  for 
efficient  layout  and  pagination,  that  provides  page¬ 
tracking  and  status  information  to  ViewXpert. 
UltraEdit  is  Ultra's  editorial  front-end  system,  mn- 
ning  as  an  add-on  to  .Vlicrosoft  Word  for  Windows. 
Ultra  Publishing  Systems  presents  Exxcalibur,  the 
new  large  format  imagesetter  from  Exxtra,  featur¬ 
ing  resolutions  to  3600dpi,  six  film  sizas  from  14  to 
26  inches,  for  a  maximum  image  area  of  25.2"  X 


32".  Imaging  speeds  of  54  seconds®  1200dpi  for  a 
double  truck  broadsheet  newspaper  spread,  or  1.8 
minutes@2400dpi. 

UPS  also  specializes  in  Editorial  Color  Imaging 
solutions  with  its  Vtetrum  Imagesetter  line  which 
utilizes  the  Graphics-.Vlaster  RIP  based  on  the 
Harlequin  Scriptworks  RIP. 


Booth:  159 

ULTRE 

Division  of  the  Heidelberg  Group 
STAFFED  BY:  James  Martin,  v.p.-sales/  mktg.:  Ted 
Bielitz,  product  mgr.;  Mark  Astman  &  Jeff  Buchman, 
sales  mgrs. 

EXHIBIT:  5400dri  dr\'  imagesetter  is  a  result  of 
Ultre's  partnership  with  Imation.  The  5400dri  sup¬ 
ports  Imation’s  DryView  film  imagesetting  materi¬ 
als  as  well  as  conventional  film,  paper  and  print¬ 
ing  foils  for  direct  to  plate  applications.  It  offers 
superior  hard  dot  quality,  simplifies  the  workflow 
and  reduces  costs  with  the  elimination  of  chem¬ 
istry,  maintenence,  and  regulatory  compliance. 
UltreTrap  3-0  is  ba.sed  on  renowned  Ultimate 
technology  affording  the  most  flexible  and  adapt¬ 
able  trapping  in  the  market.  Client/server  archi¬ 
tecture  is  designed  to  make  UltreTrap  3-0  the  point 
where  all  workflow  processes  such  as  DPI,  trap¬ 
ping  and  print  spooling  can  be  managed.  Offers 
Adobe  PostScript  Level  3  support,  interprets  and 
traps  native  PDF  files  for  PDF  output  or  other  out¬ 
put  such  as  PostScript,  TIFF/IT,  Scitex  Handshake, 
and  Crosfield  DDES.  Ultre  now  offers  affordable 
capstan-ba-sed  workflow  solutions  with  PDF; 
UltreRIP  gives  unsurpassed  speed,  quality  and  reli- 
abilitv’  with  comprehensive  RIP  management 
capability;  Ultre's  best-selling  imagesetters:  the 
4800,  3000  and  4000. 

Booth:  2733 

U.M.I. 

STAFFED  BY:  Bob  .Vlackenzie,  pres.;  Gerry  Collard, 
sales  manager;  Stephen  Gould,  sales;  Howard 
.VlcBane,  tech,  advisor 

EXHIBIT:  U.M.I.  will  feature  the  new  NIRECO 
Calgraph  Automatic  Color  Registration  and 
Compensation  Control  along  with  the  “ATABOY" 
Register  Interface,  Smart  Start  Folder  Console 
Dampener  Chasis  Replacement  and  Press  Drive 
Simulator.  Also  displaying  complete  line  of  Aqua- 
Tac  Repulpable  Web  Splicing  Tape,  Nose  Tabs  and 
press  and  folder  parts. 


Booth:  2715 

Uncommon  U.S.A.  Inc. 

STAFFED  BY:  Ed  Reeder,  pres.;  Bill  Fritz,  mgr-  SE 
region;  Ed  Singer,  sales  rep. 

EXHIBIT:  Little  Giant  Ladders,  Telescoping  Flag 
Poles,  Custom  flags  and  a  full  line  of  stock  flags. 
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Booth;  1035 

Unisys  Corp. 

STAFFED  BY:  Mark  Wasserman,  dir. -publishing 
program/l'S  Center  of  Excellence;  Bill  Stroud,  dir- 
Publishing  Solutions:  Gabriella  Franzini,  dir.- 
mktg./Vt'orldwide  Center  of  Excellence;  Donna 
Wiley;  Bill  Hack,  Dave  LaClair,  regional  sales  execs. 
EXHIBIT:  Unisys,  a  worldwide  leader  in  informa¬ 
tion  technology  and  systems  integration  presents 
the  Unisys  Publishing  Solutions  —  a  highly  inte¬ 
grated,  customizable  system  designed  specifically 
for  medium  to  large  scale  newspapers.  Available  in 
Unix  and  Windows  NT  environments,  the  system 
works  with  in-house  applications  and  many  indus¬ 
try  standard  packages.  The  three  highly  integrated 
applications  —  Hermes.  WireCenter,  and 
DocCenter  — also  operate  as  stand-alone  systems. 

Hermes  is  a  fully  integrated  editorial  system  that 
covers  both  editorial  and  production  cycles  of  single 
and  multiple  edition  publications. 

WireC,enter  is  a  state-of-the-art  system  for  wire 
services  and  remote  communications  management. 

DocCenter  is  an  advanced  multimedia  archiving 
system  that  provides  large  capacity  storage  and 
database  management  of  text,  images,  stories, 
pages,  video,  and  audio  clips. 

Booth:  2460 

US  Ink 

ST.\FFED  BY:  John  C.  Corcoran,  mgr.-ntl.  accounts. 
EXHIBIT:  RealColor  (*  SM  *)  is  a  far  more  than 
our  environmentally  friendly  color  inks.  It’s  US 
Ink's  wide-ranging  bank  of  real  solutions  with 
strong  on-site  support  to  help  you  achieve  maxi¬ 
mum  quality,  consistency  and  productivity  every 
day. 

Booth:  3119 

Valley  Remanufacturing  Co. 

STAFFED  BY:  Bruce  L.  Seidel,  pres.;  Scott  Renkes, 
mgr.-ntl.  sales;  Thomas  Toth,  prod.  mgr. 

EXHIBIT:  Remanufactured  Harris-Sheridan  Inserter 
.Model  13/72  New  Heavy  Duty  Single  Width  Belt 
Stream  Conveyor.  Hopper  Feed  Loader  .Model  HL500. 
Buggy  Lugger  Transport  Carts.  Remanufactured 
Hopper  and  Gripper  Drum  Exchange  for  Harris  & 
GMA  Inserters.  One  source  for  total  mailnxrm  inte¬ 
gration. 

Booth:  2714 

Varn  International 

STAFFED  BY:  Mark  Von  Zwehl,  mgr.-mktg.;  Jeff 
Pieper,  product  mgr.;  GregJohnson,mgr.-ntl. 
accounts. 

EXHIBIT;  The  Newsline  pressroom  chemical  line 
offers  fountain  solutions,  fountain  additives,  press 
washes,  silicone  products,  specialty  items  and 
equipment  to  meet  the  critical  requirements  of  pro¬ 
fessional  newspaper  printers. 

Newsline  Neutral  350  Fountain  Solution  reduces 
the  surface  tension  of  water  so  that  offset  plates  use 
less  water  and  gives  sharper  colors  and  halftones. 
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Web-Pro  AMS  series,  anti-marking  solutions  treat 
stock  with  a  built-in  anti-static  and  fabric  softner. 
Vam  Wash  A-230  is  used  for  deep  cleaning  of 
rollers, 

Lithowater  and  Vam  Lithowater  11,  are  water 
treatment  for  printers. 

Recycling  equipment,  which  Vam  and  .Marater 
Environmental  Services,  offers  a  total  solvent  man¬ 
agement  solution. 

Booth:  735 

Vision  Data 

STAFFED  BY:  Thomas  A.  Dempsey,  pres.;  Amy 
Weaver,  Cliff  Lee,  .Mark  Morin,  Timothy  Ryan, 
Timothy  Donnelly,  mktg. 

EXHIBIT;  Integrated  software  solutions  for  circula¬ 
tion,  business  and  classified.  Celebrating  their  25th 
anniversary  with  35  full-time  programmers  and 
support  personnel  currently  working  with  over  750 
publications. 

Vision  Total  Advertising-2.0,  graphical  common 
relational  database  Classified  Sales/Pagination  and 
Display  Ad  Billing  product  provides  customer  ser¬ 
vice  operator  full  access  to  all  pertinent  sales, 
scheduling  and  billing  information. 

\ision  Circulation  Systems  provide  integration  of 
subscriber/non-subscriber  data  including  demo¬ 
graphics,  on-line  analysis  of  delivered  history,  sub¬ 
scription  fulfillment  and  single  copy  delivery. 
Produces  daily  bundle  labels  and  completed  postal 
reports. 

Vision  Classified  Sales/Pagination  Systems  provide 
single  screen  Ad  Taking  with  ViYSIiJiYG  graphics, 
rating  for  multiple  insertions  with  combination  rat¬ 
ing  for  up  to  99  publications. 

Also  AP/GL.  Payroll,  Newsprint  Inventory  systems. 


Web  Press  Co. 


http;//www.mediainfo.com 


Booth:  1624 

Von  Roll  Handling  Systems  Ltd. 

STAFFED  BY:  Ward  Walsh;  Ric  Mayie;  Hans  Frey. 
EXHIBIT:  Robotic  Paste  Preparation  (Flying 
Splices)  for  Newspaper  Printers: 

The  Von  Roll  RPP  is  a  straight  across  flying  splice 
robot.  The  free  standing  unit  is  preparing  the  roll 
with  a  straight  or  inclined  across  splice  pattern.  The 
unwrapped  and  inspected  rolls  of  various  diameters 
and  widths  are  lifted  by  a  two-arm  device  with  cen¬ 
ter  chucks.  To  initiate  the  automatic  cycle,  the 
operator  has  to  feed  the  upper  sheet  on  the  vacuum 
table.  The  sheet  is  collected  and  held  flat  on  the 
table  for  the  automated  straight  out,  the  double 
face  tape  is  applied  as  well  as  the  butterflies  and  the 
reflecting  flag  for  optical  sensing.  The  scrap  paper 
is  removed  and  dropped  in  a  container.  The  pre¬ 
pared  splice  pattern  is  wound  back  and  tightened 
on  the  paper  roll. 

Other  products:  material  handling  for  paper  rolls, 
including  roll  preparation,  automatic  conveyor  sys¬ 
tems.  automatic  reel  loading. 

Booth:  2023  and  1338 

Web  Press  Corp. 

STAFFED  BY:  Charles  Gath.  v.p. -sales;  Grant 
Dickinson  &  Terry  Morton ,  mgrs.-regional  sales; 

Ed  Beierlorzer.  v.p.-engineering;  Roy  Thompson, 
v.p.-technical  senices. 

EXHIBIT;  QU.AD-STACK.  4-t-4  color  printing  unit 
comes  in  two  models:  a  standard  floor  model  (7’  6” 
in  height),  and  a  roll  under  unit  (S'  8”  in  height). 
Both  models  carry  a  multitude  of  the  standard  fea¬ 
tures  you  should  e.xpect  in  a  4-e4  unit:  brush 
dampening,  bearers  on  the  blanket  qlinders,  drop 
down  ink  fountains,  motorized  ink  feed,  oil  bath 
gears,  no  tool  narrow  gap  plate  lock  up,  mnning 
sidelay,  circumferential  and  skewing  adjustment  on 
all  plate  cy  linders  and  pnewmatic  throw  offs,  and 
more.  It  has  a  blanket  cylinder  configuration  that 
virtually  eliminates  register  variation  and  fan  out. 
The  compact,  low  profile  design  will  fit  into  virtual¬ 
ly  any  pressroom  without  the  expense  of  remodel¬ 
ing  or  adding  onto  the  existing  structure.  The  origi¬ 
nal  concept  was  to  provide  current  and  future  cus¬ 
tomers  the  additional  4-color  and  p^e  count 
capacity  offered  by  the  compact  color  unit  but  the 
final  design  specifications  of  the  unit  allows  it  to  be 
attached  to  many  competitive  presses. 

Booth:  1815 

Web  Printing  Controls  Co.  Inc. 

STAFFED  BY:  Herman  Gnuechtel,  pres.;  Jim  Tasch, 
v.p.-sales/technical  services:  Bill  Burke,  mgr.-ntl. 
sales,  Wayne  Kaim  (Kaim  &  .Associates 
International  .Marketing). 

EXHIBIT:  .Microtrak  CCR  Color  to  Color  Register, 
automatically  controls  color  register  using  the 
industry's  smallest  target  pattern  and  a  highly 
accurate  imaging  system  yielding  faster  and  more 
accurate  corrections.  It  also  produces  unmatched 
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print  qualit)',  greater  paper  savings,  and  reduced 
labor  during  make-readies,  restarts,  speed  changes 
and  piister  cvcles. 

Other  products  include  Microtrak  9510  Unit  to 
Unit  Color  Register;  Microtrak  9500  Cut  Off 
Controls;  Microtrak  9400  Web  Guide;  Microtrak 
Margin  Minder,  Ultrasonic  Wb  Break  Detectors; 
Silicone  Applicators;  Web  Tension  Monitoring. 


Booth:  2801 

Jervis  B.  Webb  Co. 

STAFFED  BY:  Al  Kafka;  Jim  Higdon. 

EXHIBIT:  The  patented  QuikPak  loose  copy  news¬ 
paper  distribution  and  handling  system.  It  is 
another  example  of  Jervis  B.  Vtebb’s  commitment  to 
provide  innovative  material  handling  solutions  that 
contribute  to  your  bottom  line  return  on  invest¬ 
ment,  and  may  save  you  millions  of  dollars. 
QuikPak  is  a  loose  copy  distribution/handling  sys¬ 
tem  that  can  eliminate  bundles,  and  all  related 
packaging  equipment  in  the  mailroom.  It  can  be 
utilized  in  many  different  areas  of  the  production 
and  distribution  process  including:  loading  direct 
from  the  press;  as  a  stationar\’  in-plant  buffer  stor¬ 
age  for  advance  sections  or  preprinted  inserts;  a 
dockside  buffer  storage  from  inserting;  the  QuikPak 
Truck  for  over-the-road  delivery  features  single  or 
multiple  copy  dispensing  along  carrier  routes;  or  as 
a  remote  buffer  storage  unit  at  regional  distribution 
stations. 

Jervis  B.  Viebb  Co.  Material  Handling  and  Control 
Systems  pnxlucLs  are  designed  to  provide  efficient 
newsprint  handling  in  the  warehouse  and  press¬ 
room,  and  automated  newspaper  distribution  in 
and  out  of  the  packaging  center. 


Booth:  1601 

Western  Lithotech 

STAFFED  BY:  Bill  Streeter,  pres./CEO;  Lane  Palmer, 
sr.  v.p.-sales/mktg.;  Todd  Socia,  mgr.-ntl.  sales.  Ed 
Eisenberg,  mgr.-intl.  sales. 

EXHIBIT:  Pnxlucts  include  Panorama 
DiamondSetter®  CTP  Laser  Platesetter  unit  engi¬ 
neered  to  image  100  single  page  or  65  double  page 
plates  per  hour. 

DiamondSetter®  435  CTP  Laser  Platesetter  unit 
that  images  200  single  page  plates  an  hour. 

Also  DiamondVision  Optical  Punch  Bender 
(OPB®),  Sortation  Conveyor  System  and  the 
DiamondProof®  1)1  Digital  Dye  Sublimation  Color 
Pnxtfing  system. 

Booth:  1627 

WIFAG  Press  Co. 

STAFTED  BY:  Goetz  Stein,  CEO;  Joe  Ondras,  v.p.- 
sales;  .Noel  .McEvoy,  v.p.-mktg.;  .Marcello  Tarchini, 
v.p.-South  American  sales. 

EXHIBIT:  WIEAG  OF  370  GTD,  the  world's  first 
totally  shaftless  press  as  well  ;ts  the  classic  tower 
press  since  1996  is  available  as  space-saving  five- 
and  six-high  towers;  WIFAG  OF  470  GTD,  with  the 
enhanced  flexibility  of  10-q  linder  satellite  units; 


WIFAG  OF  570  GIT)  (keyless)  with  the  revolutionan’ 
ultra-short  inking  units. 

All  three  models  can  be  equipped  with  PCU  for  fly¬ 
ing  page  changes  and  PCU-t-  for  page  count 
changes  or  configured  as  add-on  towers  for  your 
existing  press.  With  any  of  them,  you  can  reduce 
waste,  time  and  energy'  consumption.  And  because 
of  greater  quality,  flexibility  and  capacity,  your  prof¬ 
it  will  grow  at  the  same  time. 

WIFAG  will  display  Flying  Page  Changing  (PCU) 
and  Page  Count  Changing  (PCU-e)  on  the  OF370 
and  the  OF570  with  (IISIS)  (dtra  Short  Inking 
System,  five-high  towers  and  now  the  12-couple, 
six-high  tower,  capable  of  printing  a  complete  48- 
page  newspaper  with  16  pages  in  full  color. 


Booth:  453 

Willow  Bend  Communications  Inc. 

STAFFED  BY:  Stephen  L.  Thompson,  pres./CE(); 

Steve  Lerch,  dir.-systems  development;  Harold 
Yamado,  v.p.-sales/mktg. 

EXHIBIT:  Presentation  Xpert,  a  field  level  preprint 
sales  tool  that  downloads  to  a  laptop  the  newspa¬ 
per's  preprint  mapping,  distribution  counts  and 
pricing.  Allows  graphic  display  of  store  location  and 
multi-product  distribution  as  related  to  radius, 
zones,  ZIP  codes,  census  tract  or  any  other  desired 
boundn-. 

Order  Xpert,  preprint  order  entry  system  for  track¬ 
ing  scheduled  inserts.  Access  from  any  department 
from  credit  to  mailroom.  Stores  all  pertinent  cus¬ 
tomer  infonnation  including  recurring  distribution 
selection,  rate,  billing  information  and  contact  per¬ 
son. 

Other  products  include  Route  Xpert,  the  newspaper 
circulation  software  for  the  routing  and  mapping  of 
carrier  routes.  Automatically  dra'^s  route  bound¬ 
aries  from  the  newspaper's  existing  address  file. 
Geocodes  subscriber  and  nonsubscriber  households 
to  a  street  map  of  the  market. 

Distribution  Marketing  Manager,  for  the  start  up 
and  ongoing  management  of  a  TMC.  Contains  rout¬ 
ing  and  mapping  functions  as  well  as  carrier  pay 
options  based  on  time  and  distance,  plus  Q.A-1,  the 
field  deliveiv'  verification  program. 

Booth:  677 

Xitron  Inc. 

STAFFED  BY:  Dick  Steensma,  pres.;  Jim  Thrush, 
v.p.-sales/mktg.;  Lisa  Austin,  mgr.-mktg.;  Ed 
Kennedy,  mgr.-regional  sales. 

EXHIBIT:  Xitron,  an  independent  RIP  supplier,  will 
exhibit  the  following  new  products:  Xitron  Image 
Proces.sor'’  ’'',  a  software  r:ister  image  processor 
based  on  Adobe  PosLScript  3^’^,  combines  Xitron 's 
extensive  experience  interfacing  to  output  devices 
with  Adobe’s  proven  PostScript  technology.  Xitron 
will  provide  an  OEM  customization  kit  so  that 
Xitron 's  partners  can  quickly  customize  the  user 
interface.  The  XIP  supports  the  same  list  of  over  70 
output  devices  that  are  available  on  the  Xitron 
Navigator  RIP. 


The  new  Sabra  RIP  with  interface  to  the  Scitex 
Dolev  line  of  imagesetters,  brings  a  full  function, 
Harlequin-biised  RIP  with  full  PDF  support,  run¬ 
ning  on  an  Intel  or  Alpha  platform  to  the  Scitex 
Dolev.  Scitex  customers  can  phase  in  a  PostScript 
workflow  while  retaining  their  established  Scitex 
CT/LW  workflow. 

Shown  also  will  be  the  OYO  direct  thermal  film 
imager. 

Booth:  1 569 

X-Rite  Inc. 

STAFFED  BY:  David  Hiizlett,  prrxiuct  mgr./graphic 
arts;  Kelly  Vandenbosch,  mgr.-sales;  Christina  Purtill. 
EXHIBIT:  The  new  528  Spectrodensitometer  is  easy 
to  use,  the  first  'hybrid'  color  measurement  device 
combines  capabilities  of  a  colorimeter  and  densito¬ 
meter  in  a  single-use  instrument. 

The  new  DTP41  Auto-Scanning 
Spectrophotometer  is  the  fastest,  most  affordable 
path  to  accurate  and  consistent  output  on  your 
proofing  system. 

The  new  Colorshop  software  for  unprecedented 
color  handling  and  control. 

X-Rite’s  400  series  portable  color  reflection  densit¬ 
ometers  are  easy  to  use,  portable  and  nigged. 
Auto-Tracking  Spectrophotometer,  for  on-press 
color  consistent  and  accuracy;  36 IT  Transmission 
Densitometer  is  the  world  standard  in  prepress  den- 
sitomery;  341  Portable  Densitometer,  portable  film 
densitometer  that  possesses  many  of  the  features  of 
the  tabletop  36 IT  and  packs  them  into  a  portable, 
rechargeable  precision  instrument;  DTP92Alonitor 
Optimizer,  a  device  that  insures  on-screen  color 
accurat',  is  the  only  CIE-based  colorimeter  on  the 
market. 

Booth:  729 

Zip2  Corp. 

STAFFED  BY:  Bruce  Murray,  v.p.-Channel  .Alliances; 
Greg  Kouri,  sr.  dir.-Channel  Alliances;  Ghas 
McKeown,  dir.-Channel  Alliances. 

EXHIBIT:  With  over  l60  newspaper  partners  in  the 
U.S.,  Zip2  is  the  leading  provider  of  city  guides  to 
media  companies  nationwide.  Zip2  offers  its  part¬ 
ners  an  integrated  suite  of  online  products  called 
CityGuide  Suite  —  including  arts  &  entertainment. 
Its  core  Business  DirectoryA'ellow  Pages  product 
with  maps  and  directions  technology,  community 
self-publishing  Uxils,  as  well  as  real  estate  and  auto 
guides. 

Zip2  provides  a  turnkey  package  of  Web  develop¬ 
ment  and  data  integration  solutions.  They  also 
offer  partners  training  and  expertise  in  local  sales 
and  marketing,  including  developing  and  selling 
micro-Vieb  sites  to  local  merchants. 

Zip2’s  partners  include  The  New  York  Times  Co., 
Knight  Ridden  Landmark  Communications,  Morris 
Communications,  .McClatchy  Newspapers,  Central 
Newspapers,  and  newspapers  in  the  Hearst,  Times 
.Mirror,  Scripps  Howard,  Media  General,  Pulitzer 
Publishing  and  Freedom  Communications  chains. 
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What’s  Up 

continue  from  page  9N 


to  discuss  different  aspects  of  the  industr)’.The 
first  (8:30  a.m.-lO  a.m.), “Pagination  and  Beyond,” 
will  focus  on  electronic  and  print  transmissions 
—  from  editorial  to  film  and  the  move  to  com- 
puter-to-plate.  Five  speakers  —  Jim  Gerberich, 
director  of  operations/business  development. 
Associated  Press,  Bob  Gibson,  project  center 
manager,  the  Billings  (Mont.)  Gazette,  Mechealle 
Hanks,  director  of  technology,  the  Lexington 
(Ky.)  Herald-Leader,  Rod  Miller,  pre-press  manag¬ 
er,  Af/awto  Journal-Constitution  and  Ken  Shelby, 
vice  president/operations,  the  Newark.  Ohio, 
Advocate, Thomson  Newspapers  —  are  expected 
to  discuss  the  reorganization  of  newspapers; 
Charles  Kulow,  operations  manager  of  the 
Victoria  (Texas)  Advocate,  will  moderate. 

The  second  seminar  (8:30  a.m.-3:30  p.m.)  is 
open  only  to  newspaper  executives  and/or  their 
counsel.  The  “Labor  Relations  &  Technology  " 
seminar  will  present  views  on  the  impact  of 
technology  on  labor  relations. 

SUNDAY.  JUNE  21 

NEXPO/CONNECTIONS  joint  session  (9:30 
a.m.  to  noon)  will  offer  insights  on  the  strategic 
role  of  technology'  in  the  industry.  Randy 
Bennett,  NAA’s  vice  president  of  new  media,  and 
Allen  Mailman,  vice  president  of  technology  for 


the  Journal  Register  Company, Trenton,  N.J.,  will 
moderate  a  panel  of  publishers  and  CEOs.  A 
keynote  speech  from  a  "leading  technok)gy 
visionary"  will  close  the  session. 

MONDAY  JUNE 22 

To  introduce  three  simultanettus  workshops 
(10:30  a.m.-noon),  a  general  session  will  be  held 
at  9  a.m.-10:15  a.m.  with  demonstrations  by  firms 
working  on  display  technologies  and  flat  panels. 
Stan  Pan  tel,  vice  president  of  operations  for  the 
Atlanta  Journal-Constitution,  will  be  the  session 
chairman.  Richard  D.  Gottlieb,  president  and  CEO 
of  Lee  Enterprises,  Inc.,  Davenport,  Iowa,  will 
give  the  NAA  chairman's  keynote  during  the  ses¬ 
sion. 

Moderated  by  Tom  Norton,  Workshop  I:  "A 
Global  View  of  Press  Technology"  will  explore 
international  views  and  perspectives  on  presses 
and  newsprint.  Also,  various  companies  will 
reveal  their  experiences  with  newsprint  manu¬ 
facturing. 

In  Workshop  II:  "The  Cornerstone  of 
Newspapers  —  Quality  Printing,"  a  panel  will 
offer  tips,  discuss  strategies  and  explore  the  fun¬ 
damentals  of  good  printing.  The  reinvention  of 
newspapers  into  "information  providers"  will 
also  be  discussed.  Mike  Stern,  production  manag¬ 
er  of  Syracuse  Newspapers,  Inc.,  will  lead  the 
panel  which  will  include  speakers  such  as  H. 
William  Moore,  director  of  operations  for  the 
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c;ieveland  Plain  Dealer  and 
Paul  Lynch,  manager  of  quali¬ 
ty  and  technical  training  for 
the  Chicago  Tribune. 

Workshop  HI;  "Your 
Systems  —  Fantasy? 

Adventure?  Forging  Frontiers 
forTomorrowland?"  will  focus 
on  successful  systems  prac¬ 
tices,  with  emphasis  on 
client-server  computing,  net¬ 
working  and  help  desk  opera¬ 
tions.  A  question-and-answer 
period  will  follow  each  pan¬ 
elist’s  presentation.  Elizabeth 
A.  Scholar,  director  of  publish¬ 
ing  systems  for  Thomson 
Newspapers,  will  serve  as 
organizer  and  moderator  of 
the  panel. 

Other  speakers  scheduled 
for  this  day  include: 

Gayle  Champagne,  vice 
president/national  automo¬ 
tive  sales  director,  NNN, 

Ken  Kirkhart,  vice  president/production,  USA 
Today, 

Robert  McClain,  president,  McClain 
Communications  and 

Mark  Owens,  national  specialist/network  ser¬ 
vices,  Pre-PRESS!  Solutions,  Inc. 


with  ComPlan,  Inc. 

Workshop  II:  "Partners 
2()()() —  The  Road  to 
Continuous  Improvement" 
takes  a  look  at  the  three  ini¬ 
tial  pilot  sites  for  Partners 
2000  and  the  background  in 
establishing  and  sustaining  a 
continuous  improvement 
program.  Wayne  Schile,  pub¬ 
lisher  of  the  Billings 
(Mont.)  Gazette  will  act  as 
moderator  for  the  four-per¬ 
son  panel  that  includes  Jim 
Bridges,  general  manager  for 
the  Gazette,  Dr.  Dave 
Roberts,  director  of 
research,  NAPP  Systems, 

Don  Sherlock,  vice  presi¬ 
dent/operations,  the  (Bergen 
County,  N.J.)  Record  and 
Barbara  van  Pelt,  vice  presi¬ 
dent  of  marketing,  the 
Dallas  Morning  News. 
Workshop  111: “Packaging 
&  Distribution”  will  feature  a  panel  of  newspa¬ 
per  executives,  including  William  C;alaiacovo,Jr., 
assistant  manager  of  production  for  the 
Cleveland  Plain  Dealer,  Tom  Lombardo,  plant 
manager  of  the  New  York  TYn/es,  Jimmy 
Hamilton,  operations  director,  the  (Memphis, 
Tenn.)  Commercial  Appeal,  and  Judy  (Oliver,  a 
consultant  with  the  Blevins-Harding  Group.  Jane 
Bell  will  moderate  the  workshop,  which  will 
explore  topics  ranging  from  the  amalgamation  of 
ad  sales  and  production,  to  new  approaches  to 
customer  service,  to  the  outsourcing  of  printing 
and  other  production  functions. 

John  Sturm  will  act  as  moderator  for  the 
NEXPO/Marketing  joint  session  beginning  at 
9:45  a.m.-l  1:15  a.m.  Representatwes  of  the 
Disney  Institute  will  ,speak  about  quality  cus¬ 
tomer  service  and  philosophies  for  understand¬ 
ing  customer  needs  and  expectations. 


Orlando  Science  Center 


TUESDAY,  JUNE  23 

The  last  day  of  the  conference  will  feature 
three  concurrent  workshops  beginning  at  8  a.m.- 
9:30  a  m. 

Workshop  1:  "The  Innovative  Newspaper  — 
Meeting  Our  Customers’  Needs"  will  focus  on 
changes  being  implemented  in  the  newspaper 
industry  to  satisfy  customer  needs.  David 
Hud.son  moderates  a  panel  that  includes  Dale 
Larson,  general  manager  of  the  Cedar  Rapids, 
Iowa,  Gazette,  Deborah  McPhee,  director  of  qual¬ 
ity  management  programs, Thomson 
Newspapers,  Inc.  and  Patti  Myers,  a  consultant 


Index  To  Advertisers 


Ad-One  Classified  . 

Associated  Press  . 

Atex  Media  Solutions  . 

Autologic  . 

Baseview  . 

CNPA  . 

DYC  . 

Dynaric  . 

Enron  Capital  &  Trade  Resources 

Geac  Publishing  Systems  . 

GMA  . 

Heidelberg  Finishing  Systems  . . . 


Inland  Newspaper  Machinery 

Lexis-Nexis  . 

Linopress  . 

LogEtronics  . 

McClier  Newspapers  . 

Motterstitch  . 

Newspaper  Technologies  .. 

New  York  Times  . 

SolnaWebUSA  . 

Stauffer  Media  . 

Zip2  . 


56N  Editors'  Pi  bushkr 


http://www.mcdiainfo.com 


E&P  SHOWS  ITS  TRUE 


IN  TEGHNOIOGY  NEWS  COVERAGE  EVERY  WEEH 


E&P  consistently  publishes  more  pages  devoted  to  tech 
news  and  features  than  any  other  news  industry  publication. 
And  now  we're  going  one  step  further. 

We  are  focusing  on  one  particular  area  of  tech  news  for 
each  week  of  the  month  and  color  coding  the  pages  to  help 
you  find  the  news  that's  most  important  to  you! 

WEEK  1  -  PREPRESS  ■  GREEN 

The  first  week  of  the  month  is  devoted  to  Prepress  issues  ... 
front-end  systems  (news  and  advertising),  pho¬ 
tography,  color  imaging,  pagination,  makeup  ... 

WEEK  2  •  OUTPUT  SYSTEMS  •  BLUE  / 

The  second  week  of  the  month  is  devoted  to  / 

Output  Systems  ...  RIPs  and  imagesetters,  / 
computer  to  plate  and  conventional  plate 
output,  proofing  systems  ...  / 


WEEK  3  -  PRESSROOM  -  RED 

The  third  week  of  the  month  is  devoted  to 
Press  news  ...  printing  units,  RTPs,  folders, 
newsprint,  ink ...  / 


WEEK  4  ■  POST  PRESS  •  ORANGE 

The  fourth  week  of  the  month  is  devoted  to  Post-press  coverage, 
everything  between  the  press  folder  and  the  trucks ...  conveyers, 
inserters,  stackers,  strappers,  wrappers ... 


Four  months  in  1998  have  five  Saturdays,  our  publication  day. 
Those  fifth  weeks  are  devoted  to  other  operations/distribution 
technical  areas  of  particular  interest  at  the  time. 

Look  for  the  true  colors  of  E&P's  tech  news  coverage  every 
week.  You'll  learn  why  more  daily  and  Sunday  newspaper  Pro- 
^^^^^^^cluction  decision-makers  consistently  read  E&P 
more  than  any  other  publication. 
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The  new  generation  of  Web  users  goes  online  because  it’s  the  easiest  way  to  find  the  things  they  like  to  do,  see,  and  buy. 


So  it’s  no  surprise  that  the  most  successful  online  papers  offer  more  than  just  news.  Or  that  over  1 50  news  organizations  have 


turned  to  Zip2  for  its  online  products  and  services.  With  ZipZ's  CityGuide  Suite,^''  newspapers  have  all  the  tools 
they  need  to  build  traffic  and  revenue  —  everything  from  arts  &.  entertainment  guides,  to  automotive  and  real  estate 
guides,  to  Yellow  Pages  and  more.  Zip2  even  offers  comprehensive  sales  and  marketing  support  to  help  them  attract  readers 
and  advertisers  alike.  So  if  you’re  looking  for  ways  to  increase  page  views  and  click-throughs,  visit  our  booth  (#34  &.  35) 


at  the  E&.P  Interactive  Newspaper  Conference  in  Seattle. 
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GATF  Plate, 
Proofing  Studies 

Graphic  arts  technical  Foundation  stud¬ 
ies  of  thermal  plates  and  digital  proofing 
have  been  published. 

The  first  follows  two  earlier  studies  of  comput- 
er-to-plate  technologies  with  what  GATF 
describes  as  a  “complete  comparison”  of  thermal 
plate  systems  that  is  designed  to  provide  “objec¬ 
tive  information  on  the  capabilities  and  limitation 
of  the  best”  systems  and  how  they  compare  with 
previous  systems.  Statistics  for  10  systems  com¬ 
pare  imaging,  processing  and  post-processing 
times,  plate  characteristics  and  availability. 

In  ongoing  investigations  of  proofing  systems’ 
characteristics,  GATE’S  Digital  Proofing  Study  Part 
rv  offers  preliminary  results  of  manufacturers’ 
attempts  to  match  a  specific,  industry-capable 
press  sheet  produced  by  GATF  and  adhering  to 
GRACoL  guidelines. 

Final  results  of  round-four  testing,  to  be  pub- 


mlLAGREEMENTS 


Autologic  information  international  Thousand  Oaks,  Calit.,  signed  a  mul¬ 
tiyear  contract  extension  with  HARLEQUIN  INC..  Cambridge.  Mass.,  for  Harlequin's 
ScriptWorks  PostScript  RIP  management  technology.  The  agreement  also  provides  tor  contin¬ 
ued  close  cooperation  between  Harlequin  and  All  subsidiary  Xitron  on  development  of  RIP 
solutions  for  Xitron’s  range  of  supported  output  devices. 

4-SIGHT  LTD.,  supplier  of  ISDN  communications  products  for  the  graphic  arts,  headquartered 
in  Bournemouth,  England,  merged  with  WAMfNET  INC.,  Minneapolis-based  provider  of  high- 
bandwidth  applications  and  managed  network  services,  in  a  cash  and  stock  transaction  valued 
at  approximately  $40  million.  The  merged  company  says  it  provides  50MB/hr  to  2GB/hr  digital 
connectivity  and  workflow  applications  to  more  than  30,000  sites  in  over  42  countries.  WamlNet 
operates  in  16  cites  in  North  America;  4-Sight  has  seven  offices,  including  one  in  Woburn, 

Mass.  By  June,  the  first  phase  of  the  merger  should  allow  4-Sight  customers  to  dial  into  the  net¬ 
work  and  exchange  files  wifh  WamlNef  customers.  The  “Interim  solution"  will  function  through 
existing  hardware  and  software  on  both  ends.  Phase  two  is  to  bring  about  complete  international 
interoperability  on  a  shared  front  end.  Headquarters  will  be  in  Minneapolis;  the  Bournemouth 
office  will  be  refalned  for  infernaflonal  operations. 


fished  in  the  fall  will  look  at  characteristics,  capa¬ 
bilities  and  requirements  for  digital  proofing  sys¬ 
tems  introduced  or  upgraded  in  the  last  12  months. 

Screen  ruling,  dot  shape,  processing  used,  RIP, 
imaging  and  processing  times,  and  total  produc¬ 
tion  times  are  compared  for  17  devices. 

Konica  Subsidiary 

KONICA  graphic  imaging  International 
Inc.,  a  new  subsidiary',  has  responsibility  out¬ 
side  Japan  for  manufacturing,  marketing  and  ser¬ 
vice  for  Konica  Corp.’s  Graphic  Imaging  Division. 

Graphic  Imaging  director  and  general  manager 
Masayuki  Matsumoto  serves  as  KGI  president.  Shun- 
suke  Nishimura,  corporate  planning  vice  president 
for  Konica  Imaging  USA,  was  named  to  the  newly 
created  position  of  senior  vice  president,  corpKjrate 
division  of  Konica  Graphic  Imaging  International. 

For  Western  Hemisphere  marketing,  sales  and  dis¬ 
tribution,  Konica  Graphic  Imaging  U.S.A.  is  based  in 
GlenCove,N.Y.,under  president  Stephen  C.Schuster, 
formerly  Konica  Imaging  USA  senior  vice  president. 


JOHN  MERTZ  was  appointed  technical  sales  representative  in  the  three-state  New  York  metro¬ 
politan  area  for  Western  Lithotech,  St.  Louis.  He  earlier  was  a  technical  sales  manager  for  another 
maker  of  printing  plates  and  proofing  products. 

LEONARD  E.  BACHARACH  now  directs  marketing  communications  at  Kodak  Polychrome 
Graphics,  Norwalk,  Conn.  He  moved  to  the  new  Kodak-Sun  Chemical  joint  venture  from  a  similar 
position  at  Applied  Graphics  Technologies. 

ROBERT  M.  HANSELMAN  is  CTP  product  marketing  manager  at  Optronics  International 
Corp.,  Chelmsford,  Mass ,  with  responsibility  for  the  company's  RIPs,  OPI  servers,  digital  work- 
flow  and  piatesefting  produefs.  Before  joining  Opfronics.  he  nanaged  U  S.  sales  and  marketing 
for  Danish  scanner  maker  Imacon  and  earlier  was  an  account  manager  for  Atex,  business  devel¬ 
opment  director  at  Optronics  and  manager  with  CSI,  Autologic  and  ECRM. 


I'l:  !  I  1  APPOINTMENTS 


JERRY  GOVERNILE  retires  as  president  of  ECRM  Inc.,  Tewksbury,  Mass.,  effective  April  30. 

Co-chairman  BILL  GIVENS,  former  president  and  CEO,  assumes  Govemile's  responsibilities. 
Governile  joined  the  maker  of  imagesetting  and  platesetting  systems  in  1987  and  was  named 
president  10  years  later.  He  earlier  was  a  financial  executive  with  Wallace  Computer  Services  Inc. 

ECRM  appointed  JOHN  P.  HART  general  manager  of  its  Holotek  Division,  which  develops 
custom  optical  subsystems  and  imaging  devices.  Hart  earlier  was  president  of  RCSA  Inc.,  an 
advertising  technology  marketer,  and  spent  10  years  at  Bausch  and  Lomb,  where  he  directed 
product  development,  surgical  products  and  new  business  development. 

ALAN  WEEKS  was  hired  as  mechanical  engineering  manager,  supervising  staff  and  design. 
He  spent  14  years  at  Helix  Technology  in  positions  that  included  development  engineering 
manager  and  product  engineering  manager.  He  earlier  worked  for  General  Electric. 

ALBERTO  CRUZ,  who  joined  ECRM  last  year  as  a  test  technician,  was  named  sales  and 
applications  support  specialist.  His  eight  years  in  the  electronics  industry  include  work  as  a 
virieo  technician  and  laser  trimmer  operator. 

Cymbolic  Sciences,  Richmond,  British  Columbia,  named  three  vice  presidents.  DANIEL 
WHITTLE,  who  joined  the  company  in  1996,  is  in  charge  of  product  development  and  manu¬ 
facturing.  He  spent  13  years  in  a  similar  role  at  IBM,  including  co-development  of  fhe  Think¬ 
Pad.  HORST  SCHAAF  leads  advanced  technology  efforts.  Before  joining  Cymbolic  three 
years  ago,  he  directed  engineering  at  Lexel  Laser,  maker  of  scientific  laser  equipmenf.  ROB 
TARNOWSKI  heads  human  resources,  with  responsibility  for  all  programs  and  facilities  ad¬ 
ministration.  Until  moving  to  Cymbolic  in  1989,  he  was  Dominion  Directory  personnel  manager. 


ij^OJECTS 


ECRM.  Tewksbury,  Mass.  The  18.1'- 
wide  Marlin  color  imagesetter  for  news¬ 
papers  uses  the  company's  Holotek  divi¬ 
sion  holographic  imaging  technology  to 
achieve  speeds  of  60"  per  minute  at  1000 
dpi  (resolutions  range  up  to  1270  dpi).  A 
spinning  disk  with  five  prism  segments 
directs  the  helium-neon  laser  to  the  imag¬ 
ing  plane.  Marlin  automatically  cuts  film  to 
size.  Tension-control  enables  precise 
imaging  and  film-to-film  accuracy.  Dual- 
buffer  exit  allows  direct  connection  to  a 
processor. 

Marlin  offers  1-mil  repeatability  and  head 
and  tail  punches  tor  eight  registration  sys¬ 
tems  (punch  customization  is  an  option).  It 
is  available  with  an  ECRM  Harlequin  RIP  on 
Power  Mac,  Intel  Windows  NT  or  DEC 
Alpha  NT  platforms  or  with  the  vendor's 
Computer-to-Film  Server  software. 

Running  on  a  Pentium  PC  platform  under 
Windows  NT  server  4.0,  the  CtF  print  serv¬ 
er  software  easily  connects  an  imagesetter 
to  networks  and  to  multiple  front-end  RIPs. 
Designed  to  drive  a  single  imagesetter,  it 
accepts  compressed  or  uncompressed  TIFF 
files  from  various  RIPs  or  applications  and 
places  them  in  a  print  queue  to  be  sent  to 


an  attached  imagesetter.  It  also  allows 
multiple  RIPs  to  send  data  to  the  same 
CtF  &rver  workstation. 

MONOTYPE  SYSTEMS  INC.,  Rolling 
Meadows,  III.  PostSaipt  3  RipExpress  (for 
Sun,  NT)  directly  processes  and  prints  PDF 
files,  eliminates  banding  through  use  of 
Super  Screens  (with  up  to  4096  gray  lev¬ 
els),  processes  complex  graphics  taster, 
achieves  full  performance  on  PostScript  2 
tiles  using  the  idiom  recognisr  and  offers 
soft  proofing.  Options  include  transmission 
of  bitmaps  to  a  remote  output  processor  via 
Ethernet  connection.  RIP-to-TIFF  output, 

OPI  substitution  on  the  RIP  as  pages  are 
printed  (to  send  pictures  ahead  of  pages  for 
remote  printing)  and  RIP  Once/Image  Twice 
for  RIPping  a  color  file  at  high  resolution 
and  resampling  to  a  low  resolution  and  out- 
putting  to  a  color  proofer,  with  subsequent 
high-resolution  final  output  possible  with¬ 
out  RIPping  again. 

Like  its  PostScript  2  predecessor,  the 
new  RipExpress  drives  over  40  output 
devices.  Lower-cost,  entry-level  PostScript 
3  RipExpress  Solo  (NT  only)  is  available 
for  driving  a  single  output  device. 


May  9, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER  25 


Weekly 

FEEDBACK  TO: 
editor®  mediatnfo.  com 

Online  News  Industry 


i 


NET  TO  ECLIPSE  PAPERS 
IN  nVE  YEARS? 

The  UPI  Technology  Survey:  'America  and  the  New  Information  Age'  study 
finds  that  computer  users  anticipate  sweeping  changes  in  the  news  business 


by  Kelvin  Childs 


45%  of  those 
polled  felt 
that  Bill  Gates 
had  more 
impact 
on  their  daily 
lives  than 
Bill  Clinton 


Eighty  percent  of  the  computer  users  surveyed  in  a 
United  Press  International  poll  believe  that  during 
the  next  five  years  the  Internet  will  eclipse  print 
newspapers  as  a  significant  source  of  daily  news 
and  information. 

The  same  audience  felt  a  greater  sense  of  trust  in  the  accuracy  of  the  information  they 
obtained  online  than  from  other  sources  but  they  don’t  trust  online  advertising  much.  And 
while  they  were  very  leery  about  using  credit  cards  for  online  purchases,  they  also  have  strong 
feelings  against  the  concept  of  taxing  such  commerce,  according  to  the  survey  conducted  for 
UPI  by  Luntz  Research. 

The  online  community'  “is  about  as  libertarian  as  you’ll  ever  find,”  said  Frank  Luntz,  president 
of  the  Arlington,  Va.,  research  company. 

Bill  Clinton  vs.  Bill  Gates 

In  one  of  its  more  colorful  findings,  the  study  reported  that  overall,  45%  of  those  polled  felt 
Bill  Gates  had  a  greater  impact  on  their  daily  lives  than  President  Clinton.  Some  53%  of  males 
said  Gates  affected  their  daily  lives  more  than  Clinton  while  only  37%  of  women  felt  that  way. 
Curiously,  respondents  with  higher  education  levels  were  the  least  likely  to  feel  that  Gates,  who 
is  head  of  the  world’s  largest  software  company,  exerts  a  significant  impact  on  their  lives. 

James  Adams,  UPI’s  CEO,  said  the  UPI  Technology  Survey  is  the  first  of  several  the  company 
plans  to  gauge  interest  in  the  demand  for  online  services. 

“I  have  become  convinced  in  my  industry,  and  in  your  industry',  that  what  we  need  is  radical 
revolution,  and  not  just  evolution,”  he  said.  Adams  spoke  to  reporters  in  Washington  when  the 
survey  was  released  on  April  30. 

Only  12%  found  Internet  ads  credible 

The  survey  of  600  computer  users  found  that  34%  place  “somewhat  more  trust  and  confi¬ 
dence”  in  the  accuracy  of  information  they  get  over  the  Internet  as  opposed  to  other  sources; 
9%  place  “much  more  trust.”  But  when  it  comes  to  advertising,  only  12%  found  Internet  ads 
credible,  compared  with  39%  for  newspapers  and  29%  for  television. The  survey  has  a  margin 
of  error  of  4%. 

With  the  advent  of  24-hour  news  operations  on  TV  and  the  Internet,  67%  of  respondents  said 
they  are  more  likely  to  check  on  the  news  today  than  they  were  five  years  ago.  And  80%  said, 
five  years  into  the  future,  they  expect  to  be  using  the  Internet  as  a  significant  source  of  up-to- 
date  news. 
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Adams  said  the  challenge  for  news 
providers  is  to  offer  material  specific  to  the 
readers’  tastes,  assure  them  of  accuracy  and 
guarantee  speedy  delivery.  Do  that,  and  peo¬ 
ple  will  pay  for  it.  “Anything  that  takes  time, 
you’re  toast,”  he  said.  “Anything  that’s  not 
specific,  you’re  toast.” 

E-Mail  papers  printed  at  home 

Adams  envisioned  a  fast-approaching 
future  in  which  people  select  the  articles 
and  features  they  want,  get  such  a  “virtual 
newspaper”  by  e-mail,  and  print  it  at  home. 
Of  the  67%  of  people  in  the  survey  who  read 
newspapers  daily,  51%  said  they  would  read 
such  a  paper  in  tandem  with  their  tradition¬ 
al  newspaper.  However,  35%  said  they  would 
only  read  their  current  newspaper;  only  10% 
said  they  would  only  read  an  online  paper. 
And  79%  of  daily  paper  readers  said  they 
would  not  be  willing  to  pay  more  for  a  sub¬ 
scription  to  such  an  online  paper. 

UPI's  failure  an  asset 

The  evolution  of  the  news  business  calls 
for  new  business  models  and  quick  respons¬ 
es  to  change, Adams  said.  Of  UPI,  he  said,“lts 
principal  asset  is  that  it’s  a  global  franchise. 
Ironically,  another  principal  asset  is  that  it’s 
been  such  a  failure.  We  can  destroy  all  the 
infrastructure  and  start  again.” 

He  cited  UPI’s  recently  announced  agree¬ 
ment  with  Microsoft  to  create  the 
“Knowledge  Center  ”  technology  lab  as  an 
example.  In  seeking  partners  for  the  venture, 
he  said,  Microsoft  encountered  companies 
that  Adams  characterized  as  being  too  wed¬ 
ded  to  the  status  quo  or  felt  they  had  too 
much  invested  in  recent  projects  to  scrap 
them  and  start  another  one. 

It  has  previously  been  reported  that 
Microsoft’s  earlier  attempts  to  enlist  local 
newspaper  companies  as  partners  hit  a  solid 
wall  of  resistance  across  the  country  from 
those  local  publishers.  Newspapers  widely 
perceive  Microsoft  as  a  direct  competitor  for 
the  same  readers  and  advertisers  served  by 
their  own  local  online  operations. 

'Hack'  comment  'misunderstood' 

Adams  noted  the  controversy  generated 
by  his  March  19  remarks  at  the  Seybold 
Seminars’  “Publishing  98”  conference  in  New 
York  —  that  repositioning  UPI  for  the  future 
“meant  replacing  the  tired  hacks  with  a  new 
generation.” 

Adams  indicated  that  with  many  years 
under  his  belt  as  a  foreign  correspondent,  he 
uses  the  term  “hacks”  freely  to  refer  to  jour¬ 
nalists  in  general,  and  that  former  UPI 
staffers,  rightfully  proud  of  the  company’s 
history  and  tradition,  wrongly  took  the 
remark  as  criticism  of  them. 


Weekly 


Net  Demographics,  U.S. 

57  MILLION 
WEB  USERS 
REPORTED 

Vast  audience  emerging 

More  than  57  million  people  in  the 
United  States  are  now  accessing  the 
Internet’s  World  Wide  Web,  according 
to  the  latest  survey  by  RelevantKnowledge 
Inc. 

In  a  report  of  its  latest  findings  issued  last 
week,  the  Atlanta,  Ga.-based  Internet 
research  firm  said  more  than  1.6  million 
additional  people  had  begun  accessing  the 
Web  during  the  last  three  months.  That  indi¬ 
cates  an  average  of  more  than  17,000  new 
Web  users  went  online  every  day  during  that 
period.  RelevantKnowledge’s  study  is 
focused  exclusively  on  use  of  the  Web  rather 
than  the  Internet’s  other  non-Web  features 
such  as  e-mail  or  news  groups. 

“Our  findings  indicate  that  Web  users  are 
relying  more  and  more  on  the  Internet  in 
their  everyday  lives  for  commerce,  entertain¬ 
ment  and  as  a  vital  source  of  information,” 
said  RelevantKnowledge  CEO  Jeff  Levy. 

In  its  analysis  of  the  current  demographics 
of  Web  use,  the  company  reported  it  found 
males  comprise  56%  of  Web  surfers  and  near¬ 
ly  77%  of  all  Web  users  are  between  the  ages 
of  18  and  49. 

Users  between  the  ages  of  18  and  34  make 
up  the  largest  single  demographic  group. 
They  comprise  39%  of  all  U.S.  Web  surfers  — 
or  about  22  million  people.  Thus,  there  are 
nearly  14  million  Web  surfers  who  are  50  or 
older,  or  between  12  and  17  years  old. 
Millions  more  in  these  younger  and  older 
groups  use  e-mail  or  news  groups,  according 
to  other  recent  studies. 

RelevantKnowledge  found,  as  a  group, 
Web  users  continue  to  be  more  educated 
than  the  average  U.S.  population.  Some  51% 
of  all  Web  users  have  college  degrees.  By 
comparison,  only  24%  of  the  U.S.  population 
has  a  college  degree. 

The  company  uses  an  equal-probability 
sample  and  random-digit-dialing  method  to 
contact  10,000  users  and  nonusers  of  the 
Web  to  conduct  its  survey.  The  interviews 
are  conducted  throughout  all  50  states. 

The  private  company  was  founded  at  the 
Advanced  Technology  Development  Center 
at  the  Georgia  Institute  of  Technology  to 
develop  new  technologies  and  methodolo¬ 
gies  for  analyzing  trends  and  behavior  on  the 
Internet. 


In  Short 


NEXPO  WEB  SHE  OPENS 

The  Newspaper  Associab'on 
of  America  has  launched  a 
Web  site  information  cen¬ 
ter  for  its  upcoming  Nexpo 
conference.  The  site  at 
www.nexpo.com  provides 
overall  details  of  the  year's 
largest  gathering  of  news¬ 
paper  people.  This  year's 
Nexpo  is  expected  to  draw 
more  than  10,000  atten¬ 
dees  to  the  Orange  County 
Convention  Center  in 
Orlando,  Fla.  It  runs  from 
June  20  to  23. 


AD  NETWORK  SIGNS  38 

The  Click-Through  Ad 
Network  has  added  38 
metro  daily  newspaper  and 
media  sites  to  its  network. 
The  more  than  three  dozen 
new  affiliates  come  as  part 
of  deals  signed  with  three 
big  media  companies  — 
Freedom  Communications, 
Media  News  Group  Inc.  and 
Media  General  Inc.  Click- 
Through  now  has  more 
than  80  affiliate  online 
newspaper  and  media  sites 
which  it  offers  to  national 
and  regional  advertisers. 
Like  other  online  ad  net¬ 
works,  it  enables  large 
advertisers  to  make  multi¬ 
ple-site  ad  placements  in  a 
single  transaction.  Some  of 
the  national  clients  that 
have  recently  executed 
online  ad  campaigns  on 
the  Click-Through  Network 
are  American  Express, 
Nynex,  Pacific  Bell  and 
Microsoft.  The  company  is 
headquartered  in  San 
Francisco. 

www.clickthrough.com 
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AND  SHOPPER 
PUBLICATIONS  DATA! 


Now  you  can  have  all  the  current  industry  information  you  need  in 
the  second  edition  of  the  E&P/FPP  Community,  Specialty  &  Free 
F*ublications  Year  Book! 

It’s  the  most  complete  source  of  information  for  these  publications! 

Used  by  publishers  and  other  publication  executives,  media  buyers, 
public  relations  professionals,  equipment  venders,  brokers  and  more 
-  the  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book 
responds  to  your  needs. 

So  Accurate!  So  Comprehensive!  So  Easy  to  Use! 

Important  information  such  as  names  of  personnel,  addresses,  phone 
and  fax  numbers,  circulation,  ad  rates,  equipment  and  much,  much 
more  is  at  your  finger  tips! 

Recognized  and  used  by  advertisers,  the  FPP  Year  Book  is  “A  Media 
Buyers  Guide”  and  is  instrumental  in  providing  advertisers  with  pub 
lication  information  to  reach  their  target  markets. 

In  an  industry  that’s  constantly  changing  and  growing  you  need  a  cur 
rent,  reliable  source.  Let  the  E&P/I^P  Year  Book  provide  you  with 
the  data  you  need  to  succeed! 

Here’s  what  users  of  the 
E&P/FPP  Year  Book  have  to  say; 


NEW! 

COMPLETELY 

UPDATED! 


Section  I:  U.S.  &  Canadian  i 
Community  Weeklies  I 

Section  II:  U.S.  &  Canadian  ^ 
Shopper  Publications 

Section  III:  U.S.  &  Canadian 
Specialty  Publications 

Section  IV:  Weekly  Newspaper 
&  Shopper  Publication  Groups 
&  Other  Organizations 


Ths  hooff  I 


Get  your  copy  today!  Order  now!  OI^Y  $99! 


m  Yes!  Rease  send  me _ copy  (ies)  of  The  Editor  &  Publisher/  Free  Paper  Publisher 

Community,  Specialty  and  Free  Publications  Year  Book  at  just  $99  (U.S.)  each! 


COMMUNITY, 
SPECIALTY  &  FREE 
PUBLICATIONS 
YEAR  B(K)K 

A  MEDIA  Bl  VERS  Ot  IDE! 


□  Check  Enclosed  (payable  to  Editor  &  Publisher)  $U.S.  drawn  on  U.S.  bank  only. 
Charge  my  □  Visa  JMC  □  AMEX  # _ 


(Required  on  credit  card  orders.) 


Mail  your  order  and  payment  to:  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book,  c/o  Editor  &  Publisher,  P.O.  Box  3000,  Denville, 

NJ  07834-3000  •  Tel:  (800)783-4903  •  Fax:  (973)  627-5872  •  E-mail:  edpub@mediainfo.com.  Payments  must  accompany  all  orders.  NY,  CA,  DC, 

OH  and  Canada  add  appropriate  tax.  Please  supply  proper  street  address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O.  boxes.  All  remittance  must  be  in  U.S,  dollars. 
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Reporter's  Digital  How-To 

TRACK  EVENTS  WORLDWIDE 

If  it's  scheduled  to  happen,  it's  here:  http ://www.eventcal com 


News  is  not  just  what  has  happened  but 
also  what  is  going  to  happen.  In  fact,  a 
large  chunk  of  our  news  space  is 
always  ticketed  for  coverage  of  upcoming 
events  in  the  city,  region  and  state. 

It’s  a  big  job,  covering  news  that  hasn’t 
happened  yet.  Fortunately,  a  specialized 
online  database  that  collects  details  on  com¬ 
ing  attractions  gives  you  a  hand  on  tracking 
activities  in  your  own  backyard  and  around 
the  world,  and  it  has  many  applications  for 
reporters  and  editors; 

♦  You’re  writing  a  feature  story  on  blue- 
grass  music  and  you  want  to  put  together  a 
sidebar  on  future  bluegrass  festivals  at  home 
and  in  the  surrounding  states. 

♦  Researching  a  new  medical  break¬ 
through,  you  want  to  find  upcoming  health 
conferences  through  which  you  might 
locate  quotable  experts  on  the  subject. 

♦  You’re  newly  assigned  to  the  business 
beat  and  you  want  to  find  a  list  of  regional 
trade  shows  and  business  seminars  that  can 
help  you  quickly  get  up  to  speed. 

♦  While  editing  travel  copy  on  great  new 
vacation  spots,  you  realize  that  what  is  miss¬ 
ing  is  a  collection  of  must-see  events  in  these 
places. 

♦  You’re  responsible  for  the  weekly 
“What’s  Happening”  column  in  the  Sunday 
paper  and,  having  been  burnt  earlier  by  poor 
communications  from  the  civic  center  man¬ 
ager,  you  want  to  double-check  scheduled 
events  for  your  own  town. 

The  database  that  enables  all  this  is 
EventCal.  When  you  visit  the  site  at 
www.eventcal.com,  you  are  greeted  with 
several  useful  shortcuts. 

For  instance,  at  the  top  of  the  display  is  a 
QuickFind  feature.  To  use  it,  click  on  one  of 
four  option  buttons  (Keyword,  City,  State  or 
Venue),  enter  a  word  or  phrase  in  the  data 
entry  field  and  click  the  QuickFind  button. 
For  example,  if  you  were  looking  for  blue- 
grass  events,  you  could  click  the  Ke>word 
option  and  enter  “bluegrass”  in  the  data  field. 
Or  if  you  were  looking  for  events  in  San 
Francisco,  click  the  City  option  and  enter 
“San  Francisco.” 

Also  on  the  introductory  page  are 
QuickPicks  for  a  number  of  frequently 
requested  categories.  Down  the  left  side  of 
the  screen  are  hyperlinks  to  find  events  in 
different  fields  such  as  the  arts,  business. 


entertainment,  health,  kids,  lifestyles,  movies, 
music,  science,  sports,  technology,  trade 
shows  and  travel.  Click  on  a  link  and  the  sys¬ 
tem  provides  additional  search  tools  for  that 
category  to  further  narrow  the  search. 

For  more  advanced  research,  you’ll  want 
to  use  the  PowerSearch  option  in  the  upper 
left  of  the  introductory  page.  Click  it  and  the 
next  screen  then  provides  fields  for: 

♦  What?  It  invites  you  to  enter  a  category 
or  a  keyword  and  click  one  of  two  associat¬ 
ed  option  buttons,  either  “All  the  words”  to 
narrow  the  search  or  “Some  of  the  words”  to 
broaden  the  search. 

♦  Where?  Associated  data  fields  seek  a 
city,  a  state,  a  country  and/or  a  venue  key¬ 
word. 

♦  When?  Here  you  specify  the  starting 
date  and  ending  date  of  the  period  you  are 
researching. 

Fill  in  as  many  of  the  fields  as  you  like.  You 
don’t  have  to  fill  them  all,  though,  of  course, 
the  more  specific  the  search  criteria,  the 
more  targeted  the  results.  Below  the  data 
fields,  click  one  of  the  option  buttons  to 
specify'  whether  you  want  the  results  dis¬ 
played  in  a  week,  month  or  list  view. 

When  you  are  ready  to  have  EventCal  do 
its  stuff,  click  the  Search  button.  The  results 
are  formatted  in  groups  to  fit  your  screen, 
with  navigation  options  to  view  the  next 
groups.  Clicking  on  any  event  in  the  list  takes 
you  to  detailed  information  about  the  activi¬ 
ty 

Additional  notes  on  using  EventCal  for 
your  stories: 

1.  If  you  would  like  to  browse  events  with 
no  specific  subject  in  mind,  enter  a  city  and/ 
or  state  in  the  Where?  field  of  the 
PowerSearch  form,  leaving  the  Wliat?  field 
blank.  This  provides  all  the  events  in  the 
database  for  that  city  or  state  in  the  date 
range  you  have  specified. 

2.  For  a  quick  way  to  find  events  sched¬ 
uled  in  a  specific  location,  click  the  My  Town 
option  on  the  site’s  introductory  screen.  In  a 
resulting  display,  you  will  be  prompted  for  a 
five-digit  ZIP  code.  Click  the  Find  Events  but¬ 
ton  to  search. 

3.  If  you  become  a  regular  visitor  to  the 
site,  you  might  want  to  use  its  My  Calendar 
to  put  your  own  events  daybook  online. 
Related  options  enable  you  to  add  events  to 
your  calendar. 


In  Short 


WEB  LAB  FUNDING 

The  newly  formed  Web  Lab 
company  of  New  York  City 
has  provided  $150,000  to 
underwrite  experiments  in 
"public  purpose"  Web  sites. 
The  sites  will  contain  cores 
of  editorial  material  and 
various  forum,  chat-room 
or  other  feedback  struc¬ 
tures  that  allow  a  broad 
level  of  interaction 
between  users,  editors  and 
the  content  itself.  Each 
topic  will  have  its  own 
Web  site  and  function  like 
a  participatory  magazine. 
Some  of  the  topics  of  the 
first  round  of  Web  site 
experiments  will  be 
Adoption,  Living  with 
Suicide,  the  Dark  Museum 
and  Cataclysm:  Glimpses  of 
the  End  of  the  World.  The 
Dark  Museum  is  billed  as 
an  online  "cultural  muse¬ 
um"  about  the  effects  of 
the  Cold  War  on  American 
society.  Cataclysm  is 
designed  to  explore  the 
collective  fears  of  humani¬ 
ty  at  the  turn  of  the  mil¬ 
lennium. 
www.WebLab.org 


LYCOS  DOES  REAL  ESTATE 

Realtor.com,  the  official 
Web  site  of  the  Nab'onal 
Association  of  Realtors, 
has  signed  an  agreement 
to  be  the  featured  home¬ 
shopping  database  on  the 
Lycos  search  engine.  Lycos 
is  one  of  the  most  heavily 
trafficked  sites  on  the 
Internet.  Realtor.com  has 
more  than  1.1  million 
properties  listed  online. 
www.lycos.com 
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BY  DAVID  ASTOR 

Cyber  Takes  Up  Lots  Of 
Space  At  Cartoon  Sessions 

National  Cartoonists  Society  speakers  discuss  the  organization's  Internet  service, 
various  cartoon  sites  and  a  cyber-place  where  creators  can  get  legal  information 


IT'S  A  SIGN  of  the  times  that  every  seminar  at 
the  recent  National  Cartoonists  Society  meet¬ 
ing  in  Pasadena,  Calif.,  focused  on  or  at  least 
mentioned  computers  and  the  Web. 

Speakers  discussed  the  number  of  NCSers 
using  the  organization’s  free  Internet  service, 
their  own  cartoon  sites  and  a  site  with  legal  infor¬ 
mation  for  cartoonists. 

I-PIPE'S  GROWING  CYBER  PIPELINE 

Last  spring,  the  NCS  started  using  I-Pipe  of 
Richmond,  Va.,  to  host  its  Web  site 
(www.reuben.org).  As  part  of  that  arrangement, 
1-Pipe  offered  to  set  up  autonomous  sites  for  indi¬ 
vidual  NCS  members. 

A  year  later,  92  cartoonists  have  taken  advan¬ 
tage  of  this  offer.  This  is  out  of  a  total  of  600 
NCSers,  many  of  whom  don’t  need  to  use  I-Pipe 
for  reasons  ranging  from  having  their  own  sites 
already  to  being  non-cartoonist  associate  mem¬ 
bers  of  the  organization.  So  NCS  first  vice  presi¬ 
dent  Daryl  Cagle  is  happy  with  the  92  figure. 

“The  participation  has  been  very  good,”  said 
the  freelance  cartoonist,  who  was  instrumental  in 
bringing  the  NCS  and  I-Pipe  together. 

1-Pipe  president  Rich  Johann  said  this  participa¬ 
tion  has  helped  increase  monthly  page  views 
from  135,000  last  March  to  3  million  this  March, 
making  the  sites  more  attractive  to  advertisers  as 

a  group  buy. 

“No  one  wants 
to  talk  to  you  if 
you  have  less  than 
2  million  page 
views  a  month,” 
noted  Johann. 
“This  is,  in 
essence,  a  co-op 
approach  to  adver¬ 
tising.  Everybody 
gets  the  benefit  of 
everyone  else 
being  there.” 

NCS  members 
have  no  obliga¬ 
tion  to  run  the 
ads,  which  have 
increased  since  I- 
Pipe  started  using 
the  “24/7  Media” 
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Internet  ad  firm  this  February'.  But  Johann  and 
C-agle  (www.cagle.com)  did  not  have  specific  sta¬ 
tistics  about  the  amount  of  ads. 

Panelist  Paige  Braddock,  a  comic  creator  and 
graphics  editor  for  business  news  at  the  Atlanta 
Journal  and  Constitution,  said  one  thing  she 
likes  about  I-Pipe  is  the  “unlimited  space”  it  gives 
her.  With  her  previous  Internet  host,  “I  kept 
exceeding  my  allotment  of  bandwidth  and  they 
would  close  down  my  site.” 

Braddock  added  that  I-Pipe  helped  set  up  an 
e-commerce  arrangement  that  enables  visitors  to 
her  site  (www.pb9.com)  to  buy  books  and  other 
products  via  credit  card. 

The  session  about  I-Pipe,  which  also  has  the 
Cartoonists  &  Writers  Syndicate  on  its  server,  was 
moderated  by  “FoxTrot”  creator  Bill  Amend  of 
Universal  Press  Syndicate.  His  site 
(www.foxtrot.com)  gets  over  4.5  million  hits  a 
month. 

SAME  INTERNET,  DIFFERENT  APPROACHES 

Another  NCS  session  featured  three  cartoonists 
discussing  three  sites  that  have  different  reasons 
for  being. 

“The  Norm”  creator  Michael  Jantze  said  his  site 
(www.thenorm.com)  “offers  readers  a  place  to  go 
after  they  read  my  comic  in  the  newspaper.  It’s 
also  for  readers  [who  live]  where  my  comic  is 
not  appearing.” 

Another  King  Features  Syndicate  cartoonist,  “On 
the  Fastrack”  and  “Safe  Havens”  creator  Bill  Hol¬ 
brook,  has  a  site  devoted  solely  to  his  online-only 
“Kevin  and  Kell”  comic  (www.reuben.org/hol- 
brook/kevkel.html).The  strip  is  also  sold  to  other 
sites  and  CompuServe  forums. 

And  Bob  Staake  has  a  site  (www.bobstaake.com) 
that  helps  him  showcase  the  freelance  illustra¬ 
tions  he  does  for  newspapers  and  other  media. 

“It  was  really  important  for  me  to  have  an 
online  version  of  my  portfolio  for  clients  to  look 
at,”  he  said. “And  I  add  entertainment  and  educa¬ 
tional  value  to  get  people  to  come  back.” 

Staake  and  the  other  two  cartoonists  have  a 
few  “bells  and  whistles”  on  their  sites,  but  try  to 
keep  them  relatively  simple  so  visitors  can  access 
pages  quickly. 

MANY  BYTES  ON  CREATOR  RIGHTS 

Stuart  Rees,  a  Boston  attorney  who  wrote  his 
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LATS  Announces  Major 
Management  Reorganization 


recent  Harvard 
Law  School  thesis 
on  syndication 
contracts,  dis¬ 
cussed  the  site  he 
created  to  give 
cartoonists  infor¬ 
mation  about  var¬ 
ious  legal  matters. 

“The  most 
important  thing 
cartoonists  can 
do  is  register  their  copyright,”  said 
Rees,  who  noted  that  this  helps  them 
fight  unauthorized  use  of  their  work. 

His  site  (www.stus.com/ncs/law.htm) 
also  features  a  list  of  attorneys  who 
represent  artists  on  a  volunteer  basis. 

Rees  also  responded  to  questions 
about  “crossover”  cartooning,  which 
happens  when  a  creator  puts,  say, 
Mickey  Mouse  or  another  famous  char¬ 
acter  in  a  comic.  He  said  this  tends  to 
be  legally  acceptable  if  the  cartoonist 
is  parodying  the  character  or  making  a 
comment  on  pop  culture. “But  don’t 
use  it  just  for  decoration,”  Rees  added. 

Of  course,  a  cartoonist  who  draws 
Mickey  Mouse  or  uses  a  copyrighted 
product  name  without  permission 
might  get  a  nasty  letter  from  a  lawyer. 

Rick  Kirkman,  who  organized  the 
NCS  seminars,  said  he  and  “Baby  Blues” 
co-creator  Jerry  Scott  once  received 
such  a  letter  after  mentioning  a  prod¬ 
uct  name  in  their  King  strip.  “We  also 
received  a  letter  from  the  head  of  the 
company  who  wanted  the  original!” 
added  Kirkman. 

NOT  AU  ABOUT  THE  NET 

There  was  also  discussion  of  various 
non-Web  topics  during  the  NCS  week¬ 
end.  For  instance,  NCS  national  repre¬ 
sentative  Polly  Keener  asked  attendees 
at  the  organization’s  membership  meet¬ 
ing  to  help  publicize  “Cartoonists  Day.” 

May  5  is  when  the  “Yellow  Kid”  — 
considered  the  first  newspaper  comic 

—  first  appeared  in  1895. 

Keener  said  cartoonists  could  mark 
the  day  in  their  May  5  comics  starting 
next  year,  mention  it  on  their  Web  sites, 
contact  local  TV  and  radio  stations,  write 
letters  to  the  editor,  and  include  the  day 
on  the  calendars  spawned  by  their  fea¬ 
tures. 

Why  Cartoonists  Day?  “There  is  no 
other  holiday,”  said  Keener,  “that  recog¬ 
nizes  the  value  of  humor  in  our  lives 
and  the  people  who  create  cartoons 

—  which  are,  in  America  at  least,  the 
most  popular  art  form  of  all.” 


The  LOS  ANGELES  Times 

Syndicate  has  announced  a  major 
management  reorganization 
designed  to  expand  its  new  media 
efforts  and  other  businesses. 

“It  is  clear  that  the  future  of  syndica¬ 
tion  is  changing  rapidly,  impelling  us  to 
shift  emphasis  and  power  up  for 
growth  into  expanding  digital  markets 
and  the  derivative  new  businesses  they 
encompass,”  LATS  president/CEO  Jesse 
Levine  said  in  a  statement. 

As  previously  reported,  Steve 
Christensen  was  promoted  from  vice 
president/general  manager  to  senior 
vice  president  of  new  media  and  Anita 
Tobias  moved  from  Creators  Syndicate 
executive  vice  president  to  LATS  vice 
president  of  the  U.S.  syndicate  {E&P, 
April  25,  p.  45). 

Also,  Gary  Neeleman  was  promoted 
from  vice  president/international  sales 


A  JUDGE  HAS  thrown  out  a  $  1  mil¬ 
lion  libel  suit  filed  by  a  Florida  car 
dealer  against  “Marvin”  creator 
Tom  Armstrong. 

Lee  Haworth,  a  circuit  court  judge  in 
Sarasota,  said  comics  are  free  speech 
protected  by  the  First  Amendment.  He 
added  that  most  people  regard  the 
comics  as  satirical  or  fictional,  and 
therefore  they  can’t  defame  a  specific 


director  to  executive  vice  president, 
Timothy  Lange  from  managing  editor 
to  executive  editor  and  Jeffrey  Lin 
from  manager  of  the  syndicate’s  Hong 
Kong  office  to  managing  director  of 
new  business  development. 

In  addition,  Beth  Barber  was  named 
assistant  vice  president/managing 
director  and  Dylan  Cohen  was  named 
assistant  manager  of  the  Los  Angeles 
Times  Syndicate  International  in  New 
York. 

Both  Christensen  and  Neeleman 
joined  LATS  in  1985  after  working  for 
United  Press  International. 

Lin  came  to  LATS  in  1993,  Lange  in 
1989  (after  working  for  the  Associated 
Press  and  several  newspapers).  Barber 
in  1983  (following  a  stint  at  the  New 
York  Times  Syndicate)  and  Cohen  in 
1994  (after  also  working  for  several 
papers).  —  David  Astor 


“I  can  go  back  to  doing  what  I  do  — 
make  people  laugh,”  said  the  cartoonist. 

“He  has  a  pen  that  can  ruin  some¬ 
one’s  name,”  protested  Jerry  Glauser  of 
Glauser  Mercedes-Benz  in  Sarasota.  He 
said  he  hoped  to  appeal. 

The  issue  began  last  spring,  when 
Armstrong  purchased  a  used  Ford  for 
his  son  from  the  Glauser  dealership.The 
cartoonist  subsequently  sent  the  dealer- 


dealer. 


ship  a  fax  saying  he  was  unhappy  with 


Congratulations 


PAVE  COVER  LY 


Winner  of  1997 
National  Cartoonists  Society 
award  for  Sest  Greeting  Cards 

from  all  your  friends  at; 

CREATORS  SYNDICATE 


Stuart  Rees 


Judge  Throws  Out  Libel  Suit 
Against  ‘Marvin’  Comic  Strip 
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its  service  and  fees,  and  adding  that  a 
“Marvin”  sequence  would  follow. 

In  a  series  of  summer  strips,  Marvin 
was  shown  talking  to  another  baby 
who  wanted  to  run  his  father’s 
“Gouger"  car  dealership  when  he  grew 
up.  “1  like  to  fib,”  said  the  baby  in  one 
comic. 

The  suit  also  named  North  America 
Syndicate,  the  King  Features  company 
that  distributes  “Marvin”  to  more  than 
400  newspapers. 

—  AP  and  David  Astor 


A  Lot  Of  Info  On 
‘Nothing’  Show 

Knight  ridder/tribune  is 

offering  a  print  and  online  pack¬ 
age  to  mark  May  I4’s  final  Seinfeld 
episode,  according  to  Tribune  Media 
Services. 

The  print  product  is  a  color,  paginat¬ 
ed,  broadsheet  page  about  NBC’s  hit  sit¬ 
com. 

Then  there  are  three  Web  packages 
available  free  with  the  purchase  of  the 
print  version.  The  first  one  offers  facts 
about  the  show  and  cast,  an  interactive 
quiz  and  a  “Learn  More”  section  that 
takes  readers  to  other  sites.  The  second 
provides  a  “first  person  interactive  bio 
in  four  parts.”  The  third  takes  a  statisti¬ 
cal  tour  of  the  big-bucks  Seinfeld  busi¬ 
ness. 


Yada,yaiia.ya*iyour5elf  TWoshrinks’views  a  Sow  loose  screws 


The  KRT  page  chronicling  "Seinfeld" 
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‘Advice  Goddess’ 
Column  Offered 

A  COLUMN  BY  a  woman  who  got 
her  start  dispensing  free  advice  on 
a  New  York  City  street  corner  is  being 
self-syndicated. 

Amy  Alkon’s  “Ask  the  Advice 
Goddess”  has  35  clients,  most  of  them 
alternative  papers.  She  also  writes  the 
weekly  “Ask  Amy  Alkon”  for  the  New 
York  Daily  News. 

The  columnist,  who  combines 
humor  with  practical  advice,  was  one  of 
three  women  dispensing  advice  on  the 
street  corner.  They  went  on  to  co¬ 
author  a  Bantam  Doubleday  Dell  book 
called  Free  Advice:  The  Advice  Ladies 
on  Love,  Dating, 
Sex  and  Relation¬ 
ships. 

Alkon  —  who 
has  also  made 
numerous  TV  and 
radio  appearances 
—  is  now  based  in 
California  (310-314- 
3305;  flame777 
Amy  Alkon  ©aol.com). 

U-Bild  Reaches 
50th  Birthday 

A  SYNDICATE  THAT  offers  do-it- 
yourself  material  has  turned  50. 
U-Bild  Features  was  founded  in  1948 
by  Steve  Ellingson,  known  as  the 
“Philosophizin’ Carpenter”  on  radio  and 
TV. 

U-Bild’s  first  column  was  “Project  of 
the  Week,”  and  Ellingson  used  friends 
from  his  broadcasting  days  to  help  pro¬ 
mote  the  feature  and  woodworking  in 
general.  These  celebrities  included 
Steve  Allen,  Jimmy  Durante,  Roy  Rogers, 
Lawrence  Welk  and  Robert  Young. 

Don  and  Dave  Runyan  took  over 
“Project  of  the  Week”  in  1994,  and  it 
now  appears  in  1 50-plus  papers.  Clients 
this  year  will  receive  four  special 
columns  to  mark  the  50th  anniversary. 

In  other  news,  U-Bild  president  Kevin 
Taylor  reported  that  “Project  of  the 
Week”  is  now  available  to  Canadian 
papers  directly  from  the  syndicate’s 
headquarters  in  Van  Nuys,  Calif.,  (800- 
828-2453)  The  column  used  to  be  avail¬ 
able  through  U-Bild  Canada  or  the 
Champlain,  N.Y. -based  Syndication 
Associates. 


Roy  Rogers  used  to  help  promote  U-Bild. 


AndTom  Griffiths,  formerly  of  the  Los 
Angeles  Times  Syndicate,  has  joined  U- 
Bild  as  director  of  marketing. 

Columnist  Wins 
Dallas  Election 

COLUMNIST  LAURA  MILLER  was 
elected  to  the  Dallas  City  Council 
May  2  in  a  special  election  to  fill  a 
vacancy.  She  took  office  May  6. 

“It  feels  great,”  Miller  said.  “It’s  very 
humbling  to  have  to  rely  on  so  many 
people,  as  opposed  to  living  in  a 
vacuum  as  a  writer,  where  nothing  on 
the  outside  is  supposed  to  affect  you.” 

Miller  (fdfP, April  25,  p.  46)  captured 
more  than  80%  of  the  vote  against  two 
opponents.  She  subsequently  resigned 
as  a  columnist  and  investigative 
reporter  for  the  weekly  Dallas 
Observer,  and  said  she  will  not  be  a 
journalist  while  serving  on  the  council. 

As  a  candidate,  the  40-year-old  Miller 
knocked  on  more  than  2,400  doors  and 
identified  more  than  500  code-enforce¬ 
ment  problems. 

Now,  as  one  of  14  council  members. 
Miller  will  concentrate  on  such  things 
as  removing  junk  vehicles  from  yards, 
enforcing  an  ordinance  restricting  the 
number  of  garage  sales  per  residence 
and  ensuring  that  homeowners  keep 
their  lawns  cut  and  houses  painted.  She 
also  plans  to  continue  fighting  city  hall. 

“People  used  to  make  me  angry  as  a 
writer  and  I  would  want  to  do  some¬ 
thing  about  it,”  Miller  said. “Now  I  get  to 
do  something  about  it.” 

—  Chris  Lamb 
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Arrests  follow 
newspaper  story 

SIX  SUSPECTED  ILLEGAL  aliens 
were  arrested  after  federal  agents 
read  about  one  of  the  workers  in  a  fea¬ 
ture  in  the  Raleigh,  N.C.,News  & 
Observer. 

Immigration  and  Naturalization  Ser- 
viee  officials  said  the  raid  was  prompt¬ 
ed  by  a  story  about  an  undocumented 
immigrant  who  worked  at  a  cafe.  The 
subject  of  the  story  —  Julio  Cesar 
Granados  Martinez,  a  21 -year-old  from 
Mexico  —  gave  the  newspaper  permis¬ 
sion  to  publish  his  name  and  disclose 
his  illegal  entry  into  the  country. 

Hispanic  leaders,  nonetheless,  criti¬ 
cized  the  newspaper  for  its  handling  of 
the  story. 

Anders  Gvilenhaal,  the  paper’s  exec¬ 
utive  editor,  said, “We’re  deeply  sorry 
for  what  happened.  1  think  we  could 
have  told  pretty  much  the  same  story' 
and  not  detailed  the  place  where  he 
worked.” 

The  six  are  now  out  on  bail  pending 
a  deportation  hearing  in  July.  —  AP 

Lecture  gift 

The  press-enterprise  Lecture 

series  began  by  Howard  “Tim” 
Hays,  former  chairman  of  the 
Riverside,  Calif.,  newspaper,  will  con¬ 
tinue,  thanks  to  a  $100,()()()  endow¬ 
ment  by  his  son, Tom. 

The  annual  lectures,  sponsored  with 
the  University'  of  California-Riverside, 
have  brought  distinguished  editors, 
reporters  and  publishers  to  the  cam¬ 
pus  since  the  elder  Hays  founded  the 
series  in  1966. 

The  Press-Enterprise  was  sold  last 
year  to  A.H.  Belo  Corp.,  and  the  senior 
Hays,  longtime  editor  and  publisher, 
was  named  chairman  emeritus.  The 
lectures  have  been  renamed  the  Hays 
Press-Enterprise  Lecture. 

Reminder  of 
jailed  scribe 

WHEN  CHINESE  PRIME  Minister 
Zhu  Rongji  visited  Paris  recently, 
two  receptions  awaited  him. 

One,  of  course,  was  the  diplomatic 
welcome  by  French  officials. The  other 
was  decidedly  less  friendly. 

Agence  France-Presse  reported  Zhu 


was  met  by  demonstrators  demanding 
immediate  hospital  treatment  for  jour¬ 
nalist  Gao  Yu,  who  they  said  is  close  to 
death  in  a  Chinese  prison. 

The  protesters,  including  representa¬ 
tives  of  Reporters  Without  Borders, 
confronted  Zhu  at  his  hotel  and  else¬ 
where  with  a  shower  of  leaflets  detail¬ 
ing  her  condition  and  urging  her 
release. 

Gao,  54,  a  reporter  for  the  Hong 
Kong  Mirror  Monthly  and  Chinese 
Overseas  Daily,  was  sentenced  in 
1994  to  six  years  in  prison  for 
“divulging  state  secrets.” 

“We  are  not  talking  here  about 
allowing  a  journalist  to  express  herself 
but  about  allowing  her  to  live,”said  a 
spokesman  for  the  protesters. The 
group  also  called  for  the  unconditional 
release  of  1 2  other  journalists  impris¬ 
oned  in  China. 

Gao  last  year  won  the  prestigious 
UnescoGuillermo  Cano  prize  for  free¬ 
dom  of  the  press.  In  1989,  following 
the  crackdown  on  dissidents,  she  was 
arrested  and  spent  14  months  in 
prison.  —  M.L.  Stein 

Monitor  tweaks 
Web  site  design 

The  CHRISTIAN  SCIENCE  Monitor 
says  it  is  the  first  daily  to  present  a 
traditional  newspaper  layout  on  the 
Web. 

The  new  format  splits  the  screen 
into  two  frames,  with  the  left  frame 
displaying  a  replica  of  Page  One  and 
the  right  showing  the  lead  story'  in 
large,  easy-to-read  ty  pe. The  right  side 
also  offers  enhancements  such  as 
reporters’  e-mail  addresses,  links  to 
other  sites,  photos,  polls  and  links  to 
discussion  groups. 

To  check  it  out,  go  to  www.csmoni- 
tor.com  and  click  on  the  icon  for 
“Today’s  Paper.”  Users  can  go  directly 
to  any  page  from  a  pull-down  menu  or 
can  browse  front  to  back  as  they 
would  in  print  by  clicking  “next  story” 
or  “next  page.” 

“People  familiar  with  the  print 
Monitor  will  know  exactly  how  to  get 
around  the  e-Monitor  site  in  10  sec¬ 
onds,”  crowed  Dave  Creagh,  electronic 
publishing  manager  for  the  Monitor. 

The  Web  display  format  was  devel¬ 
oped  by  Infosis,  a  British  company 
with  an  office  in  New  York  City. 


Readership 

Continued  from  page  13 

“In  other  words,  newspaper  readers 
are  an  interesting  breed,  and  I’m  not  so 
sure  advertisers  are  taking  advantage  of 
that  because  I’m  not  so  sure  they  are 
being  told.”  Newspaper  ad  directors,  he 
said,  should  sell  state  of  mind,  the  “mind¬ 
set”  of  readers,  who  “are  looking  for  a 
certain  quality  and  quantity  of  informa¬ 
tion  you  might  not  get  from  any  other 
medium.  I  don’t  think  that  is  being  prop¬ 
erly  leveraged.  Newspapers  are  not  high¬ 
lighting  what  makes  them  special.” 

The  chairman  emeritus  of  J.  Walter 
Thompson  Co.,  Burt  Manning,  agreed 
publishers  have  failed  to  sell  a  strength 
of  newspapers  that  goes  beyond  num¬ 
bers.  “There  is  nothing  else  in  media 
that  has  the  intimacy  of  an  ongoing 
relationship.  The  papers  people  read 
are  a  part  of  their  lives;  they’re  impor¬ 
tant  to  them,  they  matter  to  them,”  said 
Manning,  whose  company  had  $2.7  bil¬ 
lion  in  media  billings  last  year.  “I  know 
people  who  get  furious  if  somebody  in 
their  office  reads  their  paper  before 
they  do  and  messes  it  up.” 

Manning,  who  stepped  down  in 
January  after  a  decade  as  chairman  and 
CEO,  said  the  NAA’s  campaign  “will 
help,  but  whether  it’s  going  to  turn  the 
tide,  I  doubt  it.”To  grab  more  attention 
from  Madison  Avenue,  he  said,  newspa¬ 
pers  have  to  demonstrate  their  power 
to  involve  readers.  He  suggested  the 
NAA  investigate  consumer  relation¬ 
ships  with  newspapers  vs.  other  media. 

Even  with  the  best  promotion,  how¬ 
ever,  newspapers  remain  hard  to  buy, 
most  everybody  agrees.  Multiple  buys 
are  still  maddeningly  complicated  and 
fraught  with  the  potential  for  errors. 

“You  go  bananas,”  Manning  said,  refer¬ 
ring  to  the  differing  prices,  specifica¬ 
tions,  deadlines  and  often,  billing  mis¬ 
takes.  The  drudgery',  possibility'  of  errors 
and  other  uncertainties  make  talented 
media  buyers  shy  away  from  multimar¬ 
ket  newspaper  buys.  Manning  said, 
repeating  common  complaints  that  have 
even  been  picked  up  by  newspaper  folk. 

The  newspaper  industry'  has  taken 
steps  over  the  years  to  resolve  advertis¬ 
er  complaints.  In  addition,  a  new  breed 
of  networks  and  firms  like  Harding’s 
have  sprung  up  to  handle  multimarket 
buys. 

John  Murray,  the  NAA’s  vice  pres¬ 
ident/  circulation  marketing,  expects 
the  Competitive  Media  Index  to 
become  more  influential  in  demon¬ 
strating  “a  renaissance  in  newspapers,” 
and  comparing  their  performance  with 
other  media  in  terms  of  drawing  and 
identify  ing  audiences. 
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Film 

Continued  from  page  24 

not  an  issue  on  our  part.  Our  yield  is 
such  that  we’re  comfortable  going  for¬ 
ward.” 

Martin  saw  DryView’s  window  at 
newspapers  at  “two  to  three  years,  at 
least,”  before  its  possible  eclipse  by 
computer-to-plate  imaging.  “It’s  not  as  if 
it’s  a  massive  move,”  he  said,  pointing  to 
CTP’s  high  initial  equipment  costs,  high¬ 
er  plate  costs  and  unavailability  of  suit¬ 
able  thermal  plates  from  competing 
vendors.  And  Dry  View  could  prove  a 
more  affordable  upgrade  than  CTP  for 
the  smaller  papers  that  number  greatly 
among  Ultre’s  customers. 

A  big  booster  of  CTP  when  he  joined 
3M  15  years  ago  and  was  put  on  the 
project  that  led  to  the  Onyx  plate,  Riazi 
said  too  many  obstacles  (e.g.,  storage, 
time  and  cost  for  same-page  iterations) 
will  remain  for  the  five  to  10  years 
before  CTP  “will  be  very  common.”  In 
the  meantime,  he  said,  his  newest  prod¬ 
uct  provides  the  comfort  of  a  fallback 
position  to  conventional  film  output, 
whereas  CTP  may  not.  (For  some  com¬ 
mercial  customers,  however,  Riazi 
would  recommend  a  “totally  dry  shop” 
short  of  CTP,  using  DryView  film  and 
Imation’s  No-Process  Plate.) 

DryView  is  the  latest  in  a  line  of  heat- 
processed  films  dating  from  3M  efforts 
in  the  late  1970s.  Four  years  ago,  3M 
took  dry-silver  film  and  paper  to  Nexpo 
for  exposure  on  modified  Autologic  and 
film-switchable  Ultre  Vision  imagers  and 
processed  on  an  Autologic  thermal  de¬ 
vice  iE&P,  July  2, 1994,  p.  24). 

Since  then,  two  daylight-safe  dry¬ 
imaging  films  were  developed.  One  sur¬ 
vives.  Selenium-based  Xerox  Verde  film 
relied  on  heat  processing  and  modifica¬ 
tions  to  imagesetters,  which  many  man¬ 
ufacturers  had  announced.  The  project 
was  unable  to  achieve  satisfactory  pro¬ 
duction  yields,  though  some  beta  tests 
were  promising.  Still  in  use  is  two-layer, 
carbon-based  DryTech,  introduced  by 
Polaroid  and  Linotype-Hell.  After  the 
imaging  laser  changes  the  adhesive 
properties  of  the  points  it  strikes, 
DryTech’s  top  layer  is  removed  and  the 
remaining  film  is  coated  before  use 
iE&P,  Nov.  11, 1995,  p.  38). 


Shop  Talk 

Continued  from  page  48 

respects,  the  greatest  woman  who  Ame¬ 
rica  has  yet  known.” 

WILD  WIDOW 

If  Fuller  was  the  greatest,  then  Mrs. 
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Frank  Leslie,  who  succeeded  her  hus¬ 
band,  the  founder  of  Prank  Leslie’s 
Illustrated  Newspaper,  was  the 
wildest. 

For  her  fourth  marriage,  the  groom 
was  Oscar  Wilde’s  brother,  William,  and 
the  best  man  was  one  Marshall  Wilder. 
One  editor  observed;  “The  bridegroom 
was  Wilde,  the  best  man  was  Wilder,  but 
the  bride  was  wildest.” 

It  was  during  her  second  marriage,  to 
archaeologist-journalist  E.G.  Squier, 
Leslie’s  editor,  that  Miriam  Squier  met 
Frank  Leslie. 

Leslie,  separated  from  his  wife, 
sought  a  place  to  stay.  He  moved  in  with 
the  Squiers.  Eventually  Mrs.  Squier  and 
Leslie  divorced  their  spouses  and  mar¬ 
ried. 

PULITZER  PAL 

Joseph  Pulitzer  was  a  driven  man, 
fiercely  competitive,  and  although 
sometimes  harsh  and  set  in  his  ways,  a 
devoted  husband  and  family  man.  Yet  he 
seems  to  have  had  a  special  attachment 
to  a  certain  Mrs.  Patrick  of  St.  Louis.  As 
he  watched  over  his  New  York  World, 
Pulitzer  received  lengthy  letters  weekly 
from  the  editors  of  his  St.  Louis  Post- 
Dispatch  and  others.  The  letters  often 
mentioned  Mrs.  Patrick,  for  whom 
Pulitzer  seemed  to  have  a  consuming 
interest. 

Pulitzer’s  close  friend,  lawyer 
Charles  Gibson,  often  led  off  his  letters 
with  reports  on  Mrs.  Patrick,  whose 
husband  had  befriended  the  young 
Pulitzer  and  was  confined  to  a  mental 
institution. 

These  letters,  which  illustrate 
Pulitzer’s  charitable  nature,  hint  of  a 
special  fondness  for  a  woman  friend. 
Wrote  Gibson  in  1883:  “Mrs.  Patrick 
finally  decided  not  to  accept  the  check 
and  return  it.  I  stated  to  her . . .  that  I  had 
not  at  any  time  known  a  more  generous 
offer  and  that  1  knew  it  was  proffered  as 
an  act  of  friendship  only.  She  appreciat¬ 
ed  all  this  —  said  she  knew  you  well  — 
and  what  a  good  friend  you  were  — 
and  was  very  grateful  —  but  I  think  she 
feels  her  situation  and  fears  its  accep¬ 
tance  might  be  misconstrued.” 

At  the  start  of  1885,  Gibson  wrote:  “I 
have  seen  Mrs.  Patrick.  She  has  a  bare 
hope  of  poor  Patrick’s  recovery,  but 
from  her  own  statement  I  have  none.  I 
delivered  your  message  about  educat¬ 
ing  one  of  her  sons  —  She  broke  down 
during  the  conversation  —  She  is  really 
and  deeply  grateful  for  your  goodness.” 
Pulitzer,  in  fact,  educated  two  of  her 
sons. 

Post-Dispatch  business  manager 
Ignaz  Kappner,  also  keeping  Pulitzer 
informed  on  Mrs.  Patrick,  wrote  in 
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1885:  “I  have  seen  Mrs.  Patrick  today, 
and  she  is  in  very  good  health,  never  felt 
better  in  her  life  as  she  says  and  every¬ 
body  has  been  very  kind  to  her.  She 
inquired  about  you  and  the  family’s 
health  and  wished  to  be  kindly  remem¬ 
bered.  On  leaving  I  handed  her  the 
envelope  desired  and  she,  guessing  its 
meaning,  wished  me  to  express  her 
thanks.” 

HEARST  COMPANION 

The  best  known  of  editors’  special 
relationships  was  the  very  public 
34-year  association  of  William 
Randolph  Hearst  and  Marion  Cecilia 
Douras,  who  used  her  stage  name, 
Marion  Davies. 

She  became  Hearst’s  closest  compan¬ 
ion  and  was  dubbed  “chatelaine,”  mis¬ 
tress  of  a  castle,  at  Hearst’s  magnificent 
home  at  San  Simeon,  Calif.  Hearst’s  wife 
steadfastly  declined  to  give  him  a 
divorce. 

WTien  Hearst  was  short  of  cash  in 
1937  and  courted  bankruptcy,  Davies, 
who  had  some  success  in  the  movies 
thanks  in  part  to  Hearst,  loaned  him 
$  1  million,  which  he  eventually  repaid. 

The  Wallaces,  DeWitt  and  Lila, 
although  their  highly  successful 
Reader  's  Digest  was  conservative  in  ide¬ 
ology  and  outlook,  appear  to  have 
developed  what  would  seem  today 
rather  steamy  extramarital  relation¬ 
ships. 

Their  biographer,  John  Heidenry,  in 
Theirs  Was  the  Kingdom,  says  DeWitt 
once  routed  one  of  his  editors  to 
California  so  DeWitt  could  have  an 
affair  with  the  editor’s  wife. 

Lila  had  a  fancy  for  her  dance  instruc¬ 
tor,  Harry  Wilcox,  and  installed  him  as 
construction  supervisor  for  the 
Wallaces’  spacious  home.  High  Winds, 
near  Pleasantville,  N.Y.  “It  was  not  long,” 
says  Heidenr>',  “before  people  began  to 
notice  that  Lila  spent  a  great  deal  more 
time  with  Wilcox  than  with  her  hus¬ 
band.” 

Biographer  Richard  Smith,  in  the 
Colonel,  said  of  Col.  Robert  R. 
McCormick  of  the  Chicago  Tribune 
that,  “Something  about  McCormick 
required  the  ego  gratification  that  came 
from  stealing  another  man’s  wife.”  The 
colonel  convinced  wives  of  two  of  his 
close  friends  to  divorce  their  husbands 
and  marry  him. 

Yet  despite  his  ego  pursuits  and  his 
marriages,  McCormick  was  a  lonely 
man.  He  turned  for  comfort  —  if  not 
advice  —  to  the  company  of  his  dogs 
—  “the  menacing-looking  Alsatians,” 
says  Smith,  “or  slobbering  English  bull¬ 
dogs  that  were  his  constant  compan¬ 
ions.” 
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FEATURES  AVAILABLE 


ASTROLOGY 

ENTERTAINMENT 

Weekly  -  Monthly  -  Camera  Ready 

Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020^ime-data.com 

SOAP  OPERA  RECAPS/ 
PREVIEWS  WEEKLY 

1  Week  in  Advance  by  AP,  E-mail,  Fax 

AUTOMOTIVE 

Call  (973)  790-1582 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/hislory.  (8 1 0)  573-2755. 

1  St  4  Weeks  Free! 

F(X}D&WINE 

CONGRESS-KEY  VOTES 

WINE  CONSUMPTION  and  collecting 

ROLL  CALL  Report  Syndicate,  now  in  its 
25th  year,  provides  watchdog  cov¬ 
erage  of  lawmakers'  key  votes,  cam¬ 
paign  finance  stands,  voting  atten¬ 
dance,  ratings  by  lobbyists,  etc.  for 
readers  and  editorial  writers. 
GRAPHIC  OR  TEXT.  Major  impact  on 

has  reached  all-time  highs.  Let  your 
readers  ASK  THE  WINE  WITCH: 
funny,  irreverent,  and  informative  with 

Q  &  A  format.  View  at: 

www.celebrationswineclub.com 
(800)  700-6227 

your  page.  Small  change  in  your 
budget.  (800)  242-6549  or 

www.roll-call-votes.com 
for  info  and  sample  report. 

FOOD 

TOP  SHELF  restaurant,  bar  and  food 
service  copy  available  immediately. 

ENTERTAINMENT 

Food  features,  restaurant  and  food 

“HOLLYWOOD-BEHIND-THE-SCENES”: 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 

L.A.  Features  Syndicate  (800)  959-9977 

humorous,  product  news,  restaurant 
general. 

Contact:  Hitt  Features  Syndicate 
(888)  246-5077.  www.hittcomm.com 

ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751  -01 68/Avanti  1054@aol.com 


HEALTH  &  FITNESS 


ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)  639-5484 
NEW  LIVING  NEWS  SERVICE 


KIDS/TEEN  HEALTH 


WHAT  PARENTS  WANT  TO  KNOW 
The  latest  on  kids'  health:  need-to- 
know,  hot  medical  information. 

WHAT  TEENS  WANT  TO  KNOW 
Tough  health  questions  answered  with 
an  attitude.  Two  columns  by  award¬ 
winning  health  writers.  In  30-h  papers. 
For  samples,  rates:  (61 0)  683-0800  or 
ENechas@aol  .com 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


INTRODUCING:  GEO-PUZZLERS! 
Catch  &  hold  readers  young  and  old. 
FREE  sample  Pack  (907)  586-9406. 
1 35  W.  2nd  St.,  Juneau,  AK  99801 . 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


QUIZZES 


DAILY  Trivia  and  Knowledge  Quizzes 
QUIZ  FEATURES -since  1966 
(202)  966-0025  Fax  (202)  966-4074 


WISDOLOGY 


A  UNIQUE,  new  thought,  inspirational, 
spiritual,  religious  weekly  column. 

4  weeks  free.  Fax  (212)  41 4-0297. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(81 3)  786-5930 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


THOMAS  C.  BOUTHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  BROKERS 


CASH  OUT.  Merger/ Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMPC.  Est.  1 983,  (614)  889-9747. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  ^  ]l| 
Newspapers  O 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
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NEWSPAPER  BROKERS 


700Sold-Est.  1959 
WB.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)807-7791  FAX  (602)  807-7795 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
AAanagement-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 


THOMAS  C.BOLITHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry " 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPERS  FOR  SALE 


FLORIDA:  Major  metro  community 
monthly  $495,000;  Gulf  shopper  and 
real  estate  monthly  $150,000;  COL¬ 
ORADO:  Weekly  $150,000.  Mayo 
Communications,  (813)  971  -2061 . 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


ENJOY  THE  outstanding  quality  of  life 
offered  in  the  coastal  resort  areas  of 
Ventura  and  Santa  Barbara  — 
together  with  the  opportunity  to  own 
the  area's  premier  business  pub¬ 
lication.  Established  9  years.  Asking 
price  $1 80,000.  Send  or  fax  a  letter  of 
interest  to  Publisher,  1 056  Meta  Street 
#205,  Ventura,  CA  93001 .  Fax:  (805) 
648-2123. 


FOR  SALE:  Small  group  of  publications 
with  website  in  Western  Slope  Col¬ 
orado  resort  community,  needs  to  be 
taken  to  the  next  level.  Grosses 
$100,000+  per  year;  $85,000  for 
turn-key  operation.  Call  (702)  596- 
5921  and  leave  message. 


SMALL  NORTHERN  New  England 
weekly  group.  Nice  cash  flow.  Nice  liv¬ 
ing.  $1.3  million.  Please  qualify 
yourself  first  letter.  Reply  to:  Box 
08503,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)321-2673 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 

^  If :  Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 

;  Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

i  _  .  .  &  Appraisal 

EsisblistiGcl  in  1323  vine  cqc  ccO'I 

1  m  a  ai  1  Annette  Park  Drive,  Bozeman,  4U0-DoD-00^1 
JohnT.  Cribb  MT  59715  e-mail:  jcribb@imt.net  Fax  406-586-6774 


Fax  406-586-6774 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

NEWSPAPERS  WANTED 

FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 

All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 

IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 

NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
otner  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  150  publications,  including  55 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)451-1520 


PUBUCATIONS  FOR  SALE 


A&E  MONTHLY  in  Ashland,  Oregon. 
Eight  years  in  business.  Asking 
$85,000.  Coll  George  Hulseman, 
(541)482-2037. 


vve  ACCEPT 

MASTERCARDAISA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKRCXDM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


7  INTO  1  AVAILABLE  NOW! 
Muller  Martini  227  inserting  machine 
will  sell  as  complete  or 
as  add-on  pockets 
Coll  Andrew  (903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 


MAILROOM 


FERAG  EQUIPMENT 
FOR  SALE 


•2  Drums 

•  4  Palletizer  stations 

•  4  Depalletizer  stations 

•  1 0  Pacing  stations 

•  1 3  Hoppers 

•  150m  Conveyor  Track  VP 

•  1 50m  Conveyor  chain  VP 
■  230m  Conveyor  chain  EP 

•  41  Om  Conveyor  chain  SCC 

•  500m  Conveyor  track 

•  3  Forwarding  stations 

•  3  Secondary  drive  SCC 

•  3  Drive  station  EP 

•  3  Reject  station  EP 

•  90%  new  Multitude  of  spare 
parts 

Please  call  MIR  KHAN 
(403)  235-8638 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


HARRIS  N 1600 
1 982  Vintage 
4  Printing  Units  22"  x  63" 

1  Web 

2  Folders  with  Quarter  Folders 
Available  Immediately 

WEBEQ  INTERNATIONAL,  INC. 
PH:  (847)  459-9700 
FAX:  (847)  459-9707 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 

WWW. midamericagraphics.com 
E-mail:  dkgeorge@midamerlca- 
graphics.com 


WANTED:  Presses  -  Inserters 
Coll:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)428-5817  Fax  (770)  590-7267 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 

Muller  Martini/Harris 
Inserters  &  StitcherArimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(205)997-9355 
(205)  997-9656  Fax 


FERAG  EQUIPMENT 


WWW. inlandnews.COM 


EQUIPMENT 
FOR  SALE 


wmm 


SiiliS! 

INSERTING  DRUMS 

(3  VPi-w  Related 
Equipment  &  Conveyor 

12) 

$200,000 

MULTI-CELL 

COMPLEX 

ol  3  Stackers 

(101 

$100,000 

1  (Payment  In  U  S.  Dollars) 

MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  803-5003 


Products  and  Services  Directory  Schedule 
Sites  and  Services  Directory  Schedule 
June  20  •  July  18  •  August  8 

For  Business  Card  advertising,  call  (212)  675-4380,  ext  171, 173 

Contract  rates  available 


Did  you  know...  ??? 

Only  70.02%  of  all  new  crew 
start  orders  are  good  and 
started  promptly. 


Source:  Ver-A-Fa$t  Corporation,  1997  data 
1-800-327-8463 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
E-mail;  mnsl@metro-news.com 
WWW,  metro-news.com 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (61 6)  458-661 1 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


CIRCULATION  SERVICES 


CIRCUtATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


The  communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 

_ (800)495-2688 _ _ 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  AAARKETING 
TOM  ZGONC  (800)  776-6397 


WE'LL  MANAGE  YOUR  CALL  CENTER 

Not  happy  with  your  in  house  telemar¬ 
keting  operation?  Invested  in  a 
dialer  that's  not  giving  you  the  results 
you  wanted?  TeleService  Technologies, 
Inc.,  one  of  America's  premiere  news¬ 
paper  subscription  companies,  will 
operate  your  phoneroom  on  a  man¬ 
agement  contract.  With  more  efficiency 
and  better  productivity  we  eliminate  the 
hassle,  expenses  and  minutia.  Call  Bob 
Bobber,  president,  TeleService 
Technologies,  Inc.,  at  (888)  TST-Sell  or 
visit  our  website 

www.teleservicetech.com 
We  make  every  call  count! 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http:// www.fakebrains.com/ scout 


INTERNET  SERVICES 


SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  at  www.homeseller.net 
(800)  574-3703  or  info@paper.net 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRI(L^L  DRIVE  SYSTEM? 

MASTHEAD  can  provide;  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions, 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSRCXDM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


HELP  WANTED 


CENTRAL 

WASHINGTON  UNIVERSITY 
Assistant  Professor,  Mass  Communica¬ 
tion,  9  month/tenure  track.  MA 
required  plus  2  years  professional 
experience  in  advertising,  PR  or  jour¬ 
nalism.  Screening  May  1 8.  For  details 
call  (509)  963-1066  or  see  webpage 
at  http://www.cwu.edu 

AA/EOE/Title  IX  Institution 

ADMINISTRATIVE 

PUBLISHER  AND  CEO 
(Spanish  speaking) 

Venezuela's  leading  print  media 
group,  based  in  Caracas,  is  seeking 
the  chief  executive  who  will  lead  it 
through  rapid  growth,  technological 
innovation,  internationalization  and 
diversification  into  electronic  media. 
We  seek  a  seasoned  manager  and 
entrepreneur  capable  of  simultaneously 
managing  the  growth  of  existing  busi¬ 
ness  and  the  entry  into  new  ones. 
Sensitivity  to  the  local  culture  and  adap¬ 
tability  to  its  business  environment  are 
indispensable. 

The  salary  is  $150,000  with  a 
$50,000  bonus  guaranteed  for  the  first 
year.  Moving  expenses,  allowance  for 
private  schools  in  Venezuela  through 
high  school,  company  car  with  driver 
and  other  benefits  are  part  of  the 
package.  Caracas  is  located  in  a 
valley  with  excellent  year-round 
weather  and  fantastic  beaches  nearby. 

Please  send  detailed  resume  and  salary 
history  to  Box  08509,  Editor  &  Pub¬ 
lisher. 


ADMINISTRATIVE 


ASSOCIATE  PUBLISHER 
Dallas  monthly  niche  publication  needs 
a  qualified  publisher.  Candidate  must 
have:  proven  track  record  increasing 
sales,  be  willing  to  grow  a  new  con¬ 
cept  into  other  markets,  percentage 
ownership  potential.  Reply  to  Box 
08499,  Editor  &  Publisher. 

GENERAL  MANAGER/Ad  experience. 
A  growing  suburban  weekly  chain  in 
Wisconsin  seeks  an  experienced,  goal- 
oriented  person  for  immediate  open¬ 
ing.  Resume  with  references  to  Box 
08504,  Editor  &  Publisher. 


Freedom  Communications,  a  private, 
diversified,  values-based  communica¬ 
tions  company  with  an  autonomous 
operating  style  is  taking  applications 
for  publisher  of  the  Gaston  (NC) 
Gazette. 

The  Gazette  is  a  competitive  and  grow¬ 
ing  40,000-circulation  daily  located  in 
a  thriving  area  of  the  Piedmont  near 
Charlotte.  It  has  a  quality  staff  and 
respected  position  in  its  community. 
We  are  seeking  an  innovative  and 
experienced  manager  to  provide 
strong  leadership  inside  the  paper  and 
in  the  community.  Previous  publishing, 
or  related  work  experience,  required. 

Please  send  resume  to: 

Jonathan  Segal 
Freedom  Communications,  Inc. 

PO.  Box  1 9549 
Irvine,  CA  92623-9549 


ADMINISTRATIVE 


Marks-Ferber  Communications,  a 
national  shopper  and  free  circulation 
company  has  immediate  and  future 
openings  for  Publishers  and  Ad 
Directors  in  several  highly  competitive 
markets  as  part  of  it's  fast  paced 
acquisition  strategy.  We  hire  only  the 
best  proven  leaders  who  crave  a 
challenge,  give  them  full  authority  to 
act  quickly  and  think  outside  the  box, 
leave  them  alone  to  get  the  job  done 
and  then  reward  success  with  an  out¬ 
standing  compensation  and  uncapped 
bonus  program.  If  you're  up  to  the 
challenge  and  can  prove  it,  send  us 
your  resume  and  cover  letter  today. 

Steve  Ferber 

Marks-Ferber  Communications,  LLC 
Fax:  (602)968-8694 
successm@aol.com 


SEEK  PROVEN  media  manager  and 
strong  leader  to  effectively  oversee/ 
manage  business  and  editorial 
departments.  Expected  to  develop 
strategies  for  continued  growth  and 
develop  key  relationships  within  both 
Czech  and  English-speaking  com¬ 
munities.  Send  CV  and  cover  letter  to 
Felicia  Morton,  The  Prague  Post,  Na 
Porici  12,  115  30  Praha  1 ,  Czech 
Republic.  Fax:  01 1  (4202)  2487-5050 
or  E-mail:  felicia@praguepost.cz 

SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 


ADMINISTRATIVE 


THE  ASSOCIATION  of  American  Medical 
Colleges,  the  national  organization 
representing  U.S.  medical  schools,  teach¬ 
ing  hospitals,  and  professional  academic 
societies,  is  seeking  the  following  position 
to  support  our  mission  to  improve  the 
health  of  the  public  by  enhancing  the 
effectiveness  of  the  nation's  medical 
schools  and  teaching  hospitals. 

MANAGER,  PUBUCATIONS  (HR-322) 

Oversee  in-house  publishing  and 
design  structure  and  Association's 
graphic  identity  program  for  print  and 
electronic  publications;  Addresses  staff 
and  constituents  on  publication  plan¬ 
ning  and  policy.  Supervisory  position. 

REQUIREMENTS: 

•College  degree  in  English,  journalism 
or  related  discipline  with  5  years  of 
experience  in  publishing/publications 
management; 

•experience/ability  to  plan  and 
coordinate  publications  from  start-up  to 
finish; 

•knowledge  of  publishing  systems  and 
structures,  background  in  setting  pub¬ 
lication  standards; 

•knowledge  of  design,  editorial  styles 
and  guidelines; 

•experience  in  planning  strategies  and 
publication  marketing; 

•solid  writing,  editing  and  proofread¬ 
ing  skills,  0  must; 

•knowledge  of  latest  trends  in 
electronic  and  WWW  publishing 
developments. 

The  Association  of  American  Medical 
Colleges  provides  an  excellent  benefits 
package.  Please  send  resume  with 
cover  Tetter  to  AAMC,  Attn:  HR  325, 
2450  N.  Street,  NW,  Washington,  DC 
20037  or  Fax  to  (202)  828-1 1 23. 
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HELP  WANTED 


_ ADMINISTRATIVE _ 

VICE-PRESIDENT/ 
NEV/SPAPER  OPERATIONS 
A  national  group,  headquartered  in 
the  central  United  States  is  seeking  an 
experienced  newspaper  publisher  or 
group  executive  to  join  over  thirty  daily 
and  weekly  titles  as  corporate  vice- 
president  or  operations.  We  are  poised 
for  substantial  growth  through  acquisi¬ 
tion  and  this  position  is  in  anticipation 
of  that  growth. 

This  is  not  a  desk  job.  You  can  expect 
to  be  traveling  30%-40%  af  your  time, 
both  counseling  on-site  with  our  pub¬ 
lishers  and  initiating  acquisition 
possibilities.  Knowledge  of  all  phases 
of  newspaper  publishing  is  essential. 
You  will  be  responsible  primarily  for 
the  direction  of  publishers  and  will  be 
interacting  with  accounting,  legal  and 
financial  associates. 

Compensatian  will  be  compehtive  and 
commensurate  with  experience.  We 
are  a  revenue  driven  campany  and 
believe  in  rewarding  performance.  Full 
range  of  company  benefits  including 
paid  health  insurance,  401  (k)  contribu¬ 
tions  and  stcxrk  options. 

Contact  VP  Operations,  c/o  Box 
0851 2,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  DIREQOR 

Growing  eight-newspaper  weekly  group 
in  northwest  New  Jersey  seeks  aggres¬ 
sive,  goal-oriented  manager  to  lead  six- 
person  staff  to  new  heights.  Group  owned 
by  major  national  media  company.  Ex¬ 
cellent  pay  package  includes  full  benefits, 
401  (k).  Send  resume  to  Publisher,  Star- 
Gazette,  P.O.  Box  500,  Hackeltstown,  NJ 
07840. 


ADVERTISING  DEPARTMENT 
OPERATIONS  MANAGER 
We're  growing  and  changing  and  so 
is  our  advertising  team.  Fayetteville 
Observer-Times,  a  71,000  daily 
located  in  southeastern  North  Caro¬ 
lina,  has  established  a  new  position 
within  the  advertising  department.  The 
Operations  Manager  will  report 
directly  to  the  Advertising  Director  and 
is  responsible  to  oversee  the  traffic,  ad 
service  and  copy/layout  departments. 
Primary  responsibility  is  to  ensure  the 
productivity,  quality  and  efficiency  of 
the  operation  arm  of  the  advertising 
department;  to  act  as  a  liaison  between 
the  advertising  and  production  depart¬ 
ment  and  work  as  a  team  member  with 
other  advertising  department  managers 
in  reaching  department  goals.  A  busi¬ 
ness  degree,  working  knowledge  of 
databases  and  ad  make-up  applica¬ 
tions  in  addition  to  management  expe¬ 
rience  in  a  newspaper  environment  are 
key. 

We  are  a  progressive  family  owned 
newspaper  with  advertising  focus  on 
print,  new  media  and  target  marketing. 
New  KBA  presses  set  for  delivery  in 
spring  of  1 999.  Now  is  the  perfect 
opportunity  to  join  a  dynamic  team  of 
newspaper  advertising  professionals  in 
a  great  area  of  the  country  to  live  and 
raise  a  family. 

Send  letter,  resume  and  salary  history 
to: 

Rosemary  Rocconi 
Advertising  Director 
P.O.  Box  849 
Fayetteville,  NC  28302 


_ ADVERTISING _ 

AD  SALES  CONSULTANT 

If  you  relish  the  thrill  and  excitement  of 
selling  advertising  and  are  strong  on 
prospecting  and  cold-calling,  we  want 
to  hear  from  you.  We  seek  strong 
skilled  sales  people  to  work  on  selling 
ads  to  small-to-medium-sized  busi¬ 
nesses  in  the  Albany,  NY  and 
Syracuse,  NY  markets  for  weekly  pub¬ 
lications.  Full  benefits  package  avail¬ 
able,  however,  no  relocation  package. 
Contact  Deborah  Flack,  VP  sales, 
TVData,  333  Glen  Street,  Glens  Falls, 
NY  12801,  (800)  833-9581  ext.  419 
or,  dflack@TVData.com 


ADVERTISING  DIREQOR 

The  Salina  Journal,  a  33,00'^  doily,  is 
seeking  on  advertising  director  to  lead 
our  sales  team  and  creative  advertising 
production  staff.  Proven  sales  man¬ 
agement  experience  is  essential  to  lead 
a  sales,  production  and  support  team 
of  26  in  achieving  revenue  goals. 
Excellent  communication  skills,  the 
ability  to  work  cooperatively  with  others, 
budgeting,  computer  spreadsheet  and 
word  processing  skills  also  required. 
Must  be  innovative,  results-oriented, 
organized,  decisive  and  an  effective 
team  leader.  The  ideal  candidate  will 
be  responsible  for  all  advertising  rev¬ 
enue  including  retail,  classified,  legal, 
national  and  commercial  printing.  Com¬ 
petitive  compensation  and  benefits.  Send 
cover  letter  and  resume  to  Jane  Glenn, 
human  resources  director.  The  Salina 
Journal,  P.O.  Box  740,  Salina,  KS  67402- 
0740.  Deadline:  May  29. 


CLASSIFIED  ADVERTISING 
MANAGER/REPRESENTATIVE 
Growing  suburban  weekly  chain  in 
Wisconsin  seeks  experienced  classified 
advertising  person.  Must  be  self- 
motivated  and  self-directed  person 
motivated  by  commission.  Great 
opportunity  to  build  your  own  depart¬ 
ment  and  live  in  great  area.  Perma¬ 
nent,  good  benefits,  retirement,  insur¬ 
ance,  etc.  EEO/AA.  Write  to  Box 
08493,  Editor  &  Publisher. 


DISPLAY  ADVERTISING  MANAGER 
The  Longmont  Daily  Times-Call,  a 
21,000  Colorado  daily,  is  looking  for 
an  experienced  display  advertising 
manager.  Must  have  excellent  commu 
nication  and  sales  skills  and  be  able 
to  train,  direct,  and  motivate  a  proven 
high-caliber  sales  team.  The  ideal  can¬ 
didate  must  be  an  energetic,  self- 
directed  person  who  can  handle  multi¬ 
ple  priorities  and  thrive  in  a  fast-paced 
and  rewarding  “state  of  the  art" 
environment.  Send  comprehensive 
cover  letter,  resume  and  salary  history 
to  Personnel  Director,  The  Doily  Times- 
Call,  P.O.  Box  299,  Longmont,  CO 
80502.  FAX  (303)  776-0837. 


FAX  your  ad  to 
212^929  ♦1259 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER  for 
a  progressive,  40,000  daily  in  the 
beautiful  Northwest.  Our  advertising 
department  is  moving  from  selling 
space  to  selling  marketing  expertise, 
and  we  are  integrating  production 
teams  into  the  operation.  fHelp  us 
through  the  transition  and  establish 
yourself  as  an  advertising  leader  who 
can  drive  change.  Please  mail  your 
resume  to  John  Souza,  advertising 
director.  The  Sun,  P.O.  Box  259, 
Bremerton,  WA  98337. 


RETAIL  ADVERTISING  MANAGER 

For  established,  dominant  mid-sized 
daily  in  the  fast-growing  Provo,  Utah 
area.  We  want  a  committed  and  know¬ 
ledgeable  leader  to  help  develop  our 
market  and  grow  our  staff.  This  is  a 
great  opportunity  for  the  right  person. 
Live  in  one  of  America's  most  attractive 
cities  for  a  Pulitzer  Community  News¬ 
paper.  Respond  by  sending  a  cover  let¬ 
ter  and  resume  to  Advertising  Director, 
The  Daily  Herald,  P.O.  Box  717, 
Provo,  UT  84603.  Fax:  (801)  344- 
2982.  E-mail:  kparkins@gw.stlnet.com 
Competitive  compensation  and  benefit 
package. 


SALES  MANAGER 

Join  a  dynamic  management  team  and 
lead  an  enthusiastic  group  of  sales  pro¬ 
fessionals.  Our  daily  newspaper  in 
beautiful  Loveland  is  in  need  of  o  suc¬ 
cessful  advertising  manager  for  a 
group  of  eight  inside  and  outside  sales 
people.  We  require  excellent  commu¬ 
nication,  team  building,  selling  and 
motivating  skills.  Three  to  five  years 
management  experience  and  college 
degree  preferred.  This  is  an  innovative 
environment  in  a  department  which 
has  won  many  regional  and  national 
excellence  awards.  You  will  have  room 
for  experimentation  and  making  your 
own  mark.  Good  growth  potential.  We 
offer  competitive  salary,  complete 
benefits  package,  including  401  (k). 
We  work  hard  and  have  fun.  Please 
respond  with  cover  letter  and  resume 
by  May  29  to  Loveland  Daily  Reporter- 
Herald,  Attn  Personnel,  P.O.  Box  59, 
Loveland,  CO  80539. 

ART/GRAPHICS 

ASSISTANT  DIREQOR 
OF  NEWS  DESIGN 

The  News  &  Observer  is  looking  for  a 
newsroom  leader  and  talented  designer 
with  strong  people  and  administrative 
skills  to  help  lead  an  award-winning  1 4- 
member  desk  that  is  responsible  for  the 
design  and  production  of  news,  business 
and  sports  sections  on  a  fully  paginated 
system.  You'll  coordinate  and  work  col- 
laboratively  with  all  other  news  depart¬ 
ments  and  newsroom  managers.  To 
apply,  send  us  a  package  that  includes 
samples  of  your  design  work,  a  resume,  a 
list  of  at  least  four  professional  references 
(including  at  least  one  supervisor  from 
your  current  newspaper),  and  an 
autobiography  that  tells  who  you  are  as  a 
person  and  as  a  professional.  Please  send 
your  package  to  Melanie  Sill,  managing 
editor,  215  S.  McDowell  Street,  Raleigh, 
NC  27602. 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

The  Courier-Post,  South  Jersey's  largest 
newspaper,  is  seeking  an  expert 
graphic  artist  for  our  Editorial  Graph¬ 
ics  Department.  Responsibilities  will 
include  information  graphics,  illustra¬ 
tions,  and  page  design.  Successful 
candidates  will  have  a  bachelors 
deg  ree  in  graphic  design,  drawing 
skills  and  the  advanced  use  of  QuarkX¬ 
Press,  Freehand  5.5  and  Photoshop. 
Print  medio  design  experience 
required.  Color  correct  vision  and  the 
ability  to  read,  write  and  speak  English 
are  also  required.  Portfolio  of  previous 
work  will  be  required  at  time  of 
interview.  Please  send  resume  and 
salary  requirements  to  Stacy  B.  Oliveri, 
personnel  manager,  Courier-Post,  P.O. 
Box  5300,  Cherry  Hill,  NJ  08034.  The 
Courier-Post  is  a  Gannett  Newspaper 
and  an  Equal  Opportunity  Employer. 


NEWS  ART  DIREQOR 
The  Herald-Sun.  an  award-winning, 
50,000-circulation  daily  in  the  heart  of 
NC's  booming  Triangle  region,  has  an 
immediate  opening  for  news  art 
director.  We're  looking  for  a  talented, 
motivated  individual  to  supervise  our 
three-person  art  staff,  design  feature 
and  special  news  pages  and  work  with 
our  editors  to  create  the  state's  most  vis¬ 
ually  striking  paper.  Macintosh  skills, 
fluency  in  Photoshop,  Freehand  and 
QuarkXPress,  college  degree  and  two 
years  experience  required.  Send 
resume  and  clips  to  John  Cole,  graph¬ 
ics  editor.  The  Herold-Sun,  P.O.  Box 
2092,  Durham,  NC  27702. 

E-mail:  crj@herald-sun.com 

CIRCULATION 

CIRCULATION  ANALYST 

U.S.  News  &  World  Report  is  current¬ 
ly  seeking  a  Circulation  Analyst  for  our 
New  York  based  office.  Position  requires 
exceptional  analytic  capabilities.  Will 
develop  sophisticated  marketing  analysis 
and  assist  circulation  planning  manager 
in  building  and  maintaining  circulation 
model.  Outstanding  spreadsheet,  data¬ 
base  and  networking  computer  skills  are 
required.  Degree  in  mathematics  or 
statistics  preferred.  We  offer  o  com¬ 
petitive  salary  and  a  comprehensive 
benefits  package.  Mail  resumes  to: 
Employment  Manager 
USNews  HR  -  1 1  th  Floor 
450  West  33rd  Street 
New  York,  NY  10001 
Fax  resumes  to  (21 2)  643-7842 


CIRCULATION  DIREQOR 

We  are  looking  for  a  dynamic  individ¬ 
ual  to  lead  our  circulation  department, 
a  20,000,  7  day  newspaper.  The  posi¬ 
tion  requires  strong  skills  in  the  area  of 
goal  setting,  training,  motivation,  and 
holding  people  accountable. 

This  is  an  ideal  opportunity  for 
someone  who  wants  to  work  for  a 
progressive  company  that  encourages 
creativity  and  fosters  team  work.  We 
offer  a  competitive  salary  and  excellent 
benefits.  If  you  are  interested  in  a 
challenging  but  rewarding  career 
opportunity  submit  resume  to  Box 
08492,  Editor  &  Publisher. 
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HELP  WANTED 

CIRCULATION  j  CIRCULATION 

CIRCULATION  MARKETING  AND  I  CIRCULATION 


SINGLE  COPY  SALES  MANAGER 

The  Toledo  Blade,  a  1 50,000  daily 
and  201 ,000  Sunday  circulation 
paper,  has  an  immediate  opening  for 
a  Circulation  Marketing  and  Single 
Copy  Sales  Manager.  Duties  include 
developing  and  implementing  new 
marketing  and  promotional  pragrams 
for  home  delivery,  single  copy  and 
retention.  Will  also  manage  single 
copy  sales,  distribution  and  collections. 

Requires  2-5  years  of  related  experi¬ 
ence,  preferably  in  newspaper  single 
copy  sales  and  marketing,  and  a 
demonstrated  record  of  success.  Must 
be  creative  and  possess  excellent 
interpersonal  and  team  building  skills. 
College  degree  in  marketing,  business 
or  a  related  field  a  plus.  Highly  com¬ 
petitive  compensation  and  benefits 
package. 

Reply  in  confidence  to  Human 
Resources,  The  Blade,  541  N.  Superior 
Street,  Toledo,  OH  43617  by  May  29, 
1998.  EOE 


CIRCULATION  SALES 
AND  MARKETING  MANAGER 

The  Register  in  Mobile,  Alabama, 
100,000  circulation  paper,  is  seeking 
a  Sales  and  Marketing  Manager  to 
manage  outside  sales  and  an  inside 
telemarketing  staff.  Responsibilities  also 
include  developing  and  coordinating 
new  marketing  programs  for  home 
delivery,  single  copy  and  retention 
programs  using  databases  for  target¬ 
ing  and  tracking  sales.  If  you  have  a  pro¬ 
ven  track  record  of  developing  market¬ 
ing  strategies  which  have  resulted  in 
increased  sales  and  have  superior 
communication,  coaching  and  training 
skills,  this  may  be  the  job  for  you.  We 
offer  a  competitive  salary,  great  bene¬ 
fits  and  a  401  (k)  plan.  Qualified  indi¬ 
viduals  should  send  their  resume  and 
salary  requirements  to  The  Mobile  Reg¬ 
ister,  Attn:  Human  Resources,  P.O.  Box 
2488,  Mobile,  AL  36652-2488. _ 

CIRCULATION 
OPERATIONS  MANAGER 

THE  TAMPA  TRIBUNE  is  seeking  a 
circulation  operations  manager,  a  key 
position  reporting  to  the  circulation 
director.  Five  division  managers  report 
to  this  position,  which  is  responsible  for 
over  120,000  circulation,  both  home 
delivery  and  single  copy.  Candidate 
should  be  an  experienced  circulation 
manager  with  strong  leadership  skills, 
as  evidenced  by  a  successful  track 
record.  This  individual  will  develop  and 
implement  strategies  to  increose  circula¬ 
tion  and  provide  an  exceptional  level 
of  customer  satisfaction.  Send  your 
resume,  including  salary  history  to 
Phillip  Valenti,  The  Tampa  Tribune, 
P.O.  Box  191,  Tampa,  FL  33601  or 
E-mail;  cwillis@tampatrib.com 

THE  TAMPA  TRIBUNE  is  an 
Equal  (Opportunity  Employer 


PROMOTION  CO-ORDINATOR 

An  Eastern  Massachusetts  Media 
Company  seeks  a  dynamic  individual 
to  implement  and  support  strategic  pro¬ 
motional  campaigns  designed  to  increase 
our  market  penetration  and  revenue. 
Community  Newspaper  Company,  a 
subsidiary  of  Fidelity  Investments,  pub¬ 
lishers  of  1 18  daily  and  weekly  news¬ 
papers  is  recruiting  a  Circulation  Promo¬ 
tion  Co-ordinator.  Candidates  should 
possess  outstanding  communication 
skills,  excellent  creative  and  desktop 
publishing  skills  and  have  previous 
publishing  experience.  Ability  to  work 
independently  and  meet  strict  dead¬ 
lines  are  also  a  necessity.  A  four  year 
college  degree  or  relevant  business 
experience  a  plus. 

This  position  offers  a  competitive  com- 
ensation  package  along  with  full 
enefits.  If  interested  please  fax  your 
resume  to: 

M.  O'Donovan  at  (781 )  433-6740 

CONSUMER  INFORMATION  SERVICE 
MANAGER 

The  San  Jose  Mercury  News,  the 
newspaper  of  Silicon  Valley,  is  looking 
for  an  enthusiastic,  customer  focused 
individual  to  manage  our  Consumer 
Information  Services  (CIS)  Department. 
This  position  will  lead  a  customer  ser¬ 
vice  team  responsible  for  increasing 
circulation,  maximizing  customer  ser¬ 
vice  and  improving  retention  of  our  sub¬ 
scribers.  This  position  oversees  the 
customer  service  performance  within 
the  department.  Manages  the  salary 
and  expense  budgets.  Provides  training 
and  developmental  opportunities  for 
employees.  Maintains  the  integrity  of 
subscriber  databases. 

Position  requires:  4-year  college 
degree,  or  equivalent.  3-4  years  man¬ 
agement  or  front  line  supervisory  expe¬ 
rience  with  a  proven  track  record  of  hir¬ 
ing,  coaching  and  developing  employ¬ 
ees.  Excellent  customer  service  skills. 
Prior  experience  working  with  salary 
and  expense  budgets.  Must  have  time 
management  skills  and  the  ability  to 
handle  multiple  projects.  Excellent 
verbal  and  written  communication 
skills,  required.  Must  be  adaptive  and 
flexible  to  ongoing  change.  Computer 
proficiency  in  Microsoft  Office  (Word 
and  Excel),  required.  Complete  lan¬ 
guage  fluency  in  English,  Vietnamese 
or  Spanish  desired.  We  offer  a  com¬ 
petitive  compensation  and  benefit 
package.  Qualified  applicants  should 
submit  their  resume  by  mail,  fax  or  E- 
mail  in  Microsoft  Word  for  Windows 
or  text  format  to  jobs@sjmercury.com 

Human  Resources  Department 
FAX:  (408)  271-3689 

(Re;  CIS  Manager) 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 

EQUAL  OPPORTUNITY  EMPLOYER 


_ CIRCULATION _ 

CIRCULATION 

SALES  &  MARKETING  MANAGER 

The  Argus  Leader  has  an  opening  for  a 
dynamic  sales  manager  in  our  circula¬ 
tion  operation.  You'll  be  responsible 
for  marketing,  planning  and  sales  super¬ 
vision;  strategic  marketing  activities; 
supervision  of  sales  staff. 

We're  looking  for  someone  who  has  a 
strong  marketing,  business  and  circula¬ 
tion  background;  who  is  creative  and 
adaptable;  excellent  communication 
and  computer  skills  required;  know¬ 
ledge  of  predictive  dialer  systems  and 
operation  is  necessary. 

Sioux  Falls  is  a  fast  growing,  prog¬ 
ressive  market.  We've  been  listed  as 
one  of  the  Twenty  Best  Places  to  Live 
four  times  since  1 992. 

he  Argus  Leader  is  the  largest  daily 
newspaper  in  South  Dakota.  We  offer 
competitive  salaries  and  an  excellent 
jenefits  package.  We  also  offer  advan¬ 
cement  within  the  newspaper  and  with 
CJannettCo.,  Inc. 

Argus  Leader 
Attn:  Human  Resources 
200  South  Minnesota  Avenue 

P.O.  Box  5034 
Sioux  Falls,  SD  571 17-5034 
Fax:  (605)  331-2279 
E-mail:  pcurtis@argusleader.com 

An  Equal  Opportunity  Employer 

DIREaOROF 
SALES  AND  MARKETING 

The  Tribune  in  Mesa,  Arizana,  a 
100,000  circulation  paper,  is  seeking 
a  Director  of  Circulation  Sales  and 
Marketing  to  direct  all  aspects  of 
Circulation  sales  including,  in-house 
telemarketing,  NIE,  Home  Delivery 
sales  initiatives  and  outside  sales. 
Responsibilities  will  also  include  devel¬ 
opment  and  implementation  of  new 
marketing  programs. 

Position  requires  a  self  starter  with  two 
years  experience  in  Circulation  sales  in 
a  competitive  market.  Must  also  be 
skilled  in  database  marketing  and  have 
a  working  knowledge  of  an  automated 
dialer.  Must  also  be  proficient  on  a  PC 
in  MS  Word  and  Excel.  Candidates 
must  be  competitive  in  nature  and  able 
to  excel  in  a  stressful,  rapidly  changing 
market.  Position  not  for  those  who  are 
weak  in  drive  or  heart. 

We  offer  a  competitive  salary,  great 
benefits  and  a  401  (k)  plan.  Qualified 
individuals  should  send  their  resume 
and  salary  requirements  to  The 
Tribune,  Attn;  Jana  Crowe,  1 20  W.  1  st 
Avenue,  Mesa,  AZ  85210  or  fax  same 
to  (602)  898-6401 . 

Whatever  course  you  have  chosen  for 
yourself,  it  will  not  be  a  chore  but  an 
:  adventure  if  you  bring  it  to  a  sense  of 
i  the  glory  of  striving.. .if  your  sights  are 
I  set  far  above  the  merely  secure  and 
i  mediocre 

David  Sarnoff 


_ CIRCULATION _ 

HOME  DEUVERY  SUPERVISOR 

The  Potomac  News,  a  Media  General 
daily  morning  Newspaper  in  Northern 
VA,  has  an  opening  for  a  home 
delivery  supervisor.  In  a  fast  paced 
growing  market  30  miles  from  Wash¬ 
ington  DC,  the  Potomac  News  domi¬ 
nates  Prince  William  county  for  local 
news.  The  Potomac  News  needs  a 
supervisor  who  has  a  proven  record  in 
circulation  management.  New  projects 
abound  at  Potomac  News  and  a  man¬ 
ager  who  can  think  and  react  to  new 
opportunities  will  be  strongly  con¬ 
sidered.  Salary  range  in  the  $40s.  Fax 
resume  to  Tom  Mendenhall  (703) 
878-3993.  Or  E-mail  to: 

tmendenhall@potomacnews.com 

THE  POST  AND  COURIER 
CHARLESTON,  SC 

Is  seeking  an  experienced,  high  energy 
leader  to  manage  our  Single  Copy 
Sales  Department.  The  selected  candi¬ 
date  must  recognize  opportunity,  create 
strategies  and  follow  through  on  improv¬ 
ing  single  copy  sales  performance. 

If  you  have  a  proven  track  record  for 
growing  single  copy  circulation,  are  ana- 
i^ical,  hove  PC  savvy  and  posses  excep¬ 
tional  organizational  and  interpersonal 
communication  skills  then  you  may  be  the 
one. 

We  offer  a  competitive  salary  with 
bonus,  relocation  package,  401  (k), 
company  pension  plan  and  a  compre¬ 
hensive  benefits  package. 

Send  your  resume  with  cover  letter  to: 

Andy  Morgan 
The  Post  And  Courier 
1 34  Columbus  Street 
Charleston,  SC  29403-4800 

Fax:  (803)  937-5503 
E-mail:  amorgan@postandcourier.com 

An  Equal  Opportunity  Employer 

EDITORIAL 

100,000-PLUS  CIRCULATION  New 
England  newspaper  —  the  New  Haven 
Register  —  is  seeking  a  sports  editor. 
Successful  applicant  must  have  pre¬ 
vious  daily  sports  writing,  editing  and 
layout  experience  and  the  ability  to 
supervise  a  staff  of  20-full-and-part- 
time  employees.  Interested  applicants 
should  mail  their  resumes  to  Jack 
Kramer,  editor,  40  Sargent  Drive,  New 
Hoven,a  06511. _ 

ASSISTANT  NEWS  EDITOR 

Do  you  do  your  best  under  tough 
deadline  pressure?  The  Detroit  News 
needs  a  strong  editor  to  help  supervise 
the  nighttime  copy  and  news  desks. 
Strong  news  judgment,  keen  editing 
ability,  and  supervisory  skills  are  essen¬ 
tial.  Send  resume  and  references  to 
Mark  Silverman,  publisher  and  editor. 
The  Detroit  News,  615  W.  Lafayette 
Blvd.,  Detroit,  Ml  48226.  We  value 
diversity  in  coverage  and  on  our  staff. 

CITY  EDITOR  -  Award-winning  34,000 
AM  in  highly  competitive  mad^et  seeks 
top  assigning  editor.  Send  letter  and 
resume  to  Raymond  J.  Lamont,  manag¬ 
ing  editor.  Daily  Local  News,  250  N. 
Bradford  Avenue,  West  Chester,  PA 
19382. 


40  Editor  (S'  Pi  busher 
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HELP  WANTED 


EDITORIAL 


BUSINESS  EDITOR 

Want  to  live  at  the  beach  and  work  for 
a  Knight-Ridder  paper  that's  on  the 
move?  The  Sun  Herald  is  seeking  a 
business  editor  to  coach  and  edit  four 
writers.  Business-reporting  background 
preferred.  Send  resumes  to  Managing 
Editor  Dorothy  P.  Wilson,  205  DeBuys 
Road,  Biloxi,  MS  39501 .  E-mail: 
dowilson@sunherald.com  Fax:  (228) 
896-2104.  Phone:  (228)  896-2345. 


BUSINESS  REPORTER  -  The  Indianapolis 
Star/Indianapolis  News  (combined 
circulation  285,355  daily,  402,884 
Sunday)  is  looking  for  an  experienced 
reporter  (with  at  least  5  years  at  daily 
newspapers)  to  join  its  award-winning 
business  desk.  Experience  covering 
business  helps,  but  isn't  required.  We 
want  a  strong  reporter  with  a  proven 
ability  to  tackle  complex  issues  and 
explain  them  clearly.  We  want  someone 
who  generates  story  ideas,  can  work  a 
beat  to  break  stories  and  who  under¬ 
stands  that  the  best  stories  are  told  through 
the  experiences  of  real  people,  not  talking 
heads.  Women  and  minorities  are 
encouraged  to  apply.  Reply  with  resume 
and  clips  to  Pamela  Klein,  assistant 
managing  edilor-Business,  PO.  Box  1 45, 
Indianapolis,  IN  46206-01 45. 


BUSINESS  WRITER 

Award-winning  business  weekly  seeks 
enterprising  reporter  who  thrives  on 
breaking  stories.  Send  resume,  clips  to 
Editor  Beth  Mollard,  Central  Penn  Busi¬ 
ness  Journal,  409  S.  Second  Street, 
Harrisburg,  PA  1 7104,  or  E-mail: 
bethm@journalpub.com 


CAN  YOU  DIG  up  the  facts  and  turn 
them  into  stories  (not  just  copy)  that  tell 
readers  what  they  need  to  know?  If  you 
can,  you're  the  reporter  we  want.  If 
you  can't,  keep  your  clips.  The  Citizen, 
an  award-winning  1 7,000  daily  with  a 
strong  writing  and  investigative  history, 
seeks  reporters  who  want  to  create 
high-quality  community  journalism. 
Experience  preferred,  but  outstanding 
recent  graduates  encouraged  to  apply. 
Send  resume,  clips  and  1 0  local  story 
ideas  to  Alan  Vaughn,  city  editor.  The 
Citizen,  25  Dill  Street,  Auburn,  NY 
13021. 


The  Pekin  Daily  Times,  an  award¬ 
winning  15,000  six-day  PM  daily  in 
Zone  5  near  Peoria,  IL,  is  seeking  a 
highly-motivated  city  editor  to  manage 
our  newsroom  staff  and  freelance  cor¬ 
respondents.  The  ideal  candidate  will 
have  superior  editing,  headline  writing 
and  management  skills.  QuarkXPress 
experience  and  strong  design  and 
layout  skills  are  preferred,  but  not 
required.  An  interest  in  learning  Web 
publishing  is  a  plus.  Competitive  pay 
and  benefits,  first  shift  work.  Send  a 
cover  letter,  resume,  editing  and  writ¬ 
ing  samples  to  City  Editor  Joel  Stein- 
feldt.  Daily  Times,  20  S.  Fourth  Street, 
Pekin,  IL61554. 


COPY  AND  LAYOUT  EDITORS 

The  Seattle  Times  is  always  looking  for 
strong  copy-editing  and  design  candi¬ 
dates.  Applicants  must  have  strong 
word-editing  and  headline-writing  skills, 
as  demonstrated  on  editing  test.  We  seek 
designers  with  a  flair  for  attractive 
designs  and  the  sophisticated  use  of  pho¬ 
tos,  fonts  and  graphic  elements.  Pag¬ 
ination  a  plus.  Minimum  of  five  years  of 
editing  or  layout  experience  on  a  major 
daily  newspaper.  To  apply,  send  cover 
letter,  resume  and  work  samples  to  Karen 
Cater,  chief  of  copy  desks.  The  Seattle 
Times,  PO.  Box  70,  Seattle,  WA  98111. 

No  calls,  please.  Only  finalists  will  be 
contacted. 


COPY  EDITOR  AND  PAGE  DESIGNER 
The  opinion  pages  of  The  Arizona 
Daily  Star  are  creating  a  new  position 
to  copy  edit  all  locally  written  copy  and 
to  paginate  the  editorial  and  op-ed 
pages  daily.  Copy  editing,  QuarkX¬ 
Press  and  design  skills  required. 
Salary:  $25,000.  Contoct  Jim  Kiser, 
editorial  page  editor,  PO.  Box  26807, 
Tucson,  AZ  85726,  or  E-mail  to: 
jkiser@azstarnet.com 


EDITORIAL 


COPY  EDITOR/DESIGNER  -  Exciting 
times,  challenging  changes  at  the 
Yakima  Herald-Republic.  We  need  a 
talented  designer  with  graphics  ability, 
pagination  experience  in  (DuarkXPress, 
Freehand  very  helpful.  Send  resume 
and  samples  to  Human  Resources 
Department,  Yakima  Herald-Republic, 
PO.  Box  9668,  Yakima,  WA  98909. 
We  are  a  member  of  the  Seattle  Times 
group  and  an  equal  opportunity 
employer. 


COPY  EDITOR:  The  (Parsippany,  NJ) 
Daily  Record  needs  a  copy  editor 
experienced  in  laying  out  pages,  writ¬ 
ing  smart  heads  and  using  the  latest 
electronic  layout,  pagination  and  web 
technology,  including  QuarkXPress. 
Top  applicants  will  have  significant 
daily  newspaper  copy  editing  experi¬ 
ence  and  sound  news  judgment.  We 
work  on  a  55,000  AM  in  a  suburban 
area  30  miles  from  Manhattan.  Send 
resume  and  samples  of  work,  including 
layouts,  to  Jack  Bowie,  managing 
editor.  Daily  Record,  800  Jefferson 
Road,  PO.  Box  217,  Parsippany,  NJ 
07054-0217. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  PO.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6,  (703)  506-4400. 


NewTinies 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  lOS.OOO-circulation  newsweekly 
in  Miami.  New  Times’  magazine-style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test); 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts 
experience  who  can  craft  a  compelling  narrative 
and  work  well  with  writers. 

Music  Editor 

This  job  entails  planning/editing  a  music  section, 
hiring  freelancers  and  writing  reviews,  features 
and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a 
news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries 
and  benefits.  Send  your  five  best  clips,  a  resume, 
and  a  cover  letter  to; 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  802 1 7 

No  phone  calls  or  e-mails,  please. 


EDITORIAL 


COPYEDITOR 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  statewide  newspaper,  has  a  copy 
desk  opening.  Excellent  grammar,  spell¬ 
ing,  editing  skills  and  the  ability  to 
write  accurate,  interesting  headlines 
necessary.  Daily  newspaper  experi¬ 
ence  required.  Page  design  experience 
helpful.  Tuesday  -  Saturday  night  shift. 

Resume,  letter,  headline/editing/design 
samples  to  Mike  Les,  copy  desk  chief, 
Albuquerque  Journal,  PCD.  Drawer  J, 
Albuquerque,  NM  87103. 


Two  copy  editor  positions  (sports  and 
news)  for  Detroit  suburban  daily.  30- 
37K,  full  medical/dental  benefits; 
QuarkXPress,  daily  newspaper  and  a 
minimum  of  two  years  copy  editing 
and  layout  experience  preferred.  Send 
clips  and  resume  to; 

Bill  Wilson 
The  Macomb  Daily 
P.O.Box  929 

Mount  Clemens,  Ml  48046 


COPY/DESK3N  EDITOR 
70,000-circulation  daily  in  highly  com¬ 
petitive  Northwest  Indiana  outside  Chi¬ 
cago  seeks  editors  with  strong  word 
and  design  skills.  1998  SND  award 
winner.  New  design,  expanded  con¬ 
tent,  big  plans  to  do  more  for  readers 
and  beat  the  competition.  Come  tell  us 
how  you  will  help.  1-3  years  editing, 
pagination  experience  required.  Send 
resume,  work  samples  to  Christopher  J. 
Celek,  deputy  managing  editor,  Post- 
Tribune,  1 065  Broadway,  Gary,  IN 
46402. 


EDITOR  —  Community  minded  leader 
with  strong  organizational  and  editing 
skills  to  direct  staff  of  four  at  7,500 
weekly  in  sunny  Central  California. 
Paginating,  copy  editing,  writing  and 
photography  skills  needed.  Salary  in 
mid  20s  plus  benefits.  Position  could 
lead  to  other  career  opportunities  in 
our  growing  chain  of  weekly  and  daily 
papers.  FAX  resume  to  (408)  761- 
7324. 


EDITOR  -  Alternative  weekly  newspa¬ 
per  in  the  Northwest  (university  town, 
good  bread,  coffee,  and  quality  of  life) 

.  seeks  editor  with  passion  for  hard- 
;  hitting  local  news  and  creative  talent 
:  for  edgy  arts  and  entertainment  cov- 
i  erage.  Manage  editorial  staff  of  five, 

I  plus  free-lancers.  Send  cover  letter, 

:  resume,  clips,  references  to  189  W. 

:  36th  Avenue,  Eugene,  OR  97405. _ 

:  EDITOR  AND  Community  Leader 
:  wanted  for  the  Statesboro  Herald,  a 
:  7,500  circulation,  seven-day  morning 
I  daily  in  Southeast  Georgia.  Top  posi- 
:  tion  in  the  newsroom,  working  directly 
:  with  publisher.  Newly  renovated  facil- 
:  ity,  fast  growing  university  town  and 
j  warm  climate.  Send  resume  to  Randy 
:  Morton,  Statesboro  Herald,  P.O.  Box 
:  888,  Statesboro,  GA  30459.  Fax 
I  (912)  489-8181,  Phone  (912)  764- 
:  903 1 .  Subsidiary  of  Morris  Media. 
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HELP  WANTED 


_ EDITORIAL _ 

EDITOR  WHO  believes  strongly  in 
local  news  to  lead  aur  news  staff.  Pha- 
tography  and  design  skills  required. 
Live  only  minutes  from  Glacier 
National  Park  in  scenic  narthwest  Man- 
tana.  Good  salary  and  benefits.  Send 
resume  ta  Hungry  Horse  News,  P.O. 
Box  1 89,  Columbia  Falls,  MT  5991 2. 


EDITORS 

New  Times  is  leaking  for  editors  at  all 
levels  ta  fill  future  apenings  at  our 
oward-winning  weekly  papers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous- 
tan,  San  Francisca,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  open¬ 
ings  for  a  managing  editor  in  Denver 
and  assaciate  editars  in  Miami  and 
Houston. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  ta  help  staf¬ 
fers  generate  superior  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls,  please 


Financial  Services 

SHAREHOLDER  REPORTS 
EDITOR/WRITER/EDITORIAL 


_ EDITORIAL _ 

EXPERIENCED  REPORTERS 

The  Detroit  News  is  looking  for  experi¬ 
enced  reporters  for  o  variety  of  news 
and  business  beats.  We  want  sophis¬ 
ticated  reporters  with  strong  writing  and 
database  skills.  Send  a  resume,  refer¬ 
ences  and  work  samples  ta  Publisher  and 
Editor  Mark  Silverman,  The  Detroit  News, 
615  W.  Lafayette  Blvd.,  Detroit,  Ml 
48226.  The  Detroit  News  is  a  Gannett 
newspaper.  We  value  diversity  in 
coverage  and  on  our  staff. 


HEADLINE  WRITER/PAGE  DESIGNER 
The  Narthern  Virginia  Daily,  a  six-day- 
a-week  AM  paper  in  the  Shenandaah 
Valley,  80  miles  west  of  Washington, 
DC,  nas  been  the  most  honored  small 
daily  in  the  state  far  a  decade.  Copy 
desk  edits  stories,  but  designers  write 
cutlines  and  headlines  and  proaf  pages, 
so  superior  command  of  the  language  a 
must.  We  are  fully  paginated  on  Power- 
Macs.  Ratating  wark  on  local,  state, 
natianal,  international  and  business 
pages.  Knowledge  of  QuarkXPress  a 
rerequisite.  Competitive  salary  and 
enefits.  May/June  graduates  cansid- 
ered.  Send  resume  and  samples  of  work 
to  Susan  Loving,  assistant  managing 
editor.  Northern  Virginia  Daily,  P.O. 
Box  69,  Strasburg,  VA  22657;  or  fax 
to  (540)  465-9388.  Questions?  Call 
(540)465-5137, 4-1 0  p.m. 

IF  YOU  ARE  conscientious  and  can 
produce  clean,  crisp  stories  and  quality 
photographs,  jain  our  fast-growing 
Caribbean  Weekly  for  two  years,  min¬ 
imum.  Ideal  far  journalists  launching  or 
solidifying  their  careers.  Offers  serious 
work,  impressive  portfolios,  great  adven¬ 
ture.  Salary  $300/week.  Seriaus  appli¬ 
cants  only.  Resume,  clips  to  Box  08390, 
Editor  &  Publisher. 


_ EDITORIAL _ 

IMMEDIATE  OPENING  for  hard-work¬ 
ing,  self-motivated,  creative  sportswriter 
ta  cover  No.  1  beat  for  1 40,000-circula¬ 
tion  paper.  Writer  will  caver  Washingtan 
State  University  athletics,  including 
traveling  with  football  and  basketball 
teams.  Must  live  in  Pullman,  gateway  to 
some  of  the  most  spectacular  outdoar 
recreation  opportunities  in  the  country. 
Send  letter,  resume  and  clips  ASAP  ta  Jeff 
Jordan,  sports  editor.  The  Spokesman- 
Review,  West  999  Riverside,  Spokane, 
WA99210. 


IMMEDIATE  OPENING  for  a  full-time 
reporter  at  Portales  News-Tribune  in 
Portales,  NM.  Pleasant  university  town. 
Also  taking  applications  for  future  staff 
openings.  Recent  college  graduates  ok. 
QuarkXPress  experience  helpful.  Zone 
6  and  8  applicants  preferred.  Call  Ruth 
Friedberg,  ME,  at  (505)  356-448 1 . 


INDEPENDENT,  lay  -run,  conservative 
Catholic  newspaper  seeks  experienced 
investigative  reporter.  Salary  $25  - 
$30,000,  depending  on  experience. 
Send  resume  to  Credo,  P.O.  Box  504, 
Ann  Arbor,  Ml  48106  or  Fax  to  (31 3) 
930-31 79,  attn:  Clare. 


INVESTIGATIVE  REPORTER 

A  Zone  4,  100,000  daily  newspaper  is 
looking  for  a  talented  and  aggressive 
reporter  who  is  enterprise-driven  with 
a  proven  record  of  accomplishment. 
Send  letter,  resume  and  clips  to  Box 
08513,  Editor  &  Publisher. 


MANAGING  EDITOR 

Award-winning  chain  of  1 1  weekly  news¬ 
papers  in  Queens  seeks  a  high-energy 
person  to  help  manage  newsroom.  Strong 
news  editing,  organizational  skills  and 
layout  skills  required.  Newspaper  experi¬ 
ence  required.  Send  resume,  clips  to  Roz 
Liston,  Queens  Publishing  Corp.,  41  -02 
Bell  Blvd.,  Bayside,  NY  11 361. 


CCXDRDINATOR 


EDITORIAL 


EDITORIAL 


Top-tier  mutual  fund  company  that 
issues  more  than  1 40  semi-annual  fund 
reports  each  year  has  a  demanding 
senior-level  opening  for  the  right 
person  with  3-4  years  experience  spe¬ 
cifically  in  the  shareholder  reports 
area.  Will  write,  edit  and  coordinate 
interviews  with  outside  writers,  as  well 
as  portfolio  managers  and  senior 
executives  for  15-30  reports  per 
month.  Will  also  do  some  promotional 
financial  copywriting  on  brochures, 
newsletter  articles  and  flyers. 

Competitive  compensation,  generous 
time-off  policy  and  full  health  and 
dental  benefits.  Needs  to  be  detail- 
oriented,  organized  team  player  with 
indepth  knowledge  of  investing  and  the 
stock  and  bond  markets.  Must  also 
possess  excellent  time-management 
skills.  Preference  given  to  candidates 
with  mutual  fund  experience  and/or 
Series  7  license. 

Please  fax  your  qualifications  to  E.L. 
Klein,  (212)  323-0296  or  mail  to: 

E.L.  Klein 
c/oOFI 

Two  World  Trade  Center,  34th  Floor 
New  York,  NY  10048 


FREELANCE  REPORTERS  NEEDED 

Editor  &  F*ublisher  Company  is  looking  for  freelance  reporters 
around  the  country’  to  write  on  the  free  paper  industry’  for  Free 
Paper  Publisher,  a  monthly  magazine  covering  the  industry,  which 
includes  shoppers,  community  weeklies,  niche  publications  and 
alternatives,  .such  as  the  Village  Voice  and  New  Times.  While  knowl¬ 
edge  of  the  free  paper  industry  is  appreciated,  it  is  not  required. 
What  is  necessary  are  strong  reporting  skills  and  concise  writing. 
Enterprising  is  welcome. 

Articles  assigned  can  range  from  profiles  on  successful  free  paper 
publishers  and  updates  on  the  Postal  Rate  (a)mmission  to  the  grow¬ 
ing  national  chains  of  alternative  weeklies.  Recent  stories  have 
included  the  KKK  wrapping  free  papers  with  its  propaganda  and 
delivering  them  to  homes,  an  Arizona  shopper  receiving  S50  million 
in  venture  capital,  and  parenting  publications  being  courted  by  large 
companies. 

We  need  writers  from  all  size  markets.  Pitching  stories  is  encour¬ 
aged.  The  magazine,  which  is  seven  years  old  and  has  been  owned 
by  E&P  for  about  two  years,  is  undergoing  a  redesign  and  beefing  up 
its  editorial  quality. 

Please  respond  by  E-mail  with  a  brief  description  of  your  qualifica¬ 
tions,  reporting  experience  and  any  story  ideas  to: 

Editor  Wendy  Giman  -  fpp@mediainfo.com 
Free  Paper  Publisher 


_ EDITORIAL _ 

JOB  OPENINGS  AT 
THE  STAR  TRIBUNE  IN  MINNEAPOLIS 

COMPUTER  ASSISTED  REPORTING 
EDITOR  -  Seeking  an  experienced 
journalist  with  broad  knowledge  of 
how  computers  and  data-bases  can  be 
applied  to  newsgathering.  Must  have 
coaching/teaching  skills,  have  hands- 
on  experience  with  data  analysis  soft¬ 
ware  and  be  familiar  with  the  Internet. 
To  apply,  contact  Brenda  Rotherham, 
recruiting  coordinator,  (800)  829- 
8742,  ext.  4422. 

E-mail:  rothebe@gw.startribune.com 

BOOKS  EDITOR/REPORTER  -  This 
editor  will  choose  content  for  our  Sun¬ 
day  books  pages,  manage  pool  of  con¬ 
tributing  reviewers  and  do  some  writ¬ 
ing,  including  some  coverage  of  pub¬ 
lishing  and  literary  arenas.  Looking  for 
innovative,  creative  person  with  strong 
editing,  news  writing  experience  to  edit 
books  pages  for  a  broad  audience.  Con¬ 
tact:  Warren  Wolfe,  recruiting  coordina¬ 
tor,  (800)  829-8742,  ext.  7253.  E-mail: 
wolfe@startribune.com 

For  both  positions,  apply  by  Monday, 
June  1 .  Send  letter  of  application,  resume 
and  work  samples  to  Rotherham  or  Wolfe 
at: 

425  Portland  Avenue 
Minneapolis,  MN  55488 

FAX:  (612)  673-4526 

Phone  or  E-mail  for  more  information 

We  are  also  taking  applications  for  a 
variety  of  other  reporting,  copy  editing 
and  team  leading  positions.  The  Star 
Tribune,  an  equal  opportunity  employer, 
is  the  1 6th-largest  daily  newspaper  in  the 
nation,  with  a  circulation  of  387,41 2.  The 
Sunday  Star  Tribune  is  the  1 2th-largest 
Sunday  newspaper  in  the  country  with  a 
circulation  of  668,466.  The  Star  Tribune  is 
owned  by  McClatchy  Newspapers  of 
Sacramento,  California. 


UBRARY  MANAGER 

The  Daytona  Beach  News-Journal 
seeks  an  experienced  Library  Manager 
with  the  leadership  skills  and  vision 
needed  to  take  our  electronic  newspa¬ 
per  library  system  to  a  new  level.  The 
right  candidate  will  be  able  to  guide 
expansion  of  the  system,  and  to 
develop  and  oversee  a  marketing  pro¬ 
gram  aimed  at  enhancing  the  revenue 
potential  of  the  library  datobase.  Expe¬ 
rience  in  research  and  a  demonstrated 
ability  to  work  with  repxjrters  and  editors 
who  use  this  information  also  are 
essential.  Other  preferred  qualifica¬ 
tions  include  computer  and  Internet 
literacy,  relevant  academic  study/ degree, 
proven  supervisory  skills  and  a  solid 
understanding  of  journalism.  We  offer  a 
salary  and  benefits  package,  and  the 
opportunity  to  work  for  a  family  owned 
people-oriented  organization  that's 
committed  to  the  communities  it  serves. 
For  consideration,  please  send  a  resume, 
references  and  a  cover  letter  outlining 
your  qualifications  to  Lee  Mcxjre,  manag¬ 
ing  editor/ operations.  The  News  Journal, 
P.O.  Box  2831,  Daytona  Beach,  FL 
321 20-2831 .  No  phone  calls,  please. 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  small  news¬ 
paper  group  In  Zone  9.  Must  have 
excellent  writing  and  photography 
skills  plus  pagination  experience. 
Ability  to  manage  and  motivate  small 
staff.  Paid  vacation,  medical/dental, 
retirement  plan.  Send  letter  and  resume 
to  Box  08508,  Editor  &  Publisher. 


MANAGING  EDITOR 

Do  you  still  believe  that  excellent  writ¬ 
ing  and  reporting  can  make  a  huge  dif¬ 
ference?  And,  do  you  have  an 
agriculture  background  and  appreciate 
rural  living? 

Five-state  weekly  requires  an  experi¬ 
enced,  energetic,  well  organized  and 
dedicated  individual  who  can  write 
and  manage.  Photography  skills  a 
plus. 

Our  very  loyal  readers  crave  in- 
depth,  well-written  stories  that  influence, 
educate  and  motivate  an  essential 
segment  of  the  U.S.  This  unique  opportu¬ 
nity  requires  an  out  front  person  who 
can  network  and  develop  sources  includ¬ 
ing  recruiting  reporters  and  stringers. 

We  value  initiative,  honesty  and  fam¬ 
ily,  plus  offer  salary  and  benefits.  Send 
resume,  clips  and  references  to  Ag 
Journal  Publisher,  P.O.  Box  364,  Rocky 
Ford,  CO  8 1067. 


MANAGING  EDITOR/NEWS 

DUTIES:  Jump-start  our  news  coverage 
in  the  morning;  develop  daily  stories 
that  can  be  illustrated  on  section  fronts; 
provide  newsroom  leadership;  work 
with  other  editors,  reporters,  managers 
and  the  community. 

QUALIFICATIONS:  Strong  reporting 
background  with  drive  to  explain  and 
explore  how  news  affects  our  readers. 
Ability  to  motivate  staff  to  its  full  poten¬ 
tial  in  an  environment  of  change.  Com¬ 
mitted  to  quality  community  journalism. 
Excellent  people  skills.  At  least  10 
years  in  a  newsroom,  with  several  in 
newsroom  management. 

CONTACT  Paul  Steinmetz,  editor.  The 
News-Times,  333  Main  Street,  Dan¬ 
bury,  CT  06810. 


MacWEEK,  a  weekly  publicotion,  seeks 
top-notch  wordsmith  for  its  copy  chief. 
We  want  someone  who  knows  AP  and 
has  experience  editing  technical  or  com¬ 
puter  publications.  In  addition  to  perform¬ 
ing  normal  copy  editor  duties  (editing 
stories,  working  with  pages  in  Quark¬ 
XPress,  proofreading  pages),  our  copy 
chief  is  the  last  word  on  all  house  style, 
making  style  decisions  daily  and  main¬ 
taining  an  extensive  database  of  style.  We 
seek  someone  with  a  keen  eye  and  the 
ability  to  work  quickly  and  accurately 
in  a  fast-paced,  fun  environment.  Send 
resume  to  Brenda  Benner,  managing 
editor,  via  E-mail  to: 

brenda_benner@macweek.com 
or  Fax  to  (41 5)  243-3534 


EDITORIAL 


MUSIC  EDITORS 


New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Dallas.  Strong  writ¬ 
ing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fre&ance  reviewers,  and  writing  a 
local  music  column  as  well  as  feature- 
length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to:  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
80217.  No  calls  or  E-mails,  please. 


NEWS  EDITOR:  Seek  dedicated,  expe¬ 
rienced  leader  for  our  reporting  team. 
Must  have  strong  news  judgment  and 
ability  to  meet  deadlines.  Knowledge 
of  local  region  a  plus.  Send  CV  and 
cover  letter  to  Felicia  Morton,  The 
Prague  Post,  Na  Porici  12,  115  30 
Praha  1,  Czech  Republic.  Fax:  011 
(42-02)  2487-5050  or  E-mail: 

felicia@praguepost.cz 


NEWS  EDITOR 

Responsibilities  include  designing  Page 
1,  planning  content  for  Sunday  news¬ 
paper,  editing  news  copy  and,  among 
other  duties,  coordinating  special  pro¬ 
jects  on  an  ambitious  newspaper  that  is 
rapidly  becoming  one  of  Texas'  best 
midsized  dailies.  Daily  newspaper  and 
QuarkXPress  experience  required. 
Send  cover  letter,  resume  and  work 
examples  to  Brian  Pearson,  managing 
editor,  Killeen  Daily  Herald,  P.O.  Box 
1300,  Killeen,  TX  76540. 


NEWS  EDITOR  needed.  Strong,  local 
copy,  sports.  Heads,  supervise  makeup, 
camera.  Allan  Evans,  Russell  Daily  News, 
802  Maple  Street,  Russell,  KS  67665. 
Phone:  (913)  483-2118. 


NEWS  EDITOR 

The  Dubuque  (Iowa)  Telegraph  Herald 
is  currently  accepting  resumes  for  a 
full-time  News  Editor.  We  are  a  morn¬ 
ing  daily  paper  seeking  an  individual 
who  has  at  least  8  years  of  news  expe¬ 
rience;  with  at  least  3  years  copy  desk 
experience  and  4  years  as  a  newsroom 
manager.  Send  resume  to  Susie  Wells, 
Woodward  Communications,  Inc.,  P.O. 
Box  688,  Dubuque,  lA  52004-0688. 
AA/EOE.  Women  and  minorities  are 
encouraged  to  apply. 


i  NEWS/SPORTS  REPORTERS 
:  The  Brownsville  Herald,  a  1 9,000 
:  circulation  morning  daily  in  one  of  the 
:  country's  fastest  growing  regions,  seeks 
:  a  news  reporter  and  a  sports  reporter, 
j  NEWS:  We're  looking  for  a  local  gov- 
•  ernment  reporter  who  can  cover  issues 
1  from  a  community  perspective  in  daily 
:  and  feature  stories.  SPORTS:  In  addi- 
i  tion  to  writing  daily,  game  and  feature 
;  stories,  this  person  will  be  responsible 
I  for  keeping  stats  and  some  page 
I  design.  Apply  for  either  position  with 
I  cover  letter,  resume  and  clips  to 
:  George  Cox,  managing  editor.  The 
j  Brownsville  Herald,  1135  E.  Van 
:  Buren,  Brownsville,  TX  78520.  Com- 
:  petitive  salaries  and  benefits. 


NEWSPAPER  REPORTER 

The  Beaver  County  (PA)  Times,  an 
award-winning,  45,000-circulation 
daily  just  outside  Pittsburgh,  seeks  a 
talented,  motivated  and  experienced 
reporter  to  creatively  cover  gov¬ 
ernment,  general  news  and  features. 
Minority  journalists  are  encouraged  to 
apply.  Send  resume  and  clips  to  Lori 
DeLauter,  Beaver  County  Times,  400 
Fair  Avenue,  Beaver,  PA  15009.  No 
calls,  please. 


ONUNE  SERVICES  EDITOR 

The  Daily  Item,  a  30,000  circulation 
daily  in  scenic  central  Pennsylvania,  is 
accepting  applications  for  an  Online 
Services  Editor.  The  successful  appli¬ 
cant  will  coordinate  writing  assign¬ 
ments  with  online  reporters  for  section 
front  display,  participate  in  daily  news 
meetings  and  maintain  the  newspa¬ 
per's  web  site.  Five  years  minimum 
experience  writing  and  editing.  Strong 
commitment  to  community  journalism. 
Business  writing  a  plus.  This  is  not  a 
technical  position  but  the  applicant 
needs  to  know  how  to  navigate  the  net 
and  recommend  enhancements  to  our 
two-year-old  site,  dailyitem.com 
Good  salary,  benefits  through  Ottaway 
Newspapers.  If  you  are  savvy  and  can 
contribute  your  skills  in  a  professional 
environment,  reply  with  cover  letter 
and  writing  samples  by  May  20  to 
Human  Resource  Manager,  Online 
Editor  Search,  The  Daily  Item,  200 
Market  Street,  Sunbury,  PA  1 7801 .  No 
phone  calls. 


OUR  EDITOR  of  25  years  is  retiring. 
Need  a  detail-oriented,  self-motivated, 
seasoned  Editor/Writer  for  our  weekly 
newsletter  covering  occupational  safety 
and  health  issues,  and  accompanying 
regulation,  legislation  and  litigation. 
Required:  excellent  writing  and  inter¬ 
viewing  skills,  an  analytical  mind  and 
ability  to  detect  “B.S.”  Excellent  salary  and 
benefits. 

Send  resume  and  clips  to  Cal-OSHA 
Reporter,  Attn:  Dale  Debber,  P.O.  Box 
1 1 00,  Gross  Valley,  CA  95945- 1 1 00. 


OUTDOORS/RECREATION 

COLUMNIST 

Peoria  (IL)  Journal  Star,  a  Copley 
Newspaper,  seeks  versatile,  productive 
reporter  to  cover  growing  outdoors/ 
recreation  beat.  Right  candidate  is 
strong  in  hunting/fishing  staples,  able 
to  generate  stories  on  “extreme"  sports, 
as  well  as  activities  from  bird-watching 
to  canoeing.  Some  mainstream  sports 
coverage  also  required.  Send  resume, 
clips  to  Kirk  Wessler,  sports  editor. 
Journal  Star,  1  News  Plaza,  Peoria,  IL 
61643. 


PAGE  DESIGNER:  Investor's  Business 
Daily,  America's  fastest-growing 
newspaper,  is  searching  for  a  talented 
pagination  pro/poge  designer.  Posi¬ 
tion  requires  at  least  two  years  of  daily 
newspaper  layout-design  experience. 
Right  person  is  creative  and  can 
quickly  produce  page  prototypes  for 
new  sections,  features.  Ability  to  write 
or  code  format  for  newspaper  style  a 
plus.  But  will  train.  Existing  Hastech 
system  will  be  converted  to  state-of-the- 
art  pagination  system.  Send  resumes 
and  samples  of  work  to  Paul  Sperry, 
deputy  Mitor,  Editorial  Department, 
12655  Beatrice  Street,  Los  Angeles, 
CA  90066,  or  fax  copies  to  (310) 
577-7350. 


PAGE  DESIGNER 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  state  newspaper,  has  an  opening 
for  a  page  designer  to  handle  A1  and 
metro  pages.  Applicants  should  have 
superior  news  judgment,  a  knack  (or 
typography,  an  eye  for  photo-editing 
and  the  ability  to  make  the  whole 
package  work  together.  QuarkXPress 
knowl^ge,  some  copy  editing  experi¬ 
ence  required.  Three  to  five  years 
.  experience.  Send  resume  and  work 
j  samples  to  Joe  Kirby,  design  director, 
j  Albuquerque  Journal,  P.O.  Drawer  J, 
i  Albuquerque,  NM  87103. 

:  REPORTER:  Award-winning  1 5,000 
j  AM  daily  in  the  Land  of  Enchantment  is 
j  seeking  a  reporter  to  become  part  of 
I  our  teom.  Must  hove  strong  reporting/ 
:  writing  skills,  command  of  the  lon- 
:  guage  and  be  able  to  get  along  with 
:  others.  J-degree/experience  preferred, 
j  Send  cover  letter,  resume,  clips  and 
:  references  to  Marifrank  DaHarb, 
I  managing  editor,  Roswell  Daily 
i  Record,  P.O.  Box  1897,  Roswell,  NM 

I  88202. 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED  AD 
MCOMBO  OFFER! 


here’s  your  opportunity  to  reach  CEOs,  publishers,  man¬ 
agers  and  decision  makers  in  the  specialty  and 
llree  paper  industries.  Just  tell  us  to  run  your  E&P 
[classified  ad  in  the  next  issue  of  FPP.  It's  the  only 
I  magazine  exclusively  senring  this  fast  growing  industry. 
I  It’s  that  simple! 

For  Rate  Information  Contact: 

Matt  Wilcox,  Classified  Sales  Representative 
Tel:  (212)  67S43M  ext  173  ■  E-mail  mattw@mediaiiifo.com 
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HELP  WANTED  I _ EDITORIAL _ I _ EDITORIAL 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Daflas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  Immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SLOT  EDITOR:  Polish  headlines  and 
teach  young  copy  editors  how  to  make 
stories  crystal  clear  and  write  display 
type  that  sells.  We're  looking  for 
someone  with  at  least  3  years  of  expe¬ 
rience,  and  a  command  of  grammar 
and  AP  style.  Live,  work  and  play  on 
the  Mississippi  Gulf  Coast.  Excellent 
opportunity  for  advancement.  Send 
resume,  headline  clips  and  a  letter 
explaining  why  you  are  right  for  the 
job  to  Paul  Hampton,  P.O.  Box  4567, 
Biloxi,  MS  39535-4566  or  E-mail  to 
phampton@sunherald .  infi .  net 


_ EDITORIAL _ 

SPORTS  EDITOR  -  With  emphasis  on 
both  “sports”  and  “editor.”  Team- 
builder  who  con  find  innovative  ways 
to  serve  traditional  readers  while  draw¬ 
ing  new  readers  to  the  section. 
Minorities  and  women  encouraged  to 
apply.  Send  resume  and  writing  sam¬ 
ples  to  Human  Resources  Department, 
Yakima  Herald-Republic,  P.O.  Box 
9668,  Yakima,  WA  98909.  We  are  a 
member  of  The  Seattle  Times  group 
and  an  equal  opportunity  employer. 


TEMPORARY  COPY  EDITOR 
The  newsweekly  MacWEEK  seeks  a 
temporary  or  intern  copy  editor  for  the 
summer  (fate  May  through  August)  to 
edit  copy  for  style,  grammar  and 
punctuation  and  to  produce  pages  in 
QuarkXPress.  Must  be  familiar  with  AP 
style.  QuarkXPress  experience  a  big 
plus.  Contact  Managing  Editor  Brenda 
Benner  at  (415)  243-3588,  by  E-mail 
at  brenda_benner@macweek.com  or 
by  Fax  at  (41 5)  243-3535. 


THE  ARIZONA  DAILY  STAR,  a 
1 00,000  AM  in  Tucson,  seeks  an  assis¬ 
tant  city  editor.  Candidates  should 
have  strong  writing  and  reporting  back¬ 
grounds,  os  well  as  experience  editing 
at  a  metropolitan  daily.  Applicants 
should  be  excellent  writing  coaches, 
love  breaking  stories  and  be  able  to 
coordinate  investigative  projects.  Con¬ 
tact  Ann-Eve  Pedersen,  city  editor.  The 
Arizona  Daily  Star,  4850  South  Park 
Avenue,  Tucson,  AZ  85714.  (520) 
573-41 01 .  FAX:  (520)  573-41 07. 
pedersen@azstarnet.com 


THE  CHARLESTON  Daily  Mail,  a 
42,000  circulation  paper  in  West  Vir¬ 
ginia's  capital,  is  seeking  an 
aggressive  business  editor  who  will  con¬ 
tinue  a  tradition  of  breaking  big  stories 
in  a  very  competitive  market.  We  are 
an  afternoon  paper  in  a  JOA,  and  our 
business  coverage  is  high-profile.  Back¬ 
ground  in  business  reporting  a  plus, 
but  we  mainly  need  a  self-starter  look¬ 
ing  for  a  challenge.  Contact  Managing 
Editor  Nanya  Friend  at  1001  Virginia 
Street  East,  Charleston,  VYV  25301. 
Phone:  (304)  348-5124. 

E-mail:  nanyaf@dailymail.com 


THE  CITIZEN,  a  high-energy  17,000 
afternoon  daily  that  acts  much  bigger, 
is  seeking  applications  for  news  editor. 
The  job  requires  creativity,  hard  work, 
solid  news  judgment,  a  continual 
stream  of  new  ideas  and  the  ability  to 
create  arresting,  reader-friendly  pages 
on  tight  deadlines.  You  will  work  as 
part  of  a  team  with  talented  reporters, 
photographers  and  editors  in  a  news¬ 
room  where  design  is  an  integral  part 
of  journalism. 

Knowledge  of  QuarkXPress  essential, 
Photoshop  and  Illustrator  a  plus.  Crisp 
headline  writing  skills  a  must. 

Send  resume  and  clips  to  Managing 
Editor,  The  Citizen,  25  Dill  Street, 
Auburn,  NY  13021. 


THE  DICKINSON  PRESS,  on  award 
winning  small  daily  newspaper  is  seek¬ 
ing  an  enthusiastic  managing  editor  to 
direct  an  excellent  staff.  Must  be  a 
motivator  and  teacher,  devoted  to  our 
core  values  and  community  minded. 
The  Press  is  part  of  an  excellent  small 
group  with  career  opportunities.  Please 
send  resume  and  salary  expectations  to 
Peter  Rogers,  publisher,  P.O.  Box 
1367,  Dickinson,  ND  58601. 


THE  DURANGO  (CO)  HERALD,  a 
10,000-circulation  daily  seeks  a 
dynamic  sports  writer  with  wide- 
ranging  interests  to  cover  sports  and 
recreation  in  Southwestern  Colorodo. 
Candidates  must  demonstrate  ability  to 
tell  a  good  story  and  desire  to  go 
beyond  team  sports.  Knowledge  of 
QuarkXPress  a  plus.  Send  cover  letter, 
resume  and  clips  no  later  than  May  1 5 
to  Eric  Davidson,  sports  editor,  P.O. 
Drawer  A,  Durango,  CO  81 302. 


THE  GALLUP  INDEPENDENT  has  an 
opening  for  a  reporter,  to  work  in 
Gallup  covering  city  and  county  gov¬ 
ernment.  Position  requires  aggressive 
reporting  and  investigative  skills. 
Gallup  is  in  the  heart  of  beautiful 
Indian  Country  in  western  New  Mex¬ 
ico.  We  also  cover  the  Navajo,  Hopi 
and  Zuni  reservations.  Send  resume 
and  clips  to  Managing  Editor,  The 
Independent,  P.O.  Box  1210,  Gallup, 
NM  87305  or  fax  to  (505)  722-5750. 


THE  HERALD-JOURNAL  of  Spartan¬ 
burg,  SC,  needs  a  City  Editor  to 
oversee  a  combined  staff  of  18  city 
desk  and  features  reporters  and  3  assis¬ 
tant  city  editors.  Please  moil  resumes  to 
Benjamin  Hamm,  managing  editor, 
P.O.  Box  1657,  Spartanburg,  SC 
29304.  The  Herald-Journal  is  a 
61,000  circulation  New  York  Times 
regional  newspaper. 


THE  LOS  ANGELES  Business  Journal, 
L.A.'s  award-winning  business  weekly, 
is  looking  for  a  real  estate  writer  to 
cover  one  of  the  nation's  most  dynamic 
markets.  Applicants  should  have 
several  years  experience,  preferably  in 
real  estate  reporting.  Send  resume, 
clips  to  Mark  Lacter,  editor,  LABJ, 
5700  Wilshire  Blvd.,  #170,  Los 
Angeles,  CA  90036. 


THE  NORTHWEST  HERALD,  Illinois' 
fastest  growing  newspaper,  has  several 
positions  open.  We  are  o  37,000  AM 
daily  serving  the  northwest  suburbs  of 
Chicago,  and  have  been  named  best 
daily  of  our  size  four  straight  years  by 
the  ill  inois  Press  Association. 

COPY  EDITOR:  Successful  candidate 
will  be  a  stickler  for  accuracy  and  have 
knowledge  of  QuarkXPress  and  a 
good  eye  for  design.  Prefer  experi¬ 
ence,  but  would  consider  an  entry  level 
candidate. 

BUSINESS  WRITER:  Need  versatile 
writer  with  general  knowledge  of  busi¬ 
ness  able  to  cover  all  phases  of  our 
growing  economy.  Good  opportunity 
fora  reporter  wishing  to  specialize. 
REPORTERS:  Are  you  interested  in  join¬ 
ing  our  award-winning  news  team?  If 
you  have  a  year  of  experience  or  the 
equivalent,  and  a  desire  to  excel, 
please  apply. 

Forward  your  resume,  letter  and  sam¬ 
ples  of  your  work  to  Cliff  Ward  at  the 
Northwest  Herald,  P.O.  Box  250, 
Crystal  Lake,  IL  60039-0250.  No 
phone  calls,  please. 


THE  POTOMAC  NEWS,  a  Media 
General  daily  in  Northern  Virginia,  is 
updating  its  files  for  qualifiecT NEWS 
EDITOR  and  REPORTER  candidates. 
Aggressive,  tenacious  team  players 
should  apply  to  Pamela  Gould,  news 
editor,  Potomac  News,  P.O.  Box  2470, 
Woodbridge,  VA  22193. 


THE  SAVANNAH  MORNING  NEWS 
is  looking  for  an  assistant  government 
editor  and  a  government  and  politics 
reporter  to  rill  vacancies  created 
through  promotions.  Both  applicants 
should  have  at  least  three  years  of  pro- 
fessionol  experience.  We  are  looking 
only  for  the  best  applicants.  Should 
thoroughly  understand  various  writing 
styles.  Respect  breaking  news  and 
have  a  thorough  knowledge  of  design 
elements.  If  you  strive  to  be  on  the  cut¬ 
ting  edge,  send  a  resume  and  writing 
samples  to  Steve  Thomas,  Savannah 
Morning  News,  P.O.  Box  1088,  Savan¬ 
nah,  GA  31402. 


THE  STANDARD-EXAMINER,  a 
68,000  circulation  dai  ly  covering  the 
Top  of  Utah,  is  looking  for  a  Davis 
County  Editor  and  a  Capitol  Bureau 
Reporter.  The  Davis  Editor  oversees  a 
satellite  office  and  staff  of  1 1 ,  produc¬ 
ing  a  3-day-a-week  community  news¬ 
paper  and  stories  for  various  sections 
of  the  daily.  Salary:  $40,000  plus.  The 
Capitol  Bureau  Reporter  will  cover  fed¬ 
eral  court,  state  government  and  events 
leading  up  to  the  2002  Winter  Olym¬ 
pics,  v^ich  will  be  in  Utah:  $28,000  to 
$32,000.  Those  interested  in  either 
position  should  send  a  cover  letter, 
resume  and  writing  samples  to  Manag¬ 
ing  Editor  Ron  Thornburg,  P.O.  Box 
951,  Ogden,  UT  84402. 


WE  ACCEPT 

MASTERCARD/VISA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 


May  9, 1998 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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HELP  WANTED 


HUMAN  RESOURCES 


HUMAN  RESOURCE  DIREaOR 


Position  open  for  Human  Resource 
generalist  at  Western  Publishing  Co.  in 
North  Platte,  NE.  Responsible  for  legal 
and  policy  compliance,  recruiting, 
orientation,  training,  retention,  benefits 
administration,  employee  communica¬ 
tion  and  safety  systems.  200  employ¬ 
ees  in  five  Western  Nebraska  sites. 
Travel  required.  College  degree,  certi¬ 
fication  plus  supervision  experience 
preferred. 


Send  resume  to  Robert  Greene,  Good 
News,  Suite  245  N  Alpine  Center, 
Bettendorf,  lA  52722. 


INFORMATION  SYSTEMS 


INFORAftATION  SYSTEMS 


EDITORIAL  SYSTEMS  EDITOR 


The  Press-Telraram,  with  offices  in 
Long  Beach,  California,  is  searching 
for  candidates  for  the  position  of 
editorial  systems  editor.  The  candidate 
we  are  seeking  understands  journalism 
and  has  a  thorough  understanding  of 
editorial  front  end  and  pagination 
systems.  It  also  helps  if  you  are  Macin¬ 
tosh  savvy,  as  well.  Our  present  system 
is  Sll,  with  INL  and  Macintosh  pagina¬ 
tion. 


In  this  position,  you  will  support  system 
users  in  the  newsroom,  and  serve  as  a 
liaison  between  the  newsroom  and  the 
systems  department.  Qualified  candi¬ 
dates  will  possess  the  skills  and  know¬ 
ledge  required  to  perform  the  following 
duties: 


INFORMATION  SYSTEMS 


VAX  SYSTEMS 
OPERATION  MANAGER 


Join  the  team  of  IS  Professionals  at  an 
established  NH  seacoast  Newspaper. 
We  are  looking  for  an  energetic, 
enthusiastic  individual  to  manage  our 
VAX  Systems  and  software  for  two 
divisions.  You  should  enjoy  variety, 
challenges  and  be  able  to  work  inde¬ 
pendently.  Responsibilities  of  this  posi¬ 
tion  include  System  Management  af 
our  clustered  VAX  system,  installing 
and  upgrading  system  and  GEAC/ 
Collier  Jackson  application  software, 
troubleshooting  user  and  system  prob¬ 
lems  and  some  programming.  The  suc¬ 
cessful  applicant  will  hove  5+  years  VAX/ 
VMS  experience,  GEAC/ Collier  Jackson 
Software  knowledge,  familiarity  with 
Datatrieve,  an  ability  to  understand  and 
analyze  Cobol  programs,  praven  analyt¬ 
ical  and  communication  skills,  and  an 


MARKETING 


MARKETING  AND 
PROMOTIONS  MANAGER 


Large  daily  newspaper  in  Zone  9  seeks 
an  experienced  prafessional  to  initiate 
innovative  marketing  programs  to 
increase  advertising  market  share  and 
circulation.  Responsibilities  include  pro¬ 
motion  development  and  execution,  ana¬ 
lyzing  results,  budgeting  and  com¬ 
munity  relations.  Qualified  candidate 
must  enjoy  working  in  a  fast-paced 
environment  and  must  be  organized 
and  detail  oriented.  We  offer  a  com¬ 
petitive  salary  and  benefits  package. 
Send  resume  and  salary  history  to  Box 
08501 ,  Editor  &  Publisher. 


MARKETING  MANAGER 


The  Patriot-News  Company,  central 
Pennsylvania's  leading  newspaper,  is 
seeking  someone  to  manage  our 
Marketing  department. 


CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 
E-mail  resume  to:  hr@cnicorp.com 
Please  include  your  name  on  the  subject 
line. _ 

COMPLJTER  SYSTEM  SPECIAUST 

Ability  to  communicate  between  dif¬ 
ferent  computer  systems,  work  with 
accounting/billing,  troubleshoot  any 
and  all  problems.  Knowledge  of  Internet, 
Websites,  Hewlett  Packard,  Windows  NT, 
and  Collier  Jackson  system.  Pagination 
and  the  year  2000  are  current  projects. 
Experience  necessary.  Salary  commensu¬ 
rate  with  experience  and  education.  Full 
benefits  package.  Send  resume  to  Human 
Resaurces,  The  Chronicle-Telegram, 
225  East  Avenue,  Elyria,  OH  44035. 

Fax:  (440)  329-7272 


•Add,  change  and  delete  users  of  the 
system 

•Identify  and  analyze  problems  with 
the  system  when  they  occasionally 
occur  at  deadline 

•Act  as  the  principle  contact  between 
the  newsroom  and  technical  services 
and  prepress  departments 
•Test  and  implement  new  formats  and 
design  changes  to  the  editorial  product 
•Train  users  of  the  system 

The  Press-Telegram  is  located  in  beauti¬ 
ful  Long  Beach,  California.  With  a 
daily  circulation  of  102,000  and  a 
Sunday  circulation  of  1 1 8,000,  its 
primary  market  is  twenty-three  cities 
and  towns  in  the  southern  sector  of  Los 
Angeles  County.  The  Press-Telegram  is 
owned  by  MediaNews  Group,  and  is 
part  of  the  Los  Angeles  Newspaper 
Group,  which  includes  the  Los  Angeles 
Daily  News,  and  the  San  Gabriel 
Newspaper  Group.  This  is  a  great 
place  to  live  and  work. 

If  you  are  interested,  respond  promptly 
in  confidence  to: 

Press-Telegram 
Human  Resources  Director 
604  Pine  Avenue 
Long  Beach,  CA  90844 


understanding  of  end  user  needs. 

Familiarity  with  any  of  the  following 
would  be  helpful  but  not  necessary: 
Cobol,  C,  DCL,  Oracle7,  SQL,  TCP/IP, 
Windows  NT  3.51  and  4.0. 

If  interested  send  resume,  cover  letter 
and  salary  requirements  to: 

Foster's  Daily  Democrat 
c/o  Mr.  Robert  Sullivan 
Information  Systems  Manager 
333  Central  Avenue 
Dover,  NH  03820 

Equal  Opportunity  Employer 

MAILROOM 

MAILROOM  OPERATOR  needed  with 
strong  Harris  skills  (14-72  +  2299), 
Icon  controlled.  Send  resume  with 
salary  requirements  to  The  Post  & 
Courier,  John  Bates,  134  Columbus 
Street,  Charleston,  SC  29403-4800. 


_ MARKETING _ 

CORPORATE  MARKETING  DIREaOR 

Independent  Media  Group,  Adrian, 
Ml,  seeks  a  creative,  idea-driven 
marketer  to  support  needs  of  daily, 
weekly  and  shopper  operations. 
Responsibilities  will  include  planning, 
development  and  implementation  of 
sales  and  marketing  strategies  and 
prajects  in  the  areas  of  advertising, 
circulation  and  general  promotion. 
Qualified  candidates  will  possess  pro¬ 
ven  creative  skills,  keen  analytical  and 
communication  skills,  along  with  the 
ability  to  moke  presentations  snap. 
Ideal  candidate  will  have  a  minimum 
three  years  diversified  experience  in 
media  sales/ marketing  and  related 
educational  background.  Forward 
resume  and  salary  requirements  to 
Steve  Staloch,  vice  president,  133  N. 
Winter  St.,  Adrian,  Ml  49221  or 
E-mail:  sstalc)ch@lenconnect.com 


Responsibilities  include  all  activities 
related  to  promotion  and  market 
research.  These  include:  working 
closely  with  the  Circulation  and 
Advertising  department  heads  on  the 
development  of  sales  strategies  for 
increasing  single  copy  and  home 
delivery  sales  as  well  as  developing 
market  presentations  for  retail  and 
classified  advertisers;  and  working  with 
the  Editorial  and  Community  Services 
departments  on  readership  and  educa¬ 
tion  issues. 

Also  included  will  be  the  responsibility 
for  marketing  communication  tools, 
targeted  research  initiatives  and  the 
development,  creation  and  coordina- 
tian  of  collateral  materials,  merchandis¬ 
ing,  direct-mail  campaigns,  special 
events  and  value  addra  programs  for 
both  the  reader  and  the  advertiser. 

We  are  looking  for  someone  with 
related  marketing  experience,  pre¬ 
ferably  in  a  publication,  advertising 
agency  or  brand  management  enviran- 
ment.  The  ideal  candidate  will  possess 
a  high  degree  of  creativity  and  a  solid 
knowledge  and  understanding  of 
advertising,  promotions,  brand  man¬ 
agement,  direct  mail,  market  research, 
competitive  analysis  and  database 
development.  Strong  writing,  design 
and  communication  skills  are  a 
necessity.  The  ability  to  manage  aut- 
side  resources  crucial. 

This  position  will  report  to  the  Pub¬ 
lisher. 

If  you  would  like  to  explore  this 
challenging,  fun  and  important  posi¬ 
tion,  please  send  your  cover  letter, 
resume  and  salary  requirements  to: 
Tina  Clark,  human  resources  manager. 
Code  MM,  The  Patriot-News,  P.O.  Box 
2265,  Harrisburg,  PA  17105. 

No  phone  calls,  please 

The  Patriot-News  is  an 
Equal  Opportunity  Employer 


MARKET  GUIDE 

To  order  your  copy, 
contact  Circulation 
Department  at 
(212)  675-4380 


pUBLI.SHER 

MARKET 

GUIDE 


When  faxing  your  ad,  please  remember  to 
include  the  billing  address,  category  under 
which  the  ad  is  to  be  placed,  as  well  as  the 
amount  of  times  the  ad  is  to  appear.  Thank  you. 
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HELP  WANTED 


MARKET  RESEARCH 


STRATEGIC  RESEARCH  MANAGER 

The  Seattle  Times  is  the  premier  news¬ 
paper  of  the  Pacific  Northwest.  For 
over  1 00  years  we  hove  been  o  leader 
in  the  delivery  of  news  and  information 
to  our  readers.  We're  looking  for 
someone  who  con  help  create  our 
future  os  we  venture  into  the  new 
millennium. 

If  you  hove  the  ability  to:  lead  o  print 
medio  research  staff;  translate  data 
into  business  information;  envision  and 
champion  new  concepts;  present  your 
ideas  convincingly;  contribute  to 
strategic  planning  processes  and  help 
develop  brand  identification  strategies, 
we  wont  to  talk  with  you! 

Your  qualifications,  including:  related 
four  year  degree;  five  plus  years  of 
marketing  research  experience  and 
desire  to  moke  on  impact  on  the  future 
of  the  print  medio  business,  will  place 
you  in  consideration  for  this  outstand¬ 
ing  career  opportunity. 

The  Seattle  Times  offers  o  competitive 
salary  and  benefits  package,  reloca¬ 
tion  and  the  unmatched  lifestyle  of  the 
Pacific  Northwest.  If  you're  interested 
in  making  o  significant  career  move, 
please  mail  or  fax  your  resume,  includ¬ 
ing  salary  requirements,  to:  The  Seattle 
Times,  HR-SRM2,  P.O.  Box  70,  Seattle, 
WA  981 1 1 ;  fax:  (206)  464-2009.  The 
Seattle  Times  is  an  equal  opportunity 
employer. 


IMAGING/QUAUTY  MANAGER 
The  Stuart  News 

The  News  is  seeking  a  manager  for 
camera/platemaking  and  to  oversee 
quality  reproduction  standards.  The  suc¬ 
cessful  candidate  will  have  thorough 
knowledge  of  prepress  operations  includ¬ 
ing  equipment  calibration,  Photoshop, 
and  troubleshooting  experience.  Strong 
communication  and  supervisory  skills  are 
necessary. 

Located  on  the  southeast  coast  of  Flor¬ 
ida,  The  News  is  part  of  Scripps 
Howard's  Treasure  Coast  newspapers. 
A  growing  newspaper  in  a  competitive 
environment.  The  News  offers  opportuni¬ 
ties  for  career  growth. 

EEODFWP 

Forward  resume  with  salary  require¬ 
ments  to  Human  Resources,  P.O.  Box 
9009,  Stuart,  FL  34995  or  fax  (561) 
220-8919.  Interviews  will  be  scheduled 
in  June. 

PREPRESS  FOREMAN 
Zone  2  daily  with  38,000  circulation  is 
seeking  energetic  individual  to 
supervise  all  prepress  duties  including 
some  limited  typesetting,  classified 
pagination,  photo  scans,  Internet 
production,  computer  system  and  train¬ 
ing.  Must  be  able  to  efficiently  manage 
staff  of  ten  covering  a  seven  day  oper¬ 
ation.  Position  reports  directly  to  the 
production  manager.  Reply  to  Box 
08507,  Editor  &  Publisher. 
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PREPRESS  MANAGER 

Zone  3  daily  has  an  immediate  2nd 
shift  opening  for  a  prepress  manager. 
A  minimum  of  3  years  experience  in 
newspaper  production  management  is 
desired.  Successful  candidate  will 
possess  strong  organizational  skills, 
demonstrated  leadership  ability  and 
familiarity  with  electronic  prepress 
systems  and  equipment. 

Send  resume  and  salary  history/re- 
quirements  to  Box  08440,  Editor  & 
Publisher. 


PREPRESS  MANAGER 

Immediate  opening  in  our  high-tech, 
high  volume  production  facility  in 
beautiful  resort  area  near  Lake 
Geneva,  Wl.  Responsibilities  include 
supervision  over  creative  ad  prod¬ 
uction,  electronic  ad  pagination  staff 
and  processes.  Department  consists  of 
25  composing  and  camera  staff  on  two 
shifts.  Workload  involves  production  of 
6  company  owned  publications  with  an 
average  700  per  week,  with  over 
108,000  CAC  audited  circulation. 
Also  special  editions  and  commercial 
work.  Successful  candidate  will  have 
strong  organizational  and  leadership 
skills,  previous  management  experi¬ 
ence,  and  knowledge  of  Macintosh, 
QuarkXPress,  Photoshop,  Illustrator, 
MultiAd.  Experience  with  electronic  ad 
flow  a  must.  Big  city  technology  in  a 
small  town  environment!  Send  resume 
and  salary  history/requirements  to  Com¬ 
munity  Shoppers,  Inc.,  P.O.  Box  367, 
Delavan,  Wl  531 15.  Attention:  Human 
Resources  or  fax  to  (414)  728-5479. 


PRESSROOM 


ZONE  2  NEWSPAPER  Group  has  an 
immediate  opening  for  a  Prepress 
manager.  We  are  a  fully  paginated 
newspaper  operation.  The  individual 
we  are  seeking  must  have  good  man¬ 
agerial  skills  and  experience  of  news¬ 
paper  workflow.  Excellent  knowledge 
of  Mac  equipment  and  in  MS  Word 
and  QuarkXPress  are  necessary.  Nov¬ 
ell  and  MS  network  experience  is 
desirable.  Please  send  resume  to  Box 
0851 1 ,  Editor  &  Publisher. 


PRESSROOM 


GOSS  COMMUNITY  press  operator, 
pre-press  experience  helpful.  Also 
operate  small  print  shop.  New  equip¬ 
ment.  Send  resume  to  Tena  Williams, 
Ketchikan  Daily  News,  501  Dock 
Street,  Ketchikan,  Alaska  99901 . 


HEAD  PRESSMAN  needed  for  com¬ 
mercial  printer  in  North  Oakland 
County.  Must  have  leadership  qualities 
and  be  able  to  run  multi  webs  with  4 
color  on  Goss  Community.  We  are  one 
of  the  leading  commercial  web  printers 
in  Michigan  and  would  like  you  to 
become  part  of  our  team.  Good  pay 
and  benefits.  Please  call  Diana  in  Human 
Resources  for  an  interview,  (248)  620- 
2990. 


NIGHT  PRESS  SUPERVISOR 

Chattanooga  Publishing  Company  is 
searching  for  a  Night  Pressroom 
Supervisor  to  direct  our  staff  of  1 1 .  Suc¬ 
cessful  candidate  will  have  strong 
supervisory  and  interpersonal  skills. 
Must  have  the  ability  to  run  dou¬ 
blewidth  presses,  train  and  schedule 
employees  and  maintain  quality  stan¬ 
dards.  Send  resume  and  salary  require¬ 
ments  to: 

Chattanooga  Publishing  Company 
Attn:  Gary  Webb 
400  E.  1 1  th  Street 
Chattanooga,  TN  37403 


PRESSR(X)M 


Goss  Graphic  Systems,  the  leader  in  the  Web  Offset 
Press  solutions,  is  currently  accepting  resumes  of  those 
who  are  interested  in  working  with  a  winning  team. 
Candidates  should  not  only  be  expert  press  operators  but 
should  possess  excellent  communication  skills.  Essential 
duties  include  presenting  formal  training  programs  and 
trouble  shooting  printing  problems.  Must  be  able  to  inspire 
and  lead  our  customers’  press  operators  through  the  con¬ 
version  to  new  printing  technology.  Full  time  domestic  and 
international  travel.  Experience  on  one  or  more  of  the  fol¬ 
lowing  Goss  Press  Products  is  preferred:  Metro, 
Metroliner,  Headliner  Offset,  Colorliner,  Metrocolor, 
Newsliner.  Multi-language  skills  a  plus. 

Send  resume  and  cover  letter  to:  Director,  HR,  Job  Code: 
JNJOl,  Goss  Graphic  Systems,  Inc.,  700  Oakmont  Lane, 
Westmont,  IL  60559.  Fax:  (630)  850-5851. 


GRAPHIC  SYSTEMS 
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PRESS  OPERATOR 

The  Herald  has  an  opening  for  a  press 
operator  to  run  a  Goss  Urbanite  press. 
Hours  7:00  p.m.  -  3:30  a.m.  Rotating 
weekend  work  is  required.  Salary  is  com¬ 
mensurate  with  experience.  We  offer 
full  benefits  including  health  insurance, 
pension  and  401  (k).  Please  send 
resume  and  salary  requirements  to  The 
Herald,  P.O.  Box  11707,  Rock  Hill,  SC 
29731  or  call  Tony  Couto  only 
between  the  hours  of  9:00  a.m.  - 
1 2:00  p.m.  Monday  -  Friday  at  (803) 
329-4039.  EOE 


PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


PRESSROOM  MANAGER 

The  Times-Georgian  in  Carrollton,  GA, 
is  seeking  an  experienced  manager  to 
run  our  9  unit  Goss  Community  press. 
Responsibilities  include:  operation  of 
press,  maintenance,  hiring  employees, 
scheduling  two  daily  and  five  weekly 
newspapers  along  with  numerous  com¬ 
mercial  jobs.  Excellent  pay,  benefits 
and  401  (k)  retirement  plan.  Carrollton, 
GA  is  located  45  miles  west  of  Atlanta, 
GA  in  an  excellent  family  oriented  com¬ 
munity  with  an  attractive  cost  of  living. 
Send  resume  and  salary  history  to  Tom 
Overton,  publisher,  Times-Georgian, 
901  Hays  Mill  Road,  Carrollton,  GA 
30117. 

PRESSROOM  MANAGER  needed  for 
Goss  Urbanite  operation.  Knowledge 
of  web  offset  press  operation  and  main¬ 
tenance  is  required  along  with  strong 
people  skills  and  a  passion  for  cons¬ 
tantly  improving  quality.  Scenic  area, 
small-town  lifestyle,  great  outdoor 
recreation.  Send  resume  to  Kay 
Berenson,  publisher.  The  Recorder,  Box 
1 367,  Greenfield,  MAO  1 301 . 

THE  SEATTLE  TIMES  is  looking  for 
JOURNEY  LEVEL  PRESS  OPERATORS 
for  their  North  Creek  production  facil¬ 
ity  located  in  lothell,  WA.  Successful 
candidates  must  have  a  High  School 
diploma  or  GED  equivalent,  minimum 
of  four  years  experience  in  offset  print¬ 
ing  (preferably  on  Goss  Colorliners), 
be  detail  and  accuracy-oriented,  able 
to  work  various  schedules  (days,  nights 
weekends  and  holidays),  possess 
excellent  verbal  and  written  communi¬ 
cation  skills  and  enjoy  working  as  part 
of  a  diverse  team.  We  are  a  family- 
owned  and  operated  company  and 
offer  a  competitive  salary  and  benefit 
package.  Please  send  resume  and 
cover  letter  to  The  Seattle  Times,  HR- 
JRYPO,  P.O.  Box  70,  Seattle,  WA 
98111. 
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POSITIONS  WANTED 


PRODUaiON/TECH 


PRODUaiON  DIREaOR 

For  fully  paginated  21 ,000  circulation 
PM  daily  in  Mount  Vernon,  WA.  Man¬ 
ages  Prepress,  Press,  Packaging, 
Information  Systems  and  Plant  Main¬ 
tenance.  Successful  candidate  will  be  a 
strong  team  player,  customer  service- 
oriented,  savvy  in  Mac  environment 
and  web  technology.  Knowledge  of 
offset  printing  and  packaging  opera¬ 
tions  a  big  plus.  Experience  budgeting 
and  purchasing  also  important.  Send 
resume  and  salary  requirements  to 
Publisher,  Skagit  Valley  Herald,  P.O. 
Box  578,  Mount  Vernon,  WA  98273. 


PRODUaiOl  DIREaOR 

New  England  Newspapers,  Inc.  seeks 
group  production  director.  New  Eng¬ 
land  Newspapers  is  a  62,000  daily 
circulation  group  (part  of  Media- 
News  Group),  headquartered  at  The 
Berkshire  Eagle  in  Pittsfield,  MA.  Duties 
include  oversight  of  production  for  com¬ 
mercial  as  well  as  newspaper  divisions, 
including  direct  responsibility  for 
camera,  press,  inserting,  sheetfed  print¬ 
ing,  binding,  mailing,  facility  man¬ 
agement  and  courier  service.  The  can¬ 
didate  selected  will  have  significant 
newspaper  and  commercial  printing 
experience,  including  prior  overall 
production  management,  strong  budget¬ 
ing,  expense  control,  planning,  sched¬ 
uling,  and  forecasting  skills  and  a  great 
deal  of  energy.  This  position  involves 
responsibility  for  7-day,  24-hour  opera¬ 
tions  at  three  production  sites  in  two  states. 
Compensation  includes  attractive  base 
pay,  full  benefits  and  an  incentive  plan 
based  on  achieving  improvement  in  both 
productivity  and  quality.  Send  letter  of 
application,  earnings  requirements  and 
detailed  resume  to  Alinda  Shank, 
human  resources  manager.  New  Eng¬ 
land  Newspapers,  Inc.,  P.O.  Box 
1171,  Pittsfield,  MA  01201  or  fax  to 
(413)  442-7611. 


PRODUCTION  AAANAGER  for  daily  on 
Olympic  Peninsula,  Washington. 
Responsible  for  press/ mailroom  opera¬ 
tions.  Must  have  web  offset  experience. 
Electronic  publishing  and  commercial 
printing  experience  preferred.  Reply  to 
Publisher,  Peninsula  Daily  News,  P.O. 
Box  1 330,  Port  Angeles,  WA  98362. 


SALES  AND  TRAINING 


AFFILIATE 

SALES  &  TRAINING  MANAGER 

Here's  your  chance  to  reinvent  a  fifteen 
billion  dollar  industry.  Tribune  Com¬ 
pany,  Washington  Post  and  Times  Mir¬ 
ror  have  joined  forces  to  create 
innovative  full  service  Internet  business 
that  focus  on  the  classified  advertising 
industry  and  we  are  launching  our  busi¬ 
ness  in  over  40  markets  this  year  and 
we  need  your  help!  Only  the  strong 
need  apply. 

We  are  looking  for  a  bright,  talented 
motivator  who  will  be  responsible  for 
organizing,  communicating,  and  work¬ 
ing  with  a  vendor  that  will  train  our 
affiliate  ad  sales  reps  on  how  to  sell 
and  promote  the  cars.com  product  and 
process.  This  person  will  need  to  be 
familiar  with  newspaper  sales  forces, 
the  cars.com  product  and  how  to 
effectively  work  together  with  our  ven¬ 
dors  during  the  Affiliate  Launch  Pro- 


The  ideal  candidate  will  become  the 
liaison  between  the  affiliates  and  our 
vendors  and  will  be  required  to  build 
and  maintain  relationships  with  all 
parties.  This  person  will  be  instrumental 
in  overseeing  the  launch  of  our  busi¬ 
ness  in  major  markets  while  coordinat¬ 
ing  ongoing  programs  for  our  affiliates 
and  their  automotive  dealers. 

Strong  experience  with  interactive 
media  is  desirable.  Candidate  should 
have  strong  conceptual,  problem¬ 
solving  and  decision  making  abilities; 
the  ability  to  work  with  many  parties 
simultaneously,  the  ability  to  work 
under  pressure;  computer  proficiency 
and  excellent  interpersonal  and  pres¬ 
entation  skills  for  both  internal  and 
external  parties.  Travel  required. 

Qualified  candidates  will  possess  a  4- 
year  degree  and  2-r  year's  sales  and 
training  experience,  as  well  as 
excellent  oral  and  written  communica¬ 
tion  and  organizational  skills.  News¬ 
paper  experience  a  must.  Internet 
experience  a  big  plus.  Team  players 
only! 

Send  cover  letter,  resume  and  salary 
history  to  Julie  Ehrens  via  Fax  (312) 
648-0201  or  E-mail: 

jehrens@classifiedventures.com 


^  Positions  Wanted  Advertisers  m 


For  quicker  placement,  you  con  Fox  or  e-mail  your 
Help  Wanted  ad  along  with  your  Visa/ Mastercard/ 
American  Express  number  and  expiration  date  to 

(212)  929-1259  or 
E-mail:  mattw@nnediainfo.com 


ADMINISTRATIVE 


GM/MARKETING  pro  who  is 
aggressive,  enthusiastic,  team  leader, 
motivator.  Extensive,  diversified  expe¬ 
rience  in  circulation,  advertising,  P&L, 
pressroom,  mailroom,  and  commercial 
printing.  Thrives  on  challenges  and  is 
computer  literate.  Seeking  to  lead  team 
to  record  revenue  and  market  share. 
Reply  Box  08506,  Editor  &  Publisher. 

PUBLISHER,  experienced  in  starting 
publications  and  publishing  community 
dailies.  Reply  Box  08498,  Editor  & 
Publisher. 

ADVERTISING 

AD  DIREaOR/EDITOR  TEAM 

Top  senior  executives  looking  for  a 
challenge.  Ad  director  has  proven 
ability  to  revitalize  a  department,  to 
create  new,  profit-making  products,  to 
develop  key  subordinates,  dramatically 
increase  revenue  and  capitalize  on 
new  technologies.  Editor  builds  papers 
that  are  read,  trusted  and  lead  their  com¬ 
munities.  Both  have  records  of  success 
at  some  of  the  country's  best  papers. 
Reply  to  Box  08489,  Editor  &  Pub¬ 
lisher. 

CIRCULATION 

CIRCULATOR  skilled  in  personal  sell¬ 
ing,  telemarketing,  single  copy  soles, 
seeks  immediate  opportunity  in  eastern 
Zone  2.  Reply  to  Box  08484,  Editor  & 
Publisher. 


AWARD-WINNING  columnist  seeks  to 
enhance  readers'  sense  of  humor.  I 
offer  salve  for  wounds  of  anal  reten¬ 
tion.  Clips/resume  on  request.  Steve 
Lang  (605)  677-6258,  Fax  (605)  677- 
6534;  E-mail:  stevlang@usd.edu 

COAST  CONNECTION 

LA-based  medical  journalist,  currently 
working  as  independent  contractor/ 
columnist  for  the  Los  Angeles  Times 
(more  than  1 ,000  bylines  since  '85) 
and  several  national  publications, 
seeks  one  more  contract  arrangement 
—  as  West  Coast  reporter  or  contribut¬ 
ing  editor  for  newspaper,  consumer  or 
trade  magazine,  other.  Many  awards, 
fat  Rolodex  with  medical  sources 
nationwide.  B.S.,  journalism;  UCLA 
certificate  in  broadcast  journalism. 
Reply  to  Box  08510,  Editor  &  Pub¬ 
lisher. 


Top  editor  with  record  of  success  from 
major  metros  to  smaller  dailies  seeks 
challenge  that  requires  innovation  and 
excellence.  Ability  to  create  excep¬ 
tional  journalism  and  work  well  with 
other  senior  managers.  Creates  a  can- 
do,  team  atmosphere  within  the  news 
department.  A  person  who  builds 
loyalty  and  gets  exceptional  results. 
Leader,  mentor,  coach.  Reply  to  Box 
08488,  Editor  &  Publisher. 


EXPERIENCED  EDITOR/ 

WRITER  SEEKS  POSITION 
Publishers,  companies,  trade  associa¬ 
tions  in  the  Baltimore/DC  area.  Are 
you  looking  for  someone  with  man¬ 
agerial,  editorial  and/or  computer 
experience?  For  a  resume,  write  to 
Box  08495,  Editor  &  Publisher. 


EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specialty  publication  or  public 
relations.  (305)  891-2595. 


FREELANCE  EDITOR/PROOf  READER 
Over  1 5  years  full-time  experience. 
Extremely  accurate  and  reliable.  Quick 
turnaround.  (41 2)  754-2045. 


INVESTIGATIVE  editor  delivers  smart 
and  award-winning  projects  staff.  A 
huge  asset  to  any  paper  or  magazine 
trying  to  build  a  reputation  for  enterprise. 
Comes  with  years  of  experience  in  news, 
layout,  art  and  photo  as  well.  Zone  2 
preferred.  Reply  to:  Box  08505,  Editor  & 
Publisher. 


NEWSPAPER  STAFF  seeks  newspaper. 
Broken-hearted  editor  of  well-read 
weekly  trade  newspaper  wants  to  keep 
the  team  together.  Our  publisher  is 
reconsidering  the  paper's  future.  From 
graphics  to  reporting  and  editing,  this 
staff  is  the  best  in  its  field.  Reporters 
and  editors  have  newspaper  and 
magazine  backgrounds  and  hove 
wonced  in  dailies,  weeklies  and 
monthlies.  It  took  years  to  gather  this 
group  experienced  in  beats  including 
environment,  education,  cops  and 
courts,  health  care,  government,  labor, 
medical  science,  community  news  and 
business.  My  instinct  and  experience 
tell  me  that  synergy  like  this  comes 
around  once  in  a  career.  Reply  to  Box 
08494,  Editor  &  Publisher. 


SOUTHERN  COLUMNIST  must  get  out 
of  DC  before  I  am  strangled  by  my 
power  tie.  Humorous,  insightful, 
scathing  commentary.  Call  (202)  518- 
801 4  or  E-mail  Rostrm@AOL.com 


MARKETING 


VETERAN  MANAGER  of  educational 
services  seeks  a  position  with  southern 
California  company.  Call  (619)  481- 
9460. 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575-1005. 
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SHOP  TALK  AT  THIRTY  -  by  hiley  ward 


Editors,  Lovers  And 
Significant  Others 

Through  the  years  editors,  too,  have  had  their  fair  share  of  'friends' 


WHEN  THE  “HIGH  and 
might)  ”  are  linked  to  a 
member  of  the  opposite 
sex  other  than  a  spouse, 
e)’ebrows  are  raised  and  the  media 
begin  a  feeding  frenzy. 

But  if  those  masterminding  the  daily 
updates  on  the  affairs  —  romantic  or 
otherwise  —  of  the  rich  and  famous 
were  put  under  a  microscope,  some 
special  relationships  of  their  own 
would  come  to  light. 

From  colonial  times  to  the  big 
names  of  journalism  —  Horace 
Greeley,  Joseph  Pulitzer  and  William 
Randolph  Hearst  —  to  the  modern  day, 
editors  have  leaned  on  special  persons 
of  the  opposite  sex  for  companionship 
and  comfort. 

SPECIAL  FRIENDS 

In  colonial  America,  a  number  of 
women  took  over  the  newspaper  helm 
when  their  publisher  husbands  died. 
Man)’  of  the  widows  remarried,  some¬ 
times  from  within  the  fold  of  the  work 
force.  Margaret  Bache  served  as  manag¬ 
er  of  the  Aurora  in  Philadelphia  with 
her  editor  husband,  Benjamin  Franklin 
Bache,  an  anti-Federalist  and  severe 


Ward,  professor  emeritus.  Temple 
University,  is  author  of  Mainstreams 
of  American  Media  History,  and  14 
other  books. 
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critic  of  George  Washington. The 
Baches  befriended  an  itinerant  young 
editor,  William  Duane,  who  became 
assistant  editor.  In  1798,  Mrs.  Bache, 
about  to  go  on  trial  under  the  Sedition 
Act,  died  of  yellow  fever.  Shortly  after, 
Duane  became  editor.  Mrs.  Bache  and 
Duane  apparently  had  a  special  fond¬ 
ness  for  one  another.  They  married  in 
1800. 

A  famous  editor  who  served 
President  Andrew  Jackson,  Amos 
Kendall,  as  a  young  man,  leaned  on 
Mrs.  Henry  CJay.  When  Henry  Clay, 
who  in  his  career  ser\  ed  as  House 
speaker,  senator,  secretary  of  state  and 
three-time  presidential  candidate,  was 
in  Europe  for  a  year,  Kendall,  a  special 
friend  of  Mrs.  Clay,  joined  the  Clay 
household  as  tutor  of  the  children. 
When  Kendall  became  seriously  ill, 

Mrs.  Clay  nursed  him  back  to  health. 

Kendall  was  to  become  editor  of  the 
Argus  of  Western  America,  in 
Frankfort,  Ky,,  then  a  key  member  of 
Jackson’s  powerful  advisory  group,  the 
informal  “Kitchen  Cabinet.”  Kendall 
also  served  as  postmaster  general  and 
administered  the  Treasury  Department. 

PUSH  COMES  TO  SHOVE 

When  Clay  supported  John  Quincy 
Adams  against  Jackson  in  1828,  Kendall 
found  himself  caught  between  loyalt)’ 
to  the  Clays  and  his  new  allegiance  to 
Jackson. 

Kendall  countered  critics  b)'  laying 
out  on  the  front  page  of  the  his 

soul-felt  appreciation  for  the  charity  of 
the  CJays,  w’hile  at  the  same  time 
breaking  politically  with  Clay.  Kendall 
tried  to  soothe  (Jay,  and  particularly 
the  angry  Clay  supporters  and  editors 
who  depicted  Kendall  as  an  ungrateful 
viper.  In  a  public  letter  to  Clay,  Kendall 
says: 

“I  had  determined  to  spend  a  year  in 
teaching;  as  well  to  take  time  to  look 
up  an  eligible  place  for  my  future  resi¬ 
dence,  as  to  raise  money;  but  I  had  not 
the  remotest  idea  of  living  in  your  fam¬ 
ily.  Yourself  1  had  never  seen,  and  of 


them  I  had  never  heard.  By  accident  I 
became  acquainted  with  Mrs.  Clay. 
Having  understood  my  object,  she 
offered  me,  the  first  time  I  ever  saw 
her,  $300,  my  board  and  the  u.se  of 
your  books,  if  I  would  reside  in  her 
family  and  teach  your  children  one 
year.” 

At  the  close  of  the  year,  Kendall 
began  the  practice  of  law  in 
Georgetown,  Ky.  He  continues; 

“Shortly  after,  I  visited  Lexington  on 
business,  and  was  attacked  by  a  violent 
fever,  in  a  boarding  house.  As  soon  as  1 
could  be  removed,  Mrs.  Clay  sent  her 
carriage  and  had  me  conveyed  to  your 
house,  where  she  nursed  me  for  about 
24  days,  with  the  kindness  of  a  mother. 

I  did  not  solicit  this  kindness,  nor 
would  1  refuse  it.  Mrs.  Clay  did  not 
send  for  me,  nor  treat  me,  as  a  beggar, 
but  as  an  equal  and  friend.  1  could  not, 
however,  but  feel  the  liveliest  grati¬ 
tude.  I  feel  it  now,  and  it  shall  be  my 
pride  to  acknowledge  it,  to  the  day  of 
my  death.”  (Argus  of  Western  America, 
Feb. 27, 1828) 

GREELEY'S  ADVISER 

One  of  the  prominent  penny  paper 
editors,  Horace  Greeley,  who  estab¬ 
lished  the  New  York  Tribune  in  1841, 
hired  Margaret  Fuller  as  a  columnist 
and  reporter.  She  was  to  become  his 
closest  adviser,  and  moved  into  the 
home  of  Greeley  and  his  wife.  Mar)’. 
The  editor  and  his  house  guest  often 
stayed  up  together  in  discussion  very 
late  at  night  after  Mrs.  Greeley  retired. 
There  is  no  hint  of  any  sexual  relation¬ 
ship,  but  the  two  certainly  bonded  in 
friendship. 

Fuller  became  fond  of  the  Greeley 
children  and  was  devastated  when  one 
of  them  died.  Fuller  eventually  took  off 
for  Europe  as  a  foreign  correspondent 
and  married  an  Italian.  Returning  to 
New  York  in  1872,  she  and  her  hus¬ 
band  and  child  perished  in  a  ship¬ 
wreck.  Greeley  regarded  her  as  “the 
most  remarkable,  and  in  some 

(See  Shop  Talk  on  page  35) 
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Here’s  Why:  THE 


COMPLETE  LISTINGS  FOR: 

•  U.S.  Dailies  •  U.S.  Weeklies  &  Special  Newspapers  •  Canadian  Newspapers  •  Foreign  Newspapers 

•  Syndicates  &  News  Services  •  Equiproent/lnteractive  Products  &  Services  •  Associations  &  Trade  Organizations 


i 
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You'll  find  all  the  information  you  need  from  names  and  numbers  to  specs  and  more  in  the  E&P  International  Year  Book! 

E&P  iNTERNATIDNAL  Order  Your  Copy  Of  The  1998  EaP  International  Year  Book 


YEAR  BOOr  IS  THE 


PRICING 

•  E&P  Year  Book  Part  1  &  Part  2  “Who’s  Where":  $125 

•  E&P  Year  Book  Parti  Only;  $115 

•  E&P  Year  Book  Part  2  “Who’s  Where"  Only:  $35 

•  E&P  Year  Book  Part  1  &  Part  2  &  CD-ROM  with  listing  capabilities:  $895 


ENCYCLOPEDIA  BE 
THE  NEWSPAPER 


EDnx)R<£-^BLLsi»;R  Company 

Wfierv  YOU  'll  find  the  Pmvers  of  the 


MAIL  YOUR  ORDER  AND  PAYMENT  TO: 

Editor  &  Publisher  International  Year  Book, 
P.O.  Box  3000,  Denville,  NJ  07834-3000 

Or  charge  your  order  to  your  AmexAfisa/MC 
account, call:  800-783-4903 
Fax:973-627-5872 
E-mail:  edpub@mediainfo.com 
Web  site  store;  httpVAvww.mediainfo.c 
CD-ROM  inquiries:  212-675^380  ext.  172 

Payments  must  accompany  all  orders.  NY,  CA  DC,  OH 
Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  RO. 
boxes.  All  remitlance  must  be  in  U.S.  dollars. 


COMPATIBLE 


I' 


ABlITTBtm: 


In  the  rapidly  changing  world  of  the  Internet,  your  online  classifieds  business 
must  react  quickly  to  market  conditions.  To  compete  effectively,  you  need  the 
flexibility  to  adapt  your  online  classifieds  site.  For  the  first  time,  you  can  get  the 
total  control  you  need  with  ICE,  the  unique  all-new  Internet  Classifieds  Engine^*^ 
from  ECl. 

ICE  is  so  flexible  and  customizable,  you'll  have  the  freedom  to  make  changes  to 
your  site  quickly  and  easily.  You'll  manage  your  own  look,  feel  and  function  with 
standard  HTML  authoring  tools  and  simple  user  interface  templates.  Or  manipulate 
data  on  the  fly  to  create  new  targeted  products  and  specialized  sites.  ICE  is  what 
you've  been  waiting  for. 

Take  control  of  your  online  classifieds  business.  See  ICE  in  action  from  June  20th 
thru  the  23rd  at  Booth  629  at  Nexpo98. 

SUNG  UKE  A  BE. 


To  make  an  appointment  for  an  ICE 
demonstration,  call  ECl  at 

415.284.5300 

or  send  e-mail  to  info@eci.net. 


I 


